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hy  United  States  Is  Rapidly  Becoming 
The  News  Capital  of  the  World 


Impartiality  of  Attitude  and  Financial  Dominance  Giving  America  Pre-eminence  in  International 
Affairs  Say  Veteran  Correspondents — “Freak”  Stories  Now  Virtually  Displaced  By 
_  Government  and  Business  News 


By  WARREN  BASSETT 


X  the  eyes  of  the  world  the  United 
States  is  no  longer  I’cnfant  terrible, 
III!  ujutiiiK  through  its  precocity  and 
.liSiraiit  power  to  the  joy  and  dismay 
f  the  older,  if  not  more  austere,  nations, 
t  has  exchanged  its  clown’s  pantaloons 
or  the  graver  habiliments  of  the  banker 
nd  statesman,  and  taken  a  place  in  the 
orefr.iin  of  world  affairs. 

At  least  this  is  the  opinion  of  veteran 
J.  S.  correspondents  of  foreign  news- 
Hpers  who  have,  in  a  sense,  been  writing 
i  history  of  our  national  development  in 
he  news  dispatches  they  have  cabled  to 
heir  papers  in  the  past  score  of  years. 

Before  the  war  the  United  States  was 
I  sort  of  Winsted,  Conn.,  to  foreign  news 
a  source  of  matchless  “freak” 
Icively  lyncliings,  marvelous  mur- 
JcTs,  and  dazzling  divorces.  But  in  the 
lew  years  since  the  war  all  this  has 
hinged.  Today  the  United  States  is 
fgardfd  by  many  foreign  correspondents 
IS  the  news  capital  of  the  world,  .\mer- 
can_  financial  supremacy,  coupled  with 
he  international  prestige  gained  by  par- 
'  ip-iticn  in  the  war,  has  effected  the 
hianee. 

To  report  the  details  of  this  remark- 
iMe  cycle  and  to  give  a  picture  of  the 
»'ork  of  foreign  correspondents  in  this 
>;untry,  I  this  week  interviewed  several 
if  their  number — Percy  Bullen  of  the 
pndon  Daily  Telegraph,  dean  of  the  for- 
'gn  corps  with  more  than  20  years’  ser- 
ice  in  this  country ;  W.  VV.  Davies,  for- 
Kr  Australian  newspaper  man  and  for 
he  past  six  years  representative  here  of 
Ik  Buenos  Aires  La  Nacion:  J.  W.  T. 
fason,  for  17  years  with  the  London 
My  Express;  J.  H.  Furay.  vice-presi- 
nrt  of  the  United  Press;  Kent  Cooper 
ssistant  general  manager  of  the  Asso- 
iafed  Press,  F.  Douglas  Williams,  New 
ork  manager  of  Reuters,  and  George  C. 
hor,  editor  and  manager.  International 
'tws  Service. 

Without  an  exception  these  veteran 
Ewspaper  men  attest  to  the  tremendously 
leased  interest  in  U.  S.  news  abroad, 
housands  of  words  are  being  cabled  to- 
ly  where  meager  hundreds  were  cabled 
■fore  the  war.  Expense  is  virtually  dis¬ 
carded.  New  interests  are  being  ca- 
r«d  to. 

As  these  men  talked  they  brought  out 
■my  new  and  interesting  angles  upon  the 
^tflow  of  .American  news.  Boiled  down, 
e  situation  can  be  outlined  as  follows ; 


1.  Cable  output  from  the  United  States 
has  doubled  in  the  past  few  years. 

2.  “Freak”  stories  and  “fool  yarns” 
have  given  way  to  government  and  finan¬ 
cial  news. 

3.  New  links  of  news  interest  connect¬ 
ing  us  with  foreign  nations  are  continually 
being  forged. 

4.  Stories  with  “atmosphere”  are  sup¬ 
planting  the  terse,  factual  “briefs”  for¬ 
merly  eablerl. 

5.  Almost  as  much  is  being  cabled  on 
sixirts  as  on  affairs  of  state. 

To  report  the  United  States  for  the 
rest  of  the  world  75  correspondents  of 
foreign  newspapers  are  at  work  here,  the 
majority  with  offices  in  New  York,  the 
remainder  at  Washington.  In  addition  to 
these  men,  who  cable  a  special  report  to 
their  newspapers  supplementing  and  inter¬ 
preting  press  service  news,  the  United 
Press,  Associated  Press,  Reuters,  Inter¬ 
national  News,  and  Jewish  Telegraph 
.Agency  each  move  a  large  number  of 
words  daily,  covering  the  principal  news 
events  of  interest  to  foreign  clients. 

The  daily  file  of  the  special  correspon¬ 
dent  ranges  from  5()0  to  2,000  words, 
mounting  to  higher  figures  when  events 
of  particular  importance  to  his  own  coun¬ 
try  occur. 

The  handling  of  President  Coolidge’s 
decision  in  the  Tacna-Arica  dispute  be¬ 
tween  Chile  and  Peru  given  out  Monday 
of  this  week  affords  an  excellent  picture 
of  the  foreign  bureaus  and  press  services 
at  work.  The  decision  was  of  supreme 
importance  not  only  to  the  countries  con¬ 
cerned,  but  to  all  other  South  American 
countries,  although  but  little  interest  was 
evinced  in  the  United  States. 

The  complete  text,  some  20,000  words, 
was  transmitted  jointly  by  the  United 
Press  and  Associated  Press  after  it  was 
seen  that  to  send  the  matter  separately 
would  clog  the  cables.  It  was  a  “spot” 
story,  handled  with  the  routine  news  of 
the  day. 

Three  wires  were  run  from  Washing¬ 
ton  into  the  office  of  the  All-America 
Cable  Company,  New  York.  Transmis¬ 
sion  to  Buenos  Aires  began  at  11  a.  m. 
Monday  and  was  not  completed  until  mid¬ 
night.  In  transit  the  matter  was 
“dropped”  at  Lima,  Valparaiso,  Santiago. 


In  addition  to  the  text,  both  U.  P.  and 
P.  sent  their  own  interpretative  stories 
of  from  1,000  to  1  500  words  to  all  South 
.American  points.  W.  W.  Davies  of  the 
Buenos  Aires  La  Nacion  also  cabled  to 
his  paper  a  special  1,300  word  story.  All 
told  it  was  one  of  the  largest  single  cable 
files  in  South  American  newspaper  his¬ 
tory. 

This  special  feat  is  but  a  reflection  of 
the  increased  day  by  day  work  being  done 
by  the  press  services  and  correspondents. 

“Foreign  correspondents  are  more  ac¬ 
tive  now  than  at  any  previous  period  of 
their  history,”  said  Percy  Bullen.  “The 
development  is  clearly  indicated  by  the 
fact  that  before  the  war  only  25  leading 
newspapers  in  Europe  maintained  special 
correspondents  and  bureaus  in  the  United 
States,  while  at  the  present  time  this 
number  has  reached  75.  The  figure 
speaks  for  itself. 

“An  analysis  of  the  membership  of  the 
.Association  of  Foreign  Press  Correspon¬ 
dents  indicates  that  the  newspapers  rep¬ 
resented  here  include  not  only  the  leading 
papers  of  Europe,  with  England  in  the 
ascendancy  for  the  moment,  but  also  the 
leading  papers  of  South  America  and 
Japan. 

“Within  the  last  three  years  the 
Shanghai  Evening  News  has  opened  a 
bureau  in  New  York  with  Mr.  E.  K.  Moy 
in  charge  to  complete  the  cordon  between 
East  and  West. 

“Virtually  every  country  is  represented 
in  the  roster  of  the  foreign  corps  and  the 
names  indicate  every  nationality,  race, 
and  religious  creed. 

“The  chief  development  in  the  charac¬ 
ter  of  news  sent  abroad  has  been  from 
the  strictly  ‘human  interest’  story — 'Reno 
divorces,  Newport  society,  startling  crimes 
— to  the  more  serious  type  of  political, 
financial  and  business  story,  although  it 
cannot  be  said  that  ‘human  interest’  fea¬ 
tures,  for  which  America  is  famous,  are 
entirely  ignored.  Measured  in  words,  the 
cable  output  from  the  United  States  has 
a  great  deal  more  than  doubled  in  the 
past  few  years.  And  the  German  corre¬ 
spondents  have  not  yet  returned  in  full 
force. 

“The  foreign  corps  has  been  forced  to 
take  the  United  States  at  its  own  valua- 
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tion  in  regard  to  international  affairs. 
Before  the  war  America’s  part  in  these 
matters  was  rather  a  joke  in  the  estima¬ 
tion  of  many  correspondents.  Since  then 
it  is  understood  completely  that  the  .Amer¬ 
ican  public  has  almost  for  the  first  time 
taken  a  practical  interest  in  affairs  out¬ 
side  the  United  States. 

“Increased  space  devoted  to  interna¬ 
tional  affairs  by  the  American  press  has 
provided  ample  warranty  for  eliminating 
a  large  number  of  the  fool  yarns  for¬ 
merly  sent  over  in  favor  of  stories  upon 
the  fundamental  issues  of  life  from  the 
American  standpoint. 

“The  reason  why  the  cable  output  has 
increased  so  greatly  is  the  fact  that  the 
United  States  today  looms  more  pre¬ 
eminently  than  ever  in  the  domain  of 
commerce  and  finance.” 

America  is  especially  rich  ground  for 
the  human  interest  story,  Mr.  Bullen  de¬ 
clared.  The  facility  and  ease  of  treat¬ 
ment  accorded  these  stories  by  U.  S. 
newspaper  men  make  it  often  advisable 
to  “lift”  them  entirely  and  place  them 
on  the  cables  with  credit. 

Mr.  Bullen,  whose  file  averages  2,000 
words  a  day,  said  foreign  correspondents 
seldom  find  it  necessary  to  leave  their 
offices  to  “cover”  events.  New  York  and 
Washington  newspapers  being  relied 
upon.  All  papers  are  read  in  order  to 
get  the  basic  facts,  since  varying  versions 
of  an  event  often  are  printed.  Stories 
by  American  newspaper  men  are  more 
picturesque  and  readable  than  those  writ¬ 
ten  by  their  English  colleagues,  Bullen 
believes,  but  the  standard  of  accuracy  is 
not  so  high.  The  reason,  in  his  opinion, 
is  that  the  Fleet  street  men  use  short¬ 
hand  in  their  work. 

W.  W.  Davies,  New  York  representa¬ 
tive  of  La  Nacion,  files  3,000  words  a 
day  exclusive  of  the  Associated  Press  re¬ 
port  cabled  to  his  paper.  He  is  a  believer 
in  “word  emphasis”  in  a  story,  rather  than 
boiling  an  item  to  its  basic  facts. 

“The  development  in  cable  news  as  I 
see  it  has  been  from  the  brief  factual 
account  to  the  full  atmosphere  story,”  he 
said.  “If  a  story  is  worth  publishing 
here  in  detail,  it  is  worth  putting  on  the 
cable.  The  tendency  is  toward  more  em¬ 
phasis  on  the  larger  items,  rather  than 
a  file  of  manv  small  ones. 

“My  South  American  report  carries 
little  crime  and  divorce  news.  We  cov- 
(Continued  on  page  27) 
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TEST  TRUTH  AS  DEFENSE 
IN  OMAHA  UBEL  SUIT 


World-Herald,  Appealing  from  $2,000 
Judgment  for  Politician,  Also 
Claims  Privilege  for  Its 
Statements 


Whether  the  truth  of  the  matter  con¬ 
tained  in  a  publication  is  a  complete  de¬ 
fense  in  a  civil  action  for  libel  was  the 
question  debated  in  the  Supreme  Court 
of  Nebraska.  March  3.  when  the  appeal 
of  the  Onuiha  World-Ilcrald  owners 
from  a  judgment  granting  Thomas  H. 
Murray,  former  Omaha  city  prosecutor. 
$2,tXX)  was  argued  and  submitted. 

Halleck  F.  Rose;,  attorney  for  the 
World-Herald,  argued  that  the  truth 
was  a  defense. 

The  newspaix;r  al>o  claimed  qualified 
privilege.  In  l‘>23  a  bitter  light  was  on 
in  Omaha  over  the  city  election.  Mur¬ 
ray  was  supixirting  one  ticket  and  the 
World-Herald  another.  There  was 
much  talk  of  floating  voter-.  The 
Oviaha  Daily  Xcu's,  supiwrting  the 
Murray  caiulklates.  quoted  Murray  as 
saying  that  he  proiKjsed  to  make  a  num¬ 
ber  of  arrests,  not  particularly  because 
he  was  interested  in  convictions  but  be- 
cau.se  this  would  bluff  out  two  or  three 
thousand  voters. 

The  World-Herald  regarded  this  as  an 
attempt  to  intimidate  voters  of  the  city 
and  keep  them  away  from  the  polls,  not 
because  they  were  not  entitled  to  vote 
but  because  they  were  probable  voters 
for  the  World-Herald  ticket.  Murray 
was  arraigned  in  an  editorial  and  also  in 
a  cartoon.  The  arrest  of  38  vagabonds 
at  one  time  was  charged  to  be  at  Mur¬ 
ray’s  instigatioii.  Murray  sue<l  for 
$50,000  damages.  He  denied  the  News' 
interview.  The  reporter  who  talked 
with  Murray  insisted  that  he  was  quot¬ 
ing  Murray  but  said  that  the  interview 
had  to  do  with  illegal  voters  only. 

The  constitutional  provision,  the  inter¬ 
pretation  of  which  is  the  sole  issue  in 
the  appeal,  reads :  “Every  person  may 
freely  si*eak,  write  and  publish  on  all 
subjects,  being  responsible  for  the  abuse 
of  that  liberty ;  and  in  trials  for  libel, 
both  civil  and  criminal,  the  truth,  when 
published  with  good  motives  and  for 
justifiable  ends,  shall  be  sufficient  de¬ 
fense.” 


PRESS  ATTACK  IN  PAMPHLET 


Stenographic  Report  of  Admiral  Plun¬ 
kett’s  Speech  Being  Distributed 

The  attack  made  on  the  press  by  Rear 
Admiral  Charles  P.  Plunkett  in  his 
Washington  Birthday  address  is  being 
distributed  in  pamphlet  form  by  the  Sons 
of  the  Revolution,  before  which  society 
he  spoke,  it  was  learned  this  week. 

The  Admiral  suggested  in  his  speech 
that  someday  it  might  be  necessary  to 
“Muzzle”  the  press  and  deprive  it  of  its 
constitutional  privilege  of  freedom  in 
order  to  stop  talk  of  militarism.  A 
stenographic  report  was  made. 

"When  I  pick  up  the  paper  and  read 
about  militarism  in  this  country,”  he 
said,  “it  m.ikes  my  blood  boil.  Why, 
gentlemen,  if  there  was  militarism  in  the 
country,  the  million  men  that  came  back 
from  the  great  war  and  marched  down 
your  Fifth  .\venue  would  have  marched 
on  to  Washington  and  taken  charge  of 
your  Government  and  nothing  in  God’s 
world  could  have  stopped  them.  It  just 
isn’t  so. 

“Nothing  but  a  rotten  press  keeps  this 
word  before  the  public.  They  have  a 
reason  for  damning  us.  Guaranteed 
freedom  under  our  Constitution,  it  is  a 
question  in  my  mind  if  some  day,  in  order 
to  preserve  our  liberties,  that  we  don’t 
have  to  muzzle  them. 

“There  is  a  great  deal  that  is  printed 
in  our  press  which  is  poisoning  the  minds 
of  the  people  in  this  country.  They 
ought  to  be  ashamed  to  print  the  stuff 
they  publish.  h>it  under  protection  of  the 
Constittuion  they  go  to  it.” 


VALUE  OF  SATURDAY  ADVERTISING  FOR 
MONDAY  SHOPPING  UNDERESTIMATED 

J.  C.  Dayton,  Discussing  Equalized  Spread  of  Advertising  Over 
Six-Day  Week,  Says  Final  Day  Offers  Opportunity  for 
Many  Lines  of  Business — Level  “Peak  Loads” 

By  J.  C.  DAYTON 

Publisher,  New  York  Evening  Journal 


for  the  development  of  institutional  copy 
for  local  advertisers.  The  experience  of 
merchants  in  other  cities,  notably  Phih- 
delphia,  has  demonstrated  that  Saturday 
advertising  will  carry  over  effectively  for 
Monday  shoppers. 

When  New  York  newspapers  in  general 
make  a  more  concerted  effort  to  build  up 
Saturday  advertising  it  will  have  the 
effect  of  leveling  off  this  peak  of  adver- 
tising  loads. 


REUTERS  GETS  SUBSIDY 


The  problem  involved  in  the  large 
volume  of  advertising  carried  by  New 
^'ork  papers  on  Thursday  and  Friday 
i>  growing  more  imjKirtant  every  day. 

Of  course,  all  pajK'rs  want  to  carry  as 
much  advertising  as  they  can,  but  at  the 
-anie  time  it  would  seem  that  even  better 
ri-sult-  would  follow  a  more  even  spread 
of  newspaiier  advertising  over  tbc  entire 
w  eek. 

In  New  York  today  the  national  ad- 
verti-er  prefers  the  earlier  days  of  the 


the  advantage  of  maximum  reader  at¬ 
tention  should  result  in  a  more  effective 
use  of  whatever  size  copy  they  may  be 
running.  | 

The  problem  of  the  local  advertiser  is, 
of  course,  different.  His  advertisements 
on  one  day  being  news  of  what  he  is  sell¬ 
ing  the  next  day  must  produce  sales  on 
that  day  as  well  as  build  up  the  good  will, 
which  gradually  becomes  a  very  im- 
ixirtant  part  of  his  resources.  The  fact 
that  large  |>apers  offer  no  disadvantage 


READING  DAILY  CHANGES  HELD 


The  Tribune,  Formerly  Morning  Paper 
Now  Afternoon  Publication 

Starting  on  Monday  of  this  week  the 
Reading  (Pa.)  Tribune,  which  has 
in  competition  in  the  morning  field  with 
The  Reading  Times,  a  John  H.  Perry 
newspaper,  changed  to  an  evening  news- 
I>aper.  The  Tribune  is  published  1^ 
(ieorge  Pomeroy,  Jr.,  and  associates. 

The  Times  is  the  oldest  paper  in  Read¬ 
ing,  having  been  published  continuously 
since  1858.  A  number  of  years  ago  Gfl. 
bert  Jones  and  associates  started  the 
Reading  News,  in  the  morning  field,  to 
compete  with  the  Times,  but  the  venture 
was  not  successful  and  the  Times  pur¬ 
chased  the  subscription  list  and  good  will 
and  appeared  as  the  News-Times  until 
March  1,  1923,  when  Mr.  Perry  pur¬ 
chased  it  and  resumed  publication  under 
the  title  Reading  Times. 

The  new  arrangement  provides  Read¬ 
ing  with  one  morning  and  two  evening 
newspaiiers,  the  Reading  Eagle,  being 
published  evening  and  Sunday.  The 
Tribune  also  has  a  Sunday  edition. 


J.  c. 

week.  Monday,  Tuesday  and  Wednesday, 
to  avoid  the  large  volume  of  advertising 
which  local  merchants  place  on  Thurs¬ 
day  and  Friday  for  week-end  business. 
The  angle  of  this  problem  which  a  great 
rruiny  advertisers  seem  to  overlook,  how¬ 
ever.  is  that  in  seeking  a  day  when  news- 
pai>ers  are  not  carrying  large  space  from 
local  advertisers,  they  have  overlooked 
the  value  of  a  Saturday  edition,  which 
offers  very  definite  advantages  that  have 
not  been  considered. 

Foot!  or  drug  manufacturers,  for  ex¬ 
ample.  should  find  Saturday  an  unusually 
favorable  day.  Satufday  is  a  big  day 
for  the  sale  of  both  grocery  and  drug 
store  merchandise.  The  importance  of 
Saturday  for  advertising  a  food  product 
is  further  emphasized  in  New  York  by 
the  importance  of  the  delicatessan  store 
as  a  distributor  of  a  great  number  of 
such  products.  These  delicatessan  stores 
are  open  practically  until  mid-night 
Saturdays  and  are  open  again  on  Sunday 
after  4  o’clock. 

Drug  stores,  which  have  utilized  their 
late  closing  on  all  days  of  the  week  to 
develop  sales  along  a  number  of  lines 
besides  strictly  medical  products,  have  the 
additional  advantage  on  Saturday  of  ap¬ 
pealing  to  the  people  purchasing  toilet 
goods  or  miscellaneous  convenience  goods 
over  the  week-end. 

Few  nationally  advertised  products  ex- 
ju'Ct  to  gain  an  immediate  sale  of  their 
merchandise  through  any  one  particular 
insertion  in  any  medium.  They  depend 
on  developed  familiarity  with  their  brand 
and  a  consumer  acceptance  of  it  through 
a  nrocess  of  reiteration.  I'or  that  reason 
any  day  of  the  week  that  can  offer  them 
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to  a  local  merchant  is  a  result  of  people 
coming  to  expect  the  important  merchan¬ 
dising  news  of  the  week  to  apitear  in 
issues  of  certain  days. 

Saturday  advertising  has  not  been  de¬ 
veloped  simply  because  it  has  not  been 
given  enough  consideration  by  buyers  of 
space.  They  have  been  hampered  by  the 
tradition  that  Saturday,  being  little  used, 
can  be  of  little  value.  This  tradition 
like  most  advertising  traditions,  will  not 
hear  analysis. 

The  circulations  of  most  New  York 
papers  stand  up  well  on  Saturday.  In 
the  New  York  Evening  Journal,  for  ex¬ 
ample,  our  circulation  is  on  a  par  with 
other  days  of  the  week.  With  our 
Magazine  Section  and  Comic  Section  in 
color,  which  we  have  added  on  that  day, 
we  sell  the  Journal  at  5  cents  a  copy. 

.Advertisers  in  the  Journal  get  just  as 
much  circulation  on  that  day  as  they  get 
on  any  other  day. 

Saturday  has  always  been  a  good  day 
for  real  estate  advertising  and  is  proving 
a  good  day  for  radio  and  it  has  proved  an 
equally  good  day  for  national  advertisers 
selling  foofl  and  drug  products.  Wana- 
maker  uses  .Saturday  advertising — so 
does  Ward  Bread,  Ipswich  Hosiery, 
Canada  Dry  Ginger  Ale,  Silver  King 
Ginger  .Me.  Peter  Henderson  Seeds  and 
others. 

I  think  the  important  thing  is  to  bring 
about  in  the  minds  of  national  adver¬ 
tisers  a  better  appreciation  of  what 
Saturday  offers  them ;  to  bring  to  the 
attention  of  local  advertisers  the  value  of 
Saturday  circulation  for  developing 
special  Monday  sales  of  various  depart¬ 
ments.  Saturday  offers  an  opportunity 


Cana<lian  Parliament  Vote*  $32,500 
for  Promotional  Newt 

Certain  information  about  the  Canadian 
( iovernment’s  contract  with  Reuter’s 
Limited  was  brought  to  light  when  die 
Government  sought  the  approval  of  the 
House  of  Commons  for  a  vote  of  $32,000 
to  subsidize  the  service  during  1925-26. 
The  agreement  was  entered  into  in  June, 
1923,  and  covers  a  three-year  period  from 
July,  1923  to  July,  1926.  It  provides  for 
the  transmission  by  cable  to  the  United 
Kingdom  of  an  average  of  10,000  words 
monthly  of  Canadian  news  designed  to 
promote  the  interest  of  Canada;  this 
service  to  be  in  addition  to  the 
service  which  Reuter’s  were  already 
cabling  to  Canada  from  the  world  at 
large,  which  they  undertook  to  maintain 
at  its  present  average.  It  was  also  pro¬ 
vided  that  there  should  be  a  general  dis¬ 
semination  of  mail  news  calculated  to 
arouse  and  maintain  interest  in  Canada 
and  Canadian  activities,  —  commercial, 
financial,  industrial,  agricultural,  etc.  The 
annual  subsidy  to  be  paid  by  the  Canadian 
Government  is  $32,000. 

In  discussing  the  vote,  it  was  brought 
out  by  the  opposition  that  Reuter's  agent 
in  Ottawa  is  also  the  publicity  .agent  of 
the  Government  party  and  a  mild  aiti- 
cism  was  voiced  that  there  should  be  this 
direct  connection  between  the  Government 
and  the  news  service.  It  was  also  brought 
out  that  the  arrangement  with  Reuter’s 
was  entered  into  immediately  after  the 
Canadian  Press  subsidy  for  $50, OM  had 
been  dropped.  There  was  an  inclination 
to  belittle  the  results  that  were  being 
achieved,  though  the  Government  claimed 
that  the  service  was  being  widely  used  by 
British  papers.  12,975  clippings  fr® 
British  newspapers  being  received  durine 
the  past  year. 


New  Cable  to  England  Promised 

A  new  cable  will  be  laid  from  England 
to  America  via  Newfoundland  to 
$5,000,000,  according  to  Newcomb  Cam 
ton,  president.  Western  Union  Telegraph 
Company.  It  will  take  two  years  to  con¬ 
struct. 


Italian  Paper  Incorporated 

The  Boston  Italian  Nezi's.  a  weeldT 
printed  in  English  has  been  incorporate” 
an<l  has  established  its  own  printing 


Editor  &  Publisher  for  .March  14,  1925 


NEW  RULE  FOR  A.  B.  C.  AUDITORS 


Jilew  York  Publishers 


and  Board  of  Directors  Agn^ee  on  Interpretation  of  By-Law  Governing  Bureau’s 
Right  of  Access  to  General  Records  of  All  Publications. 


COMMITTEE  of  New  York  (Tity  •Irniaml  wa»  universal,  and  whether  or  rtot 
newspaper  members  of  the  Audit ''rC'’’'’’'?  '*^“'<1  ** 

-  --  -  -  “  ith  such  a  requirement. 


A 

Boieau  of  Circulations  and  the  Board  of 
Directors  of  the  Bureau  this  week  reached 
jn  agreement  on  conditions  under  which 
Bk  Bureau’s  auditors  may  have  access  to 
a  publication’s  general  records,  as  distin- 
jjfhed  from  circulation  records,  closing 
i  controversy  which  has  waged  since  the 
iKgiiming  of  this  year.  The  text  of  the 
acreement  follows : 

“Wlien  an  A.  B.  C.  auditor  states  in 
tthing  to  a  publisher  that  real  or  seem¬ 
ing  irregularities  in  the  circulation  ac¬ 
counts  require  the  examinatoin  of  rec- 
9^  ledgers  or  payrolls,  outside  the 
circulation  records  and  related  accounts, 
upon  the  presentation  of  such  statement 
by  the  auditor,  any  record,  specifically 
teignated  in  writing  by  him  as  necess¬ 
ary  for  his  intelligent  investigation  of  cir- 
edatkm,  shall  be  provided.” 

Stanley  Clague,  managing  director  of 
the  Bureau,  informed  Editor  &  Pub- 
USHEX  that  this  agreement  will  go  into 
effect  immediately.  The  New  York 
City  Publishers  declineel  to  accept  quali- 
lications  proposed  by  Mr.  Clague.  who 
objected  that  the  provision  for  written 
requests  for  records  might  cause  auditors 
to  hesitate  to  ask  for  certain  documents. 
Mr.  Clague  also  asked  that  an  auditor 
be  allowed  access  te  the  books  upon  his 
statement  that  he  could  not  otlierwise 
consrientiously  certify  to  the  publisher’s 
hgures. 

The  controversy  hinges  on  the  inter¬ 
pretation  of  .Article  I  of  the  A.  B.  C. 
by-laws,  which  reads  as  follows : 

“The  objects  of  the  Audit  Bureau  of 
Circulations  shall  be  to  issue  standardized 


“With  the  excei)tion  of  the  Brooklyn  Standard 
Union,  responsible  offices  of  all  the  Nevir  York 
A.  B.  C.  member  newspaiiers  communicated 
with,  responded  that  they  would  not  allow  the 
unrestricted  examiiution  of  all  payrolls,  ledgers, 
records  oi  profit  and  loss  accounts,  unless  the 
.\.  B.  C.  auditors  accompanied  requests  for  rec¬ 
ords,  payrolls  or  ledgers  outside  the  circulation 
records,  payrolls  or  ledgers  with  a  definite  state¬ 
ment  that  they  were  required  for  the  elucida¬ 
tion  of-  real  or  seeming  irregularities  found  in 
the  circulation  records  and  associated  records. 

“In  the  case  of  several  New  York  newspaper 
members,  since  the  A.  B.  C.  auditors  gave  no 
accounting  reason  for  the  examination  of  these 
outsitle  records  and  expressed  their  s.itisfaction 
with  the  circulation  records  as  kept  and  ex¬ 
amined,  access  to  other  unrelated  books  and 
records  was  denied,  and  as  a  result  of  this  denial 
the  A.  B.  C.  circulation  reports  of  several  of 
these  newspapers  were  temix)rarily  held  up. 

“As  a  result  of  this  temporary  refusal  of  the 
.\.  B.  C.  to  issue  official  auditor’s  reports,  even 
after  they  had  been  signed  by  the  publishers 
and  the  auditors  making  the  examination..,  Mr. 
tlaguc  was  re<iuested  to  come  to  New  York 
for  a  conference  with  the  New  York  B.  C. 
newspaiwr  members. 

“Resis.nding  to  that  request,  Mr.  Oague  came 
to  New  York,  and  on  .Ian.  8  a  meeting  was 
held  at  which  the  B.  C.  m.anagement  was 


represented  by  O.  C.  llarn,  president;  Mr. 
t'lague:  Chief  .Auditor  Ch.andler  ami  W.  F. 
Hoffman,  manager  of  the  New  A'ork  office.  The 
New  York  A.  B.  C  newspaiwr  membership  was 
re|.resentcd  by  executives  of  the  Timer,  the 
World,  the  Herald  Tribune,  the  Mirror,  the 
Sun,  the  TeleKrain  Mail,  the  .American,  the 
Journal,  the  Grafkic,  the  Nttet,  the  Kivuiim 
Post,  the  l.rrning  World,  the  StaatsHerold, 
II  Progresso,  La  Prensa,  the  Brooklyn  Eagle, 
Brooklyn  Standard  Union  and  Brooklyn  Times. 

The  -A.  B.  C.  management  contended  that  its 
demands,  unaccompanied  by  any  specific  reason 
based  on  accounting  requirements,  for  all 
l>oc,k«  ami  records,  of  whatever  character,  was 
justified  by  the  by  laws  of  the  organir.ation. 
This  cuntention  was  not  agreed  to  by  the  New 
York  members  except  m  cases  where  real  or 
seeming  irregularities  in  the  circulation  records 
required  the  examination  of  records,  ledgers 
or  piiyrolls  outside  the  circ-.ilation  hooks  and 
related  accounts.  Where  such  real  or  seeming 
irregularities  existed,  it  was  the  unanimous  o|>in- 
ion  that  any  records,  specifically  designated 
by  the  auditor  as  necessary  for  his  intelligent 
investigation  of  circulaticn,  should  be  provided. 

“Following  a  long  discussion  of  the  facts  anil 
theories  of  the  situation,  during  which  the 
Brooklyn  Standard  Union  alone  of  the  New 
York  members  expressed  its  willingness  to 
provide,  without  resen-ation  any  and  all  rec¬ 
ords,  leilgers  and  payrolls,  including  executive 
payrolls  and  profit  and  loss  accounts,  it  was 


FEBRUARY  UNEAGE  SHOWS  SLIGHT  DROP 
IN  NEW  YORK  NEWSPAPERS 


t’EBRU.ARY  lineage  fell  slightly  be- 
hind  the  1924  record  for  the  month 
in  New  York  City  newspapers,  accord¬ 
ing  to  the  iViW  York  livening  Post 


inclusion  in  1924  of  816,122  lines  carrietl 
by  the  old  Herald  and  101,714  in  the  old 
Sunday  evening  Telegram-Mail.  The 
lineage  of  the  new  papers — the  tabloid 

tatements  of  the  circulation  of  publisher  Statistieal  Department,  the  1925  total  tor  Mirror  and  Graphic  and  the  Bulletin— 

members;  to  verify  the  figures  shown  in  16  papers  being  11,989,276  lines,  against  naturally  did  not  overcome  the  gap  in 

these  statements  by  auditors’  examina-  12,100,156  lines  for  14  papers  last  year,  business  volume  left  by  the  suspended 

tions  of  any  and  all  records  considered  The  extra  day  accorded  by  leap  year  to 

by  the  Bureau  to  be  necessary ;  and  to  February,  1924,  probably  caused  most  of 
disseminate  data  for  the  benefit  of  ad-  the  loss  shown  by  six  papers,  and  the 
vertisers,  advertising  agents  and  publish-  drop  in  the  grand  total  arises  from  the 


publications. 

Comparative  totals  for  each  laper  for 
the  month  in  1925  and  1924  and  from 
1925  to  1919,  follow  ; 


The  agreement  quoted  is  intended  to 
clarify  the  reference  in  this  by-law  to 
■'any  and  all  records.” 


February,  1925-1924 


Points  at  issue  and  s(eps  leading  to 
their  settlement  were  outlined  by  the  New 
York  Publishers’  Committee  in  this  state¬ 
ment: 

‘‘The  tli«a?recTT»c!it  which  has  arisen  between 
ik  A’utit  Bureau  of  Circulations  and  the  great 
majority  of  its  New  York  City  newspaper  mem- 
has,  during  its  progress,  i)een  so  clouded 
by  a  certain  statement  carried  in  Eoitor  &  Pub- 
-isHFi  of  Feb.  28,  which  was  not  altogether 
truk,  that  an  explicit  presentation  of  facts  is 
ceceesarv’  in  order  that  all  persons  interested  or 
cooceraed  may  be  correctly  acquainte<l  with  the 
of  contention  and  its  present  status. 
“I*reliniinary  to  that  statement,  the  fact  should 
k  noted  that  during  the  membership  of  the 
Pf^teting  New  York  newspapers,  never  has 
there  been  any  question  of  the  integrity  of  the 
aiculation  accounts  of  any  one  of  them  or  any 
refusal  by  any  one  of  them  to  produce  any 
neces'^ary  to  a  comprehensive  circula¬ 
tion  audit. 

.  faring  the  annu.tl  audit  as  of  Oct.  1,  1924 
®  New  York,  request  was  made  in  some  of 
the  (rffices  that  the  A.  C.  auditors  be  allowed 
^  all  rcconls,  all  payrolls,  including  execu¬ 
te'*  payrolls,  all  ledgers  and  accounts,  including 
l^t  and  loss  jiccounts,  irres|>cctivc  ot  whether 
payrolU.  records,  ledgers  and  accounts 
Wa  any  relation  to  circulation  accounts  or  cir- 
^titn  OT)cr.''.tmns.  These  requests  were  ac* 
^Nnied  by  the  information,  whenever  the 
<iueition  was  asked  as  to  the  reason  for  the  re- 
that  it  was  not  based  uix>n  any  irregular- 
.  loimd  in  the  circulation  records,  but  were 
^  wtal>lish  a  principle.**  or  according  to 
testimony,  *‘a  precedent.** 

In  view  of  this  request,  unprecedented  so 
*8  these  offices  were  concerned,  there  was 
^^^al  i^uiry  by  telephone  between  executives 
®  the  different  newspapers  as  to  whether  this 


Percentage 

1925 

1924 

total  space 

1925 

1924 

Gain 

Loss 

1,276 

1,234 

994 

944 

.\merican  . 

.  8.8 

1,060,546 

1.083,972 

ff816.122 

735,818 

23,426 

1.1.50 

Herald  Tribune 

.  9.3 

1,120,588 

384,770 

1,5-in 

1.458 

Times  . 

.  16.2 

1,954,332 

1,884,882 

69,450 

1.U8P 

1,054 

World  . 

9.8 

1,172,822 

1,191,426 

18,604 

6H0 

•Mirror  (Tabloid).  2.3 

278,864 

n . 

1,068 

976 

News  (Tabloid) 

.  4.2 

503,554 

425,512 

78,042 

410 

Evening  Bulletin 

1.1 

131,108 

•• . 

804 

•Evening  Graphic 

.9 

99,764 

. 

1,102 

1,112 

•Evening  Journal 

.  9.8 

1,170,106 

1,081,750 

88,356 

698 

646 

•Evening  Post  . 

.  3.0 

366,112 

308,948 

57,164 

648 

612 

•Evening  World. 

.  5.0 

602,918 

578,720 

24,198 

820 

752 

*Sun  . 

.  8.5 

1,018,986 

998,754 

20,232 

540 

7h2 

•Telegram-Mail  . 

4.6 

545,916 

tt8Sl,378 

305,462 

1,010 

1,074 

Brooklyn  Eagle. 

.  9.5 

1,140,874 

1,184,908 

44,034 

498 

530 

Brooklyn  Times 

.  2.7 

315,338 

363.626 

48,288 

562 

566 

Standard  Union 

.  4.3 

507.448 

594.340 

86,892 

13,892 

12,714 

Totals  . 

11,989.276 

12,100,156 

195,506 

*No  Sunday  edition.  Net  Loss 

ttTelegram  and  Mail  carried  101,714  lines  in  the  4  Sunday  issues  of  February,  1924;  this 
lineage  is  included.  Sunday  edition  discontinued  March  16,  1924. 

$Herald  and  Tribune  combined  March  19,  1924. 

** Evening  Bulletin  first  issue  June  19,  1924;  first  Sunday  issue,  December  7,  1924. 

[I  Mirror  (Tabloid)  first  issue  June  24,  1924. 

ittKvening  Graphic  first  issue  September  15,  1924.  , 


February,  1925-1919 


.\tnerican  . 

Herald  . 

Herald  Tribune 

Times  . 

World  . 

Mirror  (Tab.) 
News  (Tab.)  .... 
Evening  Bulletin 
t>ening  (iraphic 
Evening  Journal 
Evening  Mail  . . 
Evening  Post  ... 
Evening  World  . 
(jlobe  . 


1925 

1,060,546 

1,120,588 

1,954.332 

1,172,822 

278,864 

1924 

1,083,972 

816,122 

735.818 

1,884,882 

1,191,426 

1923 

846,634 

846,234 

711,708 

1,708.832 

1,328,096 

1922 

858,512 

839,434 

673,622 

1.681,244 

1,139,150 

1921 

739.050 

859.950 

663.821 

1.493,692 

1,042,940 

1920 

948,760 

931,296 

794,900 

1,889,444 

1,536,668 

1919 

672,536 

571,108 

405,508 

1,202,332 

1,134,494 

503,554 

425,512 

315,086 

237,392 

130,658 

t . 

t . 

131,108 

99,764 

1,170,106 

1,081,750 

87S.S48 

843,536 

708,444 

684,126 

640,032 

» . 

442,228 

407,514 

446,822 

426,162 

301,236 

366,112 

308,948 

257,938 

297,564 

474,447 

359,164 

299,354 

602,918 

578,720 

625,268 

660,212 

645,194 

637,736 

456,648 

t . 

617,882 

499,044 

506,364 

623,402 

519,260 

1,018,986 

998,754 

(»8,932 

661,878 

580,848 

637,608 

538,396 

545,916 

851,378 

479,464 

492,778 

457,984 

522,082 

625,818 

1,140,874 

1,184,908 

1,097,118 

1,018,942 

849,000 

1,027,212 

700,924 

315,338 

363.626 

292.534 

243,812 

223,636 

t . 

t . 

507,448 

594,340 

607,002 

579,492 

459,898 

683,180 

434,374 

Telegram  aV  Mail. 

Brooklyn  Eagle 
Brooklyn  Times  . 

Standard  Union  . 

tFigures  not  recor _ 

iSun  and  Globe  combined  June  4,  1923,  name  changed  to  Sun  March  10, 
itTelegram  and  Mail  combined  Jan.  28,  1924. 


11,989,276  12,100.156  11.753.502  11.134.126  10,282.748  11.701.740  8,502,020 


tFigures  not  recorde<l. 

tSun  and  Globe  combined  June  4,  1923,  name  changed  to  Sun  March  10,  1924. 
ItTelegram  and  Mail  combined  Jan.  28,  1924. 


agreed  that  a  cimimittee  of  n\e  New  York 
nieiidKTH  cmiprised  of  J.  F.  Bresiiahan  (World) 
Chairnian.  Howard  l>avis  (Herald  Tribune), 

J.  (!.  Dayton  (Journal),  F.  A.  Walker  (Mun- 
sey  newspapers),  and  E.  G.  Martin  (Bro<^lyn 
Eagle),  should  represent  the  protesting  New 
York  A.  B.  C.  newspaper  memtwrs  in  the  mat¬ 
ter  of  the  interpretation  and  application  of  the 
A.  B.  C.  audit  rules  at  a  meeting  to  be  held 
with  the  A.  B.  G  Board  of  IXrectors  at  the 
first  New  York  meeting  of  that  Board. 

Dn  or  about  Jan.  15  there  was  a  meeting 
of  the  New  paper  Divisional  Committee  of  the 
A.  B.  C.  held  in  Chicago.  The  New  York 
member  of  this  committee  states  that  on  the 
questions  at  issue  between  the  A.  B.  C.  and 
the  protecting  New  York  members,  he  did  not 
participate  as  a  representative  of  the  majority 
of  the  New  Y'ork  members,  and  so  the  majority 
of  the  New  York  members  and  their  opinions 
were  without  representation  at  that  meeting, 
*‘(^ne  of  the  results  of  this  committee  meet¬ 
ing  was  the  presentation  to  the  A.  B.  C.  mem¬ 
bership  throughout  the  country  a  document, 
paragraph  three  (3)  of  which  read  as  follows: 

**  *  That  in  ori’er  that  the  Bureau  may  func¬ 
tion  to  the  greatest  efficiency  in  determining 
actual  circulation  data,  a  newi»a(<r  publisher 
sh(»uld  submit  to  the  Buieau  when  rcqueste<l  to 
do  St}  in  the  cotirse  of  an  audit  and  following  a 
cireulatioti  ramification,  all  his  payrolls,  general 
lKK>ks  and  leilgers,  and  all  other  records  in  his 
possessii  n  that  may  have  any  bearing  wh.atever 
in  the  making  of  a  thorough  auflit,  provided 
that  when  the  publisher  deems  fit  to  submit  such 
infortnation  only  to  the  managing  director,  the 
chief  auJtt(»r,  or  one  of  his  immediate  assistant^, 
he  shall  have  the  privilege  ot  so  doing,  provided 
he  iKiys  all  the  additional  e\i>ensc  of  having 
s.aid  managing  director,  chief  auditor  or  one  of 
his  immediate  assistants,  emne  to  his  office  to 
(»erforra  such  work.* 

’’Promptly  upon  the  receipt  of  this 
circular  letter,  the  New  York  members 
in  their  meeting  of  Feb.  12,  1925,  voted 
without  any  di.s.senting  voice  to  send  the 
following  letter  to  Mr.  Clague.  and  to 
the  members  of  the  Newspaper  Divisional 
Committee : 

*'  'Dear  Mr.  Clague: 

At  a  meeting  of  the  New  York  members  of 
the  Audit  Bureau  of  Circulation  we  were  in¬ 
structed  to  write  you  follow*.: 

‘To  your  letter  of  Jan.  28  i«  attached  a 
of  the  “Newspaper  Divisional  Committee.'* 
“  ‘Paragraph  3  of  the  report  refers  to  the 
rights  of  the  Audit  Bureau  of  Circulations  to 
examine  all  hooks  and  records  in  the  case  of  an 
audit,  with  further  provHsions  applying  if  a 
publisher  should  question  the  right  of  an  audi¬ 
tor  to  examine  "all  his  payrolls,  general  books 
3nd  pledgers,  and  all  other  records,  etc.** 

“  ‘The  New  York  niem^rs  of  the  A.  B.  C. 
look  with  disap]>roval  on  the  issuance  of  such 
a  communication  in  view  of  the  fact  that  the 
question  of  the  scojie  of  examination  is  still,  on 
your  agreement,  a  matter  to  be  considereil  by 
your  Board  of  Directors  and  a  committee  repre¬ 
senting  the  New  York  memliers. 

The  attitude  of  the  New  York  members 
has  in  no-wise  changed  since  the  meeting  of 
.Tan.  8  with  you  anti  your  associates  and  they 
herewith  repeat  their  disagreement  wnth  .-ind 
protest  against  the  attitude  of  the  A.  B.  C.  and 
of  the  Newspaper  Divisional  Committee  as  ex- 
lires|a(l  i,i  the  report  briodcast  by  your  office. 

“  'The  New  York  memliers  do  not  consider  the 
action  of  the  Newspafier  Divisional  Committee 
binding  and  await  the  result  of  the  agreed  meet¬ 
ing  in  New  York  of  their  committee  with  your 
Board  of  IHrectors  liefore  expressing  their  at 
titude  more  explicitly. 

“  ’J.  F.  BRESNAHAN,  Chaimuui 
“•KDWTN  G.  MARTIN 
“‘HOWARD  DA\  IS 
“•JAMES  C.  DAYTON 
•“FRED  A.  WALKER.’ 

“To  this  communication,  Mr.  Clague 
made  the  following  reply : 

“ ‘Dkar  Mu.  llai'.SNAiiAN  : 

I  have  delayed  answering  your  communica¬ 
tion,  signeil  by  the  members  of  your  committee, 
hoping  that  before  doing  so  I  would  have  an 
opportunity  to  confer  with  O.  C.  Ham,  presi¬ 
dent  of  the  Audit  Bureau  of  Circubations,  who 
was  pre-ent  at  the  conference  in  New  York.  It 
does  not  seem  possible  at  this  date  to  have  this 
conference  for  at  least  ten  days,  because  Mr. 
Harn  is  still  on  the  Pacific  Coast. 

“  ‘The  Divisional  Committee  of  the  iiewsi>a. 
per  division  of  the  Bureau  asked  that  their 
recommendations  be  passed  on  to  the  new'spai>er 
members  of  the  Bureau  and  the  Bn.ard  of  Direc¬ 
tors  at  a  conference  with  the  NewsDtper  Divis¬ 
ional  Committee,  approved  their  suggestirn. 
“‘The  matter  can  he  gone  into,  if  yju  desire 
(itiilinnrd  on  fage  28> 


MATCHING  STRIDES  WITH  LONG  BEACH,  CAL 


Press-Telegram’s  New  Building,  Its  Third  in 


Five  Years,  Is  Result  of  Million  Dollar  Investment  and* 
Is  Planned  to  Care  for  Paper  Serving  City  of  500,000. 
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lost  notable  newspaper  cinerating  plants  likewise  are  housed  the  press  room  to  the  sterotyping  depart- 
stern  America  was  com-  here,  and  there  is  a  good  sized  vault  for  ment  on  the  third  floor, 
ry,  1925,  for  the  Long  bound  files.  The  second  floor  is  given  over  to  the 

Beach  (Cal.)  The  press  room  is  on  the  first  floor,  display  and  classified  advertising  depart- 

Press  -  Telegram.  East  alley  side,  the  new  presses  consist-  ments,  bookkeeping  and  credit  depart- 
The  building,  ing  of  six  units  of  Goss  design  giving  the  ment,  job  printing  plant,  circulation  and 
which  rises  four  paper  a  double  sextuple  press  driven  by  promotion  departments  and  the  office  of 
stories  in  the  Cline  electrical  equipment.  Four  folders,  the  business  manager,  \V.  H.  Hosking. 
main  structure  with  color  decks  on  one  unit  for  printing  Adjoining  the  business  manager’s  of- 
and  three  stories  comic  and  magazine  sections,  assure  a  fice  is  the  telephone  exchange,  with 
in  the  “L”  which  production  which  will  readily  care  for  all  twenty  trunk  lines.  This  room  is  suffi- 
houses  the  me-  demands.  Heretofore  separate  runs  have  ciently  large  that  it  may  be  used  also  as  a 
chanical  depart-  been  necessary  to  take  care  of  these  sec-  reception  room.  The  business  manager’s 
ment,  covers  two  tions,  but  now  by  so  timing  operations  desk  is  so  located  that  he  may  open  one 
sides  of  a  full  on  light  days,  when  not  more  than  24  of  the  decorative  windows,  giving  a 
quarter  block  150  r«Res  are  required  for  the  regular  edi-  clear  view  of  the  business  office  on  the 
feet  at  Pine  ave-  tions,  the  comic  and  magazine  sections  floor  below. 

—  nue  and  6th  street  can  be  printed  at  the  same  time.  This  Locker  rooms  and  toilets  for  men  and 
leaving  a  space  press  is  capable  of  printing  96  pages  in  for  women  are  located  on  the  second 

100  by  100  feet  one  operation.  floor,  also  a  rest  room  for  women,  fur- 

for  expansion.  The  press  room  is  so  laid  out  that  six  nished  with  a  day  bed,  dressing  table  and 

istment  in  real  estate,  additional  units  can  be  placed  at  any  time,  chairs. 

It  is  almost  $1,000,000.  giving  twelve  units  in  one  row.  So  rap-  The  job  printing  department  occupies 

ised  at  $300,000,  and  the  idly  has  the  Long  Beach  field  developed  2.000  square  feet,  affording  opportunity 

mg  was  $285,(X)0.  The  that  the  publishers  are  looking  even  be-  for  considerable  enlargement.  The  cir- 

an  outlay  of  about  yond  this,  and  have  planned  on  a  paral-  dilation  department  is  also  on  this  floor. 

Icling  instalLation  in  space,  which  at  this  The  editorial  and  news  departments  are 
>  of  concrete  and  rein-  time  is  used  by  the  service  department  on  the  third  floor,  with  the  composing 

traction,  with  exterior  and  carriers.  and  sterotyping  departments.  The  com- 

h  terra  cotta  trim.  The  In  this  connection  it  might  be  said  that  posing  room  has  windows  on  two  sides 

;  floor  space  is  61,125  notwithstanding  the  fact  that  so  many  as  well  as  skylights, 
hich  15,4(K)  feet  are  in  papers  are  delivered  by  these  350  boys.  Special  consideration  has  been  given 
The  first,  second  and  complaints  are  reduced  to  an  average  of  to  the  straight-line  co-ordination  of  the 
:i  cover  12,500  square  not  more  than  twenty  a  day.  The  car-  various  units  of  machinery.  Fifteen  type- 
in  the  basement  being  riers  arc  required  to  make  delivery  on  setting  machines  are  in  operation,  with 
extensions  under  the  the  porch  of  every  home,  and  to  complete  Intertypes  and  Mergeiithalers  almost 
ler  the  private  alley,  12  their  routes  in  one  hour.  equally  divided,  all  of  the  latest  models 

serves  the  carrier  force  The  main  service  freight  elevator  is  placed  on  either  side  of  center  columns. 
:e  space.  located  in  the  northeast  corner  of  the  -All  of  the  add  composition,  except  emer- 

space  of  35  by  35  feet  building,  with  an  alley  on  both  sides,  gency  hand  set  lines,  is  done  on  two 
the  business  office  with  This  elevator  has  a  capacity  in  excess  of  Ludlow  machines.  The  dumps,  correct- 
ture  fifty  foot  frontage  5,(MHt  pounds  and  is  chiefly  used  in  hand-  ing  banks,  ad  stones  and  make-up  tables, 
int.  The  lobby  floor  is  ling  paper  and  in  taking  dead  plates  from  arc  so  located  that  all  work  may  be  done 


in  sequence.  Five  additional  machine 
can  be  placed  in  the  composing  rooo 
without  any  change  in  the  building.  Tht 
unique  feature  of 
||y[M||||B«H«|]  the  composini 
room  and  stereo- 
typing  depart- 


cal  department,  it  CB 
be  shifted  to  the 
west  in  the  large 
size  offices  now  ten- 
porarily  rented.  Tb 
news  room  then  wl 
adioin  the  editor'i 
office  on  one  side, 
and  the  composkg 
room  on  the  odier. 

The  editor’s  oi« 
is  in  the  southwest 
corner  of  the  build¬ 
ing,  is  paneled  in 
mahogany,  has  < 
decorative  ceiling,  i 
fireplace  and  odr 
comforts.  The  set 
retary’s  room  als: 
will  be  the  receptF 
room  adjoinine  • 
erlitor’s  office  on  ta 
north. 

The  daily  Press 
Telegram  is  served 
by  the  .Associatec 
Press  and  the  Unte 
Press.  The  Sundi: 
Press  Telegram  s 
ceives  the  Unitei 
News  and  the  Inter¬ 
national  News  ft 
well  as  the  Consob 
dated  Press  Servis 

The  Assodatt! 
Press  operators  ait 
given  desks  in  * 
arate  room 
also  serves  as  » 
morgue.  Unit« 
Press  service  is  it" 
ceived  on  print® 
machines  which  aon 
are  located  in  a  sep¬ 
arate  room. 

All  copy 
sports,  suburbs  as 
society  is  handled* 
a  universal  desl^ 
mining  a  be^ 
balance  of  telegw 
and  local  news.  P' 
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plants  in  Eastern 
cities.  In  the  base¬ 
ment,  tracks  are  laid 
for  trucking  paper 
from  the  remotest 
part  of  the  building. 
“The  heating  and  in- 


front  Elevotion  of  Long  Beac.  Bieia-Telewram  Building. 
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Editor  &  Publisher  for  March  14,  1 9  2  S  ' 

IRONY  BEST  CENSOR  FOR  “IMMORAL”  PLAYS 


Exaggerate  Their  Dullness  and  Withhold  Puritanic  Indignation,  Is  Remedy  of  Ashton  Stevens,  for  25 
Years  Chicago  Herald-Examiner  Dramatic  Critic — Interviews  His  Specialty 


TTNLESS  a  dramatic  critic  is  very  in- 
t-"  experienced  or  very  anxious  to  see 
a  so-called  “immoral”  play  succeed  he 
will  not  “attack”  it. 

A  liberal  application  of  irony  mixed 
and  shaken  well  with  a  doleful  descrij^ 
tion  of  the  play’s  dullness  will  send  it 
more  quickly  to  the  trash  heap. 

■This  is  the  opinion  of  Ashton  Stevens, 
for  25  years  a  reporter  of  the  drama  for 
the  Chicago  Herald  and  Examiner,  ex¬ 
pressed  to  Editor  &  Publisher  apropos 
of  the  recent  fanfare  of  indignation  in 
New  York  against  tainted  drama  which 
resulted  in  the  adoption  of  the  citizen’s 
play  jury  system. 

He  is  sure  that  attacking  a  play  on  the 
grounds  of  indecency  merely  whets  the 
interest  of  the  incorrigible  public.  And 
he  speaks  from  experience,  for  he  once 
wrote  this  line — “I  wouldn’t  take  Peggy 
Joyce  to  see  ‘The  Rubicon.’  ” 

From  that  moment  the  S.  R.  O.  sign 
was  hung  out  nightly,  and  Stevens  became 
the  recipient  of  congratulations  from  the 
grateful  producer. 

“I  think  the  critic’s  attitude  toward 
an  ‘immoral’  play  should  be  determined 
by  the  amount  of  honesty  or  dishonesty 
that  is  self-evident  in  it,”  he  declared. 

“If  he  thinks  he  detects  dirt  for  dirty 
money’s  sake  he  will  most  likely  review 
the  production  with  irony,  if  not  derision, 
marveling  at  the  cynical  trustfulness  of 
the  play’s  author  and  producer.  He  may 
even  go  far  as  to  exaggerate  the  dullness 
and  triteness  of  the  piece,  and  display  a 
little  pity  for  the  actors  engaged  in  play¬ 
ing  it,  perhaps  against  their  nobler  na¬ 
tures.  But  unless  the  critic  is  either 
very  inexperienced  or  very  anxious  to 
see  a  play  of  this  character  succeed,  he 
will  not  ‘attack’  it  for  its  immorality. 

“I  remember  writing  this  line  about  a 
play  that  struck  me  as  being  immoral :  “I 
wouldn’t  take  Peggy  Joyce  to  see  “The 
Rubicon.”  It  was  quoted  in  the  headline 
of  my  review  in  next  morning’s  Herald 
and  Examiner;  and  the  manager  of  the 
theater,  in  which  the  piece  had  started  to 
poor  business,  thanked  me  for  saving  the 
show. 

“What  effect  does  criticism  have  on  the 
box  office?  Well,  let’s  say  that  criticism 
has  a  hastening  effect  on  the  deserved 
success  or  failure  of  a  production.  Read¬ 
ers  of  a  daily  get  to  know  the  taste  of 
the  man  who  writes  its  dramatic  criti¬ 
cism.  They  will  sometimes  go  to,  rather 
than  stay  away  from  a  certain  kind  of 
play  dispraised  by  him,  because  they  have 
learned  when  to  differ  from  him  to  their 
own  profit.  The  critic  is  habitually  bored 
by,  say,  the  John  Golden  type  of  comedy 
proudly  advertised  as  ‘comiclean,’  and  in 
his  notice  applies  this  strange  adjective 
to  some  play  that,  while  Goldenlike,  is 
utterly  innocent  of  Mr.  Golden’s  sponsor¬ 
ship.  Readers  who  know  and  like  their 
Golden  when  they  see  it,  will  rush  this 
piece.  Just  as  they  will  crowd  away  from 
one  which  their  critic  has  extoll^  for, 
shall  we  say?  its  high  Ibsenic  worth. 

“Publicity  fakirs?  Tlie  dramatic  critic 
as  I  know  him  does  not  love  them.  He 
can’t  love  them  and  journalism,  too,  be¬ 
cause  they  degrade  journalism,  they  make 
it  look  cheap  and  foolish.” 

Reminescent,  Stevens  told  a  story,  for 
the  first  time  divulged,  of  his  experience 
with  Emma  Eames  to  show  how  near 
he  once  came  to  writing  a  press  agent 
yarn. 

The  word  “publicity”  is  anathema  to 
him,  he  said,  and  he  dislikes  the  “thank 
you  for  his  stories. 

Nevertheless,  while  at  work  in  San 
Francisco  during  his  younger  days,  a 
friend  tojd  him  that  Emma  Eames  had 
been  having  bad  luck.  It  was  intimated 
a  story  would  help  her.  Stevens  arranged 
to  get  one. 

He  obtained  an  audience  at  the  ac¬ 
tresses  home,  and  after  a  chat  with  her, 
lu  ’f  *  story  in  his  mind  for 

the  following  morning,  which  would  have 
t>«n  a  real  “puff.” 


By  LUCILE  BRIAN  GILMORE 


CHURCH  ADVERTISES  SERMONS 


MAXIMS  OF  STEVENS 

“Newspaper  readers  some¬ 
times  go  to,  rather  than  stay 
away  from  a  certain  kind  of 
play  dispraised  hy  a  critic,  he- 
cause  they  have  learned  when 
to  differ  from  him  to  their 
own  profit.” 

“Unless  the  critic  is  very  in¬ 
experienced  or  very  anxious  to 
see  a  play  succeed,  he  will  not 
attack  it  for  its  immorality.” 

“The  interviewer’s  effort 
must  constantly  he  to  watch  for 
some  surprise  that  will  bring 
out  glimpses  of  true  personal¬ 
ity.” 


But  the  following  morning  brought 
the  earthquake  and  fire  and  the  story 
to  this  day  remains  unwritten. 

“True  to  life  tones,”  is  what  Stevens 
seeks  when  interviewing  celebrities  of 
the  stage. 

During  his  career  as  critic  he  has  inter¬ 
viewed  more  than  500  stage  stars.  He 
is,  say  many,  “master  of  the  interview,” 
his  recently  published  book  “Actorviews,” 
a  series  of  articles  on  .American  and 
Continental  artists. 

“Much  of  the  success  of  an  interview,” 
Mr.  Stevens  maintained,  “is  of  course  the 
possession  of  the  reporter. 

“His  or  her  effort  must  constantly  be 
to  watch  for  some  surprise,  that  will 
bring  from  the  interviewed  true  glimpses 
and  these  followers  point  with  pride  to 
of  his  real  personality. 

“.As  an  example,  I  recall  an  interview 
with  Leo  Ditrichstein  and  his  American 
wife.  I  was  seated  with  them  at  a  table 
in  a  German  restaurant. 

“During  a  quiet  moment,  Mr.  Ditrich¬ 
stein  happened  to  mention  the  fact  that 
he  had  fought  in  two  duels. 

“  ‘Why,’  gasped  his  wife,  ‘I  never  heard 
that  before.’ 

“It  was  the  surprise  element  I  needed 
for  the  interview.  Questions  brought  out 
the  interesting  story  that  this  was  his 
reason  for  coming  to  America,  and  be¬ 
fore  we  left  the  restaurant  I  was  ready 
to  write  what  turned  out  to  be  one  of 
my  best  interviews. 

“But  one  must  be  careful  not  to  des¬ 
troy  true  to  life  tones,  the  element  I  per¬ 
sonally  believe  to  be  the  primary  feature 
of  the  interview. 

“A  reporter  is  curious.  He  asks  some¬ 
what  pertinent  questions.  The  inter¬ 
viewed  becomes  disgusteil.  self-conscious. 
The  result  is  at  best  a  distorted  futurist 
drawing.” 

Stevens  is  52  years  old.  He  is  some¬ 
what  grayed,  kindly,  pleasant,  unaffected 
and  friendly.  His  sense  of  humor  is  re¬ 
freshing.  He  is  frank  in  his  criticism  of 
himself,  his  work,  and  his  ability.  His 
interest  in  his  work  is  absorbing. 

Stevens  began  his  career  in  San  Fran¬ 
cisco,  where  he  was  born.  Strangely,  it 
was  his  father’s  misfortune  that  was  his 
good  fortune.  Stevens  was  ready  to  en¬ 
ter  college  when  his  father  suffer^  finan¬ 
cial  reverses,  and  the  young  man’s  career 
was  shunted  from  its  planned  course. 
Stevens  took  inventory  of  his  resources 


and  determined  to  utilize  his  ability  as  a 
banjoist,  as  an  instructor. 

During  these  days  he  had  among  his 
pupils  the  editor  of  a  literary  paper 
called  the  San  Francisco  News  Letter. 
One  evening,  master  and  pupil  attended  a 
concert  together,  and  Stevens  was  so  apt 
and  pertinent  in  his  remarks  concerning 


Display  Space  Used  by  Catholic 

Cathedral  to  Boost  Lenten  Series 

Display  advertising  is  being  used  by 
the  St.  Paul,  Minn.,  Roman  Catholic 
cathedral  to  draw  the  attention  of  the 
public  to  a  special  Lenten  course  of  ser¬ 
mons  addressed  to  persons  of  all  creeds. 
The  priest  giving  the  sermons  will  be 
Rev.  John  Handly  of  New  York,  a 
Paulist  father  and  former  newspaper  man. 
After  his  graduation  from  Vanderbilt 
university  he  put  in  three  years  as  re¬ 
porter  and  editorial  writer  on  the  Nash¬ 
ville  American.  He  then  moved  to 
Northampton,  Mass.,  where  for  several 
years  he  was  private  secretary  to  the  late 
George  W.  Cable,  novelist. 

Father  Handly  studied  for  the  priest¬ 
hood  at  the  Cat^lic  university  in  Wash¬ 
ington,  D.  C.  He  says  he  is  a  great 
believer  in  printer’s  ink.  For  the  past 
two  months  he  has  been  busy  in  New 
York  arranging  for  a  radio  newspaper 
service  to  Catholics  from  a  5,00B-watt 
station  which  the  Paulist  Fathers  will 
own  and  maintain.  The  contract  has  been 
let  to  the  Western  Electric  company  and 
the  station  will  cost  $100,000.  News, 
editorials,  views  on  current  events  from 
leading  Catholics  in  every  line  of  en¬ 
deavor,  music  and  musical  news  will  be 
broadcast. 

Father  Handly  points  out  that  although 
there  are  20,000,000  Catholics  in  the 
United  States,  they  have  no  publication 
distinctively  their  own. 


NEW  TREATMENT  OF  CRIME 


Chicago  Daily  Newa  Running  Daily 
Resume  of  Court  Actions 


Acting  on  the  opinion  expressed  re- 
the  entertainment  that  his  editor-pupil,  cently  by  the  February  grand  jury  that 
considerably  impressed,  requested  him  to  “it  is  regrettable  that  the  conviction  of 
write  up  the  criticism  for  the  News  wrong-doers  does  not  attract  public  at- 
Letter.  After  that,  he  continued  with  a  tention  with  the  same  force  and  effect 
weekly  story  for  the  paper,  his  efforts  as  the  perpetration  of  the  offense,  when 
getting  about  three  sticks  space.  such  publicity  might  become  a  deterrent 

Stevens  later  graduated  to  the  5’<m  to  crime.”  the  Chicago  Doily  News  is 
Francisco  Morning  Call,  where  he  re-  running  a  resume  of  the  daily  proceedings 
mained  for  two  years,  then  went  to  the  in  the  criminal  courts. 

Examiner.  He  has  been  with  Hearst  “The  Daily  News  will  continue  for  a 
papers  since  then.  time,”  the  editors  state,  “to  take  note  not 

Following  the  San  Francisco  fire,  he  only  of  the  ‘big’  trials  that  are  of  wide 
went  east  and  worked  on  the  New  York  enough  interest  to  justify  separate  ac- 
Journal  for  three  years.  While  on  a  two  counts,  but  the  Criminal  court  record 
weeks’  visit  to  ^icago,  he  became  fond  of  every  minor  offense.  Many  of  these 
of  the  Windy  City,  and  he  has  spent  the  cases  were  sensations  for  a  day  when  the 
years  since  his  departure  from  New  York  offenses  were  perpetrated.  Weighed 
in  that  city.  strictly  as  news,  they  have  lost  value, 

“What  do  I  think  of  this  dramatic  but  they  are  part  of  the  record  at  the 
critic’s  job  at  which  I’ve  served  some  stage  in  the  criminal’s  career  where  he 
30  years?”  he  repeated  slowly  as  the  is  not  a  romantic  figure.” 

interview  closed.  “Well,  I’m  beginning  _ 

to  like  it.  It’s  only  the  first  quarter  of  a 
century  that’s  hard.” 


NEW  BANKING  DAILY 


New  York  American  Banker  to  Leave 
Weekly  Field  March  16 


Dailies  Win  Fight  to  Deepen  Hudson 

The  story  of  a  newspaper  victory  was 
told  March  4,  when  President  Coolidge 
approved  the  rivers  and  harbors  bill, 
granting  $11,200,000  to  deepen  the  Hud¬ 
son  river.  This  project  had  been  backed 
editorially  and  in  the  news  columns  since 
1923  by  the  Albany  News  and  the  Albany 


The  American  Banker,  a  banking  week-  v  .  ,  -  ,  .  „  - 

ly  published  in  New  York,  will  enter  the  Knickerbocker  Press. 

daily  field  with  its  March  16th  issue.  - 

Oiarles  Otis,  present  owner,  purchased  British  Ad  Men  to  Visit  N.  Y. 
the  paper  in  1918.  He  was  formerly  as-  r.  •  •  ,  .  ,  .  tt 

sociated  with  C.  V\^  Barron  and  was  in  British  delegates  to  the  Houston  con- 
charge  of  the  Wall  Street  Journal  until  ^CTtion  of  the  Associated  Advertising 
1912,  when  he  purchased  the  Bond  Buyer.  Clubs  of  the  World,  May  9  to  14,  plan 
-A.  Baillv- Blanchard  is  editor  of  the  *0  spend  two  days  in  New  York  en  route, 
American  Ranker ;  Edward  C.  Otis,  ad-  accompanying  the  New  York  delegation 
vertising  manager;  Y.  P.  Lee,  managing  'f®  special  train  to  the  Texas  city, 
editor ;  and  Bernard  H.  Brunner,  circula-  The  New  York  train  will  leave  May  7. 
tion  manager.  - 


Choose  Convention  City 


Forbes  to  Start  New  Weekly 


George  P.  Forbes,  for  20  years  ^Kib- 
Associated  Advertising  clubs  of  the  Usher  of  the  Lctrchmonl  (N.  Y.)  Ttmes, 
Seventh  district  will  hold  their  1926  con-  will  start  a  new  weekly,  the  Mama- 
vention  in  Oklahoma  City.  The  district  roneck  (N.  Y.)  Times,  on  May  1.  He 
is  composed  of  Oklahoma,  Arkansas,  b  planning  to  make  the  newspaper  a 
Missouri  and  Louisiana.  daily  within  a  year. 
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Editor  &  Publisher  j  or  March  14,  1925 


INLAND  PAPERS  TELL  WHERE  THEY  GET 
AND  WHERE  THEY  SPEND  THEIR  INCOME 


Advertising  Produces  About  71  Per  Cent,  Circulation  About  29 
— Cost  Per  Inch  of  Advertising  and  Page  of 
Composition  Shown  in  Money 


|^''OST  sheets  of  70  iiewspaiters,  mem- 
hors  of  tile  Inlaiui  l>;iily  Press  Asso¬ 
ciation,  have  been  tabulated  for  the  year 
1924  by  the  cost-tinding  committee  of  that 
association  and  are  publislied  below.  As 
in  the  past,  the  findings  are  stated  in  per¬ 
centage  figures,  the  paper's  total  revenue 
being  taken  as  1(X>  per  cent.  Its  sources 
are  indicated  in  the  “revenue”  columns 
marked  “advertising,"  “circulation.”  and 
“miscellaneous.”  Its  division  for  the  up¬ 
keep  of  the  usual  newspaper  departments 
are  indicated  under  the  department  head¬ 
ings  and  the  difference  between  the  total 
revenue  and  the  sum  of  all  expenses  is 
designated  as  “profit."  In  the  four  cases 
where  expenses  exceeded  revenue,  the 
deficit  is  shown  in  the  “loss”  column. 


•Additional  data  indicates  the  net  cost 
of  advertising  i)er  inch  in  cents  and  the 
cost  of  a  page  of  composition.  A  new 
feature  appears  in  the  three  columns  un¬ 
der  “depreciation.”  showing  the  percent¬ 
age  allotted  by  each  publisher  for  obso¬ 
lescence  or  wear  on  machinery,  type,  and 
furniture  and  fixtures. 

The  newspapers  are  classified  in  three 
divisions,  those  with  circulations  of  less 
than  5,000  daily,  those  between  5,000  and 
10,(KX)  circulation,  and  those  with  more 
than  10,000. 

Average  profits  of  the  newspapers  with 
less  than  5,000  circulation  is  shown  to  be 
1,5.35  per  cent;  newspapers  in  the  5.000- 
10,000  class  averaged  12.57  per  cent  profit, 
and  the  newspapers  with  more  than  lO.tXX) 


circulation  averaged  12.2t<  per  cent. 
Losses  are  shown  for  the  year’s  business 
by  four  newspapers. 

The  inch  cost  of  advertising  and  the 
page  cost  of  composition  show  a  trend 
directly  opposite  to  that  of  the  average 
profit  percentage.  The  average  inch  cost 
of  advertising  for  the  group  of  smallest 
papers  was  24.75  cents.  In  the  next 
group,  from  5.1  KK)  to  lO.OtX)  circulation, 
the  average  cost  was  32.92  cents  per 
inch ;  in  the  group  with  more  than  10,000 
circulation,  the  average  cost  was  44.54 
cents  per  inch. 

This  is  a  spread  of  79  per  cent  between 
the  average  inch  cost  of  the  smallest  pa¬ 
pers  and  that  of  the  largest  papers  listed. 
The  difference  in  the  average  cost  of  a 
page  of  composition  is  not  nearly  so 
marked  between  the  groups.  The  page 
cost  of  the  smallest  papers  averages  $5.50; 
that  of  the  5,000-10,000  group  is  $6,932; 
and  that  of  the  papers  wifti  more  than 
10,000  circulation  is  $7.42.  The  spread 
between  the  first  and  last  group  averages 
is  35  pet  tent. 

Revenues  are  divided  thus — in  the 
group  of  less  than  5,000,  advertising,  70.6 
per  cent,  circulation  29.31  per  cent  and 


miscellaneous,  1.52  i)cr  cent;  in  the  5,(l(|tB 
10,000  group,  advertising,  72.19  per 
circulation  28.89  per  cent,  miscellaneoiB 
1 .3  per  cent ;  in  the  more  than  li),|||l 
group,  advertising  72.66  per  cent,  ansfl 
lation  25.72  per  cent,  miscellaneous 
per  cent.  « 

Editorial  expenditures  are  divided  hJS 
tween  payroll  and  departmental  upke^'S 
advertising  expense  among  payroll, 
cial  representative,  and  departmental  jj. 
keep ;  circulation  expense  between  pj' 
roll  and  departmental  upkeep;  mechanca' 
among  payroll,  departmental  upkeep,  c 
paper  and  ink ;  general  administration  e. 
pense  takes  the  payroll  and  departmena, 
upkeep  classifications. 

General  uniformity  prevails  in  the  r. 
erage  figures  under  these  with  tliese  n® 
worthy  exceptions; 

Expense  of  a  special  advertising  np 
resentative,  which  is  1.64  per  cent  inti 
less  than  5.000  group,  and  1.34  per  ce 
in  the  5,000-10,000  group,  rises  to  If 
per  cent  of  total  income  in  the  more  fe 
10,000  group.  Four  papers  in  the  fc; 
group,  four  in  the  second,  and  two : 
the  third,  have  no  .special  representativs 
{Continued  on  231 


Class  A — Circulation  less  than  5,000 

REVENU  ES  Editorial 


APPORTIONMENT  OF  REVENUE  TO  DEPARTMENTAL  EXPENDITURES 
Advertismgr  Circulation  Mechanical 


General  Administ. 


Depreciatka 
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Broadcast  Your  Radio  Advertising 
Through  Detroit's  Radio  Leader 

The  Detroit  News 


The  DETROIT  NEWS  leads  in  ra¬ 
dio  advertising  lineage,  as  clearly 
shown  below,  but  that  is  only  one 
of  the  reasons  why  radio  advertisers  cov¬ 
ering  the  Detroit  market  should  select  The 
News. 

The  Detroit  News  is  the  pioneer  radio 
newspaper  broadcaster  of  America.  Its 
station,  WWJ,  is  fa¬ 
miliar  to  every  radio 
fan  in  the  land  and  is 
the  successor  to  station 
“8MK”  and  “WBL” 
when  radio  broadcast¬ 
ing  was  in  its  infancy. 

As  a  result  of  the 


aggressive  radio  pioneering  accomplished 
by  The  Detroit  News,  it  has  naturally 
taken  first  place  in  the  hearts  of  Detroit’s 
great  radio  public.  In  Detroit  radio  broad¬ 
casting  and  radio  programs  are  synony¬ 
mous  with  The  News. 

Your  radio  advertising  message  will  reach 
practically  every  English  speaking  home 
in  Detroit  and  vicinity 
through  The  News  which 
now  has  in  excess  of  290,- 
000  week  day  and  300,000 
Sunday  circulation.  No 
other  city  of  Detroit’s  size 
in  the  United  States  is 
covered  so  thoroughly  by 
one  newspaper  as  Detroit 
is  by  The  News. 


News  Leads  In  Radio  Advertising 
During  January  and  February 

Week  Dayt  and  Sundays  Combined 

News . 106,624  Lines 

2nd  Paper . 35,042  " 

3rd  Paper . 32,046  " 


WWJ,  The  Detroit  News  Radio  Station,  “Always  In  the 
Lead,’*  is  broadcasting  the  magnificent  programs  of  world 
famous  artists  in  conjunction  with  WEAF,  New  York. 


The  Detroit  News 


Greatest  Circulation  Week  Day  or  Sunday  in  Michigan. 
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VICTOR  ACCUMULATING  RESERVE  FUND 
FOR  BIG  AD  SPREAD  LATER 

Newspaper  Schedule  Will  Not  Suffer  from  Policy  Change,  Says 
Ernest  John,  Advertising  Manager — Magazine  List 
Cut  and  Radio  Added 

By  PHIUP  SCHUYLER 

^AMDEX,  N.  J.,  March  11. — In  prep-  our  advertising  plan.  When  we  had  it 
aration  for  several  important  devel-  completed  to  our  satisfaction,  we  would 
opments  expected  during  1925,  and  be-  take  it  to  the  board  of  directors  for 
cause  of  the  addition  of  radio  to  its  list  approval.  As  soon  as  it  was  approved 
of  advertising  media,  the  advertising  we  had  figuratively  spent  all  our  money, 
policy  of  the  Victor  Talking  Machine  and,  in  the  event  of  any  contingencies 
Company  has  undergone  some  notewor-  arising,  we  would  find  it  difficult  to  re- 
thy  changes  this  year,  Ernest  John,  ad-  arrange  all  our  careful  preparations, 
vertising  manager,  declared  in  an  inter-  “These  preparations  went  so  far  as  to 
view  with  Editor  &  Pubusher  here  to-  detail  so  many  pages  in  magazines  and 
day.  the  exact  amount  we  would  use  in  news- 

While  for  the  past  seven  years  this  papep  throughout  the  year, 
large  scale  advertiser  has  had  its  adver-  “Now  this  year  new  steps  in  Victor 
tising  plans  thoroughly  prepared  in  ad-  production,  we  believe,  will  make  the 
vance,  it  is  moving  with  more  reserve  availability  of  funds  for  special  an- 
than  usual  at  this  time  of  year,  in  order  nouncement  advertising  necessary,  as  a 
to  be  leg-free  to  put  huge  sums  to  work  sort  of  reserve  force  behind  each  media, 
in  the  spreading  of  several  important  an-  ready  to  be  put  into  action,  when  needed, 
nouncements  later  cn,  Mr.  John  ex-  “It  has  already  been  announced  that 
plained.  spent  about  $5,000,000  alto- 

“These  advertising  announcements  will  gethcr  in  advertising.  Our  expenditures 
be  made  through  all  available  media,  m  1925  will  probably  be  as  great  as  those 

when  the  time  comes,”  he  said.  of  1924— perhaps  greater.  We  have  sim- 

“The  different  handling  of  our  expen-  ply  reorganized  our  plan  of  action.” 
ditures,  which  will  probably  be  as  large  The  Victor  plant,  which  I  had  time  to 
as  ever,  was  created  in  order  that  our  thoroughly  sense,  if  not  entirely  inspect, 
money  should  be  available  at  the  time  is  a  decidedly  interesting  product  of  suc- 
it  would  be  most  needed.  cessful  invention,  plus  careful  manufac- 

“When  the  need  arises  we  shall  be  able  ture,  plus  wise  and  plentiful  advertising, 
to  strike  all  the  harder  all  over  the  coun-  The  story  is  told  how,  when  Eldredge 
try.  Johnson,  present  president,  only  a  little 

"As  the  situation  lies  at  present  our  ywre  than  25  years  ago  started  to  manu- 
newspaper  schedule  remains  practically  facture  talking  machines  in  a  tiny  Cam- 
the  same.  machine  shop,  he  scraped  along  on  as 

“True,  we  have  cut  some  newspapers  little  as  he  could,  and  invested  the  bulk 

from  our  list,  but  these  newspapers  were  of  profit  in  advertising,  in  order  to  create 

ones  which  had  not  justified  the  expen-  a  demand  for  another  which  he  com- 
ditures  we  had  made  in  them,  and  their  menced  immediately  to  make, 
cancellation  was  regardless  of  policy.  In  Jhose  early  days,  he  had  the  same 
“We  are  prepared  to  spend  the  same  advertising  agent  he  employs  today,  F. 
amount  this  vear  in  newspapers  as  last  Armstrong. 

year,  but  it  will  not  be  spent  in  the  same  Unly  seventeen  years  ago  the  corn- 
way.  panys  advertising  department  consisting 

"Small  space  will  be  used  every  week,  of  two  men  was  housed  in  one  small 
larger  space  every  month,  and  big  space,  rootn.  Today  it  occupies  practically  the 

whenever  it  is  needed.  entire  ground  floor  of  the  general  office 

“Magazines  have  been  cut,  because  building  and  maintains  a  staff  of  35. 
space  cannot  be  expanded  or  contracted  The  entire  plant  itself,  comprised  of 
with  the  same  freedom  as  in  the  news-  many  massive  brick  buildings,  forms  a 
papers.  ^  .of  more  than  20,000 

“Undoubtedly  we  shall  continue  to  use,  employes.  .\nd  it  is  only  one  of  the 
as  we  always  have  before,  both  maga-  company’s  manufacturing  centers.  Can- 
zines  and  newspapers  as  the  basis  of  our  ^da  has  a  Victor  factory,  England  also, 
annual  advertising  campaigns.”  '  others  on  the  Continent. 

Last  year  the  Victor  Talking  Machine  The  Victor  company  builds  machines 
Company  spent  more  than  $1,900,000  in  3"^  ceewds  which  have  to  be  extensively 
newspaper  space,  according  to  figures  an-  ^vertised,  because  they  are  luxuries, 
nounced  by  the  Bureau  of  Advertising  of  Uernand  for  them  must  be  created.  Ad- 
the  American  Newspaper  Publishers  As-  vertismg  has  made  these  luxuries  almost 

sociation.  necessities  to  millions  of  people  all  over 

The  addition  of  radio  broadcasting  of  "’c  world, 
concerts  to  the  publicity  policy  of  the 

company,  Mr.  John,  said,  would  increase  Offers  Aid  to  State  Radio 

SjaKrT'™"*  ,  G,,y  P.  Gannett,  ptthlielt.r  of  ,h.  Por,. 

newspapers.  r  .  _ j 


BRITAIN  HONORS  CRAWFORD 
WITH  ECONOMIC  POST 


W.  B.  CBAWTOBD 

'T'HE  British  Government  has  just  taken 
a  step  of  significance  to  American 
business  men  by  the  appointment  of  an 
Economic  Council  of  the  Empire  to  con¬ 
sider  how  trade  can  be  promoted  be¬ 
tween  England  and  her  daughter  states. 
On  the  report  of  a  small  but  influential 
council  future  legislation  will  depend. 
There  will  be  two  representatives  from 


each  colony  and  two  representatives 
Great  Britain.  Britain’s  representatiro | 
are  Lord  Stevenson  who  controlled  tl*. 
British  Empire  Exhibition,  and  Mr. 

S.  Crawford,  well  known  to  Americjtl 
advertising  men  as  the  man  who  brought 
the  Associated  Advertising  Clubs  of  tl*; 
World  convention  to  London,  and  ai| 
chairman  of  the  London  convention’!  | 
program  committee. 

This  is  a  unique  honor  for  Britisii| 
advertising.  It  means  that  the  Britisil 
Government  recognizes  advertising  as  i  i 
world  force  and  means  to  utilize  h  g 
every  way  in  creating  and  developim 
trade. 

It  is  also  a  recognition  of  the  revolutia 
W.  S.  Crawford  has  made  in  British  ad¬ 
vertising.  In  ten  years  time  Mr.  Crag- 
ford  has  not  only  built  up  one  of  th 
most  powerful  advertising  organization 
in  Britain,  but  has  put  a  new  spirit  ink 
British  advertising. 

Canadian  PreM  Promotion* 

The  following  staff  promotions,  effec¬ 
tive  March  1,  are  announced  by  Tl* 
Canadian  Press.  F.  J.  Turner,  Pa^ 
superintendent,  Vancouver,  has  beo 
transferred  to  Winnipeg  as  superintend¬ 
ent  of  the  West.  J.  Richardson,  chiei 
traffic  manager,  Winnipeg,  succeeds  Mt 
Turner  at  Vancouver.  F.  A.  McDougaH 
chief  traffic  manager,  Toronto,  has  bea 
promoted  to  the  position  of  superintend- 1 
ent  of  traffic  and  mechanical  equipment! 

Newspaper  Agent  Robbed  of  $1,600  | 

Hyman  Konigstin,  collector  for  thtl 
Nezi.'  York  Jncish  Daily  Foizvard,  wa ; 
held  up  and  robbed  of  $1,600  March  8  hr  ; 
three  men  in  the  daily  press  room.  : 


Tp.  Dooee  Brothers 

HUPMOBllt. 

NASH  , 

^^^OLDSMOB 

Between  the  Lines... 


udebake 


G,,y  P.  G.-,„„ett.  of  the  Per/. 

“In  some  cities  we  have  already  run  as  <M’nooVmvald  has  offered 

many  as  five  half-pages  in  newspapers  in  '  ’  .  .  ,  *  5  ^stahlisliment  of  a  state 

connection  with  our  radio  adv^tising,”  broadcasting  station. 

Mr.  John  explained.  _  _  -r  _ 

“In  New  York  and  in  other  cities  in 
the  WE.A.F  radio  hook-up,  we  used  in 

the  month  of  January  alone,  4700  lines  The  Average 
in  every  paper  on  our  list,  as  against  ^ 

3200  lak  year.  ”  Dailv  Circulation  - 

Mr.  John  said  he  was  not  yet  ready 

to  discuss  the  value  of  radio  advertising.  net  paid— of  the  Baltimore 

He  was  collecting  considerable  data  on  Sun  (morning  and  eve- 

the  matter,  he  declared,  and  was  sub-  the  month  of 

milling  It  to  microscopic  examination.  Februarv  1925  was- 

but  he  thought  he  would  not  be  justified  ■’  ’ 

in  making  any  statements  before  May.  fbQfi 

“With  the  addition  of  radio  to  our  list  gg 

of  media,  our  opinion  of  the  value  of  Por  the  (nur  Sundays  in 

newspaper  and  magazine  advertising  Fel.ntary  the  average  net  paid 

hasn’t  changed  in  the  least,”  he  insisted.  SUNDAY 

Mr.  John  went  back  into  the  advertis¬ 
ing  history  of  his  firm  in  further  ex-  Everything  in  Baltimore 

planation  of  the  new  Victor  idea  in  ad-  Revolves  Around 

vertising,  which,  he  said,  is  really  “ab¬ 
surdly  simple.”  THE  SUN 

“For  about  seven  years  now  we  have 
worked  our  advertising  on  almost  a  Morning,  Evening,  Sunday 

regular  publication  schedule.  Each  year 
we  would  go  over  all  the  mediums  we 

planned  to  use  and  thoroughly  make  up  •  - 


250,696 


-  Reading  the  figures  on  the  number  of  lines  of  pas.senger 
car  advertising  carried  by  Cincinnati  newspapers,  it  is 
^  easy  enough  to  read  “between  the  lines”  the  story  of 

the  superior  prestige  and  pulling  power  of  the  Enquirer. 

During  January  and  February  of  1925,  The  Enquirer 
carried  129,500  lines  of  passenger  car  advertising — more 
than  twice  the  number  of  lines  carried  by  any  other 
Cincinnati  paper  for  the  corresponding  months. 

The  Enquirer's  lineage  showed  a  gain  of  6,720  lines 
over  the  first  two  months  of  1924.  The  other  three 
Cincinnati  papers  showed  individual  and  collective 
losses,  the  combined  loss  being  27,300  lines. 

During  1924,  The  Enquirer  carried  two  and  one  half 
times  as  many  lines  of  passenger  car  advertising  as  were 
carried  by  any  other  Cincinnati  paper. 

“Enquirer”  lineage  tells  the  story  of  “Enquirer” 
leadership. 


For  the  four  Sundays  in 
February  the  avcrairc  net  paid 
circulation  of  THE  SUNDAY 
SUN  was  183.667. 

Everything  in  Baltimore 
Revolves  Around 

'THE  SUN 

Morning,  Evening,  Sunday 


I.  A.  KLEIN 
Neiv  York 
Chicago 


R.  J.  BIDWELL  CO. 
San  Francisco 
Los  Angeles 


CINCINNATI 

ENQUIRER 

One  of  the  world's  greatest  newspapers 


Editor  &  Publisher  for  March  14,  1925 
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100  NEWSPAPER  APPROPRIATIONS 
1924  COMPILED  BY  AD  BUREAU 


OF 


Ford 


:U 

)B 


C£ 


Motor  Account  of  $2,000,000  and  Victor  Talking 
Machine  $1,900,000  Largest  Listed,  with  Total 
$43,000,000 


ESTIMATES  of  the  amounts  of  money 
L*  spent  by  100  individual  national  ad¬ 
vertisers  in  newspapers  during  1924  have 
just  ^en  issued  by  the  Bureau  of  Ad¬ 
vertising  of  the  American  Newspaper 
Publishers’  Association.  The  largest 
advertiser  on  the  bureau's  list  is  the  Ford 
Motor  Company,  with  a  $2,000,000  news¬ 
paper  appropriation,  closely  pressed  by 
the  Victor  Talking  Machine  Company 
with  $1,900,000.  The  total  of  appropria¬ 
tions  listed — none  smaller  than  $100,000 
for  the  year  being  included — is  slightly 
more  than  $43,000,000.  This  is  about  20 
per  cent  of  the  amount  estimated  by  Edi¬ 
tor  &  Publisher  to  have  been  spent  by 
national  advertisers  in  newspapers  last 
year. 

“The  bureau  undertook  this  service  last 
year  owing  to  the  constant  demand  of 
advertisers  and  agencies,”  it  is  stated  in 
the  introduction  to  the  list.  “Figures 
showing  magazine  appropriations  had 
been  published  for  years.  Newspaper 
expenditures  remained  something  of  a 
mystery. 

“The  estimates  issued  by  the  bureau 
covering  the  1923  expenditures  repre¬ 
sented  the  first  comprehensive  compila¬ 
tion  of  the  sort.  These  were  so  well  re¬ 
ceived  that  the  bureau  determined  to  con¬ 
tinue  the  service  on  a  larger  scale. 

“This  first  tabulation  for  1924  covers 
a  larger  list  than  any  published  last  year 
and  additions  will  be  issued  from  time  to 
time.  It  is  believed  the  estimates  given 
are  fairly  accurate. 

“The  names  of  13  firms  included  in  the 
1923  estimates  do  not  appear  in  the  1924 
tabulation.  .Ml  but  one  of  these  concerns 
have  continued  to  advertise  in  the  news¬ 
papers.  Four  fell  slightly  below  the 
minimum  listing  of  $100,000.  Most  of 
the  others  increased  their  newspaper  ap¬ 
propriations.  It  is  expected  to  include 
these  names  later  on. 

“It  is  needless  to  say  that  the  list  be¬ 
low  represents  only  a  small  portion  of 
the  great  army  of  national  newspaper 
advertisers.  Every  classification  between 
the  $100,000  minimum  and  the  $2,000,000 
maximum  shown  suggests  many  other 
advertisers  whose  expenditures  have  not 
yet  been  computed.  No  effort  was  made 
to  show  those  spending  less  than  $100,- 
000.  These  names  would  include  hun¬ 
dreds  of  advertisers  who,  despite  the 
modest  size  of  their  appropriations  have 
made  their  products  household  words  in 
many  sections.” 

The  Bureau’s  estimates  follow : 

Ford  Motor  Co . $2,000,000 

Victor  Talking  Machine  Co...  1.900,000 

‘OievTolet  Motor  Car  Co .  1,650,(X)0 

American  Tobacco  Co .  1,600,000 

Liggett  &  Myers  Tobacco  Co.  1.500,000 
Standard  Oil  Co.  of  Indiana..  1,500,000 
Calumet  Baking  Powder  Co..  1,400.000 

Wm.  Wrigley,  Jr.,  &  Co .  1,250.000 

Dodge  Brothers  .  1,200.000 

Paige-Detroit  Motor  Car  Co..  1.000.000 

Postum  Cereal  Co .  875.000 

Com  Products  Refining  Co...  800,000 

Pei^ent  Co .  800,000 

United  States  Rubber  Co .  750,000 

Hupp  Motor  Car  Corporation..  750,000 

•Oakland  Motor  Car  Co .  700,000 

B.  F.  Goodrich  Co .  700,000 

^cquot  Club  Co .  650.000 

Buick  Motor  Co .  635,000 

H.  J.  Heinz  Co .  600,000 

UwCTal  Cigar  Co .  600,000 

Union  Pacific  System .  570,000 

wkenbacker  Motor  Co .  560.000 

Macfadden  Publications  .  510.000 

Proctor  &  Gamble  Co .  510.000 

^  Schaffer  &  Marx .  500.000 

AtA.,  Top.  &  Santa  Fe  R.  R..  500.000 

willys-Overland  Co .  500,000 

Standard  Oil  Co.  of  California.  500,000 

Werary  Digest  .  500.000 

Son-Maid  Raisin  Growers’  A’n.  465,000 
^“ada  Dry  Ginger  Ale,  Inc...  450.000 

Colgate  &  Co .  450.000 

Bmnswick-Balke-Collender  Co.  400,000 


Congoleum  Co .  400,000 

Edna  Wallace  Hopper .  400,000 

Armstrong  Cork  Co .  400,000 

Quaker  Oats  Co .  4(X).000 

Borden  Sales  Co.,  Inc .  380.000 

Salada  Tea  Co .  350,000 

Shredded  Wheat  Co .  .350.000 

National  Carbon  Co .  340,000 

Autostrop  Safety  Razor  Co...  300,000 

Cheek-Neal  Coffee  Co .  .300,0W 

Portland  Cement  Association . .  300,000 

The  Palmolive  Co .  .5(X).000 

Union  Oil  Co.  (Los  .\ngeles) .  .300,000 

.Anheuser-Busch,  Inc .  300,000 

Hurley  Machine  Co .  300,000 

Nordyke  &  Marmon  Co .  280,000 

International  Magazine  Co _  275,000 

New  York  Central  Lines .  250,000 

Postman  Kodak  Co .  250,000 

National  Biscuit  Co .  2.50.000 

Parker  Pen  Co .  250,000 

.Aluminum  Cooking  Utensil  Co.  250,000 

Barrett  Co .  250.000 

C.  F.  Mueller  Co .  250,000 

Radio  Corp.  of  .America .  250.000 

The  Maytag  Co .  225.000 

Boyce  &  Veeder  Co .  220.000 

Simmons  Co .  210,000 

Certain-teed  Products  Corp....  200.000 

Phenix  Cheese  Co .  200,000 

Williamson  Candy  Co .  200.000 

Royal  Typewriter  Co .  200.000 

Alf.  H.  Smith  Co.  (Djer-Kiss)  200,000 

As.sociated  Oil  Co.  (San  Fran¬ 
cisco)  .  200.000 

Pond’s  Extract  Co .  200,000 

Vick  Chemical  Co .  200,000 

Johns-Manville  Co .  200.000 

A.  Stein  &  Co .  180,000 

California  Fruit  Growers’  Ex.  180,000 

Cal.  Prune  &  .Apricot  Growers.  180,000 

Southern  Cotton  Oil  Trad.  Co.  175.000 

Royal  Baking  Powder  Co .  175,000 

Cocoa-Cola  Co .  170,000 

W.  &  J.  Sloane .  170.000 

Holland  Furnace  Co .  165,000 

Northern  Pacific  Railway  Co. .  160.000 

Cunard  Line  .  160.000 

W.  L.  Douglas  Shoe  Co .  160,000 

.Andrew  Jergens  Co .  150.000 

Famous  Plavers-I>askv  Corp...  1,50.000 

W.  A.  Sheaffer  Pen  Co .  150.000 

I.ambert  Pharmacal  Co .  150,000 

Dairymen’s  League  Co-operative 

Association,  Inc .  150,000 

Bauer  (k  Black .  150.000 

.American  Express  Co .  125.000 

Metropolitan  IJfe  Insurance  Co.  125.000 

A^acuum  Oil  Co .  125.000 

French  Lick  Springs  Hotel  Co.  125.000 

Western  Co .  125.000 

Phoenix  Hosiery  Co .  125.000 

Florida  Citrus  Exchange .  100.000 

Lalance  &  Grosjean  Mfg.  Co..  100,000 

Indian  Refining  Co .  100,000 

Shell  Oil  Co.  (Los  Angeles)..  100,000 

C.  Brandes,  Inc .  100,000 

McCall’s  Magazines  .  100.000 

♦Includes  dealers’  advertising. 


DENOUNCES  RADIO  ADVERTISING 


Lee  De  Forest,  Inventor  of  Audion 
Tube,  Calls  It  “Vandalisni” 

Broadcasting  corporations  which  rent 
the  air  to  advertisers  were  attacked  this 
week  by  Dr.  Lee  De  Forest,  inventor 
of  the  audion  tube,  who  in  an  address  at 
the  Harvard  Qub,  New  York,  declared 
it  was  “nothing  less  than  vandalism”  to 
turn  radio  into  the  channels  of  adver¬ 
tising. 

"The  radio’s  chief  function,”  he  said, 
“is  to  entertain  and  educate,  and,  it  seems 
to  me,  the  radio  is  too  fine  a  thing  to  be 
used  for  advertising  purposes.” 

Dr.  De  Forest  excused  front  his  criti¬ 
cism  the  broadcasting  of  Victor  and 
Brunswick  stars. 

"Some  of  the  stuff”  broadcast  in  the 
names  of  advertising,  he  added,  “is  nau¬ 
seating  and  vulgar.” 


NOW 

The  Only  Morning  Paper 

in 

Reading,  Pennsylvania 

Population  over  110,000 

Eeabmg 

Mornings  except  Sunday 
A.  B.  C.  member.  Line  rate  5  cents  flat. 


The  oldest  newspaper  in  Read¬ 
ing,  published  continuously 
since  1858. 

Owned  by  John  H.  Perry,  whose 
papers  pay  the  publisher  by 
paying  the  advertiser. 

With  the  morning  field  in 
Reading  no  longer  divided,  the 
Times  provides  better  value 
than  ever. 

The  Times  is  the  only  Reading 
newspaper  for  rea/  merchan¬ 
dising  co-operation. 


Represented  by 

E.  Katz  Special  Advertising  Agency 

Efttabluhed  1880 

Publishers’  Representatives 

Chicago  Atlanta 

Kansas  City  New  York  San  Francisco 
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l.)llice  l)fi)ariiTii;m,  so  that  the  costs,  when 
estahli'lieil,  can  he  cuinparcd  fairly  with 
the  costs  claimed  by  the  post  office  for  the 
delivery  of  magazines. 

"The  first  delivery  in  Harrisburg  indi¬ 
cated  conclusively  that  unwrapped  and 
unaddressed  copies  could  be  handled 
much  more  economically  than  copies 
which  are  wrapped  and  addressed.  The 
committee  is  working  out  the  details  of 
.landling  tttaeazincs  unwrapped  and  unad- 
dressed.  which  will  save  publishers  the 
for  the  distribution  utih/ing  the  services  of  e\perieticid  men  cost  of  wrapping  and  addressing,  will 
:ities,  independent  of  >"  the  niailing  department  of  the  Harris-  save  the  cost  of  sorting  every  month  and 
revealed  in  an  an-  burg  Telegraph.  will  also  insure  the  delivery  of  the  maga- 

Xational  Tublishers’  "In  Columbus  we  have  set  up  an  en-  zine  to  the  subscriber  in  perfect  condi- 

jation  of  the  Period-  tirely  different  organization.  For  our  tion. 

tmpany,  the  capital  work  there  we  have  rented  part  of  a  floor  "It  has  been  suggested  that  the  delivery 
n  furnished  by  eight  m  a  warehouse  with  a  railroad  siding  system  might  he  titilized  also  for  the  dis- 
near  the  cetiter  of  the  city.  Long  tables  tribution  of  third  class  matter.  This  was 
I,  chairman  of  the  atid  other  equipment  have  been  installed  considered  an  excellent  idea,  and  the  com- 
nittee  of  the  associ-  for  the  proper  handling  of  the  magazines,  mittec  will  be  pleased  to  hear  from  pub- 
tiled  reiKirts  on  the  T  his  warehouse  will  Ite  used  as  the  main  lishers  who  will  make  any  considerable 
private  delivery  sys-  office,  the  city  havitig  been  divided  into  mailings  of  third  class  matter  during 
’a.,  and  Columbus.  O.  several  districts.  Small  trucks  will  de-  March  and  .\pril.  stating  the  number  of 
scription  cards  of  83  liver  the  magazines  in  these  districts.  In  pieces  for  Harrisburg  and  for  Columbus, 
:  18.069  at  Harris-  order  to  cletermine  the  most  economical  respectively,  and  about  what  date  the  cir- 
C!olumhus,  the  or-  metlKxl  of  making  deliveries,  experiments  cular'  or  letters  will  he  ready  for  ship- 
1  sy. stems  for  weekly,  '.\i!l  be  made  with  several  plans.  Trials  ment." 
nonthly  distribution,  will  be  made  with  one  man  to  a  truck, 
he  peak  load  would  two  men  to  a  truck  and  three  men  to  a 
the  month.  A  man-  truck.  These  trucks  with  their  owners 
rharge  in  both  cities  are  being  engaged  at  the  present  only  for 
d.  the  time  employed.  For  sorting  we  have 

report  says:  “Real-  secured  the  services  of  substitute  clerks, 
iment  in  the  private  or  carriers  from  the  post  office  and  are 
;s  was  equivalent  to  ]>aying  them  the  same  wage  rate  as  they 
■e  post  office,  involv-  receive  frcmi  the  Post  Office  Department, 
letail.  it  was  decided  "The  work  of  the  Periodical  Distrib- 
I  deliveries  to  three  uting  Company  will  be  confined  solely  to 
e  Saturday  Evening  the  distribution  of  subscription  copies  of 
and  Country  Gentle-  magazines.  The  committee  does  not  con- 
;ry  of  these  weeklies  template  handling  newsstand  copies,  the 
burg  on  Wednesday,  collection  of  subscription  accounts,  or  the 
delivery  in  Columbus  selling  of  subscriptions, 
irsday,  Feb.  19.  Or-  “The  cost  to  the  publisher  who  co-op- 
ivery  in  Harrisburg  crates  in  this  experiment  will  be  exactly 
le  on  Thursday.  Feb.  the  same  as  his  present  cost ;  that  is.  the 
s  a  holiday  and  the  cost  of  getting  his  suhscription  copies  de- 
n  the  preceding  day.  livired  in  Harrisburg  and  Columbus  will 
of  the  large  monthly  be  the  same  as  he  now  pays  the  post 
delivered.  office.  The  publisher  will  himself  pay 

ve  are  utilizing  the  the  transportation  costs  by  freight  to 
le  Harrisburg  Tele-  llanishnrg  and  Columbus,  and  will  pay 
lization  consists  of  to  the  Periodical  Distributing  Company 
ys.  distributed  among  the  difference  between  these  transporta- 
ere  being  IS  to  2i)  tion  costs  and  the  amount  which  he 
ion.  I'our  or  five  of  usually  pays  the  post  office  for  mailing  to 
sub-station  were  se-  Harrisburg  and  Columbus, 
ry  of  the  magazines.  "The  minimum  cost  per  copy  for  sort- 
arc  received  at  the  ing  and  delivery  cannot  he  determined  tin- 
lere  sorted  into  the  til  the  organizations  have  been  in  opera- 
d  are  sorted  at  the  tion  .several  months  and  the  systems  per- 
routes  for  each  boy.  fected.  It  is  anticipated  that  as  the  ef- 
.»  cent  per  copy  for  ficiency  is  increased  and  more  magazines 
less  than  one  pound  arc.  taken  over,  the  delivery  cost  per  copy 
,■  for  those  weighing  will  be  reduced. 

.Mthongh  We  had  "Where  copies  are  addressed  to  post 
her  on  this  first  de-  office  box  numbers,  arrangements  are  be¬ 
ns  delivered  approx-  big  made  with  the  subscribers  to  have  de- 
I  an  hour  and  a  half,  liverv  made  to  a  house  or  office  address, 
e  a  minute.  We  en-  “.\«  changes  in  address  will  come  to 
‘  or  obstacles,  every  our  attention  almost  immediately,  pro¬ 
ng  delivered  directly  vision  has  been  made  for  seeing  that  the 
luse  of  the  extensive  copy  is  delivered  to  the  new  address  and 
he  Harrisburg  Tele-  the  publisher  notilied. 
lied  to  deliver  copies  "It  is  the  opinion  of  the  committee  that 
nutes.  in  working  out  the  delivery  systems  the 

the  m.igazines  we  are  methods  should  follow  those  of  the  Post 


MAGAZINES  START  PRIVATE  DELIVERY 
IN  HARRISBURG  AND  COLUMBUS 


Kansas  City  Star  Alumni  Reunion 

.V.  committee  of  former  members  of 
the  editorial  staff  of  the  Kansas  City 
Star  is  organizing  a  second  reunion  of 
old  Star  men  to  be  held  in  New  York 
iluring  the  week  of  .April  21.  Jerome 
Ileattj',  director  of  exploitation.  Universal 
Pictures  Corporation,  who  had  charge  of 
the  first  Star  reunion  held  at  old  Del- 
monico’s,  in  1921,  at  which  almut  150 
were  present,  is  chairman.  Old  Star  men 
who  wish  to  attend  should  communicate 
with  G.  T.  Bye.  Putnam  Syndicate,  2 
West  45th  street,  Xew  York. 


Publishers 

Special 

Rev< 


Rendering  Publishers  Same  Service  as  Post  Office  and  at  Same 
Cost,  They  Hope  to  Have  Fair  Basis  of  Comparison  With 
Charges  Claimed  by  Postal  Authorities 
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New  Home  for  Indiana  Daily 

The  Columbus  (Ind.)  Republican  has 
luirchased  property  in  the  business  <hs 
trict  and  will  erect  a  mixlcrn  two-story 
newspaper  building  there,  work  to  com¬ 
mence  immediately.  It  will  be  a  twu-story 
structure  costing  approximately  $50,000. 
The  Republican  recently  bought  its  com- 
Iietitor,  the  Columbus  Ledger,  and  merged 
the  two  papers  untlcr  the  name  of  the 
Repulilican.  Raymond  S.  Brown  is  pub- 
li'her.  and  Yandell  C.  Cline,  editor. 


Dunne  Joins  Boston  Globe  Staff 

Finley  I’eter  Dunne,  Jr.,  son  of  Finlti 
Peter  Dumic,  creator  of  "Mr.  Dooley," 
lias  joined  the  staff'  of  the  lioston  iilobc 
.IS  reporter.  Young  Dunne  was  graduated 
from  Harvard  this  January. 


Brooklyn  buys 

more  new  automo¬ 
biles  every  year 
than  Manhattan. 

Only  one  Evening 
paper  in  Manhat¬ 
tan  published 
more  automobile 
advertising  last 
year  than  the 
Standard  Union. 


OF  SUPEKEOM  Q>UAL!TY 

,  r-.  .  T 


Prttidrni 


15  WILLIAM  STREET 


NEW  YORK  CITY 


LARGEST  CIRCULATION  OF  ANY  BROOKLYN  NEWSPAPER 


54?,  *  feo,  ..  ■ 
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NEW  PCST  OFFICE  BILL 
IN  A  NUTSHELL 

'  Publuhers,  Advertiters  and  Users  of 
Special  Services  Chief  Sources  of 
Revenue  Needed  for  Wage 

Raises 

Salient  pciiiits  of  the  Kelly  Post.il 
'  Salary  and  Kate  bill,  signed  last  week  by 
President  Coolidge  and  especially  those 
points  which  affects  publishers  and  adver¬ 
tisers  who  use  the  mails  to  a  large  extent, 
have  been  tersely  outlined  by  the  Xa- 
tkinal  Publishers  Association,  Xew  York 

!  City- 

I  The  revised  postal  rates  includes 
'  changes  in  rates  on  first,  second,  third 
I  and  fourth  class  mail.  These  changes 
become  effective  April  15.  1925. 

PTrst  Ci..\ss  M.ml — The  only  change 
;  pu(ic  in  the  rates  on  first  class  mail  was 
j  to  increase  private  mailing  cards  from  1 
1  cent  each  to  2  cents  each.  Government 
postal  cards  still  remain  1  cent  for  the 
single  card  and  2  cents  for  the  double 
card. 

Second  C'lass  Mail — Xo  change  was 
:  itiade  in  the  pviund  rate  for  the  reading 
portion  of  periodicals  mailed  at  zone 
rates,  but  on  the  advertising  portion  the 
rates  were  increased  1  cent  in  the  fourth 
zone  and  decreased  1  cent  in  the  sixth 
zone  and  1  cent  in  the  eighth  zone.  A 
comparison  of  the  present  zone  rates  with 
the  new  rates  in  the  Kelly  Bill  are  as 
follows : 

Zones...  1  2  4  5  tl  7  8 

Kelly  ..2c  2c  3c  (k  fx:  (ic  9c  9c 

Present..  2c  2c  3c  5c  (>c  7c  9c  10c 

Decrease  or  increase -f  lc  — Ic  — Ic 

The  special  flat  rate  of  1  ’  4  cents  a 
pound  on  both  the  reading  and  advertis¬ 
ing  portion  which  applied  to  religious, 
educational,  scientific,  philanthropic,  agri- 
i-ultural,  lalior  or  fraternal  magazines  not 
organized  for  profit  was  incre:isi-d  tt'  1^ 
cents  a  pound. 

The  rates  on  transient  class  mail,  that 
is  periodicals  mtiiled  by  othcr>  than  the 
puhlisher.  were  incre.'ised  from  1  cent  for 

4  ounces  to  2  cents  for  e.ich  2  ounces  up 
to  a  weight  limit  of  8  ounces.  W  eights 
in  e.xcess  of  8  <  unices  are  to  take  fourth 
class  rates. 

Third  Cu\ss  Mail — All  mail  matter 
neighing  8  ounces  or  less  (except  1st  and 
Znd  class  mail)  will,  after  April  15,  1925, 
be  included  in  third  class  mail.  The  rate 
will  be  V/j  cents  for  each  2  ounces  up  to 
a.Kl  including  8  ounces,  except  for  hooks, 
catalogs,  seeds,  cuttings,  bulbs.  r<Hits, 
H'ions  and  plants,  which  have  a  special 
rate  of  1  cent  for  each  2  ounces  up  to  and 
including  8  ounces.  The  present  rate  on 
srdinary  third  class  such  as  circulars, 
pamphlets,  etc.,  is  1  cent  for  each  2 
cunces. 

Fourth  Class  Mail— .Ml  mail  matter 
rxceeding  8  ounces  in  weight  (except  1st 
and  2nd  class  mail)  is  made  fourth  class 
aiatter  in  the  new  bill.  Xo  change  is 
made  in  the  zone  rates  now  applying  to 
i'urth  class,  but  a  service  charge  of  2 
.rtits  per  package  is  added.  Ktickages 
marked  “Sjiecial  Handling.”  and  with  25 
cents  additional  jxistage.  are  to  receive 
the  same  expeclitious  handling,  trans- 
[<irtation  and  delivery  accorded  ti<  mail 
matter  of  the  first  class." 

\  compririson  of  the  changes  in  other 
TOil  rates  with  the  rates  mov  in  effect 
follows: 

Money  Orders 
Rates  in  Kelly  Bill : 

Ic  to  $  2..s0 .  5  cents 

5  i51  to  5.00 .  7  cents 

5.01  to  lO.iXl .  10  cents 

iO.Ol  to  20.00 .  12  cents 

31.01  to  40.(X) .  15  cents 

■111.01  to  (lO.OO .  18  cents 

'O.Ol  to  80.00  .  20  cents 

iUl.Ol  to  lOO.(X) .  22  cents 

Present  rates: 

Ic  to  $  2..50 .  3  cents 

S  f51  to  5.00 .  5  cents 

J.Ol  to  10.00 .  8  cents 

lft.01  to  20.00 .  10  cents 

31.01  to  30.(X) .  12  cents 

50.01  to  40.00 .  15  cents 

■'•l.Ol  to  50.00 .  18  cents 

50.01  to  60.00 .  20  cents 

bO.Ol  to  75.00 .  25  cents 

<501  to  100.00 .  .50  cents 


Kexiste:red  M.xii. — .\dditional  jxistage 
i  f  15  cents  to  20  cents,  the  amount  to  be 
li.xed  by  the  I’ostniiister  General.  (  Pres¬ 
ent  rate  10  cents.  I  Return  receipit,  3 
cents  e.xtra.  (Xo  charge  now.  1 
Insi-raxci:  o.n  Third  and  I-'oi  rth  t'LAss 
Kates  in  Kelly  Bill : 

_l  p  to  $  .•'.00 .  5  cents 

>  5.01  to  2.S.00 .  cents 

25.01  to  .50.1  K 1 .  1(1  cent" 

.'0.01  to  lOIMX) .  2.5  cents 

Return  receipt.  3  cent". 

I'roent  rates : 

I’p  to  $  5,0() . 1  cents 

8  5.01  to  25.(X) .  5  cents 

25.01  to  .50.(10 .  1(1  cents 

.50.01  to  UKUX) .  ’5  cents 


t  .  ( ).  1).  ON  TTiird  and  l-'oi  Rrii  tT-v.'" 

Matter 

Kates  in  Kelly  Bill : 

I  p  to  SlIUX) .  12  cents 

510.01  to  .50.(X» .  15  cents 

.'0.01  to  1(XI.(X) .  25  cents 

1  ‘re."ent  rates : 

I  p  to  $.'0.(X) .  1(1  cents 

S.=ll.01  to  KKi.tHi .  25  cents 

.'|'e:ii.\i.  I)ei.i\erv — I’acka.ge"  weighing 
2  tl.  10  immul",  15  cents;  over  10  ixmnds, 
20  cent".  (  Present  rate  on  .ill  mail  mat¬ 
ter.  ID  cents). 

Si'Ki  1  '1.  Provisions-  Ifie  authority 
which  the  Po-tiraster  General  now  has  to 
change  the  cla"'ifications,  wei.ghts  and 


rates  of  fourth  cla""  m.iil  with  the  con¬ 
sent  of  the  Interstate  Geunmerce  Ci'inmisT 
sion  is  retaineel  in  a  siiecial  provision  in 
the  bill. 

The  provision  giving  publishers  the 
option  of  imiliti.g  portions  of  a  publication 
(such  as  bulk  copies  to  newsdealers  and 
other  sales  agencies)  at  parcel  post  rates 
was  eliminateil  in  the  Conference  Report. 

The  bill  authorizes  the  creation  of  a 
"pecial.  jeiint  ."ub-committee  of  Congress 
to  recommend  a  ixmianent  schedule  of 
jiostal  rates.  The  committee  is  to  coii'ist 
of  three  members  of  the  Senate  Commit¬ 
tee  on  the  Post  ( Iffice  and  Post  Roads 
and  three  member"  of  the  House  Com¬ 
mittee  on  the  Pii"t  Office  and  Post  Roads. 


For  Immediate  Delivery 

— at  specially  attractive  prices 
THE  GOSS  PRINTING  PRESS  COMPANY  OFFERS 

HOE  PRESSES 

until  recently  operated  in  the  plant  of  the 

(Shxjcmxr 


3 — Hoe  Standard  Speed 
Double  Sextuple  presses 
each  with  two  pairs  of  fold¬ 
ers  and  with  extra  color 
printing  plate  cylinders  on 
each  sextuple  section. 

1 — Hoe  Standard  Speed 
Five- Roll  press  with  two 
pairs  of  folders  and  with 
extra  color  printing  plate 
cylinder  on  both  the  Sextu¬ 
ple  and  Quadruple  sections 
of  same. 


1 — Hoe  Standard  Speed 
Octuple  press  with  one  pair 
of  folders  and  with  extra 
color  printing  plate  cylinder. 


All  of  the  above  machines  will 
print  a  maximum  length  of  col¬ 
umn  of  22  !4  inches  and  are  of 
standard  sheet  cut  of  23  */i6 
inches. 

They  are  arranged  to  print  an 
8-column  12  V2  em  page  using 
six-point  rules  from  3614  and 
72 '/a  inch  rolls  of  paper. 


More  detailed  descriptions  and  complete  dimensions  of  any  or  all  of  the  above  presses, 
together  with  prices,  will  be  cheerfully  furnished  on  request. 

OTHER  PRESSES— OF  HOE  AND  VARIOUS  MAKES— RANGING 
IN  CAPACITY  FROM  20  TO  64  PAGES  —  ARE  ALSO  FOR  SALE 

THE  GOSS  PRINTING  PRESS  COMPANY-  CHICAGO 

The  Qoss  Printing  Press  Company  of  England,  Ltd.,  London 
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MAKING  AD  USE  OF  THE 
COMIC  STRIP 

Character*  Lifted  Bodily  from  Strip 
Are  Made  to  Tell  Merits  of 

Classified  Columns  by 
One  Daily 

By  Ward  L.  Schrantz 

The  comic  strip  livens  up  the  classified 
page  of  a  newspaper.  That  is  one  of  the 
several  very  good  reasons  for  its  exist¬ 
ence.  Persons  who  turn  to  this  page  to 
read  the  latest  adventures  of  the  char¬ 
acters  in  wliom  tliey  have  come  to  be 
interested  are  much  more  likely  to  read 
the  advertisements  that  appear  adjacent 
than  they  would  if  this  attraction  on  tlie 
page  dkl  not  exist.  But  getting  the 
reader  to  peruse  the  advertisements  is  not 
the  only  way  in  which  interest  in  the 
comic  cliaracter  can  be  turned  to  account. 
The  reader  may  l>e  in<luced  to  become  an 
advertiser  himself. 

■New.spaper  advertising  can  of  course 
be  used  by  the  newspaix-r  man  just  as 
effectively  as  it  can  by  the  individual 
who  purchases  his  space.  It  can.  for  in¬ 
stance,  be  made  one  of  the  most  potent 
means  of  building  up  the  classified  page 
or  section.  One  of  the  best  ways  for  the 
classified  man  to  get  his  message  across 
is  to  use  a  centered  display  space  im¬ 
mediately  under  or  above  the  comic  strip 
and  let  a  picture  of  the  leading  character 
in  the  strip  stand  out  as  the  illustration 
in  the  ad. 

Almost  every  day  the  strip  has  the 
principal  character  in  some  pose  around 
•which  a  good  ad  can  be  built.  Some 
days  there  are  three  or  four  suitable 
positions.  If  these  pictures  of  the  char¬ 
acters  arc  sawed  out  of  the  casting  or  cut 
out  of  the  discarded  mat  and  recast,  an 
advertisement  for  classified  to  fit  the  pose 
can  'be  easily  constructed  ■with  the  mes¬ 
sage  written  as  if  it  were  coming  from 
the  pictured  character  himself. 

It  is  very  simple.  The  pose  of  the 
character  suggests  the  subject  for  the  ad¬ 
vertisement  and  the  classified  man  who 
has  faith  in  his  medium  can  almost  auto¬ 
matically  present  his  message  in  a 
smooth,  conversational  and  forceful  way. 

This  i>articular  use  of  the  comic  strip 
was  first  suggested  to  the  writer  of  this 
article  some  years  ago  when  the  Pitts¬ 
burg  (Kan.)  Sun  took  advantage  of  the 
Andy  Gump  popularity  to  sell  to  mer¬ 
chants  a  series  of  ads  in  which  the  well 
known  Andy  was  prominently  featured. 
At  that  time  the  Carthage  (Mo.)  Press 
was  running  the  Casey  the  Cop  strip  and 
it  seemed  reasonable  to  suppose  that 
Casey  might  satisfactorily  be  used  to  put 
across  some  classified  messages  with  a 
greater  kick  and  more  interest  than  could 
be  carried  by  the  ordinary  all-type  ad. 
Accordingly  a  series  was  started  under 
the  caption  of  “Advice  of  Casey  the 
(Top,"  this  standing  title  running  every 
day  in  18-point  italic,  upper  and  lower 
case,  at  the  upper  left  hand  corner  of 
the  ad.  The  individual  head  of  each  ad 
was  set  in  24-point  caps  and  centered. 
New  copy  was  of  course  used  each  day. 

However,  in  the  course  of  time  the 
popularity  of  Casey  waned  locally  and 
the  strip  was  eventually  discontinued, 
being  followed  by  “Them  Days  is  Gone 
Forever.”  This  latter  was  not  so  adapt¬ 
able  to  the  advertising  tie-up  and  the 
practice  was  abandoned.  The  “Jingle 
Belles”  succeeded  “Them  Days”  and 
while  it  was  a  little  more  suitable  than 
its  predecessor  it  still  lacked  some  of  the 
essentials  to  make  the  plan  successful. 
But  after  the  “Jingle  Belles”  came  “The 
Potters”  and  this  strip  soon  became  the 
most  popular  that  the  paper  had  ever 
run. 

Conditions  were  again  favorable  for 
the  use  of  ads  advertising  classified 
through  the  use  of  the  strip  character. 
“Pa  Potter  Talks—”  was  the  standing 
head  chosen.  This  time  it  was  set  in  12- 
point  italics,  upper  and  lower  case,  and 
this  fitted  better  with  the  24-point  cap 
head  than  had  the  18-point  previously 
u>ed.  The  effect  of  the  Pa  Potter  Talks 
was  imm^iately  beneficial.  For  two 
vears— the  two  years  following  the  death 
of  the  Casey  the  Cop  series — the  class- 


SONGS  OF  THE  CRAFT 

(IVritten  Exclusively  for  Editor  &  Publisher) 

THE  MAN  AT  THE  TRAPS 

By  Henry  Edward  Warner 

You  know  the  man  at  the  traps? 

He  plays  on  everything! 

He  makes  a  horse  with  coroanut  shells. 

Tinkles  or  chimes  on  a  set  of  bells. 

Sings  Old  Madrid  with  the  castanets 
.And  imitates  things  with  the  whistle  sets 
.And  makes  the  triangle  ring! 

And  I'd  like  to  be  the  traps  man! 

You  play  on  the  slide  trombone. 

But  I'd  like  to  pedal  the  big  bass  drum. 

Rattle  the  tambourine  with  my  thumb. 

Crow  like  a  rooster,  bray  like  an  ass, 

Stall  at  a  tune  on  the  musical  glass. 

In  an  orchestra  all  my  own. 

In  the  shop.  I'd  like  to  be 

A  sort  of  an  extra  tire!  .  . 

I’d  like  to  fit  in  any  old  where. 

Called  when  I'm  needed,  here  and  there. 
Being  the  traps  man.  taking  a  fling 
At  a  little  of  any  and  everything! 

For  the  joy  of  the  job,  not  hire! 

Idle?  .  .  Oh.  yes — perhaps! 

Scattering?  .  .  What?  But  say. 

There’s  room  for  an  all-round  son-of-a-gun 
Who  can  do  anything  that  needs  to  be  done. 
Pinch-hitting  here  and  pulling  there, 

A  little  bit  useful  everywhere. 

In  the  course  of  a  working  day. 

And  that’s  what  I’d  like  to  be!  .'  . 

For  after  all,  perhaps. 

The  fellow  who’s  helping  everyone 
Gets  (denty  of  work  and  all  the  fun; 

And  from  editor  to  office  boy, 

I  don’t  know  where  you  could  get  more  joy 
Than  playing  the  office  traps. 


GIRL  REPORTER  HASTENS  ’ 
PRISON  REFORM  ; 

■■  ' 

T^OROTHY  DAYTON  JONES,  ,[ 
^  youthful  reporter  of  the  Oklahomt 
City  (Okla.)  Times  staff  “served"  twri 
weeks  in  i  j 
Oklahoma  sutt 
penitentiary,  p*. 
tured  life  in  thi 
women’s  build^ 
by  a  series  c: 
stories  writto 
immediately  fo|.  ’ 
lowing  her  ts 
lease,  and  brongfc 
about  officiil 
steps  toward  n- 
form  that  we- 
remarkable  for 
their  promptnesi  1 
Assigned  bi  [ 
Dorothy  Jones  Managing  Edhcr  I 
Walter  M,  Hi- 
rison  of  the  Times  to  her  prison  sentena 
she  was  “arrested”  in  Oklahoma  City,  fs 
shoplifting  and  was  given  a  year  by  j 
district  judge. 

Both  the  Oklahoma  City  police  o8- 
cers  and  court  were  in  on  the  plan  be 
penitentiary  authorities  were  not  coast¬ 
ed  until  toward  the  end  of  the  writer's 
two  weeks’  imprisonment  when  it  to 
desired  to  effect  her  release.  A  “pardoc' 
from  Governor  M.  E.  Trapp  was  the 
announced  to  the  matron  in  command  oi 
Mrs.  Jones’  ward  and  she  left  the  prisoc 
with  no  inmate  the  wiser  regarding  he 
identity. 

Oklahoma’s  legislature  was  indulgig 
in  an  economy  “spree”  hut  less  than  2J 
hours  after  the  apiicarance  of  a  story  bj 
Mrs.  Jones,  picturing  relations  betwte 
negro  and  white  women,  who  are  not  seg¬ 
regated  at  the  state  prison,  a  special  bill 
was  rushed  to  the  committee,  resulting  is 
the  appropriation  of  a  sufficient  sum  for 
erection  of  a  new  building  for  white 
women.  .  J| 


ified  receipts  had  shown  a  slight  but 
steady  shrinkage.  The  first  few  months 
of  the  Pa  Potter  Talks  were  marked  by 
an  average  increase  of  between  30  and  40 
per  cent  and  all  previous  lineage  records 
were  broken.  The  series  is  now  running, 
with  classified  advertising  at  its  highest 
peak.  _  This  sudden  growth  may  have 
been  in  part  a  coincidence  but  certainly 
the  “talks”  have  helped  some — enough  to 
make  the  time  taken  in  preparing  them 
well  spent. 

.  .Almost,  any  newspaper,  particularly 
the  small  and  medium  town  newspaper, 
can  increase  the  income  from  classified 
ads  if  proper  attention  be  given  to  them 
— but  they  do  take  attention  and  on  the 
smaller  papers  the  hiring  of  solicitors  is 
not  always  feasible.  Tying  up  with  the 
average  comic  strip  is  both  a  practicable 
and  convenient  way  of  helping  the  good 
cause  along.  It  can  be  applied  in  almost 
every  case  and  if  reasonably  convincing 
copy  is  used  will  be  certain  to  score. 


AD  MANAGERS  ELECT  SHUMAN 


Named  President  of  Mid-West  Associa¬ 
tion  at  Meeting  in  Kansas  City 

Kansas  Cixif,  Mo. — A1  Shuman  of 
the  Fort  Worth  (Tex.)  Star-Telegram 
was  elected  president  of  the  Mid-West 
-Advertising  Managers’  .Association  at 
their  mid-winter  meeting  here  recently. 

A1  De  Teau,  Lincoln  (Neb.)  State 
Journal  was  named  vice-president  and 
James  McClellan,  Joplin  (Mo.)  Globe 
secretary  and  treasurer. 

.Advertising  managers  from  Texas,  Ok¬ 
lahoma,  Kansas,  Missouri,  Arkansas, 
Iowa,  and  Nebraska  were  present.  Lou 
E.  Holland  Kansas  City,  president  of 
the  Associated  Advertising  Clubs  of  the 
World  was  among  the  speakers.  Marco 
Morrow,  assistant  publisher  Capper  Pub¬ 
lications,  Topeka,  Kan.,  also  spoke. 

Twenty-seven  newspapers  'belong  to 
the  association. 


ADDRESS  "WANTED 
'W.  'W.  Mayes 


'Vivid,  vigorous  Cartoons. 

Swift  reading,  authoritative  Text. 
Covering  All  Sports. 

.And  in  Condensed  Size. 

1  cols.  5  times  a  week,  with  a  4-C0L 
spread  for  Saturday  or  Sunday. 

Feg  Murray 


Action! 


For  MRiplc  proofi  and  for  termi.  wire  to 

Metropolitan  Newspaper  Service 

MAXIMILIAN  E15LII  !R  .  Ceatraf 
15C  NASSAU  STPIET  YORK  CITY 
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INTERNATIONAL’S  CANADIAN  PURCHASE 
PLAN  OUTLINED  BY  GRAUSTEIN 

Propose  to  Pay  $27,000,000  for  9,500  Square  Miles  of  Dominion 
Property — Claims  Increasing  Demand  Made  Move 
Necessary — Impossible  to  Forsee  Price  Changes 


AR.  GRAUSTEIN,  president  of  the 
•  International  Paper  Company,  this 
week  outlined  to  Editor  &  Publisher 
the  purpose  and  plans  behind  the  pro¬ 
posed  purchase  by  his  firm  of  Canadian 
paper  mills  and  timber  lands.  The  pro¬ 
posal,  first  announced  late  last  week,  is 
subject  to  vote  of  stockholders  at  a  meet¬ 
ing  in  Corinth,  N,  Y.,  March  24. 

It  calls  for  payment  of  about  $27,000,- 
OOO  for  9,500  square  miles  in  the  Domin¬ 
ion,  including  paper  mills,  water  power, 
and  timber  tracts.  This  outlay  will  be 
met  by  a  recapitalization  plan  and  forma¬ 
tion  of  the  Canadian  International  Paper 
Limited. 

While  admitting  that  the  Canadian 
purchase,  if  approved,  would  mean  the 
transfer  of  a  large  part  of  the  American 
newsprint  industry  into  Canada,  Mr. 
Graustein  was  emphatic  in  stating  it 
would  not  necessarily  curtail  the  Inter¬ 
national’s  output  on  this  side  of  the  line. 

“We  believe  the  demand  for  newsprint 
is  growing  generally,"  he  declared.  “To 
meet  this  demand  it  was  necessary  to  go 
into  Canada,  which  has  become,  we 
tok,  the  center  from  which  growth  of 
the  newsprint  industry  must  proceed. 

“We  are  not  playing  the  role  of  under¬ 
taker.  This  is  not  a  step  to  put  the 
American  newsprint  mills  out  of  busi¬ 


ness,”  the  International's  President  said. 

Mr.  Graustein  was  asked  if  the  move 
to  Canada  would  have  any  effect  on 
newsprint  prices  to  American  publishers. 

"It  is  impossible  to  forsee  price 
changes,”  he  replied.  “All  I  can  say  is 
that  at  present  it  seems  that  it  will  not 
affect  the  cost.  While  the  operating  cost 
will  be  lower  in  Canada,  the  investment 
cost  will  be  higher.” 

Completion  of  the  Canadian  develop¬ 
ment,  which  will  take  several  years,  will 
enable  the  company  to  produce  in  Canada 
300,000  tons  of  newsprint  annually.  Its 
present  production  on  both  sides  of  the 
border  is  350,000  tons,  including  100,000 
tons  now  produced  by  the  mill  at  Three 
Rivers,  Que.  The  new  properties — the 
Riordon  and  Gatineau  holdings — are  west 
of  the  Three  Rivers  mill.  The  latter 
now  has  four  mo<lern  electrically-driven 
paper  machines  and  Mr.  Graustein  stated 
that  two  additional  machines  which  the 
company  will  install  will  raise  the  Three 
Rivers  output  from  100,000  to  150,000 
tons  a  year. 

"Even  with  the  Three  Rivers  mill 
developed  and  enlarged,”  Mr.  Graustein 
said,  “we  have  not  made  sufficient  pro¬ 
vision  for  future  growth.  That  is  the 
reason  for  acquisition  of  the  Riordon  and 
Gatineau  properties.  We  intend  to  build 


on  the  Gatineau  River,  near  Ottawa,  an¬ 
other  big  newsprint  mill  like  that  at 
Three  Rivers,  with  at  least  the  same 
capacity.  The  largest  part  of  this  new 
property  consists  of  5,700  square  miles  of 
Crown  lands. 

“In  addition  to  the  Gatineau  Valley 
properties,  the  Riordon  property  includes 
two  other  timber  areas  of  1,000  and 
2,400  square  miles,  the  first  on  the  River 
Rouge  and  the  second  on  the  upper 
Ottawa  River.  Each  of  these  supplies  a 
bleached  sulphite  mill  with  water-driven 
pulpwood — the  Hawkesbury  mill  of 
40,000  tons  capacity,  and  the  Kipawa 
mill,  50,000  tons. 

“Due  to  the  diminishing  supply  in  New 
York  and  New  England  of  available 
pulpwood,  which  is  the  basis  of  the  pro¬ 
duction  of  newsprint,  and  due  to  in¬ 
creased  cost  and  freight  rates  on  pulp¬ 
wood  bought  in  the  open  market,  it  is 
becoming  more  and  more  difficult  to  meet 
Canadian  competition  in  the  newsprint 
field. 

“There  has  been  some  agitation  in 
Canada  for  an  embargo  on  the  export  of 
wood  from  Canada  to  the  United  States. 
The  program  of  the  International  Paper 
Company  was  conceived  in  no  way  as  an 
answer  to  that  agitation,  but  was  based 
entirely  on  consideration  of  economic 
factors  which  have  caused  the  Canadian 
newsprint  industry  to  grow  to  a  point 
where  it  now  equals  and  is  rapidly  out¬ 
stripping  the  American  industry.  The 
company’s  action  is  merely  a  reflection 
of  its  desire  to  work  with  these  economic 
factors  instead  of  against  them. 

“The  new  Canadian  mills  are  not 
direct  substitutes  for  our  American  mills, 
but  we  recognize  that  gradually  over  a 


period  of  time  some  of  our  mills  will  have 
to  be  withdrawn  from  the  manufacture  of 
newsprint  and  turned  to  the  manufacture 
of  some  kind  of  paper  protected  by  the 
tariff  from  competition  with  lower  cost 
producers,  such  as  the  Canadian  and 
Scandinavian.” 

Stockholders  meeting  on  March  24  will 
be  asked  to  approve,  besides  the  contract 
for  the  purchase  of  the  Riordon  and 
Gatineau  proiierties,  an  increase  of  the 
common  stock  of  the  International  Paper 
Company  from  20,000,000  to  50,000,000 
shares,  no  par  value,  creation  of  a  new 
issue  of  $50,000,000  7  per  cent  preferred 
stock  and  a  new  issue  of  $22,500,000  30- 
year  6  per  cent  sinking  fund  mortgage 
bonds.  None  of  the  stock  issued  will  be 
sold  now,  but  part  will  be  used  to  pay 
for  the  new  properties  and  part  of  the 
bonds  will  be  used  for  the  same  purpose. 
Present  preferred  stock  holders  can  ex¬ 
change  their  present  6  per  cent  shares  for 
the  new  7  per  cent  stock,  on  payment  of 
$10  a  share. 

Special  Edition  Finn  Moves 

The  Southern  Publicity  Comply,  or¬ 
ganized  two  years  ago  and  which  has 
put  on  a  number  of  special  editions,  has 
moved  its  headquarters  from  Wilmington, 
N.  C,  to  La  Grange,  Ga.,  where  its  man¬ 
ager,  R.  B.  Mahaffey,  is  associated  with 
Jack  Williams,  of  die  Waycross  (Ga.) 
Journal-Herald  in  the  publication  of  the 
La  Grange  Reporter.  H.  D.  Harkreader, 
for  a  number  of  years  city  editor  of  the 
Nashville  Tennessean  is  now  associated 
with  the  company  as  managing  editor. 
Robert  Bell,  of  Concord,  N.  C.,  recently 
joined  the  selling  force. 


'"4^State 


Because  of  its  accuracy  and  its  great  detail  it  is, 
indeed,  a  masterpiece  of  the  map-maker’s  art. 

Printed  in  five  colors,  it  not  only  shows  all  towns 
of  consequence  in  this  market,  but  also  the  roads 
and  railroads  which  serve  these  towns. 

An  index  keys  the  locations  of  the  towns,  and 
lists  their  populations. 

We’ve  insisted  on  making  this  the  best  map  of 
its  kind  that  an  advertising  man  or  a  sales  man¬ 
ager  could  have.  With  this  map  on  your  wall,  you 
can  plan  your  campaign  even  down  to  the  smaller 
towns  in  this  rich  market. 

The  reverse  side  of  the  map  shows  the  United 
States,  with  The  49th  State  specially  designated. 
This  side  of  the  map,  in  itself,  is  worth  at  least 
a  dollar. 

The  map  measures  27"  x  36". 


P  (lA  Valuable  Wall*  Map 
{of  Advertising  ^nd  Sales  Eixcuti' 

Advertising  men  and  sales  managers  have 
been  so  insistent,  that  the  Globe-Democrat 
has  published  an  official  map  of  The  49th  State. 

It  is  now  ready  for  distribution. 

This  map  has  been  in  preparation  since  last 
spring.  It  was  specially  drawn  for  our  purpose. 


GIVEN  WITHOUT  CHARGE 
TO  RESPONSIBLE  EXECUTIVES 

This  map,  as  you  will  understand  when  you  see 
it,  is  not  just  an  advertising  device.  It  is  a  hand¬ 
some  and  expensive  piece  of  work. 

We  are  willing  and  eager  to  put  it  on  walls  where 
k  it  will  really  serve. 

In  writing  for  it,  please  understand  that 
your  sole  obligation  is  to  hang  it  up  and 
use  it. 

That’s  fair,  isn’t  it? 


•  ^  Richartli  - 
^  S,  O»bom  -  “ 
^  ScoUro  -  .  - 


-  New  York 

-  -  CUeaxa 
-  -  Detroit 


St.  Louis*  Largest  Daily 


c.  Gao.  Krocncia  -  Saa  FrancisKi 
Dorland  Acency,  Ltd  •  •  Landan 


pukijl  up  !)>  (.  apt,  Ixicliard  II.  Kaitgcr. 
I'liii’t  cn.uiiifur  ul  tlii'  k.  ^  .  A. 

I'lio  lir-t  'put  m-W'  picture  had  liceii 
'flit  acre  I"  thf  XthiTitic  hy  radio. 

Fi\L‘  days  later  the  same  picture 
reached  New  York  on  the  Aquitania. 

More  visiltle  speed  was  that  of  the 
'IK-eial  train,  which  broke  all  records  be¬ 
tween  W’ashiiiftton  and  New  York.  This 
train  consi.'ted  of  a  locomotive,  bapgage 
car  fitted  up  as  a  photographic  labora- 
this  rushim'  age  day  coach  for  ballast. 

Ten  still  camera  men  and  ten  motion 
■re  told  this  week  picture  men  had  taken  pictures  of  the 
the  International  inaugural  tor  International  Newsreel. 

Pictures  of  the  inaugural  group  were 
aission  of  inaugti-  taken  by  “Big  Bertha."  the  giant  camera 
:s  from  W  ashing-  owned  by  the  .Veie  York  .hiirricaii, 
ee  hours  and  -lOl  j  By  12 :10  important  negatives  were 
ennsylvania  train  :  loaded  on  the  special  train  in  Union  sta- 
h-bed  picture  of  tion.  Washington.  The  trip  to  Balti- 


International  Newsyeel  Obtains  Ebert 
Picture  by  Radio  Five  Days  Ahead 
>  of  Boat — Inaugural  Pictures 
Rushed  by  Special  Train 


Above — Half-tone  reproduction  of  the  Ebert  picture  sent  by  radio  from  London  to  New  Yorl 
Below — Same  picture  from  copy  which  reached  New  York  five  days  later  by  steamship. 


Members  of  the  International  Newsreel  crew  at  work  on  record-breaking  train  run  from 
W'ashington  developing  news  pictures  and  movies  of  the  Presidential  inauguration  ceremonies. 


President  Friederich  Eliert  of  Germany, 
which  was  ila'hed  from  London  to  New 
York  by  radio. 

The  German  President  died  March  1. 
International  Newsreel  had  obtained  ex¬ 
clusive  rights  to  the  deathbed  pictures, 
which,  taken  by  the  German  State  pho¬ 
tographer.  re.ached  London.  March  5.  by- 
airplane.  Twenty-five  minutes  later  a 
print  of  it  was  in  New  York. 

In  F'ngland.  E.  G.  Ward.  British  rep- 
rc'entative  of  the  Radio  Coriioration  of 
America,  had  broadcast  it  across  the 
ocean  to  Riverhea<l.  L.  I.,  where  it  wa' 


more,  which  usually  Lakes  an  hour,  was 
tnaile  in  little  more  than  half  an  hour. 
West  Philadelphia  was  reached  in  'C* 
minutes.  By  3  the  "Special"  was  at 
the  Pennsylvania  station.  New  York. 
Nearly  two  hours  bad  been  cut  from  the 
ordinary  running  time  from  Washington. 

During  this  time  Newsreel  men  were 
at  work  in  the  baggage  car  lalxiratory. 
P>y  the  time  they  arrived  in  New  York, 
ten  prints  of  24  different  views  hail  been 
developed,  printed,  cut.  drietl.  and  were 
ready  for  distribution  to  New  York  news- 
)>apers  and  to  a  train  to  Boston. 


INDIANAPOLIS 


INDIANAPOLIS  is  the  social,  edu¬ 
cational,  financial,  political  and  com¬ 
mercial  capital  of  Indiana. 

Through  its  state-wide  editorial  organ¬ 
ization,  The  Indianapolis  News  covers 
the  news  of  the  state  thoroughly. 
Hoosiers  expect  The  Indianapolis  News 
to  publish  important  news  of  the  city 
and  state  first. 

Such  a  newspaper  must  be  a  preferred 
advertising  medium.  The  Indianapolis 
News  IS. 


What  Price  Prestige 


This  advcrli.'cnicnl  is  .addressed  to  the  Publisher  of  a 
le.iding  newspaper  in  a  city  of  3(H),(l00  or  over,  who  is  not 
getting  all  the  National  advertising  that  the  paper  should 
carry  from  the  Eastern  territory. 


Be  associated  with  leaders.  .\  large  volume  of  high  class 
National  bU'ine'.'  gives  prestige  to  your  newspaper.  In 
exchange  for  weekly  salary  arrangement  1  will  deliver  a 
'pecial  personal  service  I'lus  the  work  of  an  efficient  or¬ 
ganization  that  will  produce  increased  lineage. 

.\t  your  service — years  of  practical  experience,  a 
knowledge  of  the  field,  and  an  acquaintance  with  the  big 
men  in  advertising  work  who  determine  and  make  the  con¬ 
tracts  you  want  for  your  new'paper.  Ours  is  a  limited 
list  arrangement  for  better  service  to  the  publisher  with  a 
vision  to  do  bigger  things  in  the  National  field.  .Ml  cor¬ 
respondence  confidential,  .\ddress  Bo.x 


^STEWS 


Fica.?4K  T  Carroxx  ^  mmm 
^dvertisin^Man^  I  o«« 

\  /y  Dan  A.  CarroC 

110  E.  42nd  St 


Chicago  Office 
J.  E.  Lutz 
The  Tower  Bldg. 
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FAR-OFF  ST.  JOHN  NEWSPAPERS  STIR 
CANADA  WITH  TALE  OF  TRADE  WOE 

Campaign  Undertaken  by  New  Brunswick  Editors  Results  in 
National  Delegation  to  Ottawa  to  Demand  Trade  Policies 
That  Will  Prosper  Maritime  Provinces 


TWO  newspapers  of  St.  John,  in  the 
province  of  New  Brunswick.  Can¬ 
ada,  within  two  months  planned  and 
carried  out  a 
c  a  mp  a  i  K  n  for 
stimulation  of 
Dominion  trade 
and  especially 
that  of  the  Mari- 
t  i  m  e  provinces 
which  culminated 
a  few  days  ago 
in  an  u  n  p  r  e  c  e- 
dented  meeting  at 
Ottawa  of  400 
delegates  from  all 
parts  of  the  Do¬ 
minion  to  tell  the 
r  ...  >tnry  to  the  Pre- 

.\LFRFD  J.  \V  ESI  Cab¬ 

inet. 

It  all  started  .ahout  10  weeks  ago  in 
the  board  room  of  the  Morning  Tele¬ 
graph-Journal  anti  Evening  Times-Star 
of  St.  John.  For  years  the  Maritime 
provinces  have  sutTered  a  dwindling  of 
trade.  The  best  of  their  young  men  had 
been  leaving  the  provinces  for  new  fields. 
The  newspaja’rs  recognized  that  both 
ends  of  Canada  were  being  taxed  for 
the  benefit  of  the  industrialized  central 
area,  and  that  in  the  matter  of  transporta¬ 
tion  every  policy  hatl  been  dominated  by 
the  idea  that  Montreal  and  Toronto  must 
have  first  consideration. 

J.  D.  McKenna,  president,  and  How¬ 
ard  P.  Robinson,  managing  director  of 
the  newspapers  decided  to  undertake  on 
their  own  initicitive  and  at  their  own  ex¬ 
pense  a  mission  that  would  “sell  the 
Maritimes  to  the  rest  of  Canada.” 

.\.  M.  Belding,  a  member  of  the 


itorially:  “The  visit  (to  Ottawa!  was 
the  culmination  of  a  campaign  which 
has  succeeded  in  its  aim  of  directing 
widespread  attention  to  Maritime  griev¬ 
ances.  F'or  months  speeches,  pamphlets 
and  newspaper  articles  have  rained  on 
the  other  Provinces,  until  every  Canadian 
who  takes  an  interest  in  public  affairs 
must  know  something  of  the  case  for  the 
Maritime  group.” 

The  Montreal  Star  referred  to  the 
delegation  as  “the  culmination  of  a 
movement  which  has  spread  from  coast 
to  coast  and  has  been  re-echoed  in  the 
capital  of  the  Empire.” 

Directing  the  publicity  for  the  cam¬ 
paign  was  .\lfred  J.  West,  managing 
editor  of  the  Telegraph- Journal  and 
Evening  Times-Star.  Still  on  the  sunny 
>ide  of  forty.  Mr.  West  has  had  the 
unique  experience  of  going  through 
every  department  of  a  newspaper  .He 
is  equally  at  home  in  the  press,  stere¬ 
otyping  and  composing  rooms  as  he  is 
in  the  editorial  rooms.  Prior  to  going 
to  Canada  15  years  ago  he  served  seven 
years  with  the  Hulton  Publishing  Com- 
liany  in  England. 

Working  his  way  up  from  reporting 
and  through  every  desk,  on  western  as 
well  as  eastern  papers.  Mr.  West  in 
recent  years  has  been  managing  editor 
of  the  Windsor  (tJnt.)  Border  Cities 
Star,  Hamilton  Herald  .and  the  old  Tor¬ 
onto  Times.  Five  years  ago  he  went 
to  London  for  two  years  with  the  United 
Press.  He  joined  the  St.  John  Tele¬ 
graph-Journal  and  Evening  Times-Star 
last  December. 

PLANNING  IMPERIAL  PRESS  MEET 


“PFB” 

(Publishers  Financial  Bureau) 

This  is  the  hall  mark  of  high  authority  on  daily 
and  weekly  business  and  financial  features 
for  newspapers.  It  is  the  “Babson  signature” 
on  all  but  Mr.  Babson’s  weekly  articles. 

For  specimen  of  “P  F  B”  features 
and  terms  address 

Publishers  Financial  Bureau— Babson  Park.Mass. 

"The  Largest  Statistical  Community  in  Amenca” 

N  - 

INDOOR  AND  OUTDOOR 


By  JA^E  LESLIE  KIFT 

A  Half  Col  uni  11  A  Day 

Written  especially  for  the  suhurban  lot 
owner  and  apartment-house  dweller  by  a 
nationally-known  authority  who  is  a  prac¬ 
tical  gardener. 

For  Samples  and  Terms  Wire 

LEDGER  SYNDI 

INDEPENDENCE  SQUARE 


CATE 

PHILADELPHIA,  PA. 


With  the  importance  of  the  mission.  En¬ 
thusiastic  approval  was  given  the  move¬ 
ment,  which  culminated  at  Ottawa  on 
Feb.  26,  when  the  great  all-Canada  dele¬ 
gation,  numbering  400  and  including  three 
premiers,  demanded  the  routing  of  Can¬ 
adian  business  through  national  ports, 
and  the  formulation  of  policies  for  the 
development  of  Canadian  trade. 

Some  idea  of  the  thoroughness  and 
effectiveness  of  the  campaign  is  afforded 
by  the  Toronto  Globe,  which  said  ed- 


Compare ! 


Samples  cost  you  nothing — they  are  yours  free 
of  any  charge  or  obligation.  Try  them  NOW! 


340  Madison  Ave. 


'.Made  in  America  to  Insure 


lEilc  CTourin— Soumal 

The  Louisville  Times 

Represented  Nationally  By 

The  S.  Cm  Beckwith  Special 
Agency 


Times-Star  editorial  staff,  and  a  fluent 
speaker  possessing  abundant  knowledge 
of  the  Maritime  and  Canadian  business 
conditions,  was  charged  with  the  mission. 
His  itinerary  took  him  from  Montreal  to 
Vancouver,  addressing  boards  of  trade 
and  clubs  in  all  large  Can.adian  cities. 

The  result  was  electric.  Every  city 
visited  responded  with  resolutions  strong¬ 
ly  endorsing  the  movement,  which  pri¬ 
marily  desired  the  closer  knitting  to¬ 
gether  of  all  provinces  .and  the  greater 
use  of  the  ports  at  the  extremities  of  the 
chain  as  outlets  and  inlets  for  Canadian 
trade. 

Ontario  cities  not  in  the  itinerary  de¬ 
manded  to  hear  the  mission,  and  Mr. 
McKenna,  who  is  also  a  member  of  the 
New  Brunswick  Legislature,  found  it 
necessary  to  relieve  NIr.  Belding  of  many 
Ontario  engagements. 

The  whole  press  of  Canada  was  seized 


Lord  Atholstan  Named  to  Select 
Canadian  Delegates 

To  Lord  .\tholstan.  proprietor  of  the 
Montreal  Star,  has  fallen  the  task  of  se¬ 
lecting  the  eight  representatives  of  the 
press  of  C-anada  who  will  attend  the  third 
Imperial  Press  Conference  in  -Australia 
next  September. 

There  will  be  50  delegates  in  all,  30 
coming  from  the  British  Isles  and  the  rest 
from  other  parts  of  the  Empire.  The 
main  party  under  the  leadership  of  Lord 
Burnham  will  leave  England  in  June, 
traveling  via  Canada  and  spending  ten 
days  in  Xew  Zealand  before  landing  in 
.Australia. 

F'ollowing  the  conference,  which  will  be 
held  in  Sydney,  two  months  will  be  spent 
in  visits  to  the  .Australian  states. 


COMPARE! 

We  do  not  for  a  moment  expect  you  to 
buy  Certified  Dry  Mats  on  our  “say-so.” 

Neither  do  vve  expect  you  to  be  gov¬ 
erned  entirely  by  the  experience  of 
others  as  exemplified  in  our  “shovv-so” 
testimonials. 

All  we  ask  is  that  you  try  Certified  Dry 
Mats  for  yourself  in  your  own  plant 
under  your  actual  working  conditions. 

Just  note  how  easily  Certified  Dry  Mats 
are  conditioned  without  steaming;  how' 
deeply  they  may  be  molded  without  break¬ 
ing;  how  they  literally  “pop”  off  the  plates ; 
and,  above  all,  compare  the  printed  pages! 


MOST  NEWS 

The  largest  morning  daily  circniation 
in  Piitsbnrgh 

Ilftteburgb 

morning  and  SUNDAY 

October  circulation  (net  paid) 

Daily  Circulation  . 137,824 

Sunday  Circulation . 197,347 
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STANDARD  SURVEYS  OF  NEWSPAPER  MARKEUC 

IN  EDITOR  &  PUBLISHEPA 


ALBUQUERQUE,  N.  M. 


1920  Population,  15.157. 

City  and  Suburban  Ettimato,  -lO.OOO. 

Native  Whitea,  Ne^et,  1%;  Foreign 

Born.  Industrial  Workers,  109r;  English 

Beading,  90Vc :  Families,  3, MX). 

Schools:  Public  Urado,  7;  lliuh.  1:  Junior 
High,  2;  Paro<*hial,  7;  Nuinl>er  of  Pupils,  3,20U. 

Churches:  Uapiist,  2:  Christian  Science,  1; 
Coagregationnl.  1;  Kpitnopal,  2:  Hebrew,  1; 
Methodist.  3;  Presbyterian,  1;  Uonian  Catholic, 
0;  MiscellaneouH,  13. 

Banks:  National,  2;  State,  1;  Total  Resources, 
$10.894.f»05;  Savings  Rank  l>e|)Osits  Total, 
$2,569,531. 

Theatres:  Legitimate,  1;  Moving  Pictures,  3; 
Miscellanetius  (Auditoriums,  etc.),  1.  Total 
nuu'lx'r  of  seats,  3.000. 

Location:  Centra)  New  Mexico,  on  main  line 
of  Santa  Fe  it.  U.  Excellent  bus  service  to 
points  of  interest.  On  main  highway  to  Paciflc 
Coast.  Stilp-over  point  for  Eastern  tourists 
when  traveling  via  train  or  auto.  Albu<|ueniue 
is  the  center  for  tourist  attractions  iu  New 
Mexico. 

Principal  Industries:  Furniture,  lumber,  and 
railroad  shops.  Health  resort,  farming,  fruit 
raising  dairying,  poultry.  Also  some  mioiag  in 
vicinity;  foundry. 

Manufacturing  Establishments:  Leading  firms, 
G.  E.  Breece  Lumber  Co.,  Whitmer  Jackson 
Sash  and  Door  Plant.  Duke  City  Broom  Co., 
BreefM*  Furniture  and  Box  Factory,  Lembke 
Brick  Factory. 

Special  Information:  Albuquerque  is  the  com¬ 
mercial  nietroiHdls  of  New  blexico.  The  Santa 
Fe  Railroad  shops  here  are  one  of  the  largest 
on  that  system.  Albuquerque  is  the  convention 
city  of  tl)c  state. 

Residential  Features:  Mostly  one-family  resi¬ 
dences.  Private  homes  predominate.  In  some 
sections  Immediately  adjoining  city  limits  are 
the  old  settlements  of  the  Spanish  and  Mexi¬ 
cans. 

Retail  Shopping  Section:  Extends  for  eight 
blocks  on  Central  Avenue,  alxmt  four  or  five 
on  Gold  and  t'^^pper  (parallel  to  Central),  with 
from  six  or  eight  blocks  to  two  blocks  on  in- 
ternect  ing  streets. 

Trading  Area:  Albuqueniue  stores  serve  prac¬ 
tically  all  of  New  Mexico  and  sections  of  east¬ 
ern  Arizona.  Its  ImiiHKlIate  trade  territory 
extends  6.'>  miles  east,  87  miles  south,  165  miles 
west,  and  about  18  miles  north,  80  miles  north- 
w'est. 

Wholesale  Houses:  Groceries.  8;  Meats,  2; 
Fruits.  2;  Hardware.  5;  Dry  Goods,  2. 

Number  of  Retail  Outlets  for  Nationally  Ad¬ 
vertised  Products:  Passenger  automobile  agen¬ 
cies,  16;  commercial  automobile  agencies,  4; 
automobile  accessories,  2^1:  automobile  tire  agen¬ 
cies,  1.5:  bakers,  W:  cigar  stores  and  stands 
(including  botelsi,  12:  ounfectioners  (including 
hotel  standsi,  12;  delicatessen.  2:  dressmakers, 
5:  druggists.  16;  dry  go<sl8,  14;  department 
stores,  3;  electrical  supplies.  8;  florists.  3; 

fruits.  2;  furniture,  10;  garages  (public).  9; 

groiMTS.  173;  bardw’are.  4;  Jewelry,  14;  meat 
Diarkefs.  33:  men's  furnishings,  13;  men's 
clothing,  13;  merchant  tailors,  12;  milliners,  8; 
opticians,  4;  photographers,  9:  pianos  (and  mis¬ 
cellaneous  musical  instruments),  4;  radio  sup¬ 
plies.  5:  restaurants  (including  hotels),  38; 

shoes.  16;  sporting  goods,  8;  stationers,  6; 

Women's  apparel,  14. 


west,  known  as  The  Hill;  two  tourist  ho  .-.s  are 
bH'ated  here  and  many  handsome  hoir.  s  w’ith 
beautiful  gardens. 

Retail  Shopping  Section:  Extend-  about  one 
mile  on  Broad  street  with  s»*ine  ,,re8  on  side 
streets.  Also  a  few  outlying  nei::i.iA>rbood  shop¬ 
ping  districts. 

Trading  Area:  75  miles  within  this  ra<lius 
there  is  a  population  of  960, <X»  (U.  8.  Govern¬ 
ment  figures). 

Wholesale  Houses:  Groceries.  15;  Meats,  5; 
Fruits,  7;  Hardware,  8:  Dry  Goods,  3. 

Number  of  Retail  Outlets  for  Nationally  Ad¬ 
vertised  Products:  Passenger  automobile  agen¬ 
cies.  21;  aiitonioblle  accessories,  7;  automobile 
tire  agencies,  11;  bakers,  6;  cigar  stores  and 
stands  (including  hotels),  35;  coufectioners.  7; 
delicBtiSKen,  4;  dressmakers.  25;  druggists,  35: 
dry  goods.  44:  department  stores,  2;  electrical 
supplies,  8:  florists,  9;  fruits,  20;  furniture.  20; 
garages  (public),  15;  grocers,  400;  hardware, 
12:  Jewelry.  5;  meat  markets,  50;  men's  fur¬ 
nishings.  12;  men's  clothing,  12;  merchant 
tailors,  13;  milliners.  8;  opticians,  5;  pliotog- 
raphers,  5;  pianos  (and  misceUaneous  musical 
instruments),  4;  radio  supplies,  5;  restaurants 
(including  hotels),  90.  (col.)  49;  shoes,  20; 
sporting  g«KXls,  5;  stationers,  4;  w'omen's  ap¬ 
parel,  45. 


Total  Resources. 
DeiHMits  Total. 


BEND,  ORE. 

1920  Population,  5.413. 

City  and  Suburban  Estimate,  10,0(X). 

Native  Whites,  94%:  Negroes,  of  1%;  For¬ 
eign  Born,  5V.»%:  Industrial  Workers,  35%; 
English  Reading,  98%;  Families,  1,463. 

Schools:  Public  Grade,  3;  High,  1;  Junior 
High,  1.  Number  of  pupils,  1,996. 

Churches:  Baptist,  1;  Christian  Science,  1; 
Congregational.  1:  Episcopal,  1;  Methodist,  1; 
Presbyterian,  1;  Roman  Catholic,  1;  Miscellane- 


4. 


AUGUSTA,  GA. 

1920  Population.  52,548  (Year  1025.  60,430). 

City  and  Suburban  Estimate,  63.500. 

Native  Whites,  55.1%:  Negroes,  43%;  Foreign 
Born.  1.9%:  Industriail  Workers,  20%;  English 
Reading,  ^%:  Families,  13,060. 

Schools:  Public  Grade,  11:  High,  2;  Colleges, 
2;  Parochial,  .5.  Numb«T  of  pupils.  13.269. 

Churches:  Baptist,  47:  Christian  Science,  1; 
Congregational,  1:  Episcopal,  5;  Hebrew,  2; 
Methodist.  17;  Presbyterian,  4:  Roman  Catholic, 
5;  Greek,  1. 

Banks:  National,  1:  State,  5;  Total  R(‘Sonrcee. 
$21.284.303.7.5. 

Theatres:  Legitimate,  1;  Moving  Pictures,  S 
(Col.)  1.  Total  number  of  seats,  3.500. 

Location:  Augusta  is  situateil  in  the  extreme 
eastern  part  of  the  State,  on  the  Savannah 
River.  200  miles  from  Its  m^mth,  132  miles  by 
rail.  Has  river  transi>ortation  to  the  sea.  af¬ 
fording  excellent  freight  rates.  The  city  is 
served  by  Georgia  R.  R..  Central  R.  R., 
Southern,  Atlantic  Coast  Line.  Charleston  A 
Western  Carolina  R.  R.  and  Georgia  A  Florida 
Ry.  Because  of  her  position  Augusta  Is  a  dis¬ 
tributing  point  for  the  southeast. 

Principal  Industries:  Cotton  goods,  brick  and 
tile,  lumlK»r.  fertiliser  and  cotton  seed  procliicts. 
There  are  also  iron  and  steel  wv^rks,  a  large 
candy  factory,  four  flour  mills,  paper  mills,  silk 
mill  and  other  Industries. 

Manufacturing  Establishments;  6  cotton  mills 
In  the  city  and  7  cotton  mills  In  the  vicinity. 
Augusta  manufactures  150.000.000  bricks  an¬ 
nually  and  35.000  tons  of  hollow  tile. 

Residential  Features;  Greene  street,  one  of 
the  most  beautiful  residential  streets  In  the 
countrj'.  168  ft.  wide  from  property  line,  with 
twf»  40  ft.  driveways,  the  perk  down  the  center 
Is  40  ft.  A  very  exclusive  section  is  3  miles 


Banks:  National,  1:  State,  1.  Savings  Bank 
Deposits  Total.  $4^,1^'>.90. 

Theatres:  Legitimate,  1;  Moving  Pictures.  3; 
Vaudeville.  1;  Miscellaneous  (Auditoriums,  etc.), 

3.  Total  number  of  seats,  3,5<X). 

Location:  Terminal  for  Deschutes  branch  O. 
W.  R.  A  N.  and  Oregon  Trunk  branch  of  8.  P. 

A  S.  On  Dalles-California  and  McKenzie-Califor- 
nia  highways.  Excellent  bus  service  four  direc¬ 
tions. 

Principal  Industries:  Lumber  milling  and  log¬ 
ging,  iron  founding,  railroad  shops. 

Manufacturing  Establishments:  6.  Leading 
firms.  Br(H>ks-Scanlon  and  Shevlin-Hixon  Lumber 
Coropanit^. 

Total  value  of  y^rly  output  of  factories  esti¬ 
mated  at  $25,000,000. 

Special  Information:  Business  and  (K^nomic 
center  of  territory  extending  150  miles  in  all 
directions,  including  three  counties  and  parts  of 
two  others.  Center  of  great  Central  Oregon  va¬ 
cation  land,  Caseade  motintalns,  100  mountain 
lakes  within  four  hours  by  auto.  End  of  rail- 
t‘*ad  transp^irtation  for  vast  territory,  some  of 
which  is  n(*w'  irrigated  and  producing  heavily. 

Residential  Features:  City  of  home  owners. 
No  workingmen's  tenement  houses.  Homes  mod¬ 
em.  practically  all  built  within  last  four  years, 
averaging  cost  of  $3,500.  Paved  business  and 
residence  streets  mostly,  others  macadamized. 

Retail  Shopping  Section:  Wall  street  for  seven 
blocks.  Bond  street  for  nine  blocks,  Gn^enwood 
avenue  for  four  blocks.  Oregon,  Minnesota  and 
Franklin  avenues  two  to  four  blocks  w'ith  busi- 
nesst‘8  and  industries  scattered  in  all  outskirts. 
15o  busine««<es  in  city. 

Trading  Area:  Shopping  people  come  here  from 
3fadras  on  north  .50  miles,  Mitchell,  east  75 
miles.  Burns  and  Lakeview  south.  150  miles  and 
west  to  Cascades  5  to  30  miles.  Mostly  by  auto¬ 
mobile  and  bus. 

Wholesale  Houses:  Groceries.  2:  Moats,  2; 
Fruits,  3;  Hardware.  1;  Miscellaneous  Lines, 
Candy  1. 

Number  of  Retail  Outlets  for  Nationally  Ad¬ 
vertised  Products:  Passenger  automobile  agen- 
c1<>s,  10:  comniorctal  auto,  agencies,  6:  automo¬ 
bile  accessories,  7;  automobile  tire  agencies,  9; 
bakers,  3:  cigar  stores  and  stands  (including 
hotels),  19;  confectioners  (including  hotel 
stands).  5;  dressmakers,  3;  druggists,  4;  dry 
goods,  4;  department  stores,  3:  eWctiical  sup¬ 
plies,  3;  florists,  2:  fruits,  1;  furniture,  5;  fur¬ 
riers,  1:  garages  (public),  9;  grocers,  22;  hard¬ 
ware,  3*  Jewelry,  4;  meat  markets,  7;  men's  fur¬ 
nishings,  6;  men's  clothing,  exclusive  5;  mer¬ 
chant  tailors.  3;  milliners,  4;  opticians,  4; 
photographers,  3:  pianos  (and  mlscellaneoua  mu¬ 
sical  Instruments),  1;  radio  supplies,  5;  res¬ 
taurants  (including  hotels),  20;  shoes,  no  exclu¬ 
sive:  sporting  goods,  3:  stationers,  1;  women's 
apparel,  6. 


Banks:  National,  1;  Slate,  2 
$2.DV<i.uuu.  Savings  Bank 
$110,000. 

Theatres:  Moving  Pictures,  1:  Vaudeville,  1; 
Miscellnneous  (Auditoriums,  etc.),  2.  Total  num¬ 
ber  of  Keats,  4,500. 

Location:  C.  B.  A  Q. — Chicago  to  Cameron, 
St.  l..ouis  to  Cameron  and  Kansas  City  and  to 
Denver.  C.  R.  I.  A  P. — Chicago  to  Cameron. 
St.  Louis  to  Cameron  and  from  Cafnen)n  to 
Denver,  Cameron  to  Topeka,  Kan.,  and  Lincoln, 
Neb. 

Principal  Industries:  Farming  community, 
overall  and  shirt  factories,  broom  factory,  gbjve 
factory  and  railroad  workers. 

Special  Information:  Junction  of  two  great 
railroad  lines,  excellent  passenger  and  freight 
service.  Best  farming  country  in  N.  W.  Mo. 

Residential  Features:  Fine  modern  homes 
ranging  from  bungalows  of  4  and  5  rooms  to 
residences  of  8  to  12  rooms. 

Retail  Shopping  Section:  Extends  from  Wal¬ 
nut  stre<*t  to  Pine  street  on  Third  street  and 
from  Fc'urth  street  to  Secono  on  Chestnut  str«*et, 
and  from  Fourth  to  Second  street  on  Walnut 
street. 

Trading  Area:  Covers  alK>ut  14  blocks. 

Wholesale  Houses:  Groceries,  2. 

Number  of  Retail  Outlets  for  Nationally  Ad¬ 
vertised  Products:  Passenger  automobile  agen¬ 
cies.  6:  commercial  auto,  agencies.  4;  automobile 
accessories,  5:  automobile  tire  agencies,  6; 
bakers,  2:  cigar  stores  and  stands  (including 
hotels),  28;  confectioners  (including  hotel 
stands).  2:  delicatessen,  4:  dnsistnakers,  6; 
druggists,  4;  dry  gooels,  4;  department  stores, 
2;  electrical  supplies,  2:  florlKts.  1;  fruits,  4; 
furniture.  3;  garages  (public),  8;  grocers,  16; 
l.ardware,  2;  Jewelry,  2;  meat  markets,  4; 
men's  furnishings,  2:  men's  clothing,  2;  mer¬ 
chant  tailors.  2:  milliners.  3;  opticians,  2; 
photographers.  2;  pianos  (and  miscellaneous  mu¬ 
sical  Instruments),  2;  radio  supplies,  4:  res¬ 
taurants  (including  hotels),  6;  f>ho<‘B,  3;  sta¬ 
tioners.  2;  women's  apparel.  3. 


FAIRFIELD,  IOWA 


Fonin 

Eniliil 


1920  Population,  (;overnnieut  5.948. 

City  and  Suburban  Estimate,  25,000. 

Native  Whites,  97%:  Negroes,  2%; 

Bom,  1%;  Industrial  Workers,  5%; 
Reading,  99%  ;  Families,  1,683. 

Schools:  Public  Grade,  5;  High.  1. 
Churches:  Baptist,  1;  Christian  Science,  1; 
Methodist,  1;  Presbyterian.  1;  Koinan  Catboud 
1;  Miscellaneous,  3. 


Banks:  National,  1;  State,  3;  Total  Ui'soqrm 
$4. .500.000;  Savings  Bank  Depoalta  Totii 
$tH)0.000. 
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Xheatret:  Moving  Piclum,  2;  MiscellUMa 
(Aiiilitoriunis,  etc.),  2.  Tutnl  number  of  tMU 
1,500. 


Location;  50  mile*  west  of  Burlington.  Ion 
on  main  line  C.  B.  &  Q.  and  C.  U.  I.  &  P.  B;, 

Principal  Industriea:  Maniifucturing,  bij 
tiM>l».  washing  maebinea,  inalleable  and  pij 
Iron  cast  inns,  gloves  and  mitteua,  farm  wtcoo, 
etc. 

Kannfacturing  Establishmenta :  10.  Letdl^ 
Arms,  Louden  Macliinery  Co.,  Iowa  Mallnib 
Iron  Co.,  The  Uexter  Co.,  Fairfleld  Glovt  t 
Mitten  Co.,  Joel  Turney  &  Co.,  Speeder  Hi. 
chlnery  Corp.,  L.  J.  Nelson  Pump  Co.,  Htrpn 
Brush  Wiwka,  Ilawkeye  Pump  Co.,  FtIriliU 
Engine  Co.,  Uesten  A  Anderson. 

Total  value  of  yearly  output  of  factoiia 
estimated  at  $6,000,000. 

Special  Information:  Factorlea  are  manofie 
turing  hay  tools  and  overhead  trackage,  wtik. 
ing  machines,  farm  wagons,  gloves  and  mitten, 
eastinga,  Hbre  brushes,  light  excavators,  pampe. 
baud  saws,  all  necessities  which  have  not  ctoief 
much  fnlling  off  In  the  total  output.  Home  4 
Parsons  College,  Presbyterian,  with  ample  la 
dowmeiits  and  over  400  students.  Low  booM 
Indebtedness, 

Kesidential  Features:  Mnetly  one  and  on 
story  family  houses.  Private  homes  predonl. 
nate.  N'o  tenement  district. 


CHARLOTTESVILLE,  VA. 

1920  Population.  lO.CS.x, 

City  and  Suburban  Estimate.  21.000. 

Native  Whites.  71.4%;  Negroes.  27.6%;  For¬ 
eign  Bom.  1.0%:  Industrial  Workers,  15%; 
English  Reading,  96%;  Families.  2,516. 

Schools;  Public  Grade,  3;  High,  1;  1  Colwed 
Primary  and  High;  Parochial,  1.  Number  of 
Pupils.  3.100.  University  of  Virginia,  2,000 
students  in  winter  and  2. ,500  in  summer. 

Churches:  Baptist,  10;  Christian  Science.  1; 
Epl8cr)pal,  3;  Hebrew,  1:  Methtxllst,  4:  Presby¬ 
terian,  2;  Roman  Catholic,  1;  MiscellancKHis,  4. 

Banks:  National.  3:  Total  Resources.  $12.- 
500.00'V  Savings  Bank  Depkisits  Total,  $500,000. 

Theatres:  Legitimate.  2;  Moving  Pictures.  2; 
litiscellaneous  (.\iid1torium8.  etc.),  2.  Total 
number  of  seats,  10.000. 

Location:  Geographical  center  of  Virginia. 
Served  by  the  Chesapeake  A  Ohio  and  Southern 
Railway.  Fair  rates  and  first  class  facilities 
for  shipment.  A  satisfleil  public.  Excellent  bus 
service  to  historic  points — Tlie  University  of 
Virginia,  Monticello,  Ash  Lawn,  Montpelier, 
etc. 

Principal  Industriea:  Woolen  milts,  silk  mills, 
lumber  mills,  flour  and  com  mills,  dye  mills. 
Walker  Iron  Works,  Charlottesville  Ice  Co.  and 
Abattoir,  3  wholesale  grocers.  2  extract  com¬ 
panies,  publishers  and  printers,  and  railroad 
shops.  Leading  wr>olen  mill  and  the  largest  law 
book  publishing  house  in  the  South.  The  fnilt 
crop  alone  of  Albemarle  County  amounts  to 
more  than  $7,50.000  annually. 

Manufacturing  Establishments:  20.  Leading 
firms,  Charlottesville  Woolen  Mills,  silk  mills, 
electric  fuse  guard,  boys’  clothing,  dye  works, 
lumber  companies  and  brick  company. 

Total  value  af  yearly  output  of  factories  esti¬ 
mated  at  $20.000.(X)0. 

Special  Information:  Seat  of  the  University 
of  Virginia  with  2.(i00  students.  Notable  his¬ 
toric  features.  N(>te<l  from  scenic  and  health 
standpoint. 

Residential  Features;  Mostly  one  and  two 
family  houses.  600  to  2,500  feet  ab<Jve  sea 
level. 

About  eight  blocks 


Retail  Shopping  Section:  The  entire  equR 
and  one  block  each  way  from  the  four  corMn; 
18  blocks. 


Trading  Area:  Extends  2S  miles  soothMit. 
20  miles  north,  15  east  and  west. 

Wholesale  Houses:  Candy,  paper  bags,  etc. 

Number  of  Retail  Outlets  for  Nationally  Ai* 
vertised  Products:  Pai>'*^ougcr  automobile  Sfcs- 
cies,  5;  Automobile  accessories.  2:  aotomobile 
tire  agencies,  6;  bakers,  4:  cigar  stores  sad 
stands  (including  hotels),  10;  confectlooCTS  (is* 
eluding  hotel  stands),  3;  delicatessen.  1;  drw* 
makers.  3;  druggists,  3;  dry  goods,  6;  depsrt 
meet  stores,  2;  electrical  supplies,  3;  floriiti. 
1;  fruits,  5;  furniture,  2;  garages  (public).  ^ 
grocers,  10;  hardware,  5;  Jewelry.  2:  mnt 
markets.  6;  men's  furnishings,  3;  men's  clotk 
ing,  3;  merchant  tailors.  2;  milliners.  2:  opti¬ 
cians,  2;  photographers.  3:  piam«  (and  mi>- 
oellane<ni8  musical  instruments),  2:  ndit 
supplies,  5:  restaurants  (including  hotels), 
shoes.  3;  sporting  grKxls,  2;  stationers, 
women's  apparel,  4. 


FARGO,  N.  DAK. 
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CAMERON,  MO. 


1920  Population,  3.248. 

City  and  Suburban  Eatimate,  4,500. 

Native  Whitea,  98%;  Negroea,  1%:  Foreign 
Born.  1%;  Engliah  Reading,  100%;  Families, 
967. 

Bchoola:  Public  Grade,  3;  High.  1;  Junior 
High.  1:  Parochial.  1.  Number  of  pupils,  890. 
Also  Mo.  Wesleyan  College. 

(Hiurches:  Baptist.  1:  Christian  Science,  1; 
Congregational'Presbyterian,  1;  Methodist,  1; 
Roman  Catholic,  1;  Miscellaneous,  3;  Chris¬ 
tian.  1. 


Retail  Shopping  Section: 
center  of  city. 

Trading  Area:  Thirty  miles,  supplying  60,000 
population  through  200  or  more  country  stores 
and  direct  sales. 

Wholesale  Houses:  Groceries.  3;  Meats,  2; 
Fruits,  2;  Hardware,  1;  Miscellaneous  Llnes^ 
6  Woolen  and  8i1k,  etc. 

Number  of  Retail  Outlets  for  Nationally  Ad¬ 
vertised  Products:  Passenger  automobile  agen¬ 
cies,  20;  conim«»rciaI  automobile  agenclea,  4; 
automobile  accessories.  10;  automobile  tire  agen¬ 
cies,  20;  bakers,  6;  cigar  stores  and  stands  (in¬ 
cluding  hotels).  100:  confectioners  (including 
hotel  stands).  50;  dressmakers.  5;  druggists.  10; 
dry  goods.  20:  department  stores,  6;  electrical 
supplies,  5:  florists,  3:  fruits,  20;  furniture.  4; 
garages  (public).  6;  grocers,  100;  hardware,  4; 
Jewelry.  3;  meat  markets.  12;  men's  furnish¬ 
ings,  18;  men's  clothing.  18;  merchant  tailors, 
3:  milliners,  4;  opticians.  3;  photographers.  2; 
pianos  (and  miscellaneous  musical  instmmenta), 
2:  radio  supplies,  2;  restaurants  (including  ho¬ 
tels),  20;  shoes,  8:  sporting  goods.  5;  stationers, 
5:  women’s  apparel,  18. 


1920  Population,  21,961  (1924  est.  25.542). 

City  and  Suburban  Estimate,  32.*J2«). 

Native  Whites.  21,08,5:  Negroes.  2U0;  Forsir 
Born.  4,2.57;  Families.  5,000. 

Schools:  Public  Grade,  12;  Parochiil,  4: 
Numlx'r  of  Pupils.  12,000. 

Churches:  Baptist,  1:  (Christian  Science.  1. 
Congregational,  1:  Episcopal,  1;  Hebrew,  1. 
Methodist,  1:  Presbyterian,  1;  Roman  (?itboli« 

1;  Miscellaneous,  3. 

Banks:  National,  5;  State.  2:  Total  ResoorcH 
$19..588.389.40;  Savings  Bank  Dep-»8lt8  Total. 
$7.336.7.55.,53. 

Theatres:  Legitimate,  1;  Moving  Pfetnres,  5; 
Vaudeville,  1;  Miscellaneous  ( Auditorianu. 
etc.).  2. 

Location:  Located  on  two  transcontinestil 
railways,  the  N.  P.  A  G.  N.,  both  hiVlK 
bronchos  reaching  all  parts  of  territory  wlthla 
a  200  mile  radius;  also  branch  of  C.  M.  4  8i 
P.,  and  direct  connection  with  the  Soo  Line 
More  than  36  passenger  trains  in  and  out  o( 
Fargo  in  24  hours.  These  facilities  make  Firp 
the  distributing  center  for  a  vast  territory  la 
the  Northwest. 

Manufacturing  Establishments:  Farm  aaa- 
chlnery,  harness,  meats  and  other  food  producta. 
clothing,  household  articles.  Total  valne  U 
output  of  factories  estimated  at  more  tbaa 
$7,000,000. 

Special  Information:  Fargo  Is  the  leestM 
of  the  Child  Health  Demonstration 
sponsored  by  the  Commonwealth  fund,  Nation^ 
Child  Health  Association,  and  was  chosen  out  m 
29  cities  In  the  Mississippi  valley.  Fargo  bai 
a  commercial  club  with  the  largest  membertbip 
of  any  city  in  the  U.  8.  of  equal  size. 

Residential  Features:  Mostly  homes. 

Trading  Area:  Fargo  has  a  trading  irei  •( 
200  miles  on  all  sides.  It  has  a  trading  pop** 
latlon  of  approximately  50,000.  Fargo  bi* 
National  Highway  Trails  passing  through  it 

Wholesale  Housea:  Groceries.  3:  MetU.  S: 
Fruits,  4;  Miscellaneous  lines,  30  different  kind** 

Number  of  Retail  Outlets  for  Nationally 
vertised  Products:  Commercial  auto,  agenrir** 
14:  automobile  accessories.  6:  automobile  tire 
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Editor  &  Publisher  for  March  14,  1925 


etieceived  too  late  for  classification 

lEp'ACE  BUYERS’  GUIDE 


•He*  16:  b*k*T»,  7;  cijjar  More*  and  atanda  priatinx:  winter  quartera,  25  car  carnival;  18  Paciflc  track*.  Additional  number  of  outlying  aouth  moat  pass  through  Provo  due  to  the  moon- 
*^BdiDg  hotelH).  21*;  c«»nlectlonera  (Incluiling  car  circiia;  river  packet*  aud  tug  b<«ts;  Portland  **nelghborlioo<r'  aectiona  of  aiiiall  busioeas.  tain*  eaal  of  the  city  and  the  lake  weat  of  tha 

Lrf  tunda).  16:  druggiata,  14:  department  cement  and  lirlxment.  Trading  Area:  About  Samile  radius.  Resident*  of  the  higher  ^Va8atch  valley, 

E.UblUbm.nt.:  American  Hou.e.:  C;roc..r.«,.  2:  Me...,  3=  ^  r 


4Kr»i#  'lA  city.  Residents  of  the  higher  Wasatch  valley, 

Tr.din,  Are.:  About  Samile  r.<liu..  ^  north.-..t.  .l»o  p.troniie  Proro  store.,  M 

Wholesale  Houses:  Cfroceries,  2;  Meats,  3;  residents  of  the  Tintic  mining  die* 


rcfttoranta  (Including  noteis),  -a:  atioe 
ipsrtlDg  goods.  4;  stationer*.  .5;  womet 
ptrel.  10.  _ 

FARIBAULT,  MINN. 

IStO  Population.  11,089. 

City  and  Suburban  Estimate.  SO.CKM). 


m  M  rw«  f  V  .,  v.  •  ..  A,-  rruits,  Hardware.  4;  jliscelianeous  lAineS““  trict  about  40  miles  southwest  from  here 

guartermaater  Interine<liate  Supply  Depot;  Jef-  f«4k1s  2-  lumhiT  3*  c;sb  and  Oil  5  ^  *  aoutnwesi  irom  nere. 

ferbonville  Mfg.  Co.;  Jeffersonville  Canning  Co.;  «  ’v  *  ^  ^  *  a*  ’  n  aa  Wholesale  Houses:  Grocerlee,  2;  Meats,  2; 

UeiiiiMd  Machine  Works;  Howard  Shipyards.  Numwr  of  Retail  Outlets  for  Nationally  Ad-  Fruits.  2;  Dry  Goods.  1;  Miscellaneous  Lines.  3. 

..  .  -  -  .  .  vertised  Products:  Passenger  automobile  agen-  „  .  ,,  .j 

Special  Information:  Colgate  A  (o.,  manufac-  7.  commercial  automobile  agencies,  2;  Number  of  Retail  Outlets  for  Nationally  Ad- 

turi-rs  of  soap  and  perfumes,  have  lo«*attHl  their  tutom'»bile  accessories  6-  automobile  tire  agen-  vertised  Products:  Passenger  automobile  agen- 
central  aii.l  w.-.tern  plant  in  this  city.  Anier-  28:  baker.,  10:'  clitar  .lore,  and  atanda  fm-nerclal  auto.  aKenci.a,  7;  kutotno- 

Icati  far  and  Foundry  I  ompany  a  plant  apeclal-  (inclndlng  hotela),  26:  confect lon.  ra  (Incindlng  bile  acccaaorica.  12;  autotnob lie  tire  agenciM.  15; 
lies  in  paKKe.iger  c.«cli  work.  t.overnn.ent  In-  hotel  atanda),  7;  dreaaniakera,  7;  druggiata,  9:  cigar  atorea  and  ">anda  (Including 

ternicdiate  Supply  Depot  la  hcadiiuartera  for  goT-  gooda.  10:  department  atorea,  3;  electrical  1‘otela).  6;  confectlonera  (including  hotel  atanda). 


t  wriilfM  RRlot,-  HnaTona  0  1<A*  For-  •a''*!*'  “t  „  . ,  •  baal  renatfuc’ ton  work  milllnera.  8:  optlciana,  2;  pbotographera,  2; 

latire  WhitM.  88  1  % .  Nagr^  0. 1  % ,  by  1  eniiaylvan.a  «ailroad.  Hank  dep.*lta  are  pi,n,„  mlacellaneoiia  muaical  Inatrumenta), 

pimm..  2 ■  ■  ‘.■'.""‘"’■.1"..'"“'  ".  't  o'.*-:"'"*  ’'r'  a:  radio  auppllea,  1;  reatauranta  (Including  ho- 

vluli  Beading.  097.,  FamiUea.  2.(XK).  Ilonani  Slilpyartla  building  addltiona  to  care  f.»  ,^1.,.  ,5.  „,.H-a.  10:  .porting  gotKia,  6;  ita- 

IcIiMli:  Public  Grade,  5;  High,  1:  Junior  inenased  Imslneaa  already  contracted  for.  Prac-  tionera.  3;  women’a  apparel.  15 

ifh.  1*  Parochial,  3.  tically  ail  ludustries  working  to  full  capacity; 


£ji|Ush  Beading,  99%;  FamiUes,  2,090.  Ilouard  Shipyanis  building  additions  to  care  ftir 

tchoolt:  Public  Grade,  5;  High,  1;  Junior  increased  Imsiness  slready  contracted  for.  Prac- 
Blch,  1*  Parochial.  3.  tically  ail  ludustries  working  to  full  capacity; 

(ntirekaa:  Baptlat.  1;  Congregational,  1;  »“ 

iNKOpal.  1:  Methodlat,  2:  I»reabyterian.  1; 

laman  Catholic,  3:  Mlacellaneoua— Lutheran.  2.  Keaidential  Featurea:  All  one  family  liomea 
.  ....  ■>•  Ki.t.  9-  T.,,.t  "'"h  807.  lionie  owners:  only  a  few  apartment 

tA^mood'  Savings  ’  Bank  Deboalts  *“*'*'*«  "**  teneinenta;  no  foreign  element  and 

•“"Tm  what  few  negroeii  are  here  are  of  atmthern  type. 


line  LAMAR,  MO. 

Residential  Features:  All  one-family  homes  1920  Population  2  205 
with  80%  home  owners:  only  a  few  apartment  j  a  v  v  !•  «  w/wv 

houses  and  no  tenements;  no  foreign  element  and  City  and  Suburban  Estimate,  2,.hXi. 
what  fi>w  negnK'H  are  here  are  of  s«»uthern  type.  Native  Whitea.  99%;  Negroea,  1%:  Industrial 
Homes  are  attractive  and  <'omfortable;  fine  water  Workers,  10%;  English  Reading,  100%;  FamiUes, 


tWil,  $2,100,000.  Home*  sre  attractive  and  «‘omfortabIe;  fine  water  Workers,  10%;  EngUth  Reading,  100%;  FamiUes,  Whit*®  flooi.*  NAeroM  2<«,*  For^n 

Tbsatras:  Legitimate.  1;  Moving  Picture#,  2;  supply:  go+sl  <ar  service  to  all  parts  of  town;  500.  Bom  38%-  Industrial  Worker*  '  35%’  EnaUah 

MUrtllaowns  (Auditoriums,  etc.),  1.  Total  cli.v  imrks.  4.200  homea  (actual  account  August  Schools:  Public  Grade,  1;  High,  1.  Number  Reading. ’w%;  FamUioa,  4,5r?0 ’eatimite;  1924 


Jewelry,  3;  meat  markets.  12;  men's  furnishings, 
6:  men's  clothing,  6:  merchant  tailors.  3;  mil¬ 
liners,  4;  opticians,  2;  photographers,  3;  piano# 
(and  miscellaneous  musical  instruments),  4; 
radio  supplies,  4;  restaurants  (including  hotels), 
8:  shoes.  12;  sporting  got,*]*.  2;  stationers.  3; 
women's  apparel.  9. 

SAN  PEDRO,  CALIF. 

1920  Population,  15.(X)0  (1924  eat.  45,000). 

CHty  and  Suburban  Estimate,  65,000. 

Native  Whitea.  60%;  Negroea.  2%;  Foreign 
Bom.  38%:  Industrial  Workers,  35%;  EngUth 


isinber  of  seats,  2,300.  1,  1 

location:  Rock  Island,  Milwaukee,  Great  r 

WMtem.  Minnesota  Southern  running  Into  Twin  cent 
atlfs.  coming  from  south.  Grt*at  Western  east  - 
iDd  west  from  Mankato.  Minn.,  to  Faribault.  . 
Jefferson  Highway  Transport  a  thm  Company  runs 


1.  1924). 

Retail  Shopping  Section:  About  12  bhK'ka  in 
center  of  city. 


of  pupils,  600. 

(Churches:  Raptist,  1;  rongregatlonal.  1:  Epis- 


est.  9,600. 

Schools:  Public  Grade.  10:  High.  1:  Special,  1; 


Trading  Area:  30  miles  north,  10  miles  west.  Catholic,  1:  Miscellaneous.  Christian.  1 


copal,  1:  Meth<>dist,  1;  Presbyterian,  1;  Roman  PanK’hial,  1.  Number  of  pupils,  11,642  (1924). 


‘'“r-  J'frriir  "n.rrur:r  ,r.r.Vo';".'Jr'„«"b‘‘ 

W.  atlS  frorF.riijLlt  To’  St. 

PiBl-^xcellent  roada.  .  .w  ^  . 

•-1  I  T..1.  Wholesale  Houses:  Groceries,  4;  Bakeries,  5; 

Princi^  Induitri,.:  Sl.oe.,  forniturf..  flo.,r  ice  Creum.  2;  D.lrie.,  2. 

trseks,  brooms,  amusement  park  water  chutes,  , 

nmmer  and  lake  resorts,  wholesale  grocery  Number  of  Retail  Outlets  for  NationaUy  Ad- 
bMWt.  candy,  printing,  woolen  blankets.  vertised  Products:  Passenger  automobile  agen- 

BMufacturin*  E.tubU.hment.:  M.nuf.o.ur-  j;!?:- 


Banks:  National,  1;  State,  2. 


Chnrchea:  Baptist,  3;  Christian  Science,  1; 
Congregational.  1;  Episcopal,  1;  Methodist,  3; 


Theutre*:  Movinic  Picture*.  1.  Tot.l  number  Hrekb/terikn.  2;  Kom»n  Catholic.  3;  Miscellaue- 
of  »eat».  450.  O- 


Location:  On  St.  Louis  A  San  Francisco  Rail¬ 
way  and  on  the  Missourl-Pacittc  Railway.  On 

.......  - -  - -  . —  — . .  „  .1  .  .  ....  .1  .j  Stale  Primary  Road  No.  1.  being  paved. 

rammer  and  lake  resorts,  wholesale  grocery  Number  of  Ratail  Outlet*  for  NationaUy  Ad-  Asrionitnrsi  pommnnit*  Theatres:  Lealtimate,  1;  Moving  Pictures,  5; 

Imwf.  candy,  printing,  woolen  blanketi.  Products:  Passenger  automobile  agen-  Wncipal  lndnatrioa.  Agricultural  community.  j.  Migcellaneous  (Auditoriums,  etc.), 

Baanfacturing  Establishmenta:  Manufaefnr-  8:  commercial  auto,  agencies.  4:  aotom^  Trading  Area:  10  mile  radius.  2.  Total  number  of  seats.  4.620. 

Ugand  dslrylng  (agriculture),  aummer  resort*.  Si'k%rT  eVg*?^  s~"T"d  ‘L7andr"nro’,„5:  =  Ssn  Pedro  Is  located  350  miles  south 

»ift  Pi*rce  Shoe  Company.  Petenmn  Art  hotels’)  6  conf^loner*  (  TAmllng  hotel  » ksstnger  automobile  agen-  san  Francisco  on  San  Pedro  Bay.  and  la  tbs 

hmltnre  Company.  Faribault  Furniture  Com-  j  f  «•  ■*:  automobile  aceeaimrles.  2;  automobile  principal  port  of  call  In  Southern  California  for 

ptny.  Nattlng  Truck  Company  (fl.str  trucks),  4.  department  il’oree’  2-  electrical’ sun^  tire  agencies.  6.  ^hera,  ..  conf^tisuer*  (In-  39  foreign.  Intercoastal  and  coastwise  steamsbip 

rwihanlt  Bro.™  Factory.  Sellner  Manufacturing  '  3.-  floH„*  2-  fruTt*  3-  fArTdlJre  4-  '‘“''"'*1'®'“'  *tknds),  2:  dressmakers.  2;  drug-  „  ,^0  shipping,  lumber,  shipbuilding. 

Company  (furniture  and  bathing  beach  chutes),  furrier*  ’  1-  garages' (Dublle)  12-  grocer*  '  49-  5  *’■*)  gs^s,  4,  electrical  suppllea,  1.  oil  redning  and  Bsh  canning  center  of  Southern 

fmimlrle.  flour  min.  Faribault  W.olen  Mill.  S7;c.'’4:%Te?ry!‘’3A  tV;  J™  ^^Vr^  ’  2^=  Iewe7rr2 '  California. 

inn  ni  Company  (furnt-  men’s  furnlshlncs,  4:  men’s  clothloff.  6;  mer-  o-  men’s  furnishinrs  1-  milliners  2*  oo  Principal  Industries:  24  miles  of  wharves  fur- 

tart),  Schwarts-Blon  Candy  Company.  -bant  tailors.  2:  milliners.  4:  onHcl.ns  2-  A”™!*?  "5*- .V  nlsh  berths  for  ste.mshlo  line,  th.t  .molo,  feoo. 


ous.  14. 

Banks:  National.  1:  State.  2;  Branch  Banks, 
7.  Total  Resources,  $890.9^,167.91.  Saving* 
Bank  Deposits  Total,  $12. 500.000. 

Theatres:  Legitimate,  1;  Moving  Pictures,  5; 
Vaudeville.  1:  Miscellaneous  (.Auditoriums,  etc.), 
2.  Total  number  of  seats.  4.620. 

Location:  San  Pedro  Is  located  350  miles  south 
of  San  Francisco  on  San  Pedro  Bay.  and  la  the 


furrier*  ’  1*  garages*  (Dublic)  12*  grocer/*  49*  ^’i***^#  go^*.  4;  electrical  supplies,  1;  refining  and  fish  canning  center  of  Southern 

lurrier*.  i.  garage*  (puoiici,  iz,  gr<^r»,  florist*.  1:  furniture.  4;  garages  (public),  4;  i*«nf4kpni« 

hardware,  J*'  3;  meat  markets,  17;  proi'ers.  5;  hardware,  2;  Jewelry.  2;  meat  mar-  i  i  t  .»  *  • 

mens  furnishings,  4:  men’s  clothing.  6;  mer-  ket*,  2;  men’s  furnishings,  1;  milliners.  2;  op-  Principal  Industnea:  24  miles  of  wharves  fur- 


lorei,  Bcnwarxs  nioD  uanay  company.  ehant  tailors.  2;  milliners,  4:  optician*.  2; 

Special  Information:  Known  a*  Southern  photographer*.  3:  piano*  (and  mlacellaneous 

portal  to  Minnesota’*  ten  thousand  lake*.  Ha*  inuylcal  instniments),  3;  radio  supplies,  3;  rea- 

State  Schools  for  Feeble  Minded.  State  School  taiirant*  (including  hotels),  6:  shoes.  4;  sport- 


for  Blind.  State  School  for  Deaf.  Here  Is  Shat- 
tQck  Military  School,  St.  James  School  for 
Uttle  Boy*.  St.  Mary’s  School  for  Girls.  Beth- 
ichem  Academy.  In  the  center  of  fine  dairying 
eoantry.  I.ocal  factories  pay  their  employe***  a 
Blllino  and  a  half  dollars  annually.  State 
•chools  and  private  schools  have  a  payroll  of 
half  a  million  a  year.  Public  school  teacher*’ 
•alarles,  $119,000.  Farmers  draw  from  the 


Ing  g<vtds,  1;  stationer*.  1;  women's  apparel,  4. 


LAFAYETTE,  LA. 

1980  Population.  7,85,V 

City  and  Suburban  Estimate,  30.841. 


ticlan*.  3;  photographers,  1;  pianos  (and  mis-  ^2^  V^*!™!?***^  *^”.^*  ^***^ 

cellaneous  musical  instruments).  1;  restaurants  3.000  to  6.01M  freight  handler*  and  longshore 
(Including  hotels),  2:  shoes.  1;  sporting  lumber  yard*.  14  fish  can- 

goods.  1.  nerles.  6  oil  rpfineries.  employing  hundreds  of 

men  and  supply  cargoes  for  a  large  fleet  of  for- 
ITT  AH  cign  and  domestic  tanker*. 

’  Manufacturing  Establislunents:  23.  Leading 

1920  Population,  10.303.  firms.  Pan  American  Refining  Co.,  Union  Oil 

City  and  Suburban  Estimate.  40.792  within  KvHiiinK  Co..  Van  Cnmp  S.-a  Food  Co.  Ship- 
,,  #  ,1  s  i».  building,  canning  factories,  oil  well  and  tool 

radius  of  20  miles  of  city.  manufacturing,  finished  lumber  manufacturing. 

Native  Whites,  89.7%:  Negroes,  0.1%;  For-  tile  anti  brick  making,  tent  and  awning  mana- 


I"'”'  o**"  B®™-  Industrial  wirkera.  ’  157.:  favturinu.  dr^UluB  mJehlrnTy 

wirying,  agricultural  interests  the  huge  sum  Born.  .9%:  Industrial  Workers,  18%;  English  English  Readino-  H)0%-  Famili®*  2  130  «  •  .  »  a  ^ 

of  two  million.  Reading,  65%;  Families,  1.8:t6.  g.ngu*n  reading,  1*1%.  lamiuea.  2,13U.  Special  Information:  The  d 


j,  of  two  million. 

Besidential  Features;  Ninety  per  cent  of 
^  popDiation  own  their  homes. 

[  Betail  Shopping  Section:  Central  Avenue. 


Schools:  Public  Grade. 


>a,  Special  Information:  The  drill  grounds  of  the 

High,  1:  Junior  battle  fleet  of  the  United  States  Navy  are  lo- 


Schools:  Public  Grade,  13  white,  4  colored;  High,  1;  and  1  University.  Number  of  pupils,  cat***!  off  San  P*Hlr*>,  and  11  dreadnoughts  with 


High.  6  w’liite:  Junior  High,  1  white;  Parochial. 
4:  Number  of  Pupils:  white,  4.996;  colored,  745 


i^ren  blocks:  S**eon(l  Street,  two  blocks;  Third  (Public  8chr>ol*). 

^hs-k*:  Fourth  Street,  four  blocks;  Chnrchea:  B.iptist.  1  white.  1  colored;  Epls- 


I  Str****?,  four  bh^cks;  Fourth  Street,  four  blocks; 
t  fifth  Street,  two  block*;  Sixth  Street,  one 
e  bl(Kk:  First  Avenue,  seven  blocks, 
f  Trading  Area;  25  miles. 

g  ^Hiolefale  House*:  Groceries.  1;  Miscellaneous 

L  Llnrs  s<mh|s,  1:  Nur«<“ry  stock,  2. 


r4»pal.  1;  Hebrew,  1:  Metho<li8t.  1  white.  1  ool- 
or*vl:  Presltyterian,  1;  Roman  Catholic,  1  white, 
1  f*»ior**d. 


5.250. 

Churchea:  Christian  Science.  1;  Congregational, 
1;  Episcopal,  1;  Miscellaneous,  15  L.  D.  S. 
(Mormon). 

Banks:  State,  4. 

Theatres:  Legitimate.  1:  Moving  Pictures,  3; 


15.000  men  and  officers  can  be  sheltered  behind 
the  (ioveminent  breakwater.  Fort  McArthur  it 
also  located  at  San  Pedro,  which  i*  the  home  of 
many  officer*  and  men  of  the  army  and  navy. 

Residential  Features:  Beautiful  one  sod  tw(^ 
family  homes. 

Retail  Shopping  Section:  The  principal  shop- 


Bumber  of  Retail  Outlet,  for  Nationally  Ad-  *‘8.091. 

TMtised  Products:  Passenger  aiitotnohile  agen-  Theatres:  Legltlmte.  1;  Moving  Pictures,  2; 
Am.  8;  commercial  aiitomohile  agencies.  8;  Miscellaneous  (Auditoriums,  etc.),  1  City,  1  (Tol- 
iQbitnehiie  access*»ri<>8,  8;  automobile  tire  agen-  lege.  Total  number  of  sr^ats,  3,600. 

J?*'";''"’  8:  riuar  st..r<-«  and  atanda  (In-  Location:  Main  line  of  the  Southern  Paciflc 
nnoinc  holelaK  20:  confectlonera  (Including  Railroad.  160  milca  from  New  Orleant,  in  rich 


\’stwl®villp  1  ■  kf iscol I sneous  (Auditoriums  etc  1  iietaii  Bnopping  Becxion.  ine  principal  snop- 
Banka:  National.  1;  Slate.  1;  Total  Resources.  ' ^  center  of  San  Pedr,.  lira  alons  6th  St.  for 

6.908.745;  Savings  Bank  Deposits  Totsl,  ‘  *i  Iw  *  aw  a  •  o  ia  bio<'k8,  7th  St.  three  bloi^ks.  Bescon  St. 


Location:  48  mile*  «outh.  south-east  of  Salt  j^ree  blocks.  Front  St.  two  blocks.’  There  sre 
Lake  City  in  1  tah  s  richest  valley.  Seiwed  by  many  scattered  neighborhoo*!  stores  along 

the  Union  Pacific.  Denver  and  Rio  Grande  wwt-  pacific  Ave.  f**r  a  distance  of  25  bl*>cka  and  also 
em.  and  the  Salt  Lake  and  Utah  railroad  (In-  other  streets. 


*  *  ’**'*^-  terurban).  Auto  bus  connection  with  points 

Location:  Main  line  of  the  Southern  Paciflc  east,  west  and  siHith. 


»t.  wet  and  a.Hith. 

,  ,,  vicinity  arc  tributary  to  San  Pedro  and 

Principal  Industnea:  Iron  and  railroad  shops,  included  in  the  retail  tradlDjr  area:  Wll- 


^»1  stand*).  20:  dressmskera.  5;  drutckista.  5;  aKricultural  center  for  cane,  cotton,  rice  and  Principal  Industnu.  Iron  and  rallrr«d  ■hnP®-  included  in  the  retail  tradini;  area:  Wll- 

WT  sooil*.  6:  deinrtment  stores,  .7:  elertrical  tnick  farming,  the  hub  of  southwest  Louisiana,  ™»chlnery  supplies,  bricks,  candy,  woolen  goods.  minKlon,  Torrance,  Lomita,  Harbor  City, 
Mpplies,  5;  florists.  2:  fruits,  .7;  furniture,  2:  in  a  mineral  seclion,  of  the  southern  part  of  Manufacturink  Eitabliahmenta:  50.  Leadtnk  Redondo  Beach,  Terminal  Island  and  Eaat 

(public).  8;  Kntcera.  40;  the  state,  with  fine  Ipterurban  bus  service  to  Arms,  Columbia  Steel  Corporation,  Provo  Foun-  Ban  Pedro.  Wllminkton  is  an  Indnstrial 

Jewelry,  4;  meat  markets.  7;  all  points  north,  south,  east  and  weat,  and  In  a  dry  and  Machine  Company,  Utah  Valley  Gas  and  and  sbippink  center  of  growing  Importance, 

wos  turalshlngs,  5:  men's  clothing,  5;  mer-  section  where  the  growth  In  population  ia  con-  Coke  Company.  Startup  Candy  Company,  Knight  while  Torrance,  In  addition  to  being  a  mannfac- 

™nt  tailors,  4:  milliners.  4;  opticians,  4:  stantly  on  the  Increase  due  to  climate,  avail-  TVotden  Mills.  Smoi>f  Lumber  Company.  National  turliig  city,  la  in  the  center  of  an  oil  producing 

JMiographers,  .5;  pianos  (and  miscellaneous  able  resources  and  educational  facilities.  Packing  Company,  Provo  Brick  A  Tile  Company,  district  of  Imporlanee.  Lomita  is  also  an  Im- 

“Mlctl  Instruments),  2;  radio  anpplles,  4;  rea-  u.i.  .0.1  Republic  Oeosote  Company.  Iiortant  oil  producing  eenler  and  also  the  center 

—  e  e 


“MictI  Instruments),  2;  radio  anpplles,  4;  rea-  u.i.  ....1  Republic  Oeosote  Company.  Iiortant  oil  producing  eenler  and  also  the  center 

JEFFERSONVILLE,  iND.  ..KV|iriV,^drsw  K'-.’;;  £Ss.r,ir7r;.,';rd.;.'’.::!: 

IMS  «  .  .  '  (mnehine  shops,  olflees.  repair  depart-  and  Iron  flelds  of  Ctah.  It  la  alao  an  ednea-  dreds  of  acres  of  land  to  the  west  of  Ssn  Pclm 

W  Pt^nlation.  10,008.  ments) :  truck  farming,  dairying.  tlonnl  center,  the  large  Young  Cnlveralty  of  the  are  in  the  froatlesa  belt  and  leased  for  growing 

joiy  and  Suburban  Estimate,  20,000.  Manufacturing  Eitabliahmenta;  12.  Leading  L.  D.  S.  church  being  located  here  with  etudente  early  vegetables  that  are  the  flrst  to  reach  the 

aaUve  Whitee,  83.57o:  Negrooe,  14.1%;  For-  flrme.  Star  Salt  Co.,  Baldwin  Lumber  Co.,  La-  coming  from  the  entire  inter-mountain  country,  markets  In  Bouthem  California 

•WBom,  2.47«:  Industrial  Workera,  257»;  Eng-  fayeltc  LiimlM-r  Co.,  Lafayette  Salt  Co..  Guidry  Appropriation  of  a  million  dollars  has  been  vm.niM.i.  r- _ 

<hk  Reading,  927,;  FamiUea,  2.720.  Brick  Co.,  Btllieud  Sugar  Rcflnery,  Younga  made  by  Congresa  for  the  reclematlon  of  lands  _ 

Wkoota:  6.  Number  of  puplle,  2,215.  Sugar  Reflnery,  Mary  Cane  Syrup  Co..  O.  B.  adjoining  the  Ptah  lake,  leaa  than  three  mllee  ' 

Chnrchea:  8  Hopkins  Lumber  Co.,  Lafayette  Broom  Factory,  from  Provo.  Work  on  the  reclamation  project  i-oniectionery  d. 

B«k.:  S:  1  Nation,,,  j  Trust  Company;  1  Special  Information:  IdK-ation  of  city  make.  *»* 


ments) ;  truck  farming,  dairying. 

Manufacturing  Establishments:  12.  Leading 


<Uh  Reading,  927,;  FamiUea.  2.720.  Brick  Co.,  Btlliend  Sugar  Rcflnery,  Youngs  made  by  Congress  for  the  reclematlon  of  lands  o  i  i’ 

fchoota:  6.  Number  of  pupils,  2,215.  Sugar  Reflnery,  Mary  Cane  Syrup  Co..  O.  B.  adjoining  the  Ptah  lake,  leaa  than  three  mllee  p™,  *•  -■  J"*™"*™-  Mlscellaneoae  Lines, 

Churches:  8  Hopkins  Lumber  Co.,  Lafayette  Broom  Factory,  from  Provo.  Work  on  the  reclamation  project  i-oniectionery  d. 

Banks:  3:  1  National;  1  Trust  Company;  1  Special  Information:  IdK-.tlon  of  city  make.  *»* 

Building  and  Loan  and  American  Security  It  hlg  distributing  center,  historical,  agrletil-  Realdential  Features:  Majority  of  homea  are 
Companv.  Tni.l  an  ann  non  .nd  for  one  familv  onlr.  Three  snerfment  house*  J«:  commercial  auto,  agenclee,  4.  automo- 


Company.  Total  Reeourcca,  |5,800,000. 
Theatres:  2.  Total  number  of  seats,  2.500. 


tural,  commercial  and  educational. 


for  one  family  only.  Three  apartment  hoosee  commercial  auto,  akcnci™,  a;  auromo- 

and  no  tenement  district.  More  than  80  percent  **  *  *‘®^” 


residents  own  their  own  h^«  Mosrhom«  »!•"?•  (Including  hotels).  19:  confectioner.  (In- 


..^“on:  On  Ohl®  River,  served  by  Cincinnati  houses.  Elghty-thiw  per  cent  of  population  are  i;y„Vge'^a"cJJio"of  .bonT"$4  000r’  iuU  new 
EvanRvUie  PaekM**  OAnnaTivani®  R  R  Pft  •  home  owner*.  Llmite<1  section  popu  ated  by  5^.  -!v  k  t  w  ii*  S*  ♦4.uw.  aiany  new 

B  *  0.  R  B  Co  S  'li  T  R  Co  •  ^  Building  and  Tgoan  Associations  again  k?* 

8  B..C.:  and  Int’erm.^e’ (electric)  I’lnei'w^ch  *®"?<1  t®  Increase  capital  -took,  Private  home.  2 


average  a  coet  of  .boat  $4,000.’  Many  new  n'®?'"*  I?*®'  ’1*®'!"'-  rtellc.^sen  8:  dress- 

homes  are  being  Nillt  due  to  the  Increased  In-  "inkers  .0.  dragglsts,  8,  dry  goods,  depart- 

dtigtrial  activIHe*  of  th®  nlsnta  nf  th®  ColiimKl*  ment  8t*»res,  4  electrical  supplies,  9,  fl^riata*  21, 

-  nnd  Interstate  (electric)  lines  which  I®®""  '»  increase  capital  stock  frivate  homea  g'  ,  P'*®'*  ”  'n®  fnilts.  21:  furniture.  14:  garage,  (public).  11; 

5®*  Clilcago.  Milwaukee,  Dayton  and  Cincinnati  predominate.  One  of  flnest  and  healthiest  reel-  P®  "'®®  'n’t  March.  grocers,  92;  hardware.  9:  Jewelry.  12:  meat  mar 

“Clric  freight  service  dentlal  towns  In  state.  Splendid  educational  Retail  Shopping  Section:  Includee  eight  25;  men’s  furnishings.  18;  men’s  clothing. 

Wacipal  Industries;  Car  works;  soap  and  per-  ndvanfnges.  blocks  In  the  heart  of  the  city.  Smaller  grocery  9.  merchant  tailors,  12:  milllnera,  8;  optlclann. 

?“*  -Ufks;  lumber;  laundry  auppllea:  canning;  Retail  Shopping  Section;  Jefferson  St..  1«4  aforee  are  scattered  in  various  parts  of  the  city.  3.  photegraphers.  7;  piano*  (and  miscellaneous 
t»mi  ’i*'  *®u®8flea:  railroad  shops;  sonthern  miles;  Vermillion  St.,  ^4  mile  east  and  west.  Trading  Area.;  Extends  all  over  Utah  county,  musical  Instruments).  4:  radio  suiipllps,  6;  aboes. 
vrainal  of  two  railroads;  leather  plants;  gov-  On  Jefferson  St.,  7  blocks,  on  Vermillion  St.,  covering  a  distance  of  about  25  miles  north  and  6:  sporting  goods,  3:  stationers.  23;  women's  ap- 

-™»nt  anpply  depot;  automobile  accesaories;  3  blocks.  Bustneea  district  crosses  Sonthern  30  miles  south  of  Provo.  All  travel  north  or  parel.  5  exclusive. 
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Editor  &  Publisher  for  March  14,  1925 


E  D  I 


TRAFFIC  JAM  PROBLEM 

The  question  of  obtaining  a  more  even  spread  of 
advertising  over  the  six-day  week  merits  the 
study  of  newspaper  executives  as  well  as  adver- 
ti>ers.  The  pn>blcm  is  not  now  generally  acute,  but 
tend'  to  become  so.  Xo  general  rule  could  be  written 
to  api>ly  with  equal  force  to  all  newspapers,  to  all 
fields  or  to  all  advertisers.  The  problem  is  distinctly 
individual.  What  may  be  the  “peak"  day  in  one  city 
may  in  another  be  the  lightest  day  of  the  week. 
Shopping  customs  differ  according  to  communities.  A 
proiiortion  of  advertising  that  would  not  tax  the 
facilities  of  one  newspaper  might  to  another  be  an 
overload.  Advertisers  are  gregarious,  as  a  rule,  but 
many  study  their  selling  problems  closely  and  fix  on 
days  of  the  week  for  advertising  with  reasoned 
precisvin. 

W  e  believe  that  these  general  principles  may  be 
laid  down :  Disproportionate  or  abnormal  volume  of 
advertising,  which  tends  to  overtax  the  reader  as  well 
as  the  facilities  of  a  newspaper,  is  to  be  avoided  as 
unscientific.  Space  buyers  should  study  local  trading 
conditions  and  buy  advertising  on  days  of  the  week 
best  suited  to  their  trade  announcements.  If  the  bulk 
of  advertisers  decide  on  specific  days  of  the  week  as 
the  choice  occasions  for  announcing  their  business 
news,  they  .should  pay  for  the  special  privilege.  Ad¬ 
vertisers  who  are  not  seeking  to  meet  local  trading 
conditions  on  certain  days,  such  as  national  advertisers 
urging  general  publicity,  should  be  encouraged  to  use 
space  on  days  when  local  merchants  are  not  crowding 
the  columns  for  the  interest  of  immediate  shoppers. 


Private  distribution  of  periodicals  to  meet 
postal  costs  is  a  sveird  travesty  on  the  demo¬ 
cratic  principle  of  a  post  office  as  the  clearing 
house  for  the  stuff  from  which  public  opinion 
iS  wrought. 


A  GREAT  WEEKLY 


IX  the  contests  arranged  by  the  Xebraska  Press 
•Association,  The  Cedar  County  News,  edited  by 
J.  P.  O’Eurey,  won  two  of  the  three  first  prizes 
and  tivok  second  pl.ace  in  the  remaining  contest.  It 
was  declared  to  be  the  best  all-around  newspaper  in 
the  state,  its  first  page  was  selected  as  the  best,  and 
it  was  given  second  place  for  community  service 
during  the  year. 

Here  is  a  weekly  newspaper  in  excellent  form 
which  has  mind,  heart  and  soul.  It  is  remarkably 
local  in  its  appeal,  with  kindly  and  adequate  stories 
about  the  people  of  the  community  and  their  affairs. 
We  marvel  at  the  number  of  stories,  each  well  told, 
that  the  editor  and  his  associates  find  in  a  county 
of  18,000  people. 

The  first  page  is  entirely  local,  and  throughout 
news  is  headed  up  and  told  in  lively  style.  There  is 
good  nature  in  it — young  married  folks  get  fine  send- 
offs,  when  babies  come  the  newspaper  welcomes  them 
and  the  people  of  the  community  do  not  die  without 
the  editor  remembering  something  of  their  goodness 
in  life.  The  paper  is  as  wholesome  as  a  Sunday  din¬ 
ner  party.  It  is  profitable.  It  does  not  worry  about 
“outside  competition.”  Such  a  paper  could  have  no 
rival. 


Ford  Motor  Company,  as  the  leading  neivs- 
paper  advertiser,  and  Victor  Talking  Machine 
Co.,  as  second  on  the  list  of  big  space  u.sers, 
gk'e  another  esndcnce  of  the  common  American 
demand  for  speed  and  luxury. 


COMICS  SERVE  HEALTH 


RIAL 


Make  no  friendship  with  an  angr>'  man;  and 
with  a  furious  man  thou  shall  not  go; 

Lest  thou  learn  his  ways,  and  pet  a  snare  to 
thy  soul— Proverbs;  XXIl.  21-2.i. 


INDIRECT  RADIO  ADVERTISING 


The  mind  that  made  popular  radio  broadcasting 
practical,  through  the  invention  of  the  audion 
tube,  anticipates  evil  consequences  from  paid 
radio  advertising. 

Dr.  Lee  1  lel-'ore.st,  in  an  address  at  the  Xew  York 
Harvard  Club  this  week,  declared  the  public  should 
protest  against  radio  advertising,  which  he  condemned 
as  “nauseating  and  vulgar."  Dr.  DeForest  said  he 
felt  sure  the  government  ultimately  would  condemn 
the  present  covert  broadcast  advertising  as  it  would 
surely  mean  a  decline  in  radio  popularity.  “Radio’s 
chief  function  is  to  entertain  and  educate,"  he  said. 

It  will  be  recalled  that  at  the  third  annual  radio 
conference  at  W'ashin.gton,  Secretary  of  Commerce 
Hoover  declared :  “The  quickest  way  to  kill  broad¬ 
casting  would  he  to  use  it  for  direct  advertising.” 
He  did  not  say  “paid  advertising.”  or  “indirect  ad¬ 
vertising,”  but  it  is  the  understanding  of  Editor  & 
Publisher  that  Mr.  Hoover  does  not  approve  broad¬ 
cast  advertising,  direct  or  indirect.  He  has  no  con¬ 
trol  over  it,  except  the  moral  influence  of  his  office. 
If  paid  radio  advertising  is  to  be  controlled,  there 
mu't  be  legislation.  Manifestly,  public  sentiment  will 
be  the  ultimate  deciding  factor. 

A  controversy  on  radio  advertising  is  rapidly  de¬ 
veloping.  There  is  occasional  interference  between 
radio  advertising  and  established  newspaper  advertis¬ 
ing.  There  are  instances  wherein  newspaper  and 
radio  advertising  have  been  hooked  up  and  there  are 
other  instances  where  advertisers  have  taken  business 
from  newspapers  and  put  it  into  radio.  The  element 
in  radio  advertising  that  is  particularly  repugnant 
to  established  media  lies  in  the  fact  that  it  violates 
the  principle  of  candor  in  advertising.  However 
cleverly  it  may  be  practised,  there  is  an  element  of 
deceit.  The  principle  of  candor  and  labelling  has  long 
been  sought  by  legitimate  advertising  institutions. 
Heavy  financial  sacrifices  have  been  made  in  its  name. 
Xaturally,  its  flagrant  violation  in  radio  advertising 
calls  out  indignant  protest. 

The  problem,  of  course,  will  solve  itself.  The 
public  is  already  disgusted,  and  is  twirling  radio 
dials  to  find  legitimate  entertainment  on  the  air.  The 
advertising  claims  of  the  radio  concerns  seem  out¬ 
rageously  exaggerated.  There  is  no  A.  B.  C.  audit 


DISCL^SSIXG  the  psychology  of  the  comic  strip 
George  H.  Gallup,  of  the  School  of  Journalism, 
L'niversity  of  Iowa,  points  out  that  the  humor 
is  based  on  attitudes  of  discomfiture,  which  gives  the 
reader  the  sense  of  importance  derived  from  seeing 
others  in  a  ridiculous  and  therefore  inferior  state. 

He  finds  in  the  comic  strip  a  means  for  daily 
periods  of  rest  and  relaxation  from  the  ever  increas¬ 
ing  strain  imposed  upon  the  mind  and  Ixidy  by  com¬ 
plex  civilization  and  therefore  a  contribution  to  men¬ 
tal  and  physical  health.  I'ntil  the  human  race  has 
reached  maturity,  the  writer  says,  the  cartoon  and 
comic  strip  will  continue  to  have  a  wide  appeal  and 
to  set  even  the  most  hard-shelled  intellectual  into  a 
gale  of  laughter  by  its  bombastic  humor. 
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(Seine). 

Tokio:  John  R.  Morris,  Japan  Advertiser. 

Toronto:  IV.  A.  Craick,  60  Lympstone  Avenue,  Law¬ 
rence  Park. 

10  cents  a  copy;  $4  a  year;  foreign  $5;  Canadian  $4.50. 


of  listeners.  The  next  effect  will  be  a  considt- 
lessening  of  interest  in  radio  and  consequent 
tion  of  the  sale  of  radio  equipment  and  maim*r^ 
supplies.  When  the  industry  has  been  sufSc 
injured  in  that  direction,  doubtless  those  who  c 
it  will  discover  that  paid  radio  advertising  does 
compensate  the  loss. 

Recently  we  have  noticed  that  a  large  numbe 
newspapers  have  discontinued  publication  in  • 
programs  of  the  brand  names  of  merchandise  ic 
guise  of  entertainment  features.  That  ba.-  , 
seizure  of  editorial  space  has  met  a  deserved  fc 

The  industry  that  profits  richly  from  the  salt 
maintenance  of  radio  equipment  owes  legitimated 
casting  to  the  public.  If  there  is  nothing  on  tht 
there  is  no  use  for  the  home  radio.  Direct  or  ir- 
radio  advertising  docs  not  solve  the  industry’s 
casting  cost  problem,  if  it  is  a  problem. 


For  every  three  persons  in  the  United  Stall' 
a  copy  of  a  newspaper  is  published  every  ii-. 


PLAY  OF  NEWS  INSTINCT 


The  attribute  called  “news  instinct”  operate 
this :  In  Houston,  Texas,  there  is  a  iwn'c 
vile  county  jail.  It  has  often  been  oom; 
of,  but  has  run  on,  getting  worse  and  worse  th- 
the  years.  Two  weeks  ago  F.  A.  Mackemit, 
English  journalist  who  has  covered  the  horrors 
war,  famine  and  exile  of  political  prisoners  in  R. 
for  The  Chicago  Daily  Nc’ws,  happened  to 
Houston  anil  was  entertained  by  Marcellus  E.  F: 
editor  The  Houston  Chronicle. 

Here  was  a  man  who  had  encountered  h. 
miseries,  brutalities  and  barbarism  until  he  had 
come  expert  in  such  descriptive  writing — what  v 
he  think  of  conditions  in  the  county  jail  at  Hcj; 
News  instinct  prompted  the  thought.  By  request 
Mackenzie  went  to  the  prison,  found  men  « 
treated  than  animals  in  a  zoo,  herding  of  convicts 
prisoners  awaiting  trial,  with  insane  persons,  in 
speakably  filthy  quarters,  with  everything  preser 
intensify  and  confirm  criminal  tendency. 

Mr.  Mackenzie  wrote  a  corking  story  and 
Foster  and  his  associates  played  it  on  page  out 
clever  editing  touch  was  given  when  the  writer 
allowed  to  express  himself  in  his  English  sfile. 
eluding  the  spelling  “gaol.” 

The  writer  presented  an  unvarnished  ir. 
made  six  specific  suggestions  for  immediate 
declared  that  the  article  was  not  easy  to  write  it 
sense  that  it  might  be  considered  a  reflection 
great  and  prosperous  community,  and  conde 
“The  man  who  breaks  the  law  ought  to  be  r- 
but  even  a  prisoner  has  the  right  to  be  treaw: 
well  as  a  wild  animal  in  captivity.” 


IVilh  the  advent  of  trans-Atlantic  pictV' 
radio  transmission  it  may  nozv  be  conservalktl 
said  that  man  has  annihilated  space. 


BARNUM  SUCCESS  RULES 


WHILE  looking  through  an  old  file  in  his 
recently  James  Boyd  Hunter,  in. 
editor  Christian  Intelligencer  and 
Field,  came  across  a  success  formula  written  b}’  P 
Barnum,  and  has  communicated  it  to  Editor  i 

LISHER. 

It  was  dated  August  19,  1852.  addressed:  “F’- 
Rules  for  Young  Men,  by  P.  T.  Barnum,  Esq..' 
the  code  was  as  follows : 

“1. — Select  the  kind  of  business  that  suits 
natural  inclinations  and  temperament. 

“2. — Let  your  pledged  •word  ever  be  sacred. 

“3. — W  hatever  you  do,  do  with  all  your  might 
“4. — Sobriety:  Use  no  description  of  int'"; 
liquors. 

“5. — I-et  hope  predominate,  but  be  not  too  visioot' 
“6. — Do  not  scatter  your  powers. 

“7. — Engage  proper  employes. 

“8. — .Advertise  your  business.  Do  not  hide 
light  under  a  bushel. 

“9. — .Avoid  extravagance,  and  always  live  col 
erably  within  your  income,  if  you  can  do  so 
absolute  starvation. 

“10. — Do  not  depend  upon  others.” 

The  italics  are  Barnum’s. 
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Editor  &  Publisher  for  March  14,  1925 


PERSONALS 


1?RANK  P.  glass,  editorial  director 
*  of  the  St.  Louis  Star,  spoke  recently 


Harlan  S.  Miller  of  the  Miami  Daily  WITH  THE  SPECIALS 

\  was  sent  to  Luba  recently  to  in-  FOI  ICS  WORTH  KNOWING  I  f  &  IIIOMFSON,  INC., 

terview  the  Cuban  president.  Miller  was  L-i  publishers'  representatives,  with  o£- 

tormerly  an  assii;ninent  man  on  the  _  ju  (jhicago  and  Xew  York,  have 

.\  t’li’  y  ork  Evening  Post.  .  n-  apiiointed  Cupit  &  Birch,  with  offices  at 

\V,  J,  West,  formerly  connected  with  IJROMIXENT  among  Iowa  publishers  jjj-  ji^ybl  Building,  San  Francisco,  as 
the  \V.  F.  Herman  newspapers  in  Sas-  is  J.  h.  D.  Aue,  of  the  Burlington  their  Western  representatives.  The  San 


Louis  Star,  spoke  recently  the  W.  F.  Herman  newspaper 


jt  a  commiinity  service  in  the  Episcopal 
Church  of  the  Ascension,  St.  Louis,  oti 
"Modern  Lawlessness.” 


catoon,  Sask.,  Windsor  and  Hamilton,  f f a~i-k-/:yr,  recently  re-elected  president  Francisco  office  will  be  in  active  charge 
)iit.  and  more  recently  with  the  United  of  the  Iowa  „f  h.  c.  I  upit  and  R.  J.  Birch.  Mr. 


Press  in  London,  England,  has  been  ap- 


'lohn  B.  Sherrill,  of  the  Coneor.l  lointed  managing  editor  of  the  5/.  yo/.n 
C.)  Daily  Tribune,  last  week  cele-  )  Telegraph-Jourml. 

'*  •  «  •  _ : _ <1  frkrmorlv  witli  tlif'  D.’- 


brated  his  40th  anniversary  as  editor  an.l  <  D.  Eaton,  formerly  with^  the  De- 
oublisher.  '•’"d  Journal,  Detroit  Times,  New  York 

ii-n-o™  ti  fL-..rc  an.l  niiS  of  the  Associated  Press,  and  now 

^^0fVk^!:w  Zl  iiurary  «m.;  of  .ho  .V™  I'ork  .»„™- 

Xf  New  York,  arrived  in  San  Francis-  ''••j  Tejegratli  is  the  author  of  a  novel, 
w  March  5  from  a  year's  trip  around  tin  ,li-ickfurrow  ,  which  (,.  P.  Putnams 
iTd  Mrs.  Ukers  is  w  ith ‘him.  N. ns  have  just  published. 

‘  ,  .  ,,  K.  S.  Colline.  motion  picture  editor  of 

Frank  .Y  Bayrd,  publisher  ot  the  ,  p 

Malden  (Mass.)  Evening  .\eu-s.  an.! 

Mrs.  Bayrd,  saile.1  from  New  Herwig,  who  left  the  Dc/rof/  AYtc.r 

March  7,  on  the  hner  Co  te  \crde  tor  ^  ^  man.aging  editor  of  the  t  f  n  \i  f  and  accep  ed  the 

a  three  months  tour  ot  Ktirope.  ^  ^  ).  F.  D.  .\i  f.  position  of  audi- 

\\.  F.  Herm.’in,  puldisher  oi  the  niontlis  ago  has  returnerl  to  the  Detroit  ■  a>  •  ,  jt,  t 
Il'iWror  (Out.)  Bonier  Cities  Star,  ac-  y  - st  iff  .Monies  hegister  &■  Tribune  Company, 

companied  by  Mrs.  Herman,  recenth  '\ivi„‘Mehnd  reporter  hasrcsiimed  hi  1018,  he  left  Des  Moines  and  Iowa 
ailed  for  abroad  •  rcsi^ttl  to  purchase  the /  r.  Ymi//i  (Ark.)  Times- 

„,led  for  abroad.  „  s  aff  ot  the  Sew  York 

i  '^-  rilM  n  'lllv  lournil  rerentl'v  re  ,  .  to  become  publisher  of  the  Burlington 

Lmiis  (Ill.)  Diiil\  Journal  recentlj  ri-  Roliert  Meek,  ot  Harrisburg,  Pa.,  is  llawk-Fve 

mmM  from  an  automobile  journey  to  ,  reiiorter  on  the  Hagerstmim  He  was  first  elected  presi.lent  of  the 

Honda.  i  M,l.)  /j,„/y  Mail,  succeeding  Miss  Iowa  Press  Association  in  l'»23.  and  is 

K.  L.  .\nus.  Jr.,  imiilislier  ot  tlie  Betty  Martin  Snyder,  resigned.  „ow  serving  his  tliinl  term.  While  own- 

j  Chicago  Journal  of  Commerce,  has  been  \mos  T.  Thisted  has  joined  the  er  of  the  Alton  Democrat  he  was  chosen 

visiting  at  Nassau  during  the  i).ist  week  Milcoaitkee  Sentinel  staff.  secretarv  of  the  same  organization. 


I’  r  e  s  s  .\ssocia-  c'upit  was  for  ten  years  the  advertising 
tioii.  manager  of  the  San  Francisco  Call-Post. 

I'or  14  years  Mr.  Birch  was  at  one  time  on  the  San 
he  ha>  been  con-  I  ranciico  Call-Post,  and  also  w  ith  the 
nected  with  Iowa  San  /■rancisco  Bulletin. 
newsp;ir>ers.  start-  J.  V.  Ambro.se  for  the  past  four  years 
ing  with  the  pur-  with  the  New  York  office  of  F'rost, 
chase  of  the  .11-  Landis  &  Kohn,  publishers’  representa- 
ton  (la.)  Demo-  tives,  this  week  joined  the  staff  of  the 
erat.  a  weekly,  in  New  York  office  of  the  St.  Louis  Post- 
1910.  .\fter  five  Dispatch. 

years  ,it  owner-  Thomas  I'.  Clark  Company,  Inc.,  pub- 
ship  of  this  pa-  li>liers  representatives.  New  York  have 
per,  he  sold  it  been  appointed  to  represent  tlu'  Urbana 
and  accepted  the  (111.)  Daily  Courier;  Conner<rville  (111.) 
position  of  audi-  Free  Egress;  Delcnvarc  (O.)  Journal  Iler- 
tor  of  the  Des  aid. 


months  ago  has  returncrl  to  the  Detroit  .  o  •  ,  sl.  t  u  tt  t  •  l  -i  ,  << 

\  -  •s  st  iff  .i/oines  hegister  &r  Tribune  Company.  F..  H.  Lischer,  at  one  time  with  the  old 

\flio.„i  i,ac  ^‘^***'  'eft  Des  Moines  and  Iowa  St.  Louis  hepiiblic  and  later  with  the 

ir  in  fbn  ct  IT  T  ihp  K hi  purchase  the /'(.  Ymi//i  (Ark.)  Time.^-  Capper  Publications,  has  In-en  made  man- 
troin  the  staff  ot  the  hew  York  a>. i,;,>i,  i,„  i-.»»r _ *  :  .i  i  '■  r  r- 


!.,'tning  fast.  ^  .to  become 

Roliert  Meek,  of  Harrisburg,  Pa.,  is  Hawk-Eve. 
■i  new  rejiorter  on  the  Elagerstmon  He  was 
(  Md.)  Daily  .Mail,  succeeding  Miss  Iowa  Press 


heeord.  which  he  sold  two  years  later  ager  of  the  St.  Louis  office  of  the  G. 
to  become  publisher  of  the  Burlington  Logan  Payne  Company,  St.  Louis,  whose 


office  has  lieen  moved  from  the  Carleton 


He  was  first  elected  president  of  the  Building  to  the  Times  Building. 

Iowa  Press  .\ssociation  in  l')23,  and  is  Roy  ilarnhill.  Inc.,  college  publishers’ 
now  serving  his  third  term.  W  hile  own-  representatives,  have  issued  a  booklet 


accompanied  b.y  his  two  sons,  while  Mr-.  Perkins  Prewitt  for  the  past  six  years 
.\me>  is  on  a  European  tour  with  several  j|y  ^.ditor  of  the  Birmingham  Xews,  S 

friends.  la,  resigned  to  beeome  manager  of  the  |>()s;'r() 

Charles  Collins,  dramatic  editor  of  the  Birmingham  Safety  Council.  J.  F.  |> 

Chicago  F.'vening  I’ost.  and  Mrs.  Collins  Ruthermel,  rep<irter,  has  been  made  city  ... 
have  retunied  from  their  extensive  wed-  erlitor  succeerling  Prewitt. 

ding  trip  to  the  continent  and  F.gyjit.  Maurice  Henle  and  \V.  L.  "Larry”  .  /  "  ' 

Gdliiis  hiis  a  newly  published  book.  ■’ The  Foster,  formerly  with  the  Newspaper 

.''ins  of  St.  .Anthony.  ’  Enterprise  .Association  have  joined  the  d'I  'J. 

Frank  P.  MacLennan.  editor  of  the  editorial  staff  of  the  N/.  Louis  Times.  ..  . 

Topeka  (Kan.)  State  Journal,  arrived  Glenn  Babb  of  the  staff  of  the  Tokio 

in  Cairo,  Egypt.  March  9,  the  day  Japan  Ads'ertiser  has  returned  to  his  automobil 
oi  the  discovery  of  the  tomb  at  Giza,  and  h..me  in  Columbia,  Mo.  ‘  o 


secretary  of  the  same  organization. 


“Slants  on  Preference  Patronage  and 
Knowledge  of  College  Men  and  Women.” 

.Associated  Bii>iness  PajK'rs,  Inc.,  an¬ 
nounces  the  recent  election  to  membership 
of  the  Xational  I’rovisioner.  Chicago,  Ill. 


SPECIAL  EDITIONS  luninccs  the  recent  election  to  membership 

><)ST()N  SL’ND.AY  POST  108-  Xational  P'ovisioner.  Chicago,  Ill. 

*  page  automobile  show  edition.  uADDicn 

larch  S.  MARRIED 

IFhite  Plains  (N.  A'.)  Daily  Re-  ERNEST  CH.XRI.ES  HILL,  of  the 
orter.  84-page  Greater  Westchester  ^  art  department.  Boston  i  Mass.) 
'I'*'""-  Herald  to  Miss  Eva  Hojikins  of  Brad- 

Boston  Evening  Transcript.  88-page  ford,  AT.,  last  week  in  .Somerville,  Mass. 


sent  out  one  of  the  first  accounts  of  the  Miss  Vilda  Vehlow  of  the  Pittsburgh  .i,,,,,-'  edition  March  7  ^  automooiie 

discoyerj-  in  a  cable  dispatch  to  the  .\sso-  (  Kan.)  Sun  staff  has  entered  the  School  Toronto  (Ont  )  Globe  S-oaee  sunnle- 
ratpH  Press  which  siinnlemented  renorts  ,1,.,  'oiooe,  o  page  suppie 


ciated  Press,  which  supplemented  reports 
from  regular  .A.  P.  correspondents. 

IN  THE  BUSINESS  OFFICE 


of  Journalism  of  the  University  of 
Missouri. 

George  Morgan,  Sunday  editor  of  the 
Philadelphia  Record,  signalized  the  50th 


porter,  84-page  Greater  Westchester  ^  art  department.  Boston  i  Mass.) 
edihoii.  Herald  to  Miss  Eva  Hojikins  of  Brad- 

Boston  Evening  Transcript,  88-page  ford,  Vt.,  last  week  ill  Somerville.  Mass. 

Boston  motor  show  edition.  March  7.  — - 

I.ewistinvn  (Pa.)  Sentinel,  32-page  ASSOCIATIONS 

automobile  edition,  March  3.  ( YZARK  PRESS  ASSOCIATION 

noston  Afmncan,  24-page  automobile  \J  i  11  •*  i-.i  1 

show  edition.  March  7.  .  -’’'y , ,?o"'ention  m 

Toronto  (Ont.)  Globe.  8-page  supple-  ™ 

ment  March  9.  devoted  to  encouraging  Iv^r  r 'll  g"t  ’i^'^  f 

the  buying  of  Made-in-Canada  go<^s  of  the  Sch.sol  of  Jour- 

_  ®  nalism.  University  of  Missouri,  was 

HOLDING  NEW  POSTS  toastmaster  at  the  annual  banquet.  W. 


IN  THE  BUSINESS  OFFICE  Philadelphia  Record,  signalized  the  50th  HOLDING  NEW  POSTS  toastmaster  at  the  annual  banquet.  W. 

T  AXE  REHM  has  been  appointed  ad-  .'car  of  his  graduation  from  Delaware  foPTN  \V  I  ivivrnnn  of  Forsphe 

^vertising  nriiriger  of  the  Chicago  ^  ""epe,  predecessor  of  the  Universitv  \V.  LI\  INGOOD  from  copy  (M^D.l  F^c/uib/icaii  was  elected  president. 

Tribune  Ocean  Times  with  offices  at  "f  DeHware.  Newark,  Del.,  by  address-  t  n 

’47  Park  \ve  \cw  York  He  was  the  faculty,  students  and  towns-  '  o  Fmiadil^hia  Public  Ltd^cr.  tomb  of  Edgar  Allen  Poe.  the  poet,  in 

iormcrlv  connected  with  A.  W.  Shaw  &  people.  March  5.  rn  rHaJ  Westminster  graveyard  March  9,  and 

Companv  and  System  Magacine.  Josephine  P.  Ellis,  editor  of  the  wo-  see  that  the  grave  is  given  perpetual 

n  ,  *  ,  man’s  nace  of  the  Wilmiio’ion  Cnel  start.  care  as  one  of  the  most  important  liter- 

Ralph  W  Milkard  has  been  apjwinted  ■  ,  a  l.fresswl  th^New ^'orrison.  from  assistant  city  arv  shrines  in  .America. 

C"1..,c;  ''7cmT  P“7cgram  '  of  Cla'.vmonV,  Del.,  r'ecentlv  on  ’''il'’;:’  .Canadian  Business  Publishers'.  Asso- 

Long  thaiii  (Cal.)  tress  It  It  gram.  -The  Making  of  a  Citv  Newspaper”  'Jitiy,  Flonncc  (S.  C.)  Morning  News  ciation  held  its  annual  meeting  in 
John  .A.  Beckett,  manager  of  the  Rnhnrt  1  IG'vic~iv.  Toronto  on  March  5  and  elected  the 


The  ALiking  of  a  City  Newspaper.”  '  "  t- - :  - - - ,  - ? 

r,siBneJ  tV.  enter  hi,  brother^  real  Mate  'ZCZ-KrFaZ!,,  f'Sr  Sr'";,''  “  S'"'"?"-  C««ad,m  CheM  ^ttljol. 

in  Pli'vtf'HnH  nrui^iport  (Conn.)  Timcs-Farmcr,  Toronto;  vice-presidents,  E.  J.  Holliday. 

F  n  rnarnmncT  fia<a  Buell.  from  Hartford  Cour-  Canadian  Miller,  Montreal  and  Harold 

.S'tm  /ia-animcr  Ind  Jack^Ic-  Brfrfge/.or/  (Conn.)  Times-  W.  Thomson,  Thompson  Publications. 

Neary,  foreman  of  that  newsjiaper’s  com-  vv  *  P  wjuitu  fmtn  rv^litiral  nrr-Jtor  i-'"!ii^'^’  r  secretary-measurer, 

nosimrroom  left  M.arrh  10  nn  nn  intinee-  .  •  f™*”  political  Writer  Findlay  1.  Weaver,  Canadian  Stationer. 


Droirtir  (  Ill.)  Herald  circulation  de-  Sentinel.  !«; 

partment,  has  resigned  to  join  a  life  m- 

trfc  lii«  Kmthpr’e  r*vfil 


>urancc  cnmfiany. 

J.  H.  Woods,  managing  director,  Caf- 


gory  (Mtu.)  Herald,  who  underwent  an  San  Francisco  Examiner  and  Tack  Mc- 
-peration  in  \  ancouver  recently  is  on  the  Xeary,  foreman  of  that  newspajier’s  com- 
■OM  to  recovery.  jxising  room,  left  March  10,  on  an  inspcc- 

ptto  ka.v  IS  now  a  memlier  of  dis-  tion  trip  to  other  Hearst  newspaper 
tribution  staff  of  the  Bridgeport  (Conn.)  plants  in  the  W’’est,  Mid-We.st  and  East. 
Imes-Farmcr.  i  j  .i,» 


E.  D.  Coblentz,  managing  editor  of  the 


ixisine  room  left  Marrh  10  nn  an  insnee-  V  ”  oum  jnjiioiai  wiiici  r  inuiay  i.  weaver,  Lanaaian 

memlier  of  dis-  {jon  trio  to  other  Ilea rst  new-rnl^r  a"**  Toronto, 

tribution  staff  of  the  Bridgeport  (Conn.)  plants  in  tlie  West,  Mid-\\est  and  E^t.  SlS  A^’TSuen^from  ToUdo  Blade  ^sstKiation  of  Foreign  Press  Cor- 
Tmes-Farmer.  J.  J.  Shores,  who  spent  the  winter  in  copf  esk‘\o  d  v  Lk 

Ben  H.iffm.an.  circulation  manager.  Florida,  has  rejoined  the  Toledo  Blade  Dalh  OklaZmal  ’  ‘'’e  Fort  Arthur 

Toledo  {().)  Xczvs-Bec,  and  Mrs.  Hoff-  copv  desk.  ^  restaurant  in  Chinatown.  Thursday, 

ttien  are  parents  of  a  daughter.  lames  1  Wentrert  of  Des  Moines  Ta  March  19.  It  will  be  “Chinese  Night.” 

John  E.  Griffin  ha,  b.m  ma.Ie  ac  h.aiZ™  wimcTaal&.  ch^  ^ ;-"'K ’’''’f'rt'"!?' 
counting  manager  of  the  Bridgeport  Mid  Continent  Banker.  St.  Louis.  pHARLES  DYER,  owner  of  the  Cal-  ^ettz,  of  the  New  York 

(Conn  )  Times- Farmer.  Edward  Moore,  music  critic  of  the  (^'o.)  Y/nr.  has  purchased  the  nnb^‘^anH''rnmmi«fn''n7r‘'if 

J.  A.  Peter,  tormcrly  editor  of  the  C/iicugo  rrifume.  spoke  to  students  of  the  ^7e»irv  County  Republican  from  Frank  xtr \wvSw7an 

\orkton  (Sask.)  Press,  has  joined  the  Medill  School  of  Journalism,  March  5.  K.  Pattee.  ^[[J^enry  Lmr^n.  New  officers  of  the 

circulation  department  of  the  Long  John  Steger  voung  Chicago  Tribune  Charles  S.  Spencer,  managing  editor  ^s^'aBon  will  ^  announced. 

Brack  (CaU  Pres.s-Telegram.  ph.^raplwr  7 ho  n^de  the  onlv^  of  the  Arkansas  City  (Kan.)  Traveler.  ^ 

Frank  Hussey,  business  manager  of  the  graph  of  Floyd  Collins  in  his  Sand  Cave  •'’oc'  former  editor  of  the  Arkansas  City  III,  v  j '  h!  7)  *  *  ^  Theatre 

UiiujTo  Evening  Post,  and  Mrs.  Hussey  tomb  was  awarded  a  bonus  for  his  work  has  sold  his  interest  in  the  c-rnnH  "riiefri/-*  Acc/^r-Gfarl  AA^.^r 

•ave  retunied  to  CTiicago  after  a  short  hv  his  newspaper.  Traveler  and  retired  from  newspaper  vv 

business  trip  to  the  east  ’  George  A  Orten  recently  joined  the  "ork.  Clubs  of  the  World,  have  cIiosot 

Samuel  N.  Rosoff,  for  two  years  circu-  night  ftaff  of  the  Bridgeport  (Conn.)  M-  V  Atwood  manapng  editor  of  the  w“®l  m  T^Thl  DisS 

lation  manager  for  the  S'/o/fii  /j/anrf /Irf-  Times-Farmcr  Ohserver-Dispatch  and  owner  of  ^ -J'  o  p  * 

»^r  hi.,  rr,i„,rf  djrrc,  ,h.  circul..  'S'  i,  now  ,p„rt,  rditor  of  ^  ^,<.,0,  (N,  Y.)  /o.™,  CCir  and  V.'w  Jrr,?v'” 

'«.ith,  .\,„.Brdford(M.„.l  Tm,s.  Eridsrfori  (Conn.)  T,W,.For„rr.  I’n  ?■)  S.fe  SoSh«™  CaMornta  tidiforid  As.c 

IN  THF  FniTriRiAi  RnoM<:  Edward  M.  Thorne  has  joined  the  ,  Countv  Democrat  ^  ciation’s  new  managing  director,  Ben 

IN  THE  EDITORIAL  ROOMS  ^^e  Bridgeport  Democrat,  H.  Read,  has  assume<l  his  duties,  with 

RUSSELL  C.  B.ARN'ES.  special  (Conn.)  Times-Farmer.  qj^  THE  MECHANICAL  SIDE  headquarters  in  Los  Angeles.  At  pres- 


Thomas  A.  Malloy,  formerly  oi  the 

itorial  staffs  of  the  Pittsburgh  Gasette-  ^DVVARD 

imes,  Springfield  (Mass.)  Union,  "^^William  H 


ON  THE  MECHANICAL  SIDE 


IN  THE  EDITORIAL  ROOMS  -,an  County  Democrat.  ciation's  new  managing  director.  Ben 

_  night  local  staff  of  the  Bridgeport  _ _  H.  Read,  has  assunit<l  his  duties,  with 

RUSSELL  C.  B.ARN'ES.  special  (Conn.)  Times-Farmer.  qj^  THE  MECHANICAL  SIDE  headquarters  in  Los  Angeles.  At  pres- 

writer  for  the  Detroit  Netvs,  has  Thomas  A.  Malloy,  formerly  of  the  _  ent  he  is  making  a  trip  through  South- 

Wt  for  Paris  where  he  will  act  as  cor-  etlitorial  staffs  of  the  Pittsburgh  Gasette-  t’DVVARD  C.  H.ARGROVE,  and  ern  California  meeting  editors  and  pub- 

Nspondent  for  the  News.  Times,  Springfield  (Mass.)  Union,  "^^William  H.  Kuehn  recently  with  the  li-ihers  of  the  Association.  Read  was 

Ernest  B.  Hunter  has  resigned  as  Springfield  Republican,  Worcester  mechanical  department  of  the  New  formerly  part  owner  and  manager  of 

editor  of  the  Knoxville  (Tenn.)  (Mass.)  Telegram  and  other  publica-  flaven  (Conn.)  Register,  have  joined  the  Ames  (la.)  Times,  and  more  recently 

and  is  now  managing  editor  of  tions,  is  now  night  city  editor  of  the  the  composing  room  force  of  the  Bridge-  co-owner  of  the  Idaho  Falls  (Idaho) 

tn«  Greensboro  (N.  C.)  Daily  Record.  Bridgeport  (Conn.)  Times-Farmer.  port  (Conn.)  Times-Farmer.  Ilaily  Post. 
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Editor  &  Publisher  for  March  14,  1925 


WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Expose  of  Horse  Race  Frauds — Culter  Creates  New  H.  I. 
Cartoon — Readers  Add  Four  Releases  to  List 


J?  V.  CULTER,  artist  of  “Among  Us 
Mortals’’  fame,  is  now  drawing  a 
daily  human  interest  cartoon  for  Mc- 
Nauglit  Syndicate,  Inc.,  New  York. 
Three  times  a  week  the  cartoon  is  based 
on  the  doings  of  one  “John  Doe,  U.  S. 
A.”  and  his  family.  The  New  York 
Herald  Tribune  Syndicate,  for  which  Mr. 
Culter  formerly  drew,  retains  the  rights 
to  the  title  “Among  Us  Mortals.” 


Four  new  features  have  been  added  to 
the  list  of  Readers  Syndicate,  Inc.,  C. 
E.  Brown,  manager,  informed  Editor  & 
PuDLisuKR  this  week.  They  are:  “The 
Road  to  Beauty”  by  Mabelle  Burbridge, 
daily  articles ;  “Poems  You  Should 
Know,”  collected  by  the  poet  Richard 
LcGallienne;  “We  and  the  World,”  a 
weekly  business  column,  written  enter¬ 
tainingly  by  William  C.  Redtield,  ex- 
Secretary  of  Commerce  under  President 
Wilson ;  and  “Radio  Bugs,”  a  three- 
column  strip  by  E.  C.  Dunkcl  of  the  staff 
of  the  I’hiladdphia  Public  Ledger. 

The  McClure  Newspaper  Syndicate 
announces  a  series  of  26  golf  cartoons, 
for  daily  or  weekly  release  by  Heath 
Robinson,  British  artist,  and  contributor 
to  Punch. 


Booming  newspaper  conditions  in 
Florida  were  reported  this  week  by  F.  B. 
Knapp,  manager  of  the  New  York 
World  Syndicate,  recently  returned  from 
a  Southern  business  trip. 


Popular  Music  Monthly,  a  music  trade 
paper,  will  enter  the  syndicate  lield  next 
month  with  a  series  of  articles  to  run 
under  the  heading  “Music  and  Its 
Makers.”  Joseph  N.  Wunsch,  former 
newspaper  and  syndicate  man  now  on  the 
montlily's  staff,  will  be  in  charge. 


“The  ‘Suckers’  Who  Bet  on  Horse 
Races”  is  the  subject  of  a  series  of  three 
articles  prepared  for  the  New  York 
World  Syndicate  for  distribution  to 
newspapers  by  G.  F.  T.  Ryall,  racing 
expert  of  the  Nezv  York  World.  First 
of  the  series  is  scheduled  to  appear 
March  15. 


“Queer  Life,”  a  single  column  illu-' 
strated  feature,  embodying  the  unnatural 
in  natural  history  is  a  new  offering  of 
the  I)es  Moines  Register  &  Tribune 
Syndicate,  F.  J.  Starzl,  assistant  manager, 
announced  this  week.  Another  recent 
release  of  the  same  syndicate  is  “Tit-Tat- 
Toe.”  a  cross-world  puzzle  game. 


John  H.  Miller,  president  of  Asso¬ 
ciated  E<litors,  Chicago,  visited  New 
York  last  week. 


Federal  Feature  Syndicate,  New  York, 
has  opened  a  reading  department  to  con¬ 
sider  manuscripts  of  American  newspa¬ 
per  feature  writers.  Joseph  Brainin,  gen¬ 
eral  manager,  announced  this  week. 


George  Moreno,  Spanish- American  ex¬ 
plorer  and  prospector,  is  telling  some  of 
his  adventures  in  Central  and  South 
.•\merica  in  a  series  of  *hree  weekly 
articles,  being  distributed  by  the  Metro¬ 
politan  Newspaper  Service,  New  York. 


Jean  Wick,  Inc.,  New  York,  authors 
agent  and  newspaper  syndicate,  announced 
this  week  a  contract  has  been  negotiated 
for  the  syndication  of  Faith  Baldwin’s 
novels.  Miss  Baldwin  will  write  four  seri¬ 
als  a  year  for  newspaper  publication. 


John  F.  Dille,  president  of  National 
Newspaper  Service,  Chicago,  has  just 
closed  a  deal  with  the  Orpheum  Circuit 
to  play  Chester  Hotton,  golf  expert,  in 
its  theatres.  Horton  writes  golf  articles 
for  the  service,  which  distributes  them  to 
Hfi  dailies. 


Feg  Murray,  sports  cartoonist  for  the 


Metropolitan  Newspaper  Service,  New 
York,  designed  the  medal  which  will  be 
awarded  “Dazzy”  Vance,  star  pitcher  of 
the  Brooklyn  club,  as  the  most  valuable 
player  in  the  National  League  for  1924. 


John  Scott  Calhoun,  author  of  “The 
I’sychometer  Tests,”  is  preparing  a  new 
daily  feature  for  Jean  Wick,  Inc.,  New 
York,  which  will  be  ready  about  April 
10. 


Elizalieth  O.  Hiller,  formerly  of  the 
Chicago  Daily  News,  is  now  producing  a 
hou.sehold  feature  for  National  Newspa¬ 
per  Service,  Chicago,  under  the  caption 
“Cooking  and  Serving.” 


WEEK’S  PRESS  FLASHES 


The  straight  and  narrow  path  is  plenty 
wide  for  its  traffic. — Columbia  Record. 


Perhaps  the  idea  back  of  so  much 
legislation  is  that  no  man  can  live  long 
enough  to  violate  all  the  laws. — Cleve¬ 
land  Times. 

The  poor  foreigner  learning  American 
can’t  tell  whether  “dirt”  refers  to  oil, 
politics  or  literature. — Lexington  Leader. 


When  a  man  goes  to  the  dogs  many 
former  friends  bark  at  him. — Columbia 
Record. 


Well,  suppose  Germany  has  a  war 
staff!  The  staff  never  fights. — Baltimore 
Sun. 


Artificial  bait  has  caught  more  fisher¬ 
men  than  fish  this  year. — Columbia  Rec¬ 
ord. 


An  upstate  editor  is  in  hiding  since  he 
published  the  following  tribute  to  a  local 
society  woman :  “She  has  always  had 
mangy  friends.” — New  York  American. 


A  prominent  psychiatrist  cites  radio  as 
one  of  the  chief  causes  of  insanity.  But 
it  depends  on  whether  it  is  your  radio 
or  your  neighbor’s. — New  York  Herald 
Tribune. 


AD  CLUB  HAS  GOOD  YEAR 


New  York  Advertising  Men  Make 
Profit  from  Their  Clubhouse 

Despite  unusual  expenses  incurred  in 
moving  and  increased  operating  cost  in 
its  new  club  house,  the  Advertising  Club 
of  New  York  made  a  net  profit  of  $466.75 
during  1924,  according  to  a  report  sub¬ 
mitted  March  9  by  H.  R.  Swartz,  presi¬ 
dent  of  the  Intertype  Corporation,  and 
Clnb  treasurer.  A  sum  of  $17,000  was 
deducted  for  depreciation  of  club  buildings 
and  furnishings. 

The  profits  of  the  restaurant  were 
$4,052.52,  cigars  and  cigarettes  $1,230.32, 
pf)ol  and  billiards  $1,172.49,  and  the  loss 
of  publishing  the  Club  News  was 
$3,346.04,  making  the  net  departmental 
profit  $3,109.29.  None  of  these  depart¬ 
ments,  however,  were  charged  a  propor¬ 
tionate  share  of  overhead  expense,  such 
as  light,  heat,  mortgage  interest,  taxes, 
insurance  and  depreciation. 

The  restaurant  income  for  serving  103,- 
715  meals  was  $147,824.87,  an  average  of 
$1.42  per  meal.  The  average  actual  cost 
of  food  and  help  per  meal  was  $1.38, 
leaving  a  profit  for  each  meal  (not  in¬ 
cluding  cost  of  overhead)  of  only  4  cents. 

The  purchase  price  of  the  clubhouse 
property  was  $277,500.  The  cost  of  al¬ 
terations  and  improvements  amounted  to 
$195,651.88,  making  the  total  cost  of  the 
club  property  $473,151.88,  at  which  it  is 
now  carried  on  the  balance  sheet  less  $7,500 
written  off  as  reserve  for  depreciation. 


CIRCULATION  PROGRESS 
“Keep  24  Hours  Ahead  Schedule,” 
Says  Goehringer 


CHABLES  J.  OOEHBINOEB 

A  NEWSP,\PER  circulator’s  mind 
must  be  24  hours  ahe.id  of  schedule, 
in  the  opinion  of  Charles  J.  Goehringer, 
circulation  director  of  the  New  Orleans 
States. 

“On  the  modern  newspaper  yesterday 
is  dead,  valuable  only  for  the  experience 
it  has  given,”  he  said  in  an  interview 
with  Editor  &  Publisher.  “Today  is 
a  desk  to  be  cleared,  efficiently,  swiftly. 
Tomorrow  is  your  real  field  of  battle. 

“Your  paper  grows  or  shrinks  as  you 
live  and  plan  24  hours  ahead  of  you.” 

Mr.  Goehringer,  who  has  spent  18 
years  as  a  circulator,  believes  circulation 
is  a  science,  and  essayed  aphorisms  to 
prove  his  contention. 

“The  old  ‘tried  and  true’  method  of 
getting  subscribers  by  giving  away 
premiums  is  dead  as  the  dodo,”  he  said. 


4A' 


“The  only  one  to  get  real  results 
premium  campaigns  is  the  man 
makes  the  premiums. 

“When  I  started  circulation  work 
never  heard  of  ‘reader  psychology.’  " 
day  it  is  my  chief  study.  In  it  is  to 
found  all  the  science  of  promotmg 
holding  circulation. 

“For  fourteen  years  I  was  with 
circulation  department  of  the  Pittsk-Jf 
Press.  In  that  time  we  tried  every 
ceivable  scheme  to  create  good  will, 

“Good  will  automatically  creates  gj 
mand.  Promoting  circulation  by  ctes 
ing  good  will,  I  have  proven  to  my  sat; 
faction  developes  a  more  healthy  j- 
lasting  circulation  than  any  other  met' 

It  gives  you  a  class  of  readers  your  ccr 
petitor  will  find  it  almost  impossible 
take  away. 

“.•\nd — this  is  important — it  cuts  • 
cost  of  circulation  promotion  to  i 
minimum. 
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“It’s  the  regular  readers  of  a  nev;; 
paper — the  paid  circulation — who  get 
iiaifit  of  reading  and  who  respond  to 
display  advertising.  That’s  the  circth 
tion  that  counts. 

“Modern  methods,  public  service,  6 
human  heart  in  your  dealing  with 
public,  team-work  by  your  organizau 
— these  are  the  vital  points  of  the  modi.: 
science  of  circulation  promotion. 

“  ‘Service  and  Team  Work’  is  L 
goal  of  our  department.  Working  towri 
that  goal  we  have  built  up  a  higt 
powered  organization.  Every  member  ;: 
the  department  feels,  and  justly,  that  h 
is  a  part  of  the  paper,  that  it  is  to  bg 
personal  interest  to  give  swift  ami 
efficient  service. 

“Every  complaint  we  receive  is  cleard 
the  same  day.” 

“Service  like  this  is  what  we  demaiii 
on  the  New  Orleans  States." 


Observes  100th  Anniversary 
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The  Penn  Yan  (N.  Y.)  Yates  Cosui; 
Chronicle  recently  observed  its  100th  an¬ 
niversary.  It  was  founded  as  the  Yota 
Republican  and  in  1856  became  the  Chron¬ 
icle  under  Stafford  C.  Cleveland.  A  spe 
cial  anniversary  edition  was  issued. 
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BUILDINGS 

PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

An  organization  specializing  solely 
in  newspaper  building  U^sign,  man* 
ufacturing  and  produettm  problems. 

S.  P.  WESTON 

Newspaper  Buildings 

Plant  Layouts 

Production^  Operation 

120  West  42d  Street  New  York 

THE  S 

PASSAIC 

DAILY  NEWS 

Leads  in 

Classified,  Local  and 

Foreign  Advertising  in  one  of 

New  Jersey's  Fastest 

Crowing  Cities 

TRADING  POPULATION 

167,395 

NEW  JERSEY  NEWSPAPERS,  INC. 
National  Advertising  Kepresenlativoi 
(New  Jersey  Newspapers  Es^lusively) 

New  York  Chicago  Philadelphia  Newark 

. 

Directory  of  Leading  Feature! 

rOR  DAILY,  SUNDAY  AND  WEEKLY  NEWSPAPERS. 

Editorials 

Radio 

TIMELY  TOPICS.  DAILY  SERVICE 
Exclusive  Territory 

Three  Days*  Service  and  Ratea 

Gladly  Sent 

Bold  Editorial  Service 

Harrisburg,  Pa. 

CURRENT  RADIO 

Dally  Service,  reliable  and  timely,  that  otb* 
radio  fans  resular  newspaper  readera.  A  eta- 
plete  department. 

American  Radio  Relay  Lea^e,  Hartford,  Ctia 

Fiction  i-oe  large  and  small  papebs 


WORLD  S  FAMOUS  AUTHORS 
t'nexoelleU  Hprials,  shorts. 

Service  for  Authors,  33  W.  42d  St.,  New  York. 


A  non-technical,  weekly  radio  revira 
By  CARL  n.  BUTMAN 
Washington  Radio  News  Bervioa 
1422  F  St.  Wa»hiii|to».  ^ 


“8  T  0  R  I  E  8” 

Lewis  Wilson  Appleton,  Jr., 

2044  Uar^aret  St.,  Philadelphia,  Pa. 


Fashions 


weekly  style  photo  service. 

20  lateat  fashiona  and  captlona  weekly. 
More  than  100  papers  use  it.  Write  for  low  rate. 
Styles  Service  Syndicate.  353  5th  Ave..  N.  Y. 


Religious  Features 


A  “DIFFERENT”  SUNDAY  SCHOOL  LE**® 
The  Standard  Religious  Feature  of  Afflsdrt* 
Newspaperdoni.  Twenty-five  years  of  cootlas** 
publication.  Non  Controversial,  Readable. 

The  EUit  Service,  Swarthmore.  ^ 
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figures  according  to  definitions  which  con¬ 
vey  a  known  and  recognized  meaning. 
Tlic  several  gaps  which  will  be  noted  in 
the  table  below  indicate,  however,  that 
publishers  are  not  all  keeping  their  rec¬ 
ords  in  such  fashion  as  to  make  the  in¬ 
formation  desired  easily  accessible.  This 
topic  was  discussed  at  length  at  the  recent 
annual  meeting  of  the  Inland  and  will 
doubtless  receive  attention  from  the  new 
committee,  headed  by  A.  L.  Miller,  Battle 
Creek  (Mich.)  Enquirer-News. 

The  report  appears  on  page  8. 


FORESHADOWED  EVENTS 

March  21 — Interstate  Circnlation 
Managers  Assn.,  annual  conven¬ 
tion,  Altoona,  Pa. 

March  25 — .Agricultural  Publishers’ 
Assn.,  convention,  Chicago. 

March  26 — Florida  Press  Assn.,  first 
journalism  week.  University  of 
Florida,  Gainesville,  Fla. 

April  11 — Eastern  Oklahoma  Pub¬ 
lishers  .Assn.,  annual  meeting. 

April  17 — Pacific  Slope  Newspaper 
Conference,  Portland.  Ore. 

.April  25 — Georgia  Press  .Assn_  Sa¬ 
vannah,  Ga. 


ADVERTISING  AGENCY  AFFAIRS 


U.  S.  Shipping  Board  Announces  Agency  Appointments — New  Orleans 
Company’s  10th  Anniversary — New  Incorporation 


[A  of  the  Emergency  Fleet  Corporation,  are  R.  A.  Carlson,  C.  A.  Wells,  and 
Jas  announced  appointment  of  Etorrance,  Emil  Forstund. 

cjlivan  &  Co.,  Inc.,  and  Barton,  Durs-  - 

&  Osborn,  Inc.,  both  New  York  ad-  Five  pay-roll  bantlits  last  week  raided 
,vertising  agencies,  to  handle  all  advertis-  the  offices  of  the  Stevens-Davis  Adver- 
of  the  United  States  Shipping  Board,  tising  Company,  12.50  West  Jack.son 
rFrfct  Corporation  lines,  effective  April  1.  boulevard,  forced  the  cashier  and  five 
t  Coincident  with  the  announcement,  it  other  employes  to  staml  aside  at  the  point 

15,35  stated  radical  reductions  in  the  ship-  of  revolvers,  and  escaped  with  $2,0(X)  in 
'pg  board’s  advertising  department  had  cash. 

been  made  as  economy  move.  - - 

The  Syvcrson-Kelley  .Advertising 
agency  of  Spokane,  Wash.,  has  been  in¬ 
corporated  as  Syverson-Kclley,  Inc.,  .Ad¬ 
vertising.  Capital  stock  is  $25,000.  Offi¬ 
cers  are  A.  H.  Syverson,  president ;  Ray¬ 
mond  P.  Kelley,  treasurer;  Sam  E. 
will  serve  on  this  ijniyth  and  Harvey  L.  McCowan,  vice- 
,  presidents ;  Lee  R.  Double,  secretary,  and 
g  will  start  as  of  .Miss  Dorothy  Egan,  assistant  secretary, 
g  of  the  shipping  Mr.  Syverson  and  Mr.  Kelley  first  be- 
came  partners  in  1919  and  their  office 
continue  as  adver-  force  now  numbers  10.  The  firm  han- 
he  shipping  dies  both  national  and  local  advertising. 


COST  HNDING  REPORTS  OF 
INLAND  PAPERS 

(Continued  from  page  8) 


advertising,  publicity  and  sales  pro- 
iifi  problems.  Sturges  Dorrance,  presi- 
of  Dorrance,  Sullivan  &  Co.,  Inc. 


It  i.s  indicated  by  blanks  in  this  column.  Neics  and  1 

Circulation  department  expense,  which  corresixindent 
may  be  assumed  to  include  promotion  ex-  •  •  — 

penile,  is  3.61  per  cent  in  the  less  than 
.^.fXK)  group,  3.82  per  cent  in  the  5,000  to 
10,(K)0  group  and  6.94  per  cent  in  the 
more  than  10,000  group. 

Mechanical  department  payroll  con¬ 
sumes  23.65  per  cent  of  the  income  of 
the  less  than  5.000  group,  20.1  per  cent 
of  the  5.000-10,000  group  and  16.18  per 
cent  of  the  more  than  10.0(X)  group.  This 
item  is  the  largest  single  element  of  ex¬ 
pense  noted  in  the  report  for  all  three 
groups,  with  the  e.xception  of  the  paper 
and  ink  item  for  the  group  of  largest 
papers. 

Paper  and  ink,  to  which  is  allotted  9.27 
per  cent  of  the  income  of  the  less  than 
5.(X)0  circulation  papers,  takes  14.57  per 
cent  of  the  5.000-10,000  class,  and  18  per 
cent  of  the  more  than  10.000  class. 

The  report,  which  was  presented  by 
E.  H.  Harris,  Richmond  (Ind.)  Palla¬ 
dium.  was  prepared  from  standard  form 
questionnaires  drawn  by  the  committee 
and  completed  according  to  definite  in¬ 
structions  by  the  members.  It  repre¬ 
sents  a  long  start  toward  analysis  of  cost 


Montgomery 
Coimty,  Pa. 


of  the  present  or-  Hainan,  formerly  with  the  ad- 

3.  Landr}^,  president  \ertising  department  of  the  Capper  Pub- 
rton  Caldwell,  vice-  St.  Louis,  has  joined  the 

Tr  serretirv  o*  Boeder  &  Scluiiiuel,  advertising, 

nrec^r.  Thragency  International  Life  Building,  St.  Louis. 

A’ork,  Louisville  and  _  .  , 

iddition  to  the  home  'f  ^njelo  at  one  tune  con- 

nected  with  the  hcdcral  Advertising 
*  Agency,  ami,  until  recently,  assistant  to 

lertising  Corporation.  "lanaper  of  the  Phy.sicM 

1  street,  Chicago,  has 

.red  by  the  secretary  fcncT  New  York  Advertising 

The  company  is  capt-  ^^ency.  .\ew  York. 


offers  an 

unexcelled  market 
through  the 


Norristonm 
Slinus  i^ctoUl 


WHAT  OUR  READERS  SAY 


“Keep  the  Cartoon' 

To  Editor  &  rrai-isiiER; 


After  ten  years  experience  hunting  and  hold- 
M  cartooning  jobs  I  feel  qualifieti  to  con* 
nbutc  to  the  discussion  that  you  have  started 
fidi  your  recent  editorial  “Keep  the  Cartoon.  * 
First  of  all,  the  majority  of  editors  are  not 
tiilined  to  select  a  cartoonist.  That  is  a 
Ibot  statement.  Rut  my  present  boss  has 


I  know  of  many  newspapers  who  have  had  car- 
SWtfts  on  their  staffs  that  have  made  goo^ 
Tkese  cartoonists  have  left  and  the  editor  is 
nturallv  anxious  to  replace  him.  He  does  not 
»ish  to*  nay  $50  or  $75  for  an  experienced 
■  ants  to  give  some  young  fellow 


artoonist  but 
I  ebnee.  Hi 

examines  their  work,  and  solemnly 
takn  a  decision.  He  explains  to  the  success- 
W  applicant  what  a  wonderful  opportunity  it 
a  lod  points  to  the  former  holder  of  the  job 
M  an  example  of  what  the  job  can  mean  to 
taan.  And  then  after  six  months  the  editor 
Wa  that  he  has  piaked  a  lemon.  It  takes  him 
months  more  to  get  rid  of  him  and  then 
W  waits  six  s'ears  before  he  gets  up  enough 
ttonee  to  tat<e  another  chance. 

Editors  realize  subconsciously  that  they  are 
■WDpetent  to  select  a  good  embryo  cartoonist. 

are  therefore  afraid  to  take  a  chance,  and 
Jbt  explains  the  decliiiC  of  the  local  cartoon- 
•  as  I  see  it. 

Just  a  word  of  advice.  A  man  cannot  be  a 
l»d  cartoonist  until  he  is  a  good  newspaper 
sta*  That  suggeMs  the  remedy.  The  editor 
sort  the  sheep  from  the  goats  when  it 
to  cuh  reporters.  Put  vour  cartoon  can- 
®®to  through  the  same  mill,  and  when  you 
sure  they  have  the  makings  of  a  good  news- 
jjXf  man  let  them  work  into  the  cartooning 
J^h  gradually.  This  is  the  way  most  car- 
who  have  followed  the  game  any 
“Ph  of  time  got  their  start.  There  arc,  of 
t  few  exceptions.  If  your  candidate 
•**  not  show  that  he  has  the  makings  of  a 
JUJ^per  man  in  him.  don*t  waste  time  and 
in  trying  to  make  a  cartoonist  out  of 
jj-  If  he  does  show  up  promising  in  the 


Scott  Stniii^lit  L'nit  Scxtui^lc  Press 


“STRAIGHT  UNIT’ 
AND  “MULTI-UNIT 


marks  a  new  era  in  Newspaper  Press  construction.  The  advantageous  cylinder  arrange¬ 
ment,  simple,  highly  efficient  ink  distribution,  solid  forged  steel  cylinders,  roller  bearings, 
steel  folding  cylinders,  heavy  duty  machines  with  side  frames  planed  all  over  to  a  uniform* 
thickness,  all  important  parts  made  of  the  best  material  suitable  for  the  individual  purpose 
and  the  heavy  work  it  has  to  do. 

Each  Type  of  Unit  Machine 

Has  its  peculiar  advantage  but  this  is  the  only  company  that  can  supply  you  with  either  the  “.Straight 
Unit’’  or  “Multi  Unit”  Press  that  will  suit  your  requirements  best. 

Send  Us  Your  Press  Room  Plan 

Tell  us  just  what  you  wish  to  produce  and  we  will  submit  a  press  layout  suitable  not  only  for  your 
present  but  your  future  requirements. 

Let  us  hear  from  you  at  your  earliest  convenience 


Horn,  has  a  big  aob  of  originality  and  at 
•  slight  sense  of  humor,  you  have  made 
— proridine  of  course  that  he  has  had 
art  training  to  be  able  to  put  his 


WALTER  SCOTT  &  CO. 

PLAINFIELD,  NEW  JERSEY,  U.  S.  A. 

CHICAGO,  1441  Monadnock  Block  NEW  YORK,  1457  Broadway,  at  42iul  Street 


jo  pictures.  But  don’t  spoil  him  by  push- 
along;  Just  leave  a  crack  open  and 
!  us  got  the  right  kind  of  stuff  in  him 
iu  push  his  way  in. 

A  Shall  Towii  CaaToomsT. 
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NEIW  AND  AUTHENTIC  HISTOBY  OF  THE 


By  AlBESr  EYANDB  COlEMANdlYears  on  ikVawYaiBtralHaH 
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Sonic  dealers  liid  the  Heralds  away  and  tinulicrinslv  jiroduced  a 
copy  when  a.^ked  fur  it  (price  three  cents  >. 

Mr.  I’lennett  in  a  scathing'  editorial  stiid : 

"Sonu'  years  ago  the  new.sdcalers  made  100  per  cent;  then  they  made  50  per 
cent,  and  if  they  sell  the  Herald  at  three  cents,  as  they  seem  determined  to,  they  will 
make  a  little  over  80  per  cent.  Let  is  be  understood  that  the  price  of  the  Herald  is 
two  cents  and  no  more." 

I'he  formation  of  his  own  news  company  enabled  Mr.  Hennctt 
ti'  retaliate,  as  per  the  followin'^  announcement: 

"Hereafter,  the  Herald  will  be  delivered  only  to  those  dealers  who 
rtill  sell  it  for  two  cents;  also  all  other  periodicals  will  be  supplied.” 

riie  winter  conflict  continued  throu£;h  the  winter  of  1884-5,  and 
as  Major  Williams  admitted  it  was  “an  uphill  fiijjht.”  Hood  locations 
for  the  1  lerald  stands  were  hard  to  obtain ;  men  to  tend  them  were  often 
friithtencd  away;  stands  disapjteared  over  niijht ;  bundles  of  Herahls 
were  destroyed,  and  the  circulation  fell  from  138,500  in  .Xuiiust,  1884,  to 
the  "low  water  mark”  of  99,3(X)  in  March,  1885,  when  the  Mutual 
News  Company  went  out  of  business,  and  Mr.  riennett,  after  enormous 
losses,  reluctantly  reduced  the  wholesale  price  of  the  paper  from  tine 
and  two-third  cents  to  one  and  a  half  cents. 

Bennett  an  Intimate  Friend  of  President  Arthur 

'I'he  Herald  .qave  loyal  supiiort  to  President  .\rthur  and  his  iTolicies, 
when  the  Administration  of  the  United  States  (kivernment  was  thrust 
ujion  him  by  the  death  of  the  lamented  Ciarfield.  and  Mr.  P>ennett.  lontj 
an  intimate  friend  of  his  in  New  York  club  life,  entertained  the  Presi¬ 
dent  on  many  occasions.  In  1882.  he  took  him  and  the  members  of  his 
I  abinet  for  a  cruise  dow  n  Chesapeake  Pay  on  his  yacht,  but  an  un¬ 
fortunate  accident  to  its  engine  s])oile<l  the  trip. 

Probablv  the  most  memorable  entertainment  ever  devised  for  any 
President  of  the  United  States  was  Mr.  Pennett's  mascpierade  ball  t^iven 
in  honor  of  President  Arthur,  at  "Stoneville,”  his  villa  at  Xewiiort.  on 
Sept.  3,  1884.  It  was  sjxtken  of  as  “the  most  "or^eous  affair  of  the 
kind  in  the  annals  of  Newport."  Prilliant  arc  Hi^hts,  and  incandescent 
electric  bulbs,  at  that  time  a  ,ijre<-it  novelty,  lit  up  the  house  and  o-rounds 
and  the  ;j:reat  outdoor  ballriHim  under  canvas.  In  the  background  of  the 
dancin.i^  lloor  was  a  huge  glittering  pyramid  of  tons  of  ice.  down  which 
ran  sparkling  rivulets,  while  calcium  lights  played  on  it  with  dazzling 
effect. 

Mr.  Pennett,  who  always  manifested  a  iTenchant  for  owls,  had  little 
ones  distributed  as  favors,  while  Lander’s  famous  band  and  a  (lerman 
orchestra  jirovided  the  music. 

riiere  were  huge  screens  of  paper  through  which  a  Lady  with  satin 
rein>  drove  three  gentlemen,  and  in  turn  three  ladies  were  driven  through 
others  by  a  male  ribbon  handler! 

Seventy-tive  couples  joined  in  the  German,  led  by  Le  Grand  Can¬ 
non  and  Miss  Frick,  while  the  collation  was  served  in  little  pagodas 
situated  about  the  grounds.  Pesides  President  Arthur.  Attorney  Gen¬ 
eral  Prewster  and  wife,  Vice-Admiral  Sir  1.  IL  Commerel  and  wife. 
Pear  Admiral  Luce.  .August  Pelmont  and  wife,  and  other  prominent 
]ieople  were  present. 

Albert  Pulitzer  as  a  Herald  Reporter 

Albert  Pulitzer  first  won  recognition  as  a  brilliant  and  piquant 
writer  by  his  work  as  a  1  lerald  rejxTrter  in  1878-9.  A  handsome  young 
man.  of  magnetic  jiersonality ;  slim,  lithe,  and  virile,  w  ith  hosts  of  friends 
he  so  readily  made,  he  s|)oke  at  that  time  of  his  ambition  to  found  a  paj^r 
of  his  own.  He  had  been  assigned  to  w  rite  up  the  ince]>tion  and  prog¬ 
ress  of  the  New  A'ork  Iflevated  Railroad,  and  in  him  Cyrus  \V.  Field 
confided  as  his  trustworthy  journalistic  representative,  and  the  success 
of  his  company  was  largely  due  to  the  talented  young  writer’s  lengthy 
articles  in  the  Herald. 

Mr.  Bennett  always  manifested  a  friendly  feeling  for  young  Pulitzer, 
and  when,  on  Nov.  Pi.  1882,  the  latter  issued  the  first  numlier  of  the 
Moniiu"  Junrml,  the  Herald  said,  editorially: 

"The  youngest  member  of  the  already  large  family  of  New  York  newspapers  is 
the  Morning  Journal.  It  is  a  bright,  cleanly  edited  little  sheet,  and  presents  its  news 
and  comments  in  so  crisp  and  cheery  a  style,  that  it  will  probably  succeed  in  filling 
the  field  it  seeks  to  <Kcupy.  Sold  at  one  cent,  it  is  certainly  within  the  reach  of  all.” 

A  year  later,  the  Herald  very  kindly  noted  the  Morning  Joumal’s 
n.atal  anniversary,  as  follows; 

"MANY  HAF’PY  RF.Tl'RNS 

"The  Herald  congratulates  the  Morning  Journal  on  its  natal  anniversary,  and 
the  successful  growth  it  has  made  in  the  single  year  of  its  existence.” 


Julius  Chambers’  Brilliant  Career 

Larly  in  March.  18<S5.  another  drastic  "shake-up”  occurred  lar,:i 
affecting  the  Telegraph  staff.  John  Hahbertnn.  a  skilful  ]iai;igra|iht: 
and  the  author  of  "Helen’s  Pabies,’’  a  book  which  he  jocularly  sjioke 
as  “his  mint.”  was  stqx-rseded  as  managing  editor  of  the  relegram  : 
“Pob”  Morris,  one  of  the  most  energetic  news  jitirveyors  of  the  old  ih 
while  Maurice  M.  Minton,  who  had  sat  at  the  1  elegram  s  city  desk: 
awhile,  gave  way  to  George  Shaw,  who  thus  returned  to  his  old  post 
duty. 

In  the  same  year,  Ballard  Smith  resigned  the  editorship  of 
Herald,  to  join  the  World,  due  to  an  increased  salary  offer,  and 
Pennett  later  appointed  Mauric  AI.  Minton  as  managing  editor. 

.Another  of  Mr.  Bennett’s  “able  young  men.”  that  he  boasted  . 
made  up  his  staff,  was  Julius  Chamlx?rs,  an  Ohio  boy.  who,  fired  v: 
ambition  to  become  a  reporter,  came  to  New  York,  and  met  with  n;; 
rebuffs  from  busy  eilitors.  Nordhofl  on  the  Post  had  turned  him  d  ' 
and  then  he  ventured  into  the  Tribune  office,  where  he  stammered  out 
Horace  Greeley  his  retjuest  for  a  job.  adding  that  he  had  just  I" 
graduated  from  Cornell  University. 

"I’d  a  d -  sight  rather  you  had  been  graduated  at  a  pri::: 

case.”  replied  Greeley,  turning  away. 

W'ith  characteristic  jiluck.  Chambers  tried  the  Tribune  again  : 
morning,  where  he  met  AVhitelaw  Reid,  who  noticed  that  he  wnre  a 
uf  the  Delta  Kaiqia  Fiisilon  fraternity,  gave  him  the  grip  and  a  job! 
(To  Be  Cooliiiin'd  Xi'xt  If  Vet’) 

Why  The  Danville 
Register  and  The  Bee 
Installed  the  Ludlow 

Mr.  H.  B.  Trundle,  Business  Manager,  The 
Register  Publishing  Co,,  Danville,  Va.,  in  a 
recent  letter  said:  “We  installed  our  Ludlow- 
four  years  ago  when  it  was  necessary  to  replace  the 
foundry  type  in  our  ad-alley.  As  it  was  unsatisfactory 
to  sort  new  type  with  old,  we  faced  an  outlay  of  nearly 
fifteen  hundred  dollars.  Before  making  the  replace¬ 
ment  we  carefully  considered  the  Ludlow  and  then 
decided  to  put  in  the  machine. 

“The  Ludlow  gives  us  an  unlimited  supply  of  new- 
type;  because  of  this,  tbe  most  exacting  requirements 
of  advertisers  can  be  instantly  met.  Our  papers  come 
out  in  a  ‘new  dress’  every  day.  News  and  feature  heads 
go  to  the  Ludlow-  giving  us  a  sharp,  clear  print. 

“Our  printers  easily  took  to  the  machine.  The 
Ludlow-  saves  time  because  the  matrices  are  alw-ays  in 
the  cases.  No  forms  to  pick  and  pi,  no  sorts  to  look  for. 
The  Ludlow  undoubtedly  saves  us  money  and  floor 
space.  The  value  of  our  improved  typography  is  re¬ 
flected  in  increased  circulation  and  advertising  revenue. 
The  Ludlow  is  one  of  the  best  investments  ever  made 
by  us.  We  couldn’t  run  the  shop  without  it.” 

Ludlow  Typograph  Co. 

2032  Cly bourn  Avenue, Chicago, Ill. 

San  Francisco,  Hearst  DUli!.  New  York,  World  Bldg. 

Atlanta, Ga.,  41  Marietta  St.  Boston,  Muss..  261  Franklin  St. 


QUALITY  COMPOSITION 


Dollars  Mean  Sales  in 
The  Empire  State 

New  York  State  has  a  total  wealth  of  $37,035,- 
262,000  and,  as  a  community,  is  the  largest  and 
wealthiest  in  the  entire  world. 

As  in  pre\  ious  years  New  York  State  reported 
19.27  per  cent  of  the  net  income  of  the  nation  in 
1922  and  paid  31.82  per  cent  of  the  total  tax. 

The  largest  number  of  returns  and  the  biggest  aggregate 
payment  of  income  taxes  were  made  by  New  Yorkers.  They 
filed  1,102,748  returns,  reporting  incomes  aggregating 
$4,110,588,989  and  involving  payments  of  taxes  amounting 
to  $273,960,079. 

The  average  per  capita  income  reported  was  $194.72, 
while  for  New  York  State  it  was  $382.71,  the  highest  of  all 
states. 

New  York  State  is  the  most  available,  richest  and  easiest 
reached  territory  on  earth.  It  has  many  sources  of  wealth. 

It  presents  many  advantages  for  national  advertisers  not 
found  elsewhere. 

Shrewd  National  Advertisers  insist  that  their  advertising 
must  be  kept  continuously  in  the  following  list  of  wide¬ 
awake  New  York  State  Dailies  because  such  wealth  gives 
maximum  return  at  a  minimum  expense  in 

THE  GREATEST  MARKET  PLACE  ON  EARTH 
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*Albany  Evaning  Newt  . 

. (Ei 

21,982 

.06 

.08 

‘Middletown  Timea-Pre&t  . 

..(E) 

0.714 

.03 

.03 

*Albany  Knickerbocker  Prett . 

. (K> 

33.839 

.10 

.10 

‘Mount  Vernon  Daily  Argus . 

..(Ei 

9,393 

.06 

.06 

*  Albany  Knickerbocker  Prest . 

. (Si 

53.649 

.14 

.14 

‘Newburgh  Daily  News . 

...(E) 

11,691 

.06 

06 

*Ameterdam  Recorder*Democrat  . . . 

. (E) 

7.508 

.04 

.04 

'New  Boohelle  Standard-Star . 

...(E) 

7,741 

.04 

.04 

Auburn  Citixen  . 

. (E) 

6,489 

.04 

.035 

‘The  Bun.  New  York  . . 

...(E) 

863.763 

.60 

.66 

'Batavia  Daily  Newt  . 

. (E) 

8,737 

.04 

.04 

tNew  York  Timea  . 

..(Mi 

368.100 

.78 

.738 

*Binshamton  Preee  . 

. (E) 

38.006 

.09 

.09 

tNew  York  Timea . 

...(S) 

669.683 

.90 

882 

‘Brooklyn  Daily  Earle  . 

. (E) 

67.646 

.88 

.88 

‘New  York  Herald-Tribune  . 

..(M) 

870.169 

.594 

.576 

‘Brooklyn  Daily  Eagle  . 

. (Si 

77,839 

.88 

.88 

'New  York  Herald-Tribune . 

...(S) 

316.686 

.6436 

.624 

‘Buffalo  Courier  and  Enquirer . 

...(MAE) 

78,068 

.18 

.18 

tNew  York  World  . 

..(Mi 

378.807 

.596 

.38 

‘Buffalo  Courier . 

. (Si 

118,603 

.85 

.88 

tNew  York  World  . 

...(S) 

S58.T79 

.69$ 

68 

*^Buffalo  Evening  Newt  . 

. (E) 

185,618 

.85 

.85 

tNew  York  Evening  World  . 

...(E) 

314.489 

.595 

.68 

ttBuffalo  Evening  Timee . 

. (Ei 

99.645 

.81 

.81 

'Niagara  Fallt  Gaiette  . 

...(E) 

18.103 

.06 

.06 

ttBuffalo  Sunday  Timaa  . 

. (Si 

106,977 

.81 

.81 

‘Port  Cheater  Item  . 

. . .  (Ei 

4.369 

.03 

.03 

'Buffalo  Expreat  . 

. (Mi 

51.888 

.14 

.18 

‘Poughkeepsie  Star  and  Enterprise .... 

...(E) 

18,110 

.06 

.06 

'Buffalo  Expreat  . 

. (S) 

53.368 

.18 

.14 

‘Rocheater  Timet*Vnion . 

...(E) 

64,787 

.80 

.18 

'Doming  Evening  Leader  . 

. (E) 

8,613 

.055 

.06 

'Syracute  Journal  . 

...(E) 

48.108 

.14 

14 

'Elmira  Btar-Oaxette  Advertiter . . . 

...(EAMi 

33,108 

.11 

.11 

‘Troy  Record  . . . 

I  MAE) 

88.681 

.06 

06 

'Geneva  Daily  Timea  . 

. (Ei 

5.004 

.04 

.04 

'Olovertville  Leader  Sapublican . . . 

. (Ei 

6.858 

.035 

.035 

*  A.  B.  C.  Statement.  Sept.  30,  1924. 

'Ithaca  Journal-Newt  . 

. (E) 

7,411 

.04 

.04 

t  Government  Statement.  Sept.  30.  1924. 

‘Jameetown  Homing  Pott  . 

. (Ml 

11,118 

.04 

.036 

tt  Publishers*  Statement. 
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lAMES  R.  COLBURN,  53.  formerly 
”  circulation  manager  for  the  IVashing- 
ton  Times  and  the  Washington  Post,  died 
from  heart  disease  in  Washington.  March 
6.  At  the  time  of  his  death  Mr.  Col- 
Imrn  was  the  head  of  a  newspaper  puzzle 
syndicate. 

Hexrv  R.  Snyder,  72,  publisher  of 
the  Gary  (Ind.)  Post-Trihune  died  in 
his  home  there  on  March  3.  He  began 
his  publishing  career  by  purchasing  the 
Logan  (O.)  Republican  in  1881.  He 
edited  the  Republican  for  eight  years  and 
then  successfully  owned  and  edited  the 
Urbana  (O.)  Cilhen,  Springfield  (Mo.) 
Republican,  Marion  (O.)  Mirror,  Piqua 
(O.)  Call  and  Dayton  (O.)  Journal. 

Charles  Dcrant  Josly.v.  chairman 
of  the  board  of  directors  of  the  Western 
Newspaper  Union,  died  at  his  residence 
in  Pelham,  N.  Y.,  March  5. 

E.  O.  Randall,  for  17  years  a  printer 
on  the  Denver  Rocky  .Mountain  Xacs 
and  Denver  Times,  died  March  9.  He 
was  one  of  the  pioneer  members  of  the 
Denver  Typ<igraphical  Union,  having 
been  a  Denver  resident  for  over  a  quarter 
of  a  century. 

E.  Anderson,  39,  advertising 
manager  of  the  Storm  Lake  (la.)  Reg¬ 
ister,  was  instantly  killed  March  7  when 
a  passenger  train  struck  the  auto  he 
was  driving. 

Mrs.  Fanny  Farnam.  89,  the  widow 
of  Henry  S.  Farnam.  one  of  the  first 
publishers  of  the  San  Francisco  Bul¬ 
letin,  died  in  Los  Anceles  recently. 

Edward  Smith,  50,  who  has  been 
employed  in  the  press  room  of  the 
Boston  Post  for  the  past  30  years,  died 
suddenly  at  his  home  in  Wollaston, 
Mass.,  March  6. 

Thomas  J.  Lindsey,  80,  formerly  as¬ 
sistant  managing  editor  of  the  Philadel¬ 
phia  Bulletin,  died  suddenly  in  his  home 
at  Lansdowne,  Pa.,  March  11.  He  had 
spent  50  years  in  newspaper  work,  start¬ 
ing  on  the  old  Philadelphia  Evening 
Chronicle.  His  first  connection  with  the 
Bulletin  was  in  1881  when  he  became 
city  editor. 

Albert  C.  Rice,  64.  for  25  years  em¬ 
ployed  in  the  composing  rooms  of  the 
Chicago  Herald  and  E.raminer  and  the 
Netv  York  Journal,  died  recently  in  Chi¬ 
cago. 

Patrick  Thomas  Barry,  Chicago 
journalist  and  publisher,  since  1880  man¬ 
ager  of  the  Chicago  News  Union,  died 
at  his  home  recently. 

W.  B.  Beitzel,  73,  former  editor  of  the 
Dillsburg  (Pa.)  Bulletin  died  in  a  hos¬ 
pital  at  Buffalo,  N.  Y. 

Miss  Margaret  Farley,  28,  daughter 
of  James  L.  Farley,  circulation  manager, 
Philadelphia  North  American,  died 
March  4. 


newspapers  created  by  and  for  the  thou¬ 
sands  of  refugees  of  all  classes  who  fled 
from  Russia  when  the  Bolsheviks  took 
over  the  reins  of  government.  Russian 
nobles  and  Kerensky-ites  all  have  their 
newspapers,  while  Russian  workmen, 
remnants  of  the  armies  of  Kolchal^ 
Denikin  and  Wrangel,  have  theirs. 

Against  the  nine  newspapers  appearing 
in  Russia,  there  are  26  Russian  news¬ 
papers  for  the  Russians  out  of  their 
homeland  spread  from  Riga  to  Con¬ 
stantinople. 

Most  of  these  are  appearing  in  Ger¬ 
many,  Novy  .Mir,  Nakanune,  Golos  Rossii, 
Rul,  Sosialistitscheski  Vestnik,  Premia, 
Golos  Emigranta  and  Dvuglavy  Orel, 
appearing  in  Berlin.  Novy  Mir  and 
Nakanune  are  Bolshevik  but  Golos  Rossii 
is  anti-Bolshevik. 

Paris  boasts  one  daily  and  two  weekly 
Russian  newspapers,  Poslednia  Novesti, 
Obstcheye  Diclo  and  Evreiskaya  Tribune. 

One  pro-  and  two  anti-Bolslievik  news¬ 
papers  appear  in  Riga.  Helsingfors, 
Reval,  Prague,  Belgrade,  Sofia  and  Con¬ 
stantinople  count  one  Russian  paper  each. 
Warsaw  has  two  Russian  dailies  and 
Kichineflf,  in  Bessarabia,  two. 

The  Soviets,  to  counteract  the  effect  of 
these  Russian  papers,  which  in  nearly 
every  case  are  anti-Bolshevik,  either  print 
their  own  papers  abroad  or  subsidise 
publications  setting  forth  their  views. 
These  papers,  however,  are  generally  in 
the  language  of  the  country  where  they 
appear.  One  French  weekly  publication, 
bearing  the  familiar  sickle  and  hammer, 
appears  under  the  title  of  La  Russie 
Nouvelle  (New  Russia). 


CANADIAN  PRESS  MEET  APRIL  28  Cedar  Rapid*  Gazette  Incor 


Canadian  Dailies  Will  Convene  April 
29-30  for  2-Day  Session 


Oshawa  Reformer  in  Receivership 


MANY  RUSSIAN  PAPERS  IN  EUROPE 


Elight  in  Berlin  Alone  Serving  Refugees 
from  Soviet  Regime 
By  G.  Langelaan 

((’arts  C.  rrestondent,  Kdito*  &  Publisher) 

.\11  l-'unipc  is  dotted  with  Russian 


SERVICE  TO  PUBLISH¬ 
ERS,  as  we  see  it,  means 
much  more  than  merely  get¬ 
ting  business.  That,  of 
course,  is  important,  but  the 
caring  for  it,  keeping  it  giv¬ 
ing  satisfaction,  preventing 
mistakes  that  work  harm, 
all  enter  into  the  service  we 
render. 


You  Know 
It’s 


The  Beacon  Journal 


In  Akron,  Ohio 


No  one  disputes  that  fact 
But  do 


You  Know 


that  business  is  booming  in 
Akron — that  the  factories  are 
working  three  shifts — that 
every  one  is  buying  what  they 
want,  as  well  as  what  they 
need.  Money  is  plentiful-- 
business  is  good. 


Run  Your  Campaign  in  a  Liv* 
Papar,  in  a  Live  City. 


There  are  hundreds  of 
ways,  some  of  them  seem¬ 
ingly  unimportant,  others  of 
supreme  importance,  where 
we  find  chances  to  do  things 
for  publishers  which  increase 
revenue  and  make  standing 
with  advertisers  —  standing 
that  counts. 


Advertising  RopreeentatU 
of  Newspapers 


2  W.  45th  St  900  Mailers  Bldg. 
New  York  Chicago 


401  Van  Nuys  Bldg. 
Los  Anoeles 


Holbrook  Bldg. 
58  Sutter  St. 
San  Francisco,  CalK. 


The  annual  meeting  of  the  Canadian 
Press  will  take  place  in  Toronto  on 
Tuesday,  April  28,  to  be  preceded  on 
April  27  by  a  meeting  of  the  board  of 
directors.  On  April  29  and  30,  the 
Canadian  Daily  Newspapers  Association 
will  hold  its  annual  meeting,  also  in 
Toronto. 

There  are  two  applications  in  prospect 
for  Canadian  Press  franchises.  Brig.- 
General  Victor  Odium,  who  is  publish¬ 
ing  the  Vancouver  (B.  C.)  Star,  has 
again  applied  for  membership  and  it  is 
understood  that  an  application  will  be 
forthcoming  from  a  group  of  St.  John, 
N.  B.,  business  men  who  are  interested 
in  a  second  morning  paper  membership 
for  that  city. 

J.  F.  B.  Livesay,  general  manager  of 
the  C.  P.,  reports  that  the  automatic 
printers  now  in  use  in  Eastern  Canada 
and  between  Ottawa  and  Winnipeg  are 
giving  great  satisfaction,  there  being  a 
much  increased  output  between  Eastern 
and  Western  Canada  as  a  result  of  their 
installation.  The  Maritime  leased  wire, 
which  was  resumed  on  Feb.  8,  is  also 
handling  the  service  to  that  section  of 
Canada  satisfactorily. 


The  secretary  of  state  has  appj 
articles  of  incorporation  of  the  ciJ 
Company,  publishers  of  the  Cedar  Rj 
(la.)  Gazette,  and  authorized  its  cd 
stock  of  $250,000.  John  F.  M 
certified  as  president  of  the  cumpA 
James  N.  Faulkes,  vice-president;  hJL, 
L.  Marshall,  secretary  and  Mr. 
treasurer.  ^ 


WHY  U. 
WORLD’S 

(Conti) 


Woman  Head*  Pres*  Gronp 

The  Second  Minnesota  District 
torial  association  held  its  annual 
at  Mankato  recently  and  elected  a 
Mrs.  R.  L.  H.  Lord  of  Wells,  presi^^" 
Other  officers  are :  Vice-presidents, 
vey  Swenes  of  Heron  Lake,  and 
King  of  Jackson;  secretary,  H.  J, 
don  of  I.akefield ;  treasurer,  F.  H.  Gd 
of  Good  Thunder. 


Magazine  Changes  Publication  a 


The  Saskatchewan  Farmer,  whic 
closely  associated  with  the  publishc 
the  Regina  (Sask.)  Leader-Post, 
March  1,  changed  from  a  monthly 
semi-monthly  publication.  It  is  id 


from  Regina.  G.  F.  Gemeroy  is  geAo-Dempsej 


manager. 


New  Pennsylvania  Weekly 


A  new  weekly  newspaper,  the  Pitts- 
fonian.  was  recently  launched  at  Pittston, 
Pa.  It  is  being  published  at  the  plant 
formerly  used  by  the  Pittston  Press. 


New  California  Daily 

The  Whittier  (Cal.)  Herald  is 
being  published  as  a  daily.  The  Hi 
started  as  a  weekly,  later  changd 
twice  a  week.  It  is  located  in  a 
and  modern  plant.  J.  C.  Lauritao 
publisher.  The  paper  receives  full  U::^  woman. 
News  reports. 


at  50 
at  10 
printed  n« 
pages  be: 
this  rems 
It  and  th' 
tspaper  froi 
■flit  go  on  t 
newspapi 


Oshawa  (Ont.)  Reformer  has  been 
placed  in  hands  of  receiver  on  application 
of  debenture  holders.  Receiver  named 
by  court  is  National  Trust  Company  of 
Toronto  which  has  been  given  authority 
to  carry  on  business  in  all  its  branches. 
A.  R.  .Mloway,  who  has  recently  been 
managing  director  of  the  Edniontoti 
(Alta.)  Bulletin  has  been  appointed  man¬ 
ager  for  the  receiver. 


1893  SERVICE  1925 

as  visualized  by 

BENJAMIN  &KENTN0R  CO. 


BENIAMIN  &  KENTNOR  CO. 


Plan  Help 
for  Ministers 


Advertising  clubs  over  the  counm 
are  being  urged  from  headquarters  in 
New  York  to  form  groups  of  pastors 
and  other  churchmen  to  study  the 
subject  of  church  advertising. 


Advertising  men  can  render  a  great 
service  to  the  churches  and  to  their 
entire  community  by  complying  with 
this  suggestion. 


Many  communities  have  found  dis¬ 
play  advertising  space  of  great  benefit 
to  churches,  but  the  copy  must  be 
planned  upon  a  broad  basis  to  help 
the  ideals  of  Christianity  throughout 
the  community. 


CHURCH  ADVERTISING  DEPARTMENT 


A.  A.  C.  W. 

Dr.  Christian  F.  Reisner,  President,  701  West  177th  St.,  New  York 


Associated  Advertising 
383  Madison  Ave. 


Clubs  of  the  World 
New  York  City 
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I  WHY  U.  S.  IS  BECOMING 
1  WORLD’S  NEWS  CAPITAL 

(Continued  from  page  3) 


hiclilie 


the  Leopold  and  Loeb  case  but 

r'y- 

and  more  the  outworn  tradition 
l.tmerican  isolation  has  been  dropped, 
ringtail  has  become  the  center  of  the 
f  is  news.  No  big  world  movement 
carried  out  without  Washington’s 
witness  the  League  of  Nations. 
^Vingtoii  is  also  the  center  of  the  Pan- 
ican  movement  and  will  increase  in 
e  following  U.  S.  arbitration  in 
[Tacna-Arica  dispute.  This  will  in- 
lily  be  followed  by  the  submission  of 
;  disputes  for  arbitration.  New  links 
IS  interest  are  being  forged  all  the 


this  connection  particular  mention 
d  be  made  of  the  new  development 
past  three  years — the  cabling  of 
•.news.  Today  we  cable  practically 
thing  we  can  get  on  sports.  The 
of  Firpo  as  a  heavyweight  contender 
responsible  for  this.  On  the 
Dempsey  fight  we  cabled  7,800 
at  50  cents  a  word.  The  fight 
at  10  p.  m.  The  entire  account 
printed  next  morning,  two  and  one- 
pages  being  devoted  to  it.  I  con- 
remarkable  in  view  of  the  time 
t  and  the  6,000  miles  separating  the 
from  the  scene  of  the  contest. 
fAe  go  on  the  idea  that  you  must  build 
newspaper  for  the  young  man  and 
woman.  We  have  found  that  there 
ladling  better  than  sport  news  to  at- 
young  readers.” 

T.  Mason.  American  newspaper 
iho  for  17  years  has  represented  the 
:t  Daily  Express  here,  also  attests 
die  increased  interest  in  American 
His  file  averages  2,500  words  a 


liuriy 


!this 


igdlfc^paper 


itzel 


lork 


Ir.!:li>h  papers  print  more  news  con- 
America  than  is  printed  here 
c-ning  England.”  he  stated.  ‘‘The 
:*ised  demand  for  news  from  the 
States  will  have  a  conservative 
:  on  .\merican  journalism,  I  believe. 

here  have  a  reckless  attitude  to- 
:  personal  affairs.  ‘Going  to  happen’ 
!S  are  played  big,  while  the  event  in 
;:n  may  never  occur.  The  foreign 
••^'indent  must  pick  vital,  authentic 
1  for  the  cables,  and  he  is  always  re- 
jjible  for  his  file.  He  must  steer 
of  the  many  ‘trick’  stories  arti- 
played.” 

ciking  from  the  press  association 

■  int  Mr.  Furay  of  the  United  Press 
■ !  the  cable  file  to  Europe  in  the 
year  has  heavily  increased.  The 
ale  to  London  varies  from  600  to 
words  a  day,  while  the  South 

•■'ran  report  is  much  larger. 

’  ere  are  two  kinds  of  cable  news,” 
jitelared.  “First,  basic  news  on  its 

■  merits ;  second,  news  of  particular 
■;  to  another  country,  such  as  the 

!  exclusion  question,  the  arrival 
-.new  German  Ambassador,  the  visit 
Prince  of  Wales. 

^■ar.cial  and  business  stories  are  of 
interest  abroad,  as  well  as  U.  S. 
;  and  revenues ;  anything  concerning 


“Started  by  Firpo,  the  high  interest 
aroused  in  boxing  has  spread  to  all  other 
fields  of  sport,”  he  declared.  “There  is 
a  high  demand  for  news  of  international 
polo,  swimming,  chess,  billiards,  tennis 
and  baseball.  1  believe  Cuban  newspapers 
print  more  baseball  news  during  the  win¬ 
ter  months  than  American  papers.  Cuba 
is  more  interested  in  sport  news  than  any 
other  kind.  An  Argentine  client  recently 
asked  for  a  series  of  articles  on  baseball. 

“Journalism  is  fully  developed  in 
South  America.  The  newspapers  are  will¬ 
ing  to  pay  high  tolls  to  get  the  news  they 
require.” 

According  to  Mr.  Furay  the  Leopold 
and  Loeb  and  the  Collins  cave  story 
awakened  high  interest  in  all  parts  of  the 
world.  There  is  an  international  interest 
in  the  moving  picture  stars  which  makes 
any  news  concerning  them  of  value  to 
foreign  clients,  he  said. 

F.  Douglas  Williams  of  Reuters  de¬ 
clared  that  outgoing  cable  news  has  in¬ 
creased  200  to  300  per  cent  a  day  over 
1914. 

“Expense  is  disregarded  when  the  story 
is  of  importance.”  he  said.  “We  sent 
1,000  words  on  President  Coolidge’s  in¬ 
augural  address.  On  the  first  day  of  the 
disarmament  conference  ILOOO  words 
were  cabled.  We  expect  one-minute  ser¬ 
vice  to  London  and  get  it. 

"Reuters  does  not  attempt  to  reflect  the 
Uniteel  States  abroad  as  a  country  in¬ 
habited  by  grafting  politicians,  drunken 
movie  actors,  drink-crazed  negroes  and 
armed  bandits.  In  our  report  we  endeavor 
to  supply  the  rest  of  the  world  with  a  gen¬ 
eral  and  fair  description  of  what  is  go¬ 
ing  on  in  America.” 

.According  to  Kent  Cooper  of  the  As¬ 
sociated  Press,  that  organization  main¬ 
tains  exchange  relations  with  24  news 
agencies  throughout  the  world.  Practi¬ 
cally  all  of  them  are  using  more  and  more 
news  from  the  L’nited  States. 

“The  United  States  is  getting  a  better 
presentation  of  itself  in  foreign  countries 
today  than  ever  before,”  he  said.  “One 
reason,  however,  why  we  still  import 
more  news  than  we  send  is  that  foreign 
papers  are  smaller,  and  unable  to  carry 
the  amount  of  news  presented  daily  by 
.American  papers. 

“The  United  States  is  becoming  the 
news  center  of  the  world.  Newspapers 
and  press  services  are  so  highly  developed 
here  as  to  quantity  and  speed  it  is  only 
natural  we  should  take  our  place  in  the 
front  rank. 

“Abroad  there  is  no  property  right  in 
news  such  as  the  .Associated  Press  has 
established  here.  This  retards  the  growth 
of  foreign  agencies.  Radio  stations  can 
take  a  Paris  newspaper  when  it  appears 
and  broadcast  all  its  news,  making  it 
.available  free  to  any  newspaper  listening 
in.  This  has  forced  foreign  agencies  to 
ask  their  governments  to  establish  prop¬ 
erty  rights  to  news.” 

George  C.  Shor,  editor  and  manager. 
International  News  Service,  believes  bet¬ 
ter  cable  facilities  furnished  by  American 
companies  have  contributed  largely  to 
American  domination  of  world  news. 

“American  cable  companies  are  making 
so  much  progress  in  giving  American 
press  services  direct  contact  with  Europe, 
and  thereby  with  Asia,  that  New  A’ork 


world  as  soon  as  cable  reorganization  has 
been  completed. 

“There  is  no  question  but  that  the  out¬ 
flow  of  American  news  is  increasing. 
However,  I  believe  that  it  is  not  a  sudden 
recognition  of  its  value,  though  that  does 
enter  into  it.  It  seems  to  me  more  a 
recognition  by  foreign  countries  that 
world  news  is  liandl^  more  fairly  and 
expeditiously  by  American  press  associa¬ 
tions.  They  know  U.  S.  news  is  general¬ 
ly  free  from  propaganda. 

“A  modern  development,  hastened  by 
.American  press  service  contacts  witli 
foreign  newspapers,  is  the  increased  in¬ 
terest  in  ‘spot’  news.  Formerly  German 
newspapers  ran  political  and  diplomatic 
leaders  on  their  front  pages.  Now  they 
are  using  spot  news  as  Americans  know 
it.  .A  revolution  is  going  on  all  over  the 
world  in  newspaper  front  pages  and 
.American  press  services  are  responsible 
for  it.” 

One  of  the  pleasant  surprises  awaiting 
foreign  correspondents  arriving  here  is 
the  ease  with  which  they  can  interview 
high  government  officials. 

“Every  member  of  the  foreign  corps  is 
tremendously  impressed  by  this,”  said 
Percy  Bullen.  “There  is  no  red  tape  to 
untangle  in  getting  to  high  government 
officials.  In  the  receptions  by  the  spokes¬ 
man  for  the  White  House  after  the  Cab¬ 
inet  meetings  each  week,  representatives 
of  foreign  newspapers  are  allowed  to  line 
trp  with  members  of  the  Washington 
corps.  I  cannot  claim  that  similar  priv¬ 
ileges  have  always  been  enjoyed  by  Amer¬ 
ican  representatives  abroad. 

“The  hospitality  shown  the  foreign 
press  at  Washington  during  the  war  had 
a  very  salutary  effect  on  London,  Paris 
and  Berlin,  where  an  effort  is  being  made 
to  give  equal  privileges  to  .American  re¬ 
porters.  The  Foreign  Office  in  London 
now  has  an  official  spokesman  who  is 
willing  and  sometimes  able  to  answer  any 
question  of  legitimate  news  interest.” 

All  correspondents  and  press  service 
executives  interviewed  agree  that  the  eyes 
of  the  world  are  turning  more  and  more 
toward  the  United  States  in  matters  of 
international  interest. 


Should  Senate  debate  be  limit¬ 
ed  during  the  “precious,  last 
hours  of  the  session”? 

.An  editorial  opinion  on  this 
subject,  to  be  of  value,  should  be 
based  upon  a  study  of  the  facts 
— the  history  of  the  Senate’s 
rules  and  procedure,  how  they 
have  been  used  or  misused. 

The  facts,  obtained  by  pains¬ 
taking  research  and  presented 
without  bias  or  expression  of 
opinion,  are  contained  in  our 
report  which  was  mailed  to 
clients  on  March  12. 

EDITORIAL  RESEARCH 
REPORTS 

WASHINGTON 

1425  C.  Street  Washington,  D.  C. 


f  zague  of  Nations,  the  Dawes  plan,  is  bound  to  become  the  news  center  of  the 

iJfparations.  _  _ 

United  States  has  attained  a  place  _ 

|5tit«st  influence  internationally  be- 
of  its  disinterested  attitude  and 


Furay  has  also  been  impressed  by 
fscreased  interest  in  sporting  events 
W  South  .America. 
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First  in  the  World 

In  January,  1925,  The  New 
York  Times  published  a  greater 
volume  of  advertising  than  any 
other  morning  newspaper  in  the 
world — 2.270.346  agate  lines. 

In  The  Times  ptiblished  more 

n.-iti'inal  and  hical  display  advertising 
than  any  other  momingr  newspaper 
in  the  I'nited  States. 

OTHER  RECORDS: 

The  Secead  New  Terk 
New  Terk  Tiaee  Newspeper 
Axate  LkiM  Afate  Lines 
February,  1»2S .  1,SS4.13Z  1.172422 

January  and 

February,  II2S.  2,57l.in 

The  yev  1124.  .Zt^O.SZA  1MM4S4 

Even  more  significant  than  the  volume 
was  the  character  of  the  advertiainr. 
.Ml  advertisements  submitted  for  pub¬ 
lication  in  The  Times  are  subject  to 
its  censorship  and  false  or  misleading 
announcements  are  declined. 


Permannit 
roads  are  a 
good  inz'estment 
— not  an  expense 

Why 
America 
Must  Have 
More  Paved 
Highways 


Almost  every  section 
of  the  United  States  is 
confronted  by  a  traffic 
problem. 

Month  by  month  this 
problem  is  becoming 
more  and  more  serious. 

Hundreds  of  cars 
pass  a  given  point 
every  hour  on  many  of 
our  state  and  county 
roads.  Down-town  city 
streets  are  jammed 
with  traffic. 

Think,  too,  how  nar¬ 
row  many  of  our  roads 
are,  and  how  compara¬ 
tively  few  paved  high¬ 
ways  there  are  in  pro¬ 
portion  to  the  steadily 
increasing  number  of 
cars. 

If  the  motor  vehicle 
is  to  continue  gpving 
the  economic  service  of 
which  it  is  capable,  we 
must  have  more  Con¬ 
crete  highways  and 
widen  those  near  large 
centers  of  population. 

Every  citizen  should 
discuss  highway  needs 
of  his  community  with 
his  local  authorities. 

Your  highway  offi¬ 
cials  will  do  their  part 
if  gfiven  your  support. 

Why  postpone  meet¬ 
ing  this  pressing  need? 

.An  early  start  means 
early  relief. 


PORTLAND  CEMENT 
ASSOCIATION 

1 1 1  W.  Washington  SL 
CHICAGO 
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NEW  RULE  FOR  A.  B.  C. 
AUDITS 

(Continued  from  5) 


at  mcftiiu  of  the  New  York  News- 

lUTKT  (‘■‘jMiiiitife  .in-i  ’lie  of  Directors 

of  the  Hureaii. 

“  ‘The  next  nvul.-ir  Tneeun»;  of  the  Hoard 
of  Directors  will  be  held  at  the  Helinont  Hotel 
New  York  City,  on  Friclay,  March  6.  Would 
it  he  convenient  for  your  committee  to  confer 
tvilh  the  Hoard  at  3:00  p.  m.  on  that  date? 

“  AUDIT  HUKKAU  OF  CIRCULATIONS, 

‘  ‘STANUKY  CLAGUi:. 

**  ‘Man?jfin£»  Director.’ 

"Tills  invitation  was  acocpteil  and  at 
the  ineetiiiR  between  the  Committee  of 
l-'ive,  representing;  tlie  New  York  incni- 
hers,  aiicl  tlie  A.  H.  C.  Board  of  Directors 
held  at  the  Belmont  Hotel  on  March  6 
there  was  for  several  hours  a  general 
<liseu>sioii  of  the  ilisagreements  existing. 
At  the  request  of  one  or  more  of  the 
directors  for  a  concrete  statement  of  the 
position  of  the  protesting  members  the 
following  written  statement  was  suh- 
niitted  by  the  Committee; 

■■  'To  the  contentions  of  the  A. 

B.  C.  management  seeking  to  justify 
its  ilemand  for  all  books,  ledgers  and 
payrolls  and  records  of  whatever 
character  demanded  at  any  time  and 
umler  any  conditions,  the  majority 
of  the  A.  B.  C.  members  in  New 
York  cannot  agree,  but  they  do 
agree,  that  when  an  A.  B.  C. 
auditor  states  in  writing  to  a 
publisher  that  real  or  seeming  ir¬ 
regularities  in  the  circulation  ac¬ 
counts,  require  the  examination  of 
records,  ledgers  or  payrolls,  outside 
the  circulation  records  and  related  ac¬ 
counts,  that  upon  the  presentation 
of  such  statement  by  the  auditor 
any  record  siiecilically  de>ignate<l  in 
writing  by  him  as  neco-ary  for  his 
intelligent  investigation  'if  circula¬ 
tion  shall  be  provided.' 

‘‘Objection  was  ma<le  b>  .several  of 
the  directors  to  the  opening  clauses  of 
the  statement  and  several  inelTective 
words  were  made  by  the  protestants’ 
committee  to  restate  wh.it  was  termed 
‘the  preamble,  to  the  sati-taction  of  the 
directors. 

"President  Harn  linally  made  a  sug¬ 
gestion  which  resulteil  in  the  reilrafting 
by  tlie  protestants'  committee  of  the  open¬ 
ing  clauses  of  its  stati-ment  so  that  they 
read : 

"'The  .\udit  Bureau  'if  lireula- 
tions  having  received  a  protest  from 
the  majority  of  it-  New  York  City 
newspaix.‘r  members  as  to  certain 
ilemands  by  the  auditors  for  records, 
ledgers  and  payrolls,  it  has  been 
mutually  agreed  that  the  following 
is  the  interpretation  of  that  section 
of  By-Law  No.  1  refering  to  de¬ 
mands  for  records.  Then  followed 
the  provision  worded  as  first  olTcred 
by  the  protestants'  committee :  "that 
when  an  A.  B.  C.  auditor  states  in 
writing,”  etc.’ 

"Managing  Director  Clague  asked  that 
this  revised  document  be  left  for  the 
consideration  of  the  Board,  stating  that 
the  committee  would  be  advised  the  next 
morning  of  the  Board's  action. 

"During  the  following  forenoon  the 
chairman  of  the  protestants’  committee 
received  the  following  letter : 

“  DkaR  Mb  liRF.SSAH.SN  ; 

“  '.\fter  your  licparture  yesterday  the  tward 
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National  Advertisers 
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MaHirUlcv  Bldff.  Ljttnn  Bldf. 

New  York  Chicago 


carcltilly  ihe  document  left  by  you. 

Knclo-scd  t'ititl  Copy. 

“  ‘Also  find  copy  of  the  statement  with  a 
•sli^du  ;*nundnicnt  made  by  our  board 

“  ‘As  this  is  a  matter  of  interest  to  all  ne\NS- 
paitr  meml'crs  of  the  Hureau,  and  the  Na- 
ti-'ral  Ne\Nsp.aper  Divisional  Committee  having 
been  created  for  the  pitrpose  of  rendering  ad¬ 
vice  on  matter**  of  this  character  it  was  felt 
proj-cr  that  it  should  be  referred  to  them  for 
their  opinion. 

“  ‘This  was  done  liy  uire  last  night  and  im- 
nie«liatcly  ni>on  reccii>t  of  their  replies  I  will 
iret  in  cr mmtmicatu‘r.  with  you. 

“‘AUDIT  BUREAU  OF  CIRCULATIONS, 
'“STANLEY  CI-AGUE, 

*'  ‘Managing  Director.* 

“The  ‘slight  amendment'  referred  to 
was  the  elimination  of  the  words  ‘it  has 
tieeii  mutually  agreed  that.’  This  change 
had  the  effect  of  changing  the  interpreta¬ 
tion  from  a  joint  act  participated  in  by 
both  disagreeing  jiarties  to  an  interpreta¬ 
tion  promulgated  wholly  on  the  initiative 
of  tlie  Bureau. 

“Forty-eight  hours  later,  this  time 
being  allowed  for  the  proimsed  considera¬ 
tion  by  the  Newspaper  Divisional  Com¬ 
mittee,  Mr.  Clague  addressed  another 
letter  to  the  protestants’  committee, 
attaching  thereto  a  draft  of  that  commit¬ 
tee's  proposal  but  with  the  mutual  agree¬ 
ment  clause  again  omitted.  Mr.  Clague's 
letter  read : 

" 'Dfab  Mb.  r.RFSAvMw: 

“  ‘Enclosed  find  copy  of  the  document  which 
I  forwarded  with  my  letter  of  March  7,  in 
reply  to  the  prote**!  of  the  New  York  City 
new  'ipaper  pnblisht  r«. 

“  *This  document  you  may  consider  to  be 
the  Bureau’s  formfil  reply  to  this  protect  pre- 
**ented  by  your  committee. 

“  ‘The  Bure.au.  however,  tUtes  not  feel  abso¬ 
lutely  satisfied  with  this  interpretation,  but 
i*.  willing  to  allow  it  to  go  int«i  oi'cration  for 
the  puri*c»sc  of  determining  whether  it  is  prac 
fic.'d. 

"  ‘There  are  two  features  iu  this  iiiterpveta- 
ticn  which  may  cause  difficulty.  One  is  the 
words  ‘in  writing.”  Thi**  may  defeat  the  pur¬ 
pose  of  ><»th  the  publishers  and  the  A.  B.  C‘., 
because  it  might  make  the  auditors  hesitant 
at)Out  a-king  for  certain  documents  because 
they  Could  iu)t  feel  definitely  sure  that  they 
would  prove  anx’thing  in  the  final  anlvsis.  and 
yet  without  them  they  might  not  very  well  go 
along  with  a  sequential  audit. 

”  ‘Further  the  auditor  might  hesitate  to  ask 
for  the  dticiiments  because  of  the  danger  of 
starting  a  controversy  over  something  'that 
eventually  might  not  prove  to  lie  imiK«rtant. 
and  yt'i  to  It  certain  that  he  wa^  making  a 
thorough  audit  he  would  nec«l  thc-Re  •l-H.numnt'* 
at  that  time. 

”  *\V  c  also  feel  that  to  the  paragraph  which 
reads:  “When  .an  A.  B.  C.  .auditor  st.ttes  to  the 
fuiblisher  that  real  or  seeming  irregularities  in 
the  circulation  account!*,  etc..’*  there  should 
Ik?  added  the  wonls.  “or  that  he  cannot  c<»n- 
-cicntiously  certify  t«  publisher’s  figure-  with¬ 
out  the  examination  of  records.  le«Igers.  etc.” 

“  *Thi<  wouM  make  it  le--  embarrassing  f<ir 
the  auditcr,  and  although  we  have  not  included 
it  ui  the  diTununt  we  \ou  will  agree  with 

”<  that  it  shr.uld  be  addeil 

•'AUDn  BUKE.M'  OK  Ul  Rri' I  ATIONS, 

“  STANLEY  I'L AU.UK. 

“‘Managing  Ihrecior.’ 

‘■'IT)  Mr.  ('lat;uc*s  letter  the  protestaiit's 
ccimmittee  replied  as  follows : 

“  My  Dk\r  Mr.  Cpagi  f.: 

”  ‘The  committee  representing  the  prote-ting 
New  York  newspaper  memlicrs  of  the  Audit 
Bureau  of  rirculali(*ns  does  not  believe  that 
the  form  of  interpretation  of  By-law  No.  1  at- 
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adequately  covered  without 
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Inched  to  your  letter  of  March  9,  1925;  if 
coupled  with  the  terms  of  your  letter  is  a 
pr-iper  settlement  of  the  question  at  issue. 

“  ‘To  the  iuterpretation  itself,  minus  the 
qualifying  paracraphs  of  your  letter,  the  com¬ 
mittee  representing  the  protesting  members 
having  proix  <etl  it.  is  liound  to  agree  and  docs 
hereby  cimniit  the  New  York  newspaper  mem- 
Ikts  which  it  represents  to  the  provisions 
therein  sti]'ulated. 

“•!.  E.  BRESNAH.NN.  Chairman. 

“‘EDWIN  G.  MARTIN, 

‘“HOWARD  DAVIS. 

“‘TAMK.^  C.  DAYTON. 

‘“FRED  A.  WALKER.’ 

"The  above  constitutes  a  complete 
statement  of  the  original  protest  and  the 
meetings  and  correspondence  which  have 
followed  it. 

“J.  F.  BRESNAHAN.  Chairman. 
“EDWIN  G.  MARTIN 
“HOWARD  DAVIS 
“JAMES  C.  D.VYTON 
“FRED  A.  WALKER." 


THE  VIEWPOINT  OF  THE 
A.  B.  C. 


Mr.  Clague,  asked  by  Epitor  &  Pub- 
i.isHF.R  to  outline  the  bureau’s  viewpoint, 
said  it  could  not  he  better  stated  that  it 
was  in  a  letter  he  sent  to  a  New  York 
ncwsiaper  publisher,  during  the  contro¬ 
versy. 

He  submitted  a  copy  of  the  letter  which 
follows : 

“Mr.  Hoffman,  the  bureau’s  New  York  man¬ 
ager,  has  written  me  at  Imgth  cmicerning  his 
c«.iivers.atioii<  with  you  regarding  t’.ie  examina¬ 
tion  by  our  auditor  of  the  general  ledgers  of 

the  - - - - -  lieforc  completion  of  the 

|K  tiding  audit. 

“I  delayed  writing  you  iTcause  the  matter 
-cemed  to  me  to  lie  so  serious  that  I  desired  to 
-ecurc  other  onininiis — not  on  the  |»articular 
case  rf  the  — - .  hut  iqicm  the  gen¬ 

eral  principle  involved,  and  to  that  end  have 
consultetl  with  se\*eral  of  our  directors  and  have 
;dso  called  ffito  conference  a  numlter  of  our 
auditors  from  this  immediate  vicinity. 

“Without  at  fir^t  expressing  my  views  to 
them.  I  asked  the  .aiiditor>  if  they  could  con- 
scientii»u**ly  Men  .m  audit  with  restrictions  oii 
iii-iTCtion  of  all  tlu  U-oks  of  a  publisher  mem- 


Condensed  iValue 

The  most  valuable  part  of  a  news¬ 
paper’s  circulation  is  the  circula¬ 
tion  in  its  trading  area.  A  dis¬ 
tinct  advantage  of  The  New  York 
Sun  as  an  advertising  medium 
is  the  fact  that  practically  all  of 
its  circulation  is  in  New  York 
City  and  Suburbs.  Of  its  total 
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fifty-mile  Trading  .Area.  The 
Sun  has  a  larger  proportion  of 
its  circulation  in  this  territory 
than  any  other  New  York  news¬ 
paper — morning,  evening  or  Sun¬ 
day. 
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bcr.  Without  exception  they  decktred  thR 
c«»uld  not  <1o  so. 

“The  directors  of  the  bureau,  with  ; 
have  consultctl,  exprc.«v^ed  the  unqualified 
ion  Uiat  if  this  restriction  were  placed 
bureau,  we  might  as  well  close  up  the  r 
the  Audit  Bureau  of  Circulation.',  atd 
tini:e  attempting  the  business  of  v 
culation  statements. 

“As  a  matter  of  fact,  the  demands 
mcmlicrsliip  for  more  thorough  audits  an 
the  reverse  of  the  request  you  make, 
often  than  not  we  are  criticized  by  ; : 
1>oth  large  and  small,  because  they  > 
-lo  not  delve  deep  enough.  I  believe  I  am 
-aying  that  a  large  majority  of  our  - 
would  agree  with  the  directors  and  :  : 

“With  these  views  of  the  A.  B.  C. 
and  the  A.  B.  C.  directors  I  heartily 
To  me  this  matter  strikes  at  the  very  ■ 
the  service,  which  the  A.  B.  ('.  is 
to  adverti.«5ers.  advertising  agent-*,  ard 
trs  alike. 

“To  deny  the  right  of  aece-s  to  ‘any 
records  considered  by  the  bureau  to  be 
sary  in  the  making  of  an  audit’  as  : 
in  Article  I  of  the  bureau’s  liy-laws. 
the  iTginniug  anil  the  end  of  an 
which,  I  think  you  will  agree  with  » 
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]:«1  8re.it  things  tor  the  pul>lishing 
advertising  business — csitecially  the  news- 
r  business.  To  undermine  the  confidence 
,  established  is,  I  ho|»e,  unthinkable. 

-JV  object  of  examination  of  the  general 
is  to  substantiate  the  subsidiary  records 

. -  ami  to  analyze  accounts  which  are 

in  the  general  ledgers  to  determine 
,  those  accounts  have  any  bearing  on 

-jf  the  bureau  isere  ilenied  the  light  of  ac- 
.  to  these  records  it  is  obvious  that  many 
Up*  processes  could  be  dcviseil,  ixhich 
;  invalidate  the  work  of  the  auditor  and 
?  the  audit  of  small  value  to  all  concerned: 
fici  the  result  would  l«  not  only  to  place  in 
the  interests  of  advertisers,  but  se* 

•  injury  to  every  honest  publi'*her  would 
result.  \Ne  have  had  many  cases  where  it 

■  only  through  the  examination  of  the  general 
.'i  and  in  revelations  «livtdged  thnmgh 

■  payrolls  that  irregularities  have  l>een  dis- 

•ft  is  true  that  in  some  case^  the  books 
contain  confidential  information,  but  in 
10.500  audits  that  have  l«een  made  I  do 
know  of  a  single  case,  in  10  years’  exiic- 
where  an  auditor  had  violated  the  con* 

-  imposed  in  him.  Our  men  are  of  a 
r  tTfie — the  same  class  of  men  to  whom  you 
!  yield  up  your  records  in  mak- 

:  a  financial  audit,  and  I  feel  sure  that  after 
:  consideration  you  will  agree  with  me  on 

*  smndness  of  the  bureau's  position. 

Is  conclusion,  may  I  say  that  not  in  all 
do  we  deem  the  ofiening  of  the  general 
•  •  necessary,  but  when  it  is  necessary,  we 

■  insist  on  the  right  outline*!  in  Article  I 
ic  by-laws. 

1  hope  we  can  have  your  approval  of  this 
-f'Ml  principle  and  in  return  I  will 
Twi  my  }>ersonal  assurance  that  in  tvrry 
kmanly  possible  that  confidence  will  be 

Hr.  Clagm-  emphaticaly  denied  the  suggestion 
the  bureau  had  any  interest  in  examining 
Ktof.nts  i)ertaining  to  detail^  of  mergers 
Tfsspajter-*  or  t>ther  publications, 
n  mergers  v\e.hase  absolutely  no  interest,  or 
jarrolls  <»r  profit  and  loss  account.^  only  in 
.'C  '  where  it  is  possible  circulation  items 
istoK-etb**  he  said. 

.'opportiiiR  Mr.  Ganue  in  tlic  con- 
r.  that  there  should  be  no  restric- 

■  on  the  examination  of  publisher 
N-  in  the  making  of  a  circulation 
•  was  R.  F.  R.  Huntsman,  of  the 
f  .vn  StaiuiarJ  I’nion. 

"Vt  thorouRhly  believe  it  is  vital  that 
S:'jbli>!ier  books  should  be  open  to  the 
I  ;:t  Bureau  of  Circulations,"  he  said  in 
iiiiiciit  to  Editor  &  P1RI.1SHKR.  ‘‘The 
rianl-Union.  one  of  the  earliest  .\.  B. 
awnbers  and  the  first  newspaper  mcm- 
ia  BrcH)klyn.  has  always  furnished  the 
with  all  such  hooks  and  records 
will  coiitimie  to  do  so." 

1; 

COAST  ‘‘SPECIAL”  EXPANDS 


),  Kimball-Mogenion  Co.  Opens  New 
New  York  and  Chicago  Offices 

n 

■  rtderje  .\.  Kimball  has  purchased  an 
jl  •  in  the  M.  C.  Mogensen  &  Co., 
newspaper  representatives  on  the 
Coast,  and  the  new  organization 
to  he  known  as  the  Kimball- 
'  '-Ml  Company  has  opened  offices  in 
York  and  Chicago.  Mr.  Kimball 
resident  and  M.  C.  Mogensen.  vice- 
'"t  and  general  manager. 

^new  firm  now  maintains  offices  in 
^  ■  Francisco,  Los  .\ngeles,  Seattle,  New 
"  and  Chicago. 

’  Kimhall  has  been  for  the  past 
■s  in  the  newspaper  advertising 
tatives  business  in  the  Eastern 
■_  of  the  country  and  recently  dis- 
of  his  interest  in  the  John  Budd 
ny,  which  organization  he  had  been 
fcr  17  years. 

Mogensen,  as  a  Pacific  coast 
per  representative  is  well  known 
ern  as  well  as  Western  publishers. 
Ms  represented  for  a  number  of 
Ae  Nnv  York  World,  PhUadcIpUm 
t  Ledger,  St.  Loxtis  Post-Dist’otch 
tther  important  newspapers. 

F.  Middleton  joined  the  organiza- 
^manager  of  their  Giicago  office. 
JddU'ton  entered  the  newspaper 
i^resent.itive  field  and  the  Chi- 
•fntory  24  years  ago,  as  vice-pres- 
*®d  western  manager  of  the  I.  P. 

Spcci.al  .-Xgcncy.  .\fter  19 
■*ith  the  McKinney  organization 
of  his  interest  in  the  com- 
For  the  past  5  years  he  has  been 
of  the  Ne7C  York  World’s 
business,  with  headquarters  at 
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RADIO  LEGISLATION  MEAGER 

68th  Congress  Passes  But  Two  Meas¬ 
ures  Affecting  Industry 

The  r.adio  interests  emerged  from  the 
Sixty-eighth  Congress  wtih  only  one 
shred  of  the  legislation  that  was  pro¬ 
posed  for  the  impnwement  of  the  in¬ 
dustry. 

This  was  the  authority  granted  by 
Congress  to  the  State  Dei>;irtnient  to  call 
an  international  radio  conference  at 
Washington,  with  ?75,OtK)  provided  for 
expenses.  , 

The  Department  announce<l  this  week 
it  was  holding  back  its  plans  for  the 
conference  pending  the  outcome  of  its 
investigation  of  a  report  that  the  French 
are  contemplating  a  postponement  of  the 
international  telegraph  conference  sche<l- 
iilcd  to  be  held  at  Paris  this  spring. 

September  next  had  been  fixe<l  as  a 
tentative  time  for  the  proposed  Wash¬ 
ington  conference,  but  if  the  Paris  gath¬ 
ering  is  deferred  until  the  fall  the  State 
Department  m.ay  decide  not  to  hold  the 
Washington  meeting  until  next  year. 

Official  invitations  are  to  be  sent  to 
approximately  50  foreign  nations  to  par¬ 
ticipate  in  the  Washington  conference. 

The  Sixty-Eighth  Congress  otherwise 
dealt  inconsiderately  with  radio  legisla¬ 
tion  except  to  pass  the  Jones-Free  reso¬ 
lution  extending  the  use  of  the  navy 
wireless  for  news  broadcasting  purposes. 

.■\n  appropriation  requested  by  the 
Commerce  Department  for  increasing  its 
radio  field  force,  after  being  rejected  by 
the  House  and  reviveil  by  the  Senate, 
was  finally  “killefl"  in  committee  con¬ 
ference. 

The  Perkins  bill  directly  involving 
broadcasting  through  its  proposed  regula¬ 
tion  of  the  use  of  copyrighted  musical 
productions  also  failed  to  get  anywhere 
despite  the  corps  of  musical  authors, 
composers  and  producers  wlio  descended 
upon  Congress  to  testify  at  the  extensive 
liearings  on  it.  An  attempt  will  be  made 
to  bring  the  measure  back  to  life  in  the 
new  Congress  when  it  meets  next  Decem- 
iicr. 

Wegrzynek  Heads  Foreign  “Special” 

M.  F.  Wegrzynek.  for  the  last  five 
years  general  manager  of  Xew  York 
Xouy  Sziiat,  Polish  daily,  and  executive 
secretary  of  the  .Xssociation  of  Foreign 
Language  A.  B.  C.  Puhlisliers,  has  re¬ 
signed  both  positions  to  become  president 
of  the  -Xmerican  .-Xssixiation  of  Foreign 
Language  Xeyvspapers.  Inc.,  Xew  York, 
-.IK-.-ial  agency  in  the  foreign  language 
market.  M.  J.  Pessin  becomes  treasurer 
.ind  manager  of  the  media  department ; 
losepli  Ellner  remains  secretary  and  man¬ 
ager  of  the  research  aiKl  ci>py  department. 

S.  C.  Weekly  Now  a  Daily 

B.  V.  Sturdivant,  formerly  manager  of 
the  .Atlanta  branch  of  the  International 
News  Service,  has  leased  the  Union  (S. 
C.)  Progress  from  .-Xllan  Nicholson,  and 
has  converted  it  into  an  afternoon  <laily. 
Another  linotype  has  been  installed. 

McCormick  Left  AH  to  Widow 

Senator  Medill  McCormick  left  an 
estate  upwards  of  $2.000.(XX)  to  his 
widow,  Mrs.  Ruth  .Anna  McCormick  for 
her  life  time.  His  brother.  Col.  R.  R. 
McCormick,  co-editor  of  the  Chicago 
Trihune,  is  urged  to  exercise  suix-rvision 
for  the  Senator’s  son  John  Mc<iill. 

Ozark  Prezs  to  Meet  March  6-7 

The  fifteenth  annual  meeting  of  the 
(Izark  Press  .Association  will  be  held  in 
Springfield,  Mo.,  March  6  and  7,  Eugene 
B.  Roach  of  Carthage,  Mo.,  president  of 
;lie  association,  and  also  president  of  the 
Missouri  Press  Association,  has  aj'- 
nonnccd. 

Bankrupt  Daily  Sold 

.Assets  of  the  Okmulgee  (Okla.1 
Democrat  have  been  sold  at  bankrupt  sale 
for  $42,000  to  H.  H.  Horton,  publisher 
of  the  Okmulgee  Times.  It  is  planned  to 
consolidate  the  two  plants  and  make  the 
Democrat  an  evening  edition  of  the 
Times. 


WEST 

VIRGINIA 

is  well  provided  with 

SCHOOLS 

Its  population  is  nearly 

1,500,000 

89.9% 

BORN  IN  AMERICA 


West  Virginia  annually  spends  mil¬ 
lions  of  dollars  for  the  development  of 
her  public  schools  which  have,  in  return, 
been  rendered  so  efficient,  both  from  the 
standpoint  of  training  and  attendance, 
that  they  have  become  a  source  of  great 
pride  to  the  people  of  the  state. 

West  Virginia  maintains  separate 
schools  for  her  white  and  colored  popu¬ 
lation,  although  the  latter  is  only  5%. 
The  attendance  of  all  children  between 
the  ages  of  eight  and  fourteen  is  com¬ 
pulsory.  The  regular  attendance  of 
students  from  five  to  twenty  years  of 
age  exceeds  360,000. 

Besides  the  regular  scholastic  sub¬ 
jects,  agriculture  has  become  a  regular 
part  of  the  course  of  study  by  law.  West 
Virginia  is  one  of  the  very  few  states 
that  make  such  a  requirement. 

EDUCATE  WEST  VIRGINIANS  IN  THE  MERITS 
OF  YOUR  PRODUCT  THROUGH  THESE  DAILY 
-  PAPERS  - - — - 
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gc't-results’  advertising  is  aimed  at  the  News  and  he  became  advertising  manj;. 
home  reader,  through  the  medium  that  of  the  paper. 

holds  the  family  interest  and  confidence.  In  New  York,  Mr.  Woodward  is  esio 
Department  stores  come  under  this  ruling,  lished  as  a  well  known  newspaper  m 
They  are  the  largest  and  most  scientific  resentative,  representing  the  Chica 
advertisers  in  the  world,  and  they  place  Daily  News,  the  Cleveland  Plain 
the  preponderance  of  this  advertising  in  the  Baltimore  Sun,  the  Boston  Globe, i 
tliose  mediums  that  have  the  w  idest  and  Minneapolis  Tribune,  and  the  Philadelt^^ 
best  rounded  home  reader  interest.  North  American.  In  Chicago  he  is  hj* 

“It  all  sums  up  to  this,”  Mr.  Wood-  of  the  publishers’  representatives  uii'’- 
ward  concluded  in  his  opinion,  "reader  the  name  of  Woodward  &  Kelly,  witi, 
interest  means  simply  that  the  best  news-  branch  office  in  Detroit,  representing 
paper  for  its  readers  is  also  the  best  me-  Chicago  Daily  News,  the  Cleveland  Pt 
dium  for  advertising  and  by  ‘best’  1  mean  Dealer,  and  the  Philadelphia  .\V 
the  newspaper  in  each  territory  that  gives  American, 
its  readers  the  fullest,  latest  and  most  de¬ 
pendable  news  service  at  the  earliest  pos¬ 
sible  moment.” 

During  his  career  as  an  advertising  man 
and  newspaper  representative,  Mr.  Wood¬ 
ward  has  witnessed  the  character  of  ad¬ 
vertising  in  general  improve — he  has 
watched  the  dangerous  and  inflammable 
elements  of  falsity  and  exaggeration 
shrivel  in  the  intense  heat  of  truth  in 
advertising.  He  has  witnessed  the  unique 
metamorphosis  of  the  character  of  the 
newspaper  itself  from  a  page  of  person¬ 
ality — of  great  personalities  such  as 
Dana,  Greeley,  Watterson,  and  others — 
to  the  present  almost  impersonal,  non¬ 
individual  sheet,  with  the  opportunity  _ for 
the  reader  to  form  his  own  opinions 
pretty  much  as  he  likes. 

Mr.  Woodward,  who  began  his  career 
more  than  32  years  ago  as  a  reporter, 
soon  interested  himself  in  advertising,  en¬ 
tering  that  field,  he  says,  when  the  ad¬ 
vertising  man  was  rated  somewhere  on 
a  plane  with  a  high-grade  book  agent. 

After  a  short  seasoning,  he  was  sent 
to  Chicago  by  L.  H.  Crall,  dean  of  New 


NEWSPAPER  MAKERS  AT  WORK 


By  Lucille  Brian  Gilmore 


Providence  Journal  Win*  Prin 

In  the  recent  “Truth  Week”  comp-^^ 
tion  held  by  the  Better  Business  Bura 
of  Providence,  R.  I.,  the  Prot’U.x" 
Journal  won  first  prize  with  their 
display  representing  a  “Truth  Wes? 
scene.  j' 


The  Market— Kansas 


Th«  tlale  that  raUad  tba  bl|gett  cropi  k 
1924— 1S4,2S3.000  botheU  of  wheat  mi 
137*241 ,000  buthelt  of  com,  plus  othar  kl| 
grain  yioldi. 

The  aUt#  where  the  caih  gain  on 
and  com  alone  U  1160*000,000  thU  year-^ 
third  of  the  inerMie  on  these  two  enp 
now  reported  for  the  entire  United  Staio. 


The  only  Kansas  newspaper  that  cevin 
the  entire  state. 

It  gires  co-operation  of  the  finest  kind  Is 
adreiiisers  and  has  beary  coTcrage  if 
Topeka  and  the  Topeka  trade  tefrilir; 
Cirenlation  36,000.  Member  A.  B.  C. 


York  newspaper  representatives  then  and 
part  owner  of  the  old  Chicago  Inter- 
Ocean,  to  represent  Mr.  Crall  in  that  city, 
lie  had  not  been  in  the  West  very  long 
before  he  turned  to  New  York  as  eastern 
representative  of  the  Chicago  Daily 
News,  with  which  he  has  remained. 
Later,  Victor  F.  Lawson  selected  him  to 
round  out  the  advertising  columns  of  the 


Topeka  Daily  Capital 

Topeka,  Kansas 

Arthur  Capper,  Marco  Morrow, 
Publisher  Asst.  Pnb. 


JOHN  B  WOODWARD — “The  beet  paper  for  iti  reader,  is  the  best  medium 
for  advertisers.” 


fN  every  field  of  endeavor  there  are  a  though  it  has  been,  in  some  cases,  rather 
few  who  lead,  a  few  who  have  a  difficult  to  make  either  advertiser  or  pub- 
penetrating  vision  and  recognize  a  truth,  lisher  realize  it. 

and  a  few  who  put  that  truth  in  force  and  “The  newspaper  that  has  the  most 
develop  its  po.ssibilities  for  the  general  rounded  and  develoi)ed  reader  appeal  in 
betterment.  Such  a  one  is  John  B.  its  dejiartments  almost  invariably  carries 
Woodward,  advertising  manager  of  the  the  bulk  of  advertising  that  is  related  to 
Chicago  Daily  News,  who  occupies  a  these  departments." 

place  high  in  the  personal  and  professional  .-Ns  a  specific  reference  Mr.  Woodward 
esteem  of  the  nation's  prominent  students  discussed  the  book  classification  for 
of  advertising.  which  the  Daily  News  maintains  a  tre- 

In  his  long  and  successful  experience  mendous  lead  in  its  field, 
of  32  years  as  an  advertising  manager  “Ten  years  ago,”  he  declared,  “the 

and  publishers'  representative.  Mr.  Wood-  Daily  News  printed  very  little  book  ad- 
ward  has  provided  main-  of  the  ideas  vertising.  It  had  then  no  regular  book 
which  today  form  the  psychological  ma-  department.  The  Wednesday  book  page 
chinery  by  which  newspaper  advertising  was  inaugurated  and  a  reader  interest  in 
has  reached  its  present  effectiveness  as  a  t)ooks  was  developed  by  the  excellent 
sales  engine.  quality  of  the  department.  Publishers  of 

.Among  advertising  men.  he  is  said  to  books  were  quick  to  capitalize  this 
be  the  pioneer  in  insisting  upon  the  co-  aroused  interest,  and  in  consequence  the 
ordination  of  advertising  with  the  edito-  book  lineage  of  the  Daily  News  has 
rial  and  news  features  of  the  paper  with  steadily  increased  and  continues  to  in¬ 
consequent  improvement  of  both.  He  crease  proportionately  with  increasing 
was  one  of  the  few  first  to  make  "reader  reader  appeal. 

interest"  the  keynote  of  solicitation.  ".Advertisers  who  depend  for  results 

“Sheer  weight  of  circulation  docs  not  mainly  uiM)n  advertising  follow  this  reader 
necessarily  mean  reader-interest  and  con-  interest  with  scientific  accuracy,”  Mr. 
sequent  buyer-interest  in  any  particular  Woodward  said.  “The  bulk  of  this  ‘must- 
classification.'’  asserts  Mr.  Woodward. 


45%  COVERAGE 
100%  COOPERATION 


‘HE  First  thought  of 
those  who  advertise 
to  Texans  is  usually 


With  a  circulation  that 
gives  a  45%  coverage  of 
the  New  York  evening 
newspaper  field — without 
duplication;  and  with  the 
most  effective  Merchan¬ 
dising  Service  offered  by 
any  publication  in  Amer¬ 
ica,  the  advertiser’s  first 
choice  for  profitable  sell¬ 
ing  in  New  York  homes 
is  the 


Ballaa  imorntn^ 


— the^ paper  >1 
ProspcTiltfJZoK 


666,886  Daily — at  3c  a  Copy 


Becredt 

Tunes 


The  most 
successful 
of  all 
netes  paper 
consolidations. 


DURING  1924 
The 

Plain  Dealer 

publii^hed 


Los  Ani^eles,  Calif. 

Gained  6.631  Daily  Avera^a  Circulaticn. 

Sworn  CJovprnmont  Sfatoment.  Six  Months 
Bndlne  Sept.  30.  1023.  107.640  Dally.  Six 
Months  Endlnsr  Sept.  30.  1024.  174. 2S0  Dally. 
Increase  In  Dally  Avorace  Circulation,  6.631. 


Evening 

‘220.000 

1 

—  Sunday 

2<p,ooo 


of  ALL  the  National  lineage  ap¬ 
pearing  in 

ALL  Cleveland  Newspapers 

J.  B.  NToodward  Woodward  &  Kelly 

110  E.  42d  St.  Security  Bldg. 

New  York  Chicago 


IHENEWYDRKBOWI 

tOaol^QMil 


REPRESENTATIVES : 

R.  W.  Moloney,  604  Timet  Bld^.,  New  York. 
O.  Lo^an  Payne  Co.,  401  Tower  Bldff.,  6 
North  Michigan  Ave..  Chicaro. 

A.  J,  Noiria  HiU,  710  Heart!  Bldff.,  San 
Francitco. 
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>UR  OVN  VOR!£) 

"or  Letters 


ing  article  in  this  publication  for  trade  C*"ip-u>y.  »f  -Vlsrmiac, 

_ ^,1.  _ _ •  L..  I _ •  Mich.,  huiUlcr*  ot  ITiris-lratt  motor  lioats.  and 

P?P£f,  editor  IjcHeiir  l.alxiratories,  of  Cleveland,  makers 

of  The  Clothier  ond  TurHlsheKf  ^nd  n«is  of  iK*rfuines,  soaps  and  Rcnrru!  toilet  articles. 


By  JAMES  MELVIN  LEE 


WEEK'S  AD  TIPS 


■rSPECIALLY  timely  is  the  little  bull's-eye  in  “The  Wide  Open  Purse  and 
volume  “Freedom  of  the  Press’’  High  Local  Taxes"  which  he  contributes 
(Columbia  University  Press)  by  Samuel  to  The  Nation's  Business  for  March. 
Arthur  Dawson — a  study  somewhat  in  ♦  »  ♦ 

t  .1—  1 _ 1  “ - TVTirWCPAPPR  will  find  n 


for  Its  title  “Bring  Out  the  Blue  Pencil,  J.  A.  Snyder  Cempany,  a»  South  Ij  Salle 

FHitnri!  anrl  Stnn  Riivinir  ‘I  ive  Plants  »»■■«*.  ChicaKo.  .Small  schedules  being  is.iued 
tLOllOrs,  ana  stop  HU\ing  Live  riants  newspapers  on  John  Howard 

W  ith  Dead  Leaves  .  Comoany,  Batavia,  111. 

Stew&rt  Davis  AdvertHkif  Company,  400 
'  North  Michigan  avenue,  C'hicagtK  Schedule* 

are  lieiiuf  sent  ixit  on  the  William  Wriifley 
WEEK'S  AD  TIPS  Company,  Chicago. 

U.  S.  Advertising  Corporation,  30  North 
Michif?an  avenue.  vTiicaffo.  Ctwtracts  bein^ 
>  I  sent  i>ut  ^renerally  on  the  Willys  Overland 

Walt  Blosser  A  Co..  410  North  Michigan  roledo,  O. _ 

Untlevard,  Chicago.  Texas  and  Oklahoma  ^  ^  i-j 

papers  are  receiving  orders  on  the  General  Lapeer  (Mich.)  Weeklies  Consolidate 


Automotive  Corporati«m,  CTiicago. 

Chambers  Agency,  Inc.,  339  Carondelet  street. 


^taiTof  the  legal  doctrine  of  “qualified  TVEWSPAPER  people  will  find  a  cer-  *?*•’  n”  ..^he  Lapeer  (Mich.)  County  Press  and 

detail  o*  "  -I*  •  .1  ^  r  a.  •  'a  a.  •  **0  i£  T'  *»  New  Orleans.  Now  handling  account  of  the  the  Tatcer  ClorxOH  both  weeklies,  were 

privilege.”  After  outlining  the  scope  of  -^^tain  interest  in  Segelfoss  Town  fh.^mf*rlain-Hunt  Academy,  Port  Gibson, 

Qualified  privilege”  Mr.  Dawson  takes  (Alfred  A.  Knopf),  which  has  been  Mi,».  merged  with  the  issue  of  I- eb.  25.  The 

uo  the  development  of  the  libel  law  in  translated  from  the  Norwegian  of  Knut  o  Engiwing  Company,  440  combined  paper  which  retains  the  name 

1  J  .....1,  rofor.nro  tr.  nnhi:  H-jmeno  bo  I  ‘t  ‘ir-r.ft  horaiiso  r>f  tho  South  Dearborn  Street,  thlcag(X  (opy  being  ot  County  Press  IS  pilhlished  by  H.  M. 

1  England  with  special  rcterence  to  oubfi-  Hamsun  by  J.  iL  5>cott,  because  ot  the  ^  general  list  of  newspapers  on  the  Myers  and  \V  P  McGuire  Mr  Mc- 

'Cation  of  parliamentary  debates.  He  part  played  by  The  Segelfoss  ^e^i•s  in  Leslie  F.  Muter  Company  (radio).  Chicago.  auu  » .  i.  j^uuuc.  .n.  .le 

ITT  Then  traces  the  struggle  in  America  with  the  tale.  To  this  Norwegian  novelist  the  Conover-Mooney  Company,  in  West  Monroe  lormerly  managing  editor  ot 

'la  like  emphasis  upon  the  reporting  of  newspaper  press  has  the  same  weaknesses  -Schedules  are  Iwmg  ^it  to  the  Wwierifiin  Boy,  and  was  at  one  time 

iiKc  ‘T'  u  ai  a.1  I  at.  p v \v si»ai»ers  grenerally  on  Summers  Medical  a<;sistant  citv  editor  of  the  New  York 

legislative  proceedings.  To  both  the  and  the  same  corruption  as  those  por-  Company.  South  Bend  Ind  euuor  oi  me  to 

.1  _ i;k„i  ...,1  rJ. _ _ ; _ .a....:.: _ r- _ _ _ ir,...  t  nne.c 


Conway*Manning  Advertising  Company,  Kan¬ 
sas  City,  Mo.  Kansas  City  Pechtin  Company, 
Inc.,  4J1  l>elaware  street,  Kansas  City.  Mo., 
will  start  an  advertising  campaign  shortly  in 
('hicago,  u|M*n  which  future  advertising  will 


judicial  interpretation  of  libel  laws  and  trayed  in  most  American  fiction.  Conway-Manning  Advertising  Company,  Kan- 

to  the  present  status  of  “qualified  privi-  *  •  *  »as  City  Mo  Kansaa  City  Pechtin  Company, 

lege”  he  gives  a  chapter  In  conclusion  U  C.  BROWN,  assistant  director  of  win’ ,ti^rt ‘^n“advert’is"^ ’cam“^L?gn ‘sW 
he  speaks  somewhat  briefly  of  qualihed  •  the  Bureau  of  Standards  at  Washing-  iTiicago,  uix’n  which  future  advertising  will 

orivilcge’*  as  a  requisite  of  democracy,  ton,  explains  how  scientific  research  and  K^eatly  dciH'tul. 

•ihe  general  theme  of  the  volume  is  advertising  can  work  together  in  his  wTwk* 

thus  summed  up  by  a  quotation  trom  the  article  A  Scientist  Looks  at  Advertis-  count  of  the  New  York  office  of  Adair  Realty 

ArcopQgitica  by  Milton:  ing,”  which  he  contributes  io  The  Nations  and  Mort^rage  Company. 

Ld  though  all  the  wind,  of  doctrine  were  ^isiness  for  March.  This  article  Sh^hl  'rk~rne^al^rTi^Ve*i^spTp:!?,*{;rn‘^ 

let  looM  to  play  upon  the  earth,  M  Truth  be  be  marked  and  passed  along  to  members  ,riit  copy  on  the  U.  S.  Gypsum  Company, 
ill  the  field,  we  do  injuriously  by  licensing  and  advertising  staff.  thicaga 

lirohibitinK  to  misdoubt  her  strength.  Let  her  ♦  •  *  CuiuUach  Advertising  Compuiy,  400  North 

Falschootl  grapple;  who  ever  knew  Initn  -mTT-ii-cn  \  Tvr?D  i  tin  Michigan  avenue,  Chicago.  Placing  account  of 

put  to  the  worse,  in  a  free  and  open  encounter?  TV  LS\  SPARER  workers  who  handle  i'hillipsbom,  Inc.,  Chicago,  manufacturers  of 

Mr.  Daw  son  is  to  l)e  congratulated  health  copy  will  find  many  topics  w.m^’s  wiring  appa -el 

.«v,n  the  rlearni-ss  with  which  he  has  W'Orth  ethtorial  treatment  mention  in  North  Michigan  ave- 

tipon  the  clearness  Wltn  wnicn  tie  nas  1  jr.  t  I.C  Vec”  ri  :».1e  GTiu-ago.  Contract,  are  being  wnt  out 

itressed  the  pivotal  points  in  this  struggle  »' nen  Loses  us  ^est  (LIUie,  i^merally  on  the  Peprodent  Company,  Chicago. 

ffApdFifn  oil  tllc  Dcirt  of  tlic  news-  x>rown  vt  Lo. )  by  Abrftluim  Alycrson,  MscManus,  Incoirpovsted,  of  Detroit,  New 

^7  TVnrtJca  V  everv  cliamer  D-  Professor  of  Neurology  at  Tufts  York  Oeveland  and  Toledo,  ha,  been  selected 

paper  press.  1  ractically  every  cliapter  ^  .f  Medicine  School  The  hie  storv  “*  advertising  counsel  by  the  following  com- 

shows  the  result  of  careful  research.  In  college  AiMicme  ^cn(Wl.  lne  mg  story  Crosley  Radio  Corporation,  of 


Dorrmnee,  Sullivan  &  Company,  130  West 
4Jnd  street.  New  York.  Has  secured  the  ac¬ 
count  of  the  New  York  office  of  Adair  Realty 


sent  copy  on  the  U.  S.  Gypsum  Company, 
(.hicago. 

Guiullach  Advertising  Compnny,  400  North 
Michigan  avenue,  Chicago.  Placing  account  of 


snows  me  resuii  oi  carciui  rcbcartn.  III  - ;  - .r  pames:  me  Crosley  Radio  CA>rporation.  of 

II  discussing  the  celebrated  trial  of  John  book  deals  with  that  unpleasant  Cincinnati,  manufacturers  of  radio  and  radio 

Peter  Zengcr,  however,  some  mention  malady  of  the  mind  known  as  bomlom—  equipment:  Swart zbaugh  Manufactunng  Com- 
j|  oiRht  well  have  been  made  of  the  struggle  most  of  us  have,  at  fircI«,“cXrrj.d 

Jl  which  William  Bradford  had  with  the  times,  telt  a  touch.  f„„j  c«iveyor,;  Edmund,  &  Jones  (Turpora- 

Jl  authorities  in  Philadelphia.  r-n  *  r  r.  nr  irvrixTc.rvxr  •  .‘"’"u'l  Detroit,  maker,  of  automobile  and 

f  Bradford,  too.  insisted  tliat  the  jury  QERALD  W  JOHNSON,  at  one  time  T^ypT'S)- 

I  should  decide,  not  only  whether  a  man  a  O"  I*’®  provemrnt,.  Inc.,  of  New  ^rk  City,  makers 

printed  the  item,  but  also  whether  the  Greensboro  (N.  C.)  News  but  now  con-  of  l*urOiator,  a  device  which  remove,  impuri- 
item  itself  was  libelous.  In  some  respects  nected  with  School  of  Journalism.  Univer-  tie,  from  the  oil  used  in  motor  care,  truck,, 
Bradford’s  case  was  the  more  interesting  sity  of  North  Carolina,  contributes  to  ‘ractor,  and  stationary  gasoline  engine,;  Chn, 

because  he  had  to  defend  himself,  and  Scribner’s  Magasine  for  March  “The  r"  - 

lacked  the  active  support  of  a  great  Battling  South— an  article  of  special  in¬ 
counsel  like  Alexander  Hamilton,  who  terest  to  those  who  publish  newspapers 
anneared  for  Zencer.  south  of  the  Mason-Dixon  line. 


appeared  for  Zenger.  south  of  the  Mason-Dixon  line. 

bibliography  lists  not  only  the  works  *  ♦  ♦ 

relating  to  the  law  of  libel,  but  also  the  A  CAMPAIGN  for  cleaner  plays  in 
more  important  volumes  tracing  the  his-  New  York  has  been  filling  the 

torical  development  of  the  press,  both  in  columns  of  the  Nnv  York  World.  James 
England  and  in  America.  M.  Cain,  an  editorial  writer  on  the 

*  *  *  .  World,  believes  that  one  of  the  greatest 

"fJN’DER  the  title  “Notable  in  the  Run  blows  ever  struck  at  the  American 

_  of  _  Advertising”  T.  D.  MacGregor  theater  came  when  the  World  turned  its 
prints  in  The  Clearing  House  for  March  guns  on  current  Broadway  plays  on  the 
a  tabloid  review  of  some  of  the  best  grounds  that  they  were  indecent.  His 

newspaper  advertisements  for  banks  and  views  in  detail  are  given  in  The  Nation 

trust  companies.  By  way  of  illustration  for  March  4  under  the  title  “The  World 
Mr.  MacGregor  reproduces  advertise-  Hits  the  Trail.”  Though  his  views  are 
ments  of  The  Detroit  T™st  Company,  quite  different  from  those  expressed  on 
Tile  Dexter  Horton  National  Bank  of  the  editorial  page  of  The  World  they  are 
TTeattle.  The  Manufacturers  National  published  in  The  Nation  with  the  consent 
Bank  of  Troy  and  The  Fidelity  Trust  of  the  newspaper  on  which  he  works. 
Company  of  Baltimore.  ♦  ♦  ♦ 

*  *  ♦  »  NEW  trade  paper  for  editors  and 

^ELSON  ANTRIM  CR.‘\WFORD,  publishers  of  industrials  periodicals 

Director  of  the  Deparitment  of  has  just  appeared — The  Sendee  Field 


Journalism  at  Kansas  State  Agricultural 
’College.  Manhattan,  Kansas,  contributed 
to  a  recent  issue  of  the  Christian  Science 
ilonitor  an  article  in  which  he  described 
the  special  services  of  schools  of  journal- 
I'm.  He  makes  special  mention  of  short 
courses  for  editors. 

4  *  * 

^RTHUR  CAPPER,  who  owns  a 
string  of  Kansas  papers,  hits  the 


In  New  Orleans  IPs 

the  morning  tribune 

fPubluhed  tvepk-dav  mornings) 

the  new  ORLEANS  ITEM 

(Published  wppk-day  afternoons) 

the  item  tribune 

(Published  Sunday  mornings) 

Sold  to  National  Advertisers  at  a 
combination  rate  ISc  a  line 
week-dayt  and  18c  a  line  Sun* 
<Uyt. 


published  at  Santa  Ana.  Cal.  The  lead- 


'•f/RSr  IN  PUBLIC  SERVICE*^ 


The  World  and  the  Kve- 
ning  World  have  a  com- 
hinrd  cirmlation  daily,  of 
750.nnn  fnr  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  Tbese  two 


more  jobbers.  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulatinn  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  anv  other  morn¬ 
ing  and  evening  combination. 


Pulitxer  Bujlding,  New  York 
Mailers  Bldg.  General  Motors  Bldg. 
Chicago  Detroit 


WE  DO 
OUR  WORK 
WITH  THE 
SAME  INTEREST 
AND 

ENTHUSIASM 
AS  IF 

WE  OWNED 
EVERY 
NEWSPAPER 
WE  SERVE 


Our  COMPLETE  checking 
service  handles  the  entire  de¬ 
tail  work  of  supplying  “check¬ 
ing  proofs’’  to  every  agency 
and  advertiser  promptly — and 
— efficiently. 

WE  DO  IT  ALL 


I  Dhe  Advertising 
CHECKING  BUREAU/nc. 

tM  8*.  CUA  U.  U-I*  tul  It  fl, 

CHICAGO  N«W  TO** 


A  Security  Market 


Buffalo  offers  a  promising  market  for 
high  grade  securities.  The  Buffalo 
Evening  News  financtal  and  business 
pages  are  complete,  interesting,  pr^pt; 
carrying  TO-DAY’S  news  of  activities 
in  commerce  and  markets  TO-DAY. 

Tlie  News  with  its  effective  cover¬ 
age  and  responsive  reader  interest,  of¬ 
fers  the  financial  advertiser  the  com¬ 
plete  audience  in  the  Buffalo  territory. 
A.  B.  C.  Sept.  30,  1924,  *134.468  total 
net  paid. 

0>ver  the  Buffalo  Market  with  the 

BUFFALO  EVENING  NEWS 

*  Present  average  circulation  12fA34 
Edward  H.  Butler,  Editor  and  Publisher 
Kelly-Sdiith  Company,  Representatives 
Marbridge  Bldg.  Lytton  Bldg. 

New  York,  N.  Y.  Chicago,  lU. 


NO  STATE  PAPERS  ! 
IN  TEXAS 

Texas  is  loo  large  to  be 
covered  by  one,  two,  three  or 
four  newspapers. 

Texas  has  some  of  the  best 
newspapers  published. 

Among  them 

The  BEAUMONT 
ENTERPRISE 

AND  = 

The  BEAUMONT 
JOURNAL 

For  information  about  Texas,  ask 

Becli'D>iih — He  Knoivs 


iiitstk 


1,586,936  Lines 

IN  JANUARY,  IKS 

The  Dispatch  publiahed  in  Jannary 
nearly  250,000  more  tinea  of  paid 
advertising  than  alt  other  Colamhua 
newspapers  conbined.  In  1934  it 
exceeded  the  next  largest  (Jhio 
newspaper  by  2,500,909  lines. 

NET  PAID  CIRCULATION 

City  . SlKt 

SuburlMui  .  23,(3i 

Country  . .  Zl.fS 

Gimnd  Total  M,4U 

LARGEST  Ifi  CENTRAL  OHIO 
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Editor  &  Publisher  for  March  14,  1925 


WILE  CONDEMNS  SENATOR  REED  FOR 
ATTACKS  ON  NEWSPAPER  MEN 


MATCHING  STRIDES  WITH 
LONG  BEACH,  CAL. 


Without  “25-A-Week  Scribblers”  the  ‘‘$1 0,000- A-Year  Bab¬ 
blers”  Would  Get  Nowhere,  He  Asserts — Says  Reporters 
Salvage  More  Reputations  Than  They  Slaughter 


(Coiitiniu'd  frum  0) 


By  BART  CAMPBELL 


(.ii  uj/iiiiiluii  CiTrcsfondcnt,  Kditok  &  Publishek) 


w 


ASlllNGTON,  D.  C.,  March  11.— A 
needed  and  timely  lance  for  the  news- 
l>aper  profession  as  a  whole  was  broken 
at  Washington  Tuesday  night  of  this 
week  by  Frederic  William  Wile,  special 


ers’  ink  bestowed  so  lavishly,  so  con¬ 
stantly,  by  scribblers  upon  babblers  is  the 
life-blood  that  keeps  the  babblers  going 
without  which  many  of  them,  into.\icated 
with  a  passion  for  publicity,  would  have 


writer  and  chief  of  the  Wile  Sjndicate  no  existence. 


Service,  at  the  banquet  of  the  American 
Internal  Medicine  Congress  in  the  new 
llotel  Mayflower.  Mr.  Wile's  text  was 
a  public  reference  the  week  before  by 
Senator  James  A.  Reed,  Democrat,  of 


"1  say  this  for  the  Washington  news¬ 
paper  fraternity,  as,  I  think,  it  can  be  said 
for  our  fraternity  everywhere  in  .\meri- 
ca.  We  take  our  work  as  conscientiously 
as  ever  a  member  of  congress  does.  We 


Missouri,  in  which  that  eloiiuent  but  as-  cannot  raise  our  own  pay  and  we  admit 
cetic  statesman  called  the  news-writing  that,  with  rare  exceptions,  it  is  no  high- 
fraternitv  “$25-a-weok  scribblers  who  er  than  it  ought  to  be.  The  keeping  of 
never  get  anywhere.”  Tlie  newspaper  faith,  the  respecting  of  confidences,  is 
num,  speaking  on  the  same  premises  our  habit,  as  it  is  our  pride.  We  salvage 
where  Reed  had  held  forth,  retorted  that  more  reputations  than  we  slaughter.  We 
if  it  were  not  for  the  $25-a-week  “scrib-  try  to  be  vigilant  eyes  and  faithful  ears 
biers,”  the  $7,5etO-a-year  babblers  would  of  the  nation  for  which  we  are  ambas- 
be  nowhere.  sadors  to  Washington  in  no  less  vital  a 

.\s  qiK)ted  in  the  Washington  papers  sense  than  are  the  senators  of  the  sov- 
on  March  6,  Senator  Reed,  discussing  ereign  states.  We  resent  the  imputation 
the  rumpus  raised  in  the  Senate  by  Vice-  that  we  are  cheap.  We  question  the 
President  Dawes’  address  on  Inaugura-  wisdom  of  the  imputation  by  men  who 
tion  Day,  said :  "The  Senate  is  the  target  depend  upon  journalistic  limelight  for 
of  $25-a-week  scribblers”  and  others  who  political  fame.” 

could  “not  get  anywhere.”  For  the  past  year  and  a  half,  Mr. 

Mr.  Wile,  in  the  course  of  a  radio  Wile  has  been  broadcasting  “The 
talk  to  what  he  called  a  “visible  audi-  Political  Situation  in  Washington” 
ence,”  said  at  the  medical  dinner ;  weekly  from  Station  WRC  of  the  Radio 

“I  rise,  in  my  capacity  as  a  profes-  Corporation.  He  has  indulged  in  plain- 
sional  newspaiter  man  and  Washington  speaking  about  the  shortcomings  of  Con- 


ciirrespondent,  to  what  is  called  in  the 
Senate  a  question  of  high  privilege.  In 
this  banquet-hall  within  a  week  a  mem¬ 
ber  of  the  United  States  Senate,  James 
A.  Reed,  of  Missouri,  repelling  attacks 
on  that  august  body,  charged  that  it  is 
the  target  of  ‘$25-a-week  scribblers  and 
others  who  never  get  anywhere.’  I  pre¬ 
sume  that  is  a  figure  of  Missouri  speech 
for  tlie  newspaper  man  of  the  country  in 
general  and  of  the  national  capital  in 
particular. 

“Senator  Reed  is  a  great  lawyer.  His 
autobiographical  record  proudly  attests 
that  in  two  years  as  prosecuting  attorney 
in  Kansas  City,  the  fury  of  his  tongue 
lashed  22?  out  of  287  accused  persons 
from  the  dock  into  felons’  cells. 

“Senator  Reed  is  a  great  figure.  When 
he  rises  majestically  in  his  place  in  the 
Senate,  more  fair  hearts  are  set  a-flutter 


gress. 


SNAPPY  STORY  TOO  SNAPPY 


Boston  Circulator  of  New  Fiction  Com¬ 
pany  Convicted — Newsdealers  Fined 


pographical  appearance  has  been  devel¬ 
oped  by  dummying  each  page,  which  is 
found  to  be  a  time  saver,  avoiding  over¬ 
setting  to  a  considerable  e.xtent,  as  well 
as  giving  opportunity  for  attractive  dis¬ 
play  of  news  features. 

Nine  offices  on  the  third  floor  are  rent¬ 
ed,  affording  exiKinsion  space  for  the 
future. 

The  fourth  floor  is  practically  an  ex¬ 
pansion  floor.  A  modern  photo  engrav¬ 
ing  plant  is  located  there,  as  are  the  of- 
lices  of  the  vice-president.  Miss  Belle 
McCord  Roberts,  and  of  the  assistant 
manager,  S.  S.  Conklin.  This  floor  is 
planned  to  house  any  departments  which 
are  forced  off  the  second  floor,  with 
space  exceeding  that  allottetl  them  under 
the  present  arrangement. 

On  the  roof  is  a  rcKtm  15  by  15  feet 
fitted  for  radio  installation.  .-Kt  the 
present  time  the  paper  broadcasts  through 
the  Fchophone  station,  the  Sunday  editor 
having  charge  of  the  programs.  This 
upper  room  will  be  used  by  the  Sunda\ 
editor  and  the  art  department  until  it 
may  be  needetl  for  other  purposes. 

White  the  city's  lire  protection  is  good, 
additional  precaution  has  been  taken  by 
placing  on  the  roof  a  tank  11  feet  in 
diameter  by  22  feet  in  length. 

While  the  publishers  own  the  entire 
quarter  block.  150  feet  square,  it  is  be¬ 
lieved  that  the  paper  will  not  nee<l  the 
additional  space  until  Long  Beach  be¬ 
comes  a  city  of  more  than  5(10,000  people. 
The  Pine  avenue  frontage  of  this  100 
feet  is  occupied  by  one  story  buildings 
with  a  depth  of  46  feet. 

In  the  new  building  are  four  store 
rooms  and  20  offices  for  rental,  all  of  the 
offices  with  one  e.xception  having  lx;en 
engaged.  Linoleum  has  been  used  to 
cover  the  floors  of  the  advertising  and 


ence  of  a  Barrymore 

“Senator  Reed  is  a  great  orator.  With¬ 
in  a  few  hundred  yards  of  this  spot  I 
recently  heard  him  deliver  over  the  bier 


of  a  fallen  colleague  a  eulogy  that  Marc  the  other  five  were  fined  $100  each. 


.•\ntony  might  well  have  spoken  at  the 
burial  of  a  Caesar. 

“It  is  because  this  distinguished  public 
man  is  endowed  with  all  of  these  talents 
that  I  deplore  an  attack  upon  my  craft 
from  such  a  quarter.  He  calls  us  $25- 
a-week  scribblers.  I  wonder  where  the 
$7,500-a-year  babblers — or  the  $7,500-a- 
year  babblers  they  were  before  they  sur¬ 
reptitiously  converted  themselves  into 
$10,fl00-a-year  beauties — would  be  except 
for  us  $25-a-week  scribblers !  The  print- 


AncrtcaiLar^cjtCirculatioix 
Building  Organization 

-ResuitjCount- 


€\FiBor  OccidentuBlo 
INDIANAPOLIS.IND 


C/^ssociated  Editor’s 

1  ^rvice 


consists  of  ten  daily, 
three  weekly  and  two 
semi-weekly  features. 

Comics,  editorials, 
women’s,  sports,  children, 
financial  and  humor. 
Covers  every  department 
of  the  paper. 


ASSOCIATED  EDITORS,  Inc. 

440  S.  Dearborn  St.,  Chicago 


Charged  with  possessing  obscene  liter¬ 
ature  with  intent  to  sell  John  H.  Reardon, 
Boston  circulation  manager  of  the  New 
Fiction  Publishing  Company  of  New 
York,  was  found  guilty  by  Judge  Bishop 
in  superior  court,  Boston,  and  sentenced 
to  six  months  in  the  house  of  correction. 
.\  stay  of  sentetice  was  granted  itending 
application  for  appeal. 

The  charge  against  Reardon  and  six 
Boston  newsdealers,  was  brought  by  the 
Massachusetts  Watch  and  Ward  Society 
and  was  based  upon  a  stciry  entitled  “Sex 


,  ,,,  ,  Trumps”  in  the  October,  1924  issue 

th.an  ever  palpitated  before  the  vision  of  of  Sfwppv  Stories.  It  was  alleged  that 
a  Valentino  or  went  pitty-pat  in  the  pres-  af,er  the  New  England  News  Company 


had  refused  to  distribute  the  issue. 
Reardon  went  to  Boston  and  induced  the 
six  dealers  to  handle  the  magazine  direct. 
One  of  the  dealers  was  fined  S2(X),  while 


During  the  trial,  Douglas  H.  Cook, 
managing  editor  of  the  magazine,  was  a 
witness  for  the  defense.  He  said  that 
from  personal  investigation  he  had  found 
that  most  of  the  magazine’s  readers  were 
women  over  30  years  old. 


T  9  2  5- 


will  be  a 

Prosperous  Year 


AN  immediate  gain  of  thou- 
^  sands  of  NEW  prepaid 
subscribers  is  the  best  possi¬ 
ble  way  to  start  the  New 
Year.  Our  campaigns  offer 
the  one  SURE  way  to  obtain 
this  circulation  increase,  as  is 
proven  by  over  twenty  years 
of  unquestioned  supremacy 
and  the  number  of  leading 
metropolitan  dailies  who  use 
and  endorse  our  services. 


HOLLISTER 


CIRCULATION  ORGANIZATION 


7t7-/i5  Con'L  EaCHangE  2>l_LG. 
L03  ANGELES,  CAL. 


New  classified  aas 
that  won^t  stick 
arent  Worth  any 
more  than  that  kind 
of  friends 


THE  BASIL  L.  SMITH  SYSTEM,  Inc. 


Inlemational  CUMified  AdvertUing 
Coumellort 


Packard  Building,  Philadelphia 


bookkeeping  departments  and  the  nni 
room  and  the  working  space  in  the  bis. 
iness  office. 

Eleven  years  ago  the  Press  had  thre 
type-setting  machines  and  five  years  aj 
the  plant  was  located  in  a  building  25  b, 
150  feet,  occupying  one  floor  and  lij 
basement.  In  the  new  building  the  stereo, 
typing  department  alone  is  50  by  40  fee 
in  size.  Temporary  quarters  have 
occupied  during  the  past  two  years,  th 
office  having  been  moved  three  times  i 
a  five  year  span. 

The  press  is  erected  on  a  sepana 
foundation  so  the  vibrations  will  not  h 
felt  in  other  parts  of  the  building. 

The  officers  of  the  Press-'Ielegrai 
Company  are:  W.  F.  Prisk,  president 
Belle  McCord  Roberts,  vice-presider.t' 
S.  S.  Conklin,  secretary-treasurer ;  W.  ft 
Hosking.  business  manager.  "11*5^ 
with  C.  H.  Prisk,  A.  J.  Hosking  a»i 
Oscar  Conklin,  comprise  the  board  ol 
directors. 


DAILY 

DIVEI 


[AlbMrta  P 
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Our  Features: 

Irvin  S.  Cobb 
Samuel  G.  Blythe 
R.  L.  Goldberg 
Roe  Fulkerson 
Don  Herold 
O.  O.  McIntyre 
Nellie  Revell 
Will  Rogers 
H.  J.  Tuthill 
Albert  Payson  Terhnne 
and  others 

The  McNaughi  Syndicate,  Inc.  | 

Times  Building,  New  York 


AUTOMOBILE 

FEATURES 


Touring  —  Camping — Traf¬ 
fic  —  Gasoline  —  Upkeep— 
Roads  —  Legislation  — 
Taxation  —  Insurance  — 
Garaging  —  Used  Car  Buy¬ 
ing  and  Selling  and  all  the 
other 


BIG  SUBJECTS  OF  MOTORING 
COVERED  IN  A  BIG  WAY 


The  Ullman  Feature  Service 

Woodward  Bldg.,  Wasbiogloa,  D.C. 


Mr.  Publisher 


or 


Business  Manager 


The  International 
Circulation  Managers’ 
Association  can  supply 
you  with  a  competent 
circulation  manager. 
Write 


CLARENCE  EYSTER 
Sec’y-Treat.,  I.  C.  M.  A. 


Peoria  Star  Co. 

Peoria,  Ill. 
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daily  wins  drive  for  sum  which  may  be  realized  from  the  sale  “Modern  Library."  These  books,  the  Utilitie*  Increasing  Adrertising 

CADimiMr'  estate,  less  the  $18,(X)0  mort-  complaint  alleges,  are  bound  in  a  cloth  The  Interstate  Power  Company,  which 

DlVERSlrlLU  bAKMlNU  tage  placed  against  the  pro^rty- by  Flynn,  binding  simulating  leather  but  in  which  serves  100  communities  in  Norieastern 

Referee  ^o'es  continued  tlu  hearing  no  leather  is  used.  In  the  advertisement  and  Northern  Iowa,  and  Minnesota  and 

until  March^^A _  and  sale  the  complaint  states,  the  re-  Wisconsin,  has  inaugurated  a  policy  of 

_  ,  p  , II  «  spondent  uses  statements  that  “Modern  good-wil!  advertising  in  every  newspaper 

Book  rubiuters  lotted  bjr  U.  a.  Library  volumes  are  bound  by  hand  in  in  every  town  that  it  serves.  An  experi- 
Boni  &  Liveright,  Inc.,  a_  book  pub-  limp  leather”  and  “.■Ml  the  books  in  ths  cnced  advertising  manager  has  been  added 
lisher  of  New  York,  is  cited  by  the  Modern  Library  are  hand  bound  in  flex-  to  the  staff  to  handle  the  work.  Nearly 
Federal  Trade  Commission  is  a  complaint  ible  style."  This  method  of  designating  every  large  Iowa  electric  light  and  power 
charging  the  use  of  unfair  methods  of  the  binding  of  its  books,  it  is  allegeil,  mis-  and  gas  company  is  now  following  this 
competition  in  the  exploitation  of  a  series  leads  and  deceives  the  trade  and  consum-  policy  of  presenting  its  problems  to  the 


Paper’s  Farm  Expert  Turn* 
Skepdeitm  to  Approval  in  Two 
Weeks’  Campaign  Against 
One-Crop  System 


Referee  Coles  continued  tlie  hearing 
until  March  17. 

Book  Publisker*  Cited  by  U.  S. 


Xhe  Lethbridge  (Alta.)  Daily  Herald  competition  in  the  exploitation  of  a  series  leads  and  d 
(tccntly  successfully  completed  a  cam-  of  books  published  under  the  name  of  ing  public. 


paign  for  diversified  farming  in  its  sec- 
liOT  of  Canada  against  the  skepticism 
of  loal  farmers  who  looked  cynically  B 
jpon  a  farming  de^rtment  in  a  news¬ 
paper  run  by  a  "white-collar  expert." 

In  December  the  Herald  announced  it 
bad  undertaken  to  bring  into  its  territory 
a  expert  on  better  farming,  and  that  it  I 
was  going  to  back  him  to  the  limit  in  a  J  ■ 
two-weAs’  drive  against  the  All-Wheat 
system  of  farming.  The  farmers  smiled. 

On  Jan.  16,  J.  G.  Haney  of  the  Inter- 
catioiial  Harsester  Company’s  Extension 
Department,  Chicago,  arrived  to  open 
the  campaign,  which  was  carried  out 
vigorously  in  the  news  and  editorial  col- 
anms.  The  one-crop  system  was  at¬ 
tacked,  and  the  experience  of  other  com- 
Biniinities  which  had  taken  up  diversified 
[{ tanning  was  shown. 

N  Skepticism  gave  way  to  conviction,  the 
K  Herald  and  Haney  won  the  farmers.  In 
Bhis  12-day  tour  of  the  Herald’s  territory, 

Ijthe  farm  expert  addressed  3,500  bona 
Bide  farmers  and  delivered  his  message 
Hat  17  meetings.  But  the  campaign  did 
I]  not  stop  there.  Community  organizations 

■  were  effected  to  get  behind  corn,  sweet 
I  clover,  and  diversified  crops.  These  or- 
Ipniaations  will  obtain  seed  corn  and 
j  clover  seed  for  the  farmers  and  follow- 
I  ;r  the  work  started  by  Haney. 

I  .\fter  hearing  Haney’s  address  in 
I  Lethbridge,  Dean  Howes  of  the  Alberta 
I  College  of  .\griculture  said:  “I  can 
I  xirtily  endorse  this  campaign,  put  on  by  _ 
lie  Lethbridge  Herald.  It  is  something  ~ 
Ixw  for  a  newspaper,  but  it  is  genuine 
I  service.  Mr.  Haney’s  campaign  de-  (= 
Iwves  the  highest  commendation.” 

I  .\t  the  close  of  the  campaign  a  get- 
Icjgether  banquet,  attended  by  200  farm- 
Iss  and  business  men  was  held  in  the 
lay  by  the  Lethbridge  Board  of  Trade. 
lEwry  speaker  extolled  the  Herald  for 

Mr.  Haney  into  the  district, 

Ic:  making  it  possible  for  the  men  on 
lie  land  to  get  in  contact  with  him  and 
I  as  message. 

^  I  WINDING  UP  ST.  LOUIS  PAPER 

I I  bceiTer  Reveals  Financial  History  of 

■  I  Short-Lived  "American” 

I  The  payment  of  $5,000  in  cash  for  an 
l^n  on  51  shares  of  stock,  gave  James 
l^is  Flynn  of  Oklahoma,  control  of 
lie.\merika  Publishing  Company,  a  Ger- 
Inai  language  daily,  it  was  revealed  by 
I ne  testimony  of  Eugene  J.  Sartorius,  re- 
Iceiver  in  bankruptcy  for  the  publishing 
« company,  before  Referee  Coles. 

H  Flyim  gave  the  cash  and  $17,500  in  1= 
1]  notes,  which  have  never  been  paid,  for 
Iiicmtrolling  interest  in  the  company. 

“1 1  f*  directors  permitted  Flynn  to  publish 
lltt  English _  language  edition — the  St. 

I  cosif /fmenVan,  in  connection  with  Die 
testified.  He  added 
I -at  one  of  Flynn’s  first  official  actions 
I  .*^0*?.  the  company’s  building 

I  “.!"  Sixth  street  for  $18,000. 

Ill  "tth  the  further  consent  of  the  direc- 
|-Ts.  Flynn  spent  the  proceeds  of  the 
I  ^Jttpge  for  machinery  to  print  the 
I  'fflenan,  but  only  47  editions  were 
I  runted  before  local  creditors  filed  invol- 
i  proceedings. 

I  ''ben  Flynn  withdrew  from  the  man- 
l^w.ent  of  the  company,  Sartorius  was 
receiver  and  attempted  to  op- 
|«teDie  Amerika,  but  this  was  done  at 

J|  The  receiver  collected  $37,000  in 
from  the  sale  of  un- 
I  ;;^^'^?a?ed  property,  exclusive  of  real  es- 
1 1  '^'hich  $34,000  was  spent  in  op- 
I  sw  and  to  satisfy  a  blanket  mortg;age. 
IJ,  J. ‘^'^“'pany  has  $114,000  liabilities, 
giving  $6,000  wages,  to  satisfy  which 
Iwtk  of  the  money  col- 

■  hy  Sartorius,  and  an  iinestimated 


Irtiblic  through  newspaper  advertising. 


SUPPLIES  AND  EG^UIPMENT 

FOR  NEWSPAPER  MAKING 


For  All  Newspapers 

DUPLEX 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 

DUPLEX  TUBULAR 

“We  feel  that  our  Duplex 
Tubular  has  been  largely  respons¬ 
ible  for  our  increase  in  business 
as  well  as  in  circulation.” 

Ironton,  Ohio,  Register 
Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


Cline- Westmghouse  Double  Motor-Drive 
with  full  automatic  puah  button  control. 

USED  BY  THE 

Worcester  Telegram 

Worcester,  Mass. 

We  refer  you  to  them  for  their 
opinion 

A/ 

X/O.tTfE'^ 

/WElECTiacW 

CON^ 

OtlCA»0  V^\. 


MAIN  OPriCE 
Coowif  Bids. 


EASTERN  OFTICE 
Marbrldfe  Bldf. 


Ill  W.  WuUnctOD  St  Brotdwfty  At  34tb  8t 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  steeL 
Manufactured  by 

The  Hamilton  Mfg.  Cr. 

Two  Rivers,  Wi*. 

For  sale  by  all  prominent  Type 
Fourniers  and  Dealers  every.diere. 


Highest  StaNDj 


Write  for  Information 
Concerning 

Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Reflning  Compaay 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


N.Y.  DAILY  NEWS 

HALF-TONES 
Best  in  the  World 
Made  by 

POWERS 

NEW  PROCESS 


$20,MB.0t;  Good  Terms. 

For  complete  daily  newspaper  plant,  ti  moved 
at  once.  16-page  Hoc  Web,  4  linotypes,  Na  8, 
Na  14;  Ludlow  with  3  cabinets  of  matrices, 
steel  cabinet,  tables,  etc.  Inventory  to  inter¬ 
ested  parties.  Peckham  Machinery  Co.,  132B 
Broadway,  N.  Y.  City. 

Priotera*  Outfitters. 

Printing  Plants  and  business  bought  and  sokL 
American  Typefounders*  products,  printers^ 
and  bookbinders’  machinery  of  every  descrip- 
tioo.  Conner,  Fendler  &  Co.,  96  Beekmao 
St.,  New  York  CSty. 


W’e  can  increase  your  business— you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  made  a  business 
builder  for  you. 

BURRELLE 

MS  Ufayrtle  St..  N.  Y.  City 

EstabUshed  a  Quarter  ei  a  Centiary 


Don’t  Pig  Metal 

It  Wastes  Money 

Don't  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sys¬ 
tem.”  References  gladly  famished. 


Elimmat€$  the  Metal  Fmrmmca 

Printers  Manufactnring  Co. 

709-719  Palace  Bldg. 
Minneapolis  Minn. 


CorvcdPIMe 

Machine  that  will  trim,  tail-cut  and  shave  five  or  six  Stereo  Plates 
a  minute  efficiently  and  economically.  Arranged  with  Motor  Drive 
connected  by  a  Silent  Chain. 


R.  HOE  &  CO.,  INC. 

7  South  Doorborn  SUeoC 
CHICAGO,  ILL. 


504-520  Grand  St.,  New  York  City 

.U.  at  7  W.t.r  Straat 


DUNEIXEN,  N.  J. 


BOSTON.  MASS. 


'  % 
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per  word  per  insertiao,  raih  with  order, 
for  advertisements  under  the  classiAca* 
tion  of  **Sit\iationa  Wante<L** 

*1  per  line  per  insertion,  cash  with  order, 
IOC  II  white  space  is  used  at  top  and  bot¬ 
tom  of  advertisement. 

per  %irord  per  insertion,  cash  with  order, 
for  advertisements  under  any  other 
classification. 

per  line  per  insertion,  cash  with  order, 
OOC  j|  space  is  used  at  top  and  bot- 

tmn  of  advertisement. 


SITUATIONS  WANTED 


Advertising  Man. 

If  you  are  in  need  of  a  man  to  sell  display 
advertising  for  a  daily  paper  and  you  are 
centrally  located  and  willing  to  pay  $50.  per 
week  to  a  man  who  can  prodncc.  wire  or  write 
box  C  ^26  care  of  Editor  &  Publisher. _ 


Advertising  Solicitor. 

Some  substantial  daily  is  in  urgent  need  of 
top-notch  display  solicitor  to  build  new  bus¬ 
iness  and  develop  hard  accounts.  This  sub¬ 
stantial  paper  wants  man  of  calibre;  sure  and 
safe  producer,  and  has  important  work  for 
him.  Am  thoroughly  experienced,  selling  and 
copy.  Strong  pcrsorality.  Place  me  any  line 
to  develop  space.  Character  and  record  clean 
IS  the  bank.  Splendid  address;  successful!  all 
lines  display.  Keal  asset  any  daily.  Have 
nose  for  business  and  ability  to  produce  and 
hold.  Kleven  years;  five  on  one  paper;  age 
34:  ambitious.  Record  for  new  accounts,  hard 
fields,  strong  competition,  .\vcrage  high,  have 
confidence.  Can  prove  statements  and  con¬ 
vince.  East  or  mid-west  city.  Permanent 
pC’Sition  with  future  based  on  results.  Outline 
the  task  and  name  the  reward.  Quick,  definite 
decision  necessary.  Address  C-832,  Editor  & 
Publisher. 


Advertising  Man. 

Metropolitan  trained;  small  city  executive  ex¬ 
perience;  seeks  affiliation  offering  better  market 
for  his  sales  and  copy-writing  ability.  .\c- 
customed  to  handling  all  details  of  local  and 
national  accounts.  Can  reach  agency  copy  ser¬ 
vice  where  required.  West  preferred.  Box 
■C-819,  Editor  &  Publisher. 


Advertising  Manager. 

18  years*  experience  leading  Metropolitan  news- 
pai>crs.  Capable  executive;  convincing  sales¬ 
man.  Thoroughly  experienced  building  and 
promoting  general  retail  advertisinu;  well 
acfiuainted  national  field.  Now  employed;  age 
36.  married.  Address  C-763,  care  Editor  & 
Publisher. 


Advertising  Manager. 

.\\nilable  .March  15,  man  with  exceptionally 
gofd  reroid  for  results — ran  produce  for  you 
in  National  or  local  fields  succes-fully.  My 
former  publishers  will  tell  you  of  mv  past — 
mv  love  of  the  work  and  my  amliitions  will 
take  care  ot  the  future.  Married;  age  33. 
Wire  1).  E.  Stewart,  1103  Asken  Ave.,  Kansas 
City,  Mo. 


Advertising  Manner. 

Thoroughly  experienced;  high  record  ability  and 
character.  Strong  personality;  aggressive;  re¬ 
sourceful.  Successful  builder  satisfactory  ac¬ 
counts.  Age  36,  good  physical  and  financial 
condition,  ('an  develop,  enthuse  and  speed  up 
force.  Handle  hard  key  accounts;  know  copy 
th.at  sells.  Have  vision,  develop  and  hold 
business.  Optimistic,  intelligent  selling  policy. 
More  business  is  matter  of  voltage  and  proper 
presentation.  Will  consider  field  regardless 
competition  or  condition.  Welcome  any  test 
ability,  character.  Realize  permanency  ^  and 
earnings  depends  5.atisfactory  results.  Know 
morning,  evening.  Sunday;  cities  60-  to  175,000. 
Enjoy  resjvect  and  esteem  publishers  and  ad¬ 
vertisers.  Equipped  important  work  with  fu¬ 
ture.  Substantial  daily;  prefer  cast  or  mid¬ 
west,  growing  city.  Give  essentials  night  wire; 
Report  short  notice;  can  close  now.  Strict 
confidence.  Address  C-831,  Editor  &  Publisher. 


Situations  Wanted  Situations  Wanted 


Business  Manager. 

Now'  engaged,  will  consider  offer  from  pub¬ 
lisher  desiring  to  turn  over  entire  management 
of  business;  20  years*  actual  experience  in  all 
departments.  C-814,  Editor  &  Publisher. 


Circulation  Manager. 

Now  cmployctl,  desires  connection  with  pub¬ 
lisher  needing  first  class  man.  Sixty  dollars 
weekly  minimum  salary  considered.  Will  go 
Tnywherc  but  prefer  South  or  Middle  West. 
Best  references.  Box  C-818,  Editor  &  Publisher. 


Copy-reader. 

Four  years*  ex;>erience,  conscientious;  local, 
A.  P.  and  features;  prefer  morning  paper. 
-\ddress  Box  C-833,  Editor  &  Publisher. 


Editor  or  Feature  Writer. 

Available  June  1st,  young  woman  who  has 
edited  fifteen  of  Carpenter’s  World  Travel 
series.  This  work  has  required  ability  to  plan 
veJumes,  handle  interviews,  make  independent 
research,  and  write  in  much  additional  ma¬ 
terial.  I  have  had  administrative  as  well  as 
literary  editorial  experience.  C-830,  Editor  & 
Publisher. 


Editor  or  Publicity  Work. 

College  graduate,  four  years*  experience,  in¬ 
cluding  rei>orting,  copy  reading,  city,  telegraph, 
and  managing  editor;  and  four  years*  experience 
as  university  journalism  professor  and  publicity 
director  would  be  interested  in  managing  ed¬ 
itor’s  place  on  daily  paper,  in  editorial  work  on 
magazine,  in  publicity  work.  Best  references. 
C-829.  Editor  &  Publisher. 


Editor  or  Reporter. 

Young  man,  30,  Protestant,  Mason,  now  work¬ 
ing;  wishes  to  letter  himself  on  well  established 
pai>cr  in  East.  Nine  years*  experience.  Can 
do  reporting,  editing  or  combination.  Civic, 
church  and  general  assignment  work  preferred. 
Also  editorial  writer.  .Address  Box  C-807, 
Editor  &  Publisher. 


Evening  Paper  Only. 

Oesk  head  big  morning  paper  wants  managing 
or  news  editorship.  Experienced  news,  make-up, 
city  desks.  Thirty-five,  married.  Micbijran  or 
Northern  Ohio  preferrea.  C'803,  Editor  &  Pub- 
lisher. _ 

Experienced  Editor. 

(>I>en  for  engagement.  (Jood  editorial  writer. 
Reasontblc  salary.  First-class  references. 
r-824.  Editor  &  Publisher. 


Magazine  and  Newspaper  Desk  Man. 

Thoroughly  trained;  experienced  on  news, 
telegraph  and  city  desks  and  as  head  of  uni¬ 
versal  copy  desk.  Rapid  and  accurate;  con- 
siilered  A1  “make-up”  editor.  Also  several 
years  on  tr.adc  and  amusement  magazines  in 
^itorial  and  promotion  capacities.  Thirty- 
four.  married  and  temjieratc.  C-820,  Editor 
Publisher. 


A-1  Mechanical  Superintendent. 

Young,  thoroughly  practical  man  in  all  mechan¬ 
ical  departments,  with  vision  and  planning  in 
advance  for  any  emergency  in  oroer  to  play 
safe  always.  Want  connectir-n  where  everyone 
else  failed  thus  far  to  produce  results.  Will 
organize  to  get  maximum  production  and  also 
get  organized  labor  to  co-iiWrate.  Confidential 
treatment.  Prefer  corpiTation  with  several 
plants.  Will  consider  interest.  Address  C-708, 
Editor  &  Publisher. 


Mechanical  Superintendent. 

Now  employed,  desires  to  make  change. 
fied  from  20  years*  actual  experience  to  super- 
vi.se  all  departments.  Will  consider  proposition 
of  salary  plus  percentage  of  savings  effected. 
C-815,  Editor  &  Publisher. 


Private  Secretary. 

Owing  to  temporary  retirement  of  my  em¬ 
ployer  whom  I  have  served  for  8  years  as 
private  secretary,  I  am  seeking  a  similar  posi- 
tifni.  Best  references  as  to  ability  and  in- 
legrity.  Understand  publishing  and  desire 
position  with  newspaper  or  advertising  executive 
in  New  York.  Mrs.  M,  E.  L.,  Box  C-823, 
Editor  &  Publisher. _ 

Reporter. 

New  York  experience  wants  position  on  paper 
in  Met.  District.  C-821  Editor  &  Publisher. 

Reporter. 

Copy  reader,  wants  position;  three  years* 
exi>ericnce  on  general  assignments  and  desk; 
hustler.  Box  (  -835,  Editor  &  Publisher. 

Reporter. 

Mr.  Editor  are  you  looking  for  a  competent, 
earnest  reporter  and  desk  man  who  has  bad 
small  town  and  .metroi>olitan  experience;  one 
who  is  a  steady  worker,  loves  clean,  construc¬ 
tive  news,  and  can  take  any  kind  of  assign¬ 
ment.  Who  can  build  and  hold  news  sources 
and  make  friends.  I  am  looking  for  a  place 
in  a  city  not  under  25,000,  where  nonesty,  truth 
and  right  work  will  be  recognized.  I  don't 
want  a  job  filled  by  a  new  man  every  few 
weeks,  nor  on  a  pa^r  where  employes  are 
short-lived.  Have  had  a  good  education,  adap¬ 
table,  and  a  Mason.  C-804,  Editor  &  Publisher. 


Superkitendent  or  Foreman 
Ot  newspaper  composing  room  wishes  perma¬ 
nent  position  with  newspaper  where  efficiency 
and  good  work  is  required;  have  had  practical 
and  executive  experience  in  large  and  small 
plants;  in  charge  of  one  composing  room  over 
twelve  years.  Arthur  Heath,  108  Malvern 
place,  Cincinnati.  Ohio. _ 

Telegraph  Make-up  Eifitor. 

Experienced,  desires  immediate  connection. 
Eight  years  on  some  of  best  p.apers  in  South. 
Married,  26  years  old.  (Competent  for 
in;uiaging  editorship  of  small  or  medium 
sized  paper.  Best  references.  C-822,  Editor 
&*  Publisher.  _  _ 


Young  Newrspaper  Woman 

Wants  position  on  daily.  Experienced.  College 
graduate.  ('apable  of  editing  woman's  and 
children’s  pages.  Now'  editor  of  weekly.  C-817, 
Editor  &  Publisher. 


HELP  WANTED 


Advertising  Manager. 

There  is  a  position  as  advertising  manager  open 
on  the  only  morning  and  Sunday  newspaper 
lifC.ated  in  a  Southern  city  of  100,000  popula¬ 
tion  which  presents  an  opportunity  to  the  right 
mail  seldom  met  with.  The  man  who  is  to 
fill  this  position  must  have  had  experience  in 
developing  accounts,  handling  men,  be  a  hard 
and  con<i«tent  worker  and  wanting  to  locate 
f^rmanently.  Address  Box  C-816,  Editor  & 
ruhlisher  giving  full  particulars. _ 

Advertising  Solicitor. 

Wanted— young  man  with  some  display  adver¬ 
tising  writing  and  sales  experience.  Modern 
advertising  sales  methods.  Full  A.  P.  leased 
w’ire  paper,  5,000  circulation,  in  exclusive  field. 
Start  $35  a  week.  Tell  us  atxiut  yourself. 
Send  photo.  Daily  Globe,  Ironwood,  Mich, 

Classified  Salesman 

and  by  salesman  we  mean  a  man  who  can 
actually  sell  classified  advertising;  who  can 
make  lovouts  for  classified  display;  who  has 
ideas;  who  is  a  practical  man  and  not  one  full 
of  theory;  one  who  will  see  an  opportunity  on 
the  street  and  grasp  it.  To  a  man  who  can 
fill  the  above  requirements,  an  opportunity 
awaits  on  a  real  newspaper  in  New  England. 
Write  stating  age,  experience  in  detail  and 
salary  expected.  Tell  the  truth  and  if  you  are 
not  a  convincing  salesman  and  cannot  put  forth 
your  selling  argument  in  a  clear  ana  concise 
manner,  don’t  answer  this  ad.  C-827,  Editor 
&  Publisher. 


FOR  SALE 

Hoe  Sextuple  Web  Pren 
Two  Model  No.  9  Linotype 
One  Model  No.  17  Linotypt 

Above  machines  are  practicillj 
equal  to  new,  having  been  p®, 
chased  in  1918  and  used  by  tht 
Albany  Journal  until  consolida- 
tion.  They  can  be  seen  until 
sold  at  the  Journal  Building 
Albany,  New  York. 

Much  of  the  Journal  plant  has 
already  been  sold,  but  there  an 
still  good  “pickings"  to  be  had 
at  very  low  prices  in  every  da. 
partment,  press  room,  compo, 
ing  room,  editorial  departme* 
and  office.  Let  us  know  what 
you  could  use,  or,  better  yet,  p 
to  Albany  and  pick  out  whatyoi 
want.  Our  agent  is  at  the 
Journal  plant  daily. 

Baker  Sales  Company 

200  Fifth  Ave.  New  York  Cky 

Palmer,  DeWitl  &  Palmer 

JSO  Madison  Ave.  New  York  Qo 


Successful 

Performance 

This  firm  has  a  record  of  alas 
IS  years  of  successful  perfonnaaet  ■ 
the  difficult  work  of 

PURCHASE,  CONSOUDATION, 
SALE  AND  APPRAISAL 
of  newspaper  and  magazine  propeitia 
throughout  the  U.  S. 

HARWELL  &  CANNOi 

Times  Bldg.  New  York 


^  WE  CONNECT  THE  WIRESs 

I 

She  handled  every  j 

TY'PE  OF  NEWS.  FEY  ! 
Tl’RES.  and  desk  relief  fnr 
four  years  on  Western  news¬ 
paper,  leaving  to  accept  Cnast 
publicity  offer  (one  year). 
Wants  position  with  daily  near 
home  (North  Central  West). 
Kmployer  writes:  “Skillful  cler-  ■ 
erncss  as  newspaper  writer." 
Age  29.  Single.  Univeriitjr 
and  School  of  Journalism.  Nov 
available— $35  up.  Our  Na  17ti 

Fernalo's  Exchange.Inc 

Thimo  Spmin«viii9. 


Help  Wanted 


Wanted. 

A  high  grade  industrious  solicitor  for  a  - 
ing  daily  newspaper  in  a  large  eastcra  dl» 
solicit  local  advertising.  Please  write  5a 
age,  experience,  salary  expected,  and  r 
references.  Box  C-828,  Editor  &  Publiabe  I 


Wanted. 

First  class  news  and  feature  art  layout  a-*", 
capable  of  directine  art  department.  N#  * 
toonist  wanted.  Must  have  had  good  *• 
ixiper  experience.  Send  samples  and  fuD  p 
ticulars.  Herald,  Miami,  Florida. 


Advertising  Manager — Solicitor. 

With  real  record  on  small  city  daily  wants  to 
move  to  city  of  20,000  to  40,000.  ilas  proved 
ability  to  increase  and  bold  business  in  the  face 
of  adverse  conditions.  College  graduate,  28, 
married,  alert,  well-liked.  Address  Box  €-805, 
Editor  &  Publisher. 


A  large  number  of  com¬ 
petent  and  experienced  ad¬ 
vertising  men  are  anxious  to 
increase  your  lineage  for 
you — Mr.  Publisher. 

If  you  want  the  valuable 
assistance  of  any  of  these 
men,  tell  them  so  in  a  Help 
Wanted  ad  in 

Editor  &  Publisher 


Nevrs  Executive. 

Managing  or  city  editor  seeks  permanent  loca¬ 
tion  with  small  city  evening  daily,  preferably 
in  South  or  East.  Ten  years’  experience  in 
all  around  editorial  work  from  reporter  to 
managing  editor.  Age  31,  married,  c  allege 
education,  good  personality,  hard  w  rker, 
reliable.  Thoroughly  acquainte<l  w’ith  all 
problems  of  small  daily.  A  builder  of  eood 
will  and  real  newspaper  quality.  C  834, 


Newrspaperman. 

Twenty  four  years  experience  circulation  or 
canization  and  promotion  lines,  desires  position 
West  or  Middle  West  as  circulation  executive 
or  assistant  to  publisher.  Experience  embraces 
starting  four  new  papers,  year  and  a  half 
tabloid  training.  Thoroughly  understand  or¬ 
ganization  promotion  and  finance.  Best  refer¬ 
ence.  W.  G.  Weaver,  Daily  Herald,  San 
Francisco. 


Publishers*  Representative. 

Do  you  want  a  live  fellow  to  watch  the  interests 
of  your  paper  in  this  important  territory?  Am 
well  acquainted  here.  D,  E.  Stewart — 1103 
.\sken  .\ve,  Kansas  City,  Mo. 


Desk  Man. 

Opportunity  for  high  class  desk  man  on  New 
England  evening  paper.  Must  know  how  to 
handle  telegraph  copy,  possess  judgment  of 
news  values  and  human  interest.  C-813,  Editor 
Publisher. 


Solicitor. 

Not  an  advertising  or  business  manager,  but 
a  newspaper  man  with  personality  and  initia¬ 
tive,  who  has  the  experience  and  ability  to  de¬ 
velop  new  advertising  accounts  for  a  well  es¬ 
tablished  newspai>er.  Give  age,  if  married, 
newspaper  experience,  by  whom  at  present  em¬ 
ployed,  salary  expected  to  start,  and  reason  for 
wishing  to  make  a  change.  Replies  will  be 
.reited  with  strictest  confidence.  Address  C- 
7  8,  Editor  8r  Publisher. 

Syn  licate  Salesman. 

Ycry  attractive  proposition  for  man  now,  so 
engag'd,  representing  us.  Side  line  immedi- 
atelv;  full  time  later.  P.  O.  Box  285 — Utica, 
V.  Y. 


Wanted. 

A  high-cl  ss,  experienced  man  to  take  charge 
of  adverti  ing  department.  State  full  particu¬ 
lars  in  firs  letter.  Tuscaloosa  News,  Tusca¬ 
loosa.  Ala. 


BUSINESS  OPPORTUNITIES 

_ _  ■  _ 

For  Sale. 

Old  and  well  established  afternoon 
Southern  city  of  20,000;  $18,000  cash,  batf 
easy  terms.  Owner  has  other  interests 
his  full  time.  References.  Address  Cv 
care  Editor  &  Publisher.  j 


EDITORIAL  SERVICE 


Free  Trial  One  Month.  .  iJ 

Best  editori.Tl  and  snappy  feature  semce 
weeklies  and  small  dailies.  Price 
DarnalFs  Newspaper  Service,  Florence,  All 


INFORMATION  WANTED 


G.  I.  Shannon.  ^ 

Copy  reader  and  reporter.  In^®TmatiflB  ^ 
concerning  his  present  whereaboots. 
C-799,  care  Editor  &  Publisher. 


l! 


Publisher  for  March  14,  1925 


N.  Y.  NEWSPAPER  WOMEN’S  BALL  NETS 
$15,000  FOR  NEW  CLUB  HOME 


Hem  York’s  geni&l  Governor,  *'Ar  Smith,  Mayor  John  F.  HyUn.  society  notablee  and  movie 
actors  were  amony  those  present  at  the  Newspaper  Women’s  Ball  at  the  Bits  Carlton. 
March  6.  In  the  picture  are  (left  to  right)  Charlotte  McLevedgo.  Chicago  Daily  News.  Mrs. 
John  McMahon.  New  York  Mirror;  Josephine  Ober,  New  York  World;  Miss  Dorothy  Hersog. 
Daily  Mirror:  Mayor  Kylan;  Jane  Dixon,  TelegTam*Mail  (president);  Governor  Alfred  E. 
Smith;  Louella  Parsons,  New  York  American. 


TVEW  YORK  newspaper  women  raised 
**  SIS.OOO  towards  their  proposed  $75.- 
000  club  house  March  6,  when  they  Rave 
a  supper  dance  at  the  Ritz  Carlton  Hotel, 
N’ew  York. 

Entertainment  was  furnished  hy  Broad¬ 
way  stars,  and  the  numbers  broadcast  by 
radio.  To  l.oiiella  Parsons,  of  the  Wcw 
York  Amrriciin  staff  went  the  credit  f<rr 
makinR  the  ball  a  success. 

Lillian  I.auferty,  better  known  as  "Bea¬ 
trice  Fairfax."  headed  the  entertainment 


committee.  The  young  women  whose 
work  contributed  to  the  success  of  the 
evening  were :  Dorothy  Herzog,  Srtv 
York  Daily  Mirror;  Beth  Longacre. 
King  Features  Syndicate:  Regina  Cannor, 
Daily  Graphic;  Irene  Thier,  Daily  Xews; 
Charlotte  McLeverlge.  C/nVago  Daily 
.V.Tt’j,  New  York  office;  Geraldine  Fitch. 
.hncrican;  Rose  Pelswick,  Evening  Jour¬ 
nal;  Jane  Dixon,  Telegram  and  Mail, 
president  of  the  Newspaper  Women’s 
(.'lub;  Helen  Rowland,  Evening  Journal. 


WHAT  THEY  ARE  SAYING 

I _ _ _ J 

HIGHER  PRESS  STANDARDS  PREVAIL 

“THE  further  evidence  of  higher  ethical  standards  is  disclosed  in  the  secular 
^  press.  The  lone,  in  the  main,  of  our  journals  today,  is  far  higher  than 
It  was  a  generation  ago.  Bad  spots  there  doubtless  are,  but  taken  by  and 
large,  the  press  bears  witness  to  more  wholesome  ideals  than  we  have  known  in 
our  generation.  Generously  responsive  to  appeals  from  beneficent  and  Christian 
agencies,  earnest  and  impressive  in  championing  causes  that  have  to  do  with 
the  well-being  of  individual  and  corporate  life,  the  church  may  with  large 
propriety  acknowledge  its  debt  of  obligation  to  the  press.” — Rt.  Rev.  James  E. 
Freeman.  D.D.,  Bishop  of  Washington. 

¥  «  ¥ 

ADVERTISING  IS  OUTSIDE  SAI.ESFORCE 

merchandise  manager  considers  advertising  to  be  the  outside  sales- 
force  of  the  store.  Our  inside  salesforce  cannot  leave  the  store  to  invite 
people  to  come  and  see  what  we  have  to  sell.  Advertising  is  the  outside  sales¬ 
force  that  goes  info  people’s  homes  along  with  the  news  of  the  day  and  tells 
the  reader  the  daily  news  of  the  store.  A  store  cannot  afford  a  large  number 
of  ineffective  advertisements  any  more  than  it  can  afford  ineffective,  discour¬ 
teous,  or  uniform.ed  sales  clerks.”- — R.  B.  Kline,  R.  H.  Macy  &  Co.  Depart¬ 
ment  Store,  New  York.  *  * 

RADIO  AND  THE  NEWSPAPER 

**YOU  have  doubtless  heard  sometimes  lately  that  the  radio  may  be  a  rival 
to  the  newspaper.  This  it  will  not  be,  and  cannot  be.  It  is  probable 
lhal  the  radio  will  increase  the  demand  for  the  newspaper,  for  the  radio  will 
md  in  the  spread  of  popular  education ;  it  will  whet  the  appetite  of  the  listeners 
■or  the  vvnrten  news  recorded  in  the  newspaper  for  all  to  read  w’henever  they 
—  L^uis  Wiley,  Business  Manager,  Neit>  YotI(  Th'es,  Before  Art 
'^**ociation  cif  Newport,  R.  I. 


THE 

RICHEST 

FARMING 

AND 

INDUSTRIAL 

STATE 


THE 

UNION 


THOROUGHLY 

COVERED 


THESE 

ILUNOIS 

DAILY 


The  Illinois  market 
outranks  all  other 
states  in  combined 
value  of  manufac¬ 
tured  products  and 
value  of  farm  prop¬ 
erty. 

Everything  tends 
to  make  Illinois  a 
great  commercial 
state,  as  well  as  the 
meeting  ground  of 
people  from  all  parts 
of  the  United  States. 

Manufacturers  re¬ 
alizing  this  should 
concentrate  in  this 
territory,  using  these 
dailies  to  popularize 
their  products. 

Illinois  daily  news¬ 
papers  as  listed  here, 
offer  the  motive 
power  that  will  put 
any  well  merchan¬ 
dised  campaign  over 
the  top  in  splendid 
shape. 


r^AlI  Y  See  that  this  great 

State  is  put  on  your 

NEWSPAPERS  kirtherf 


E  d  i  t  It  r  «\l  Publisher  for  M  arch  It.  192 .5 


DOLLAR  * » 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLER 


V^^THINC  i^  <|uile 
<  pood  in  ad- 

verti>inp  copy  as  ihe 
'ea-onablp  appeal. 
When  tile  hiisiness 
V  colninii'  of  a  daily 

— r'  newspaper  are  lium- 
niinp  with  notes  of 
Sprinp.  husiness  be- 
^  pins  to  flow.  Line 

your  merchants  np  to 
sinp  of  Sprinp  in  their  space,  (io  after 
the  occasional  adverti-er  who  has  a 
specialty  with  a  seasonable  appeal. 
Check  all  local  dealers  in  supplies  for 
country  homes  and  pardeiis.  (!lean-ap, 
piiint-iip.  refnrhi-h.  ref-iriii'li.  (doiiph 
and  plant,  chanpe  clothinp.  ami  meet 
.\dvancinp  Sprinp  is  the  tireani  in  every 
normal  miinl.  Meet  the  season  with 
advertisinp! 

1 1  Kil  1-C1,A.SS  CleM'laiul  jewelry 
*  *  store  fille<!  its  window  recently  will) 
inerchaiulise  which  had  Iteeii  re.served 
Infore  the  holidays,  and  on  which  de¬ 
posits  !iad  been  made.  <  )ripinal  sales 
tickets  were  disjilayed  showing  halance 
line.  The  articles  were  ottered  upon  pay¬ 
ment  of  the  .nnount  still  due  and  the  an- 
nonncenient  was  made  in  the  iiajK-rs 
There  were  many  harpaiiis,  and  the  sale 
'tinnilated  hiisiness  dnrinp  a  dull  month, 
.ind  disiMised  of  much  inerchaiulise  which 
would  have  remained  inde  initely  in  the 
vanlts. — 11.  H.  11..  (  leveland. 

In  a  h.ilf  cohnnii  headed  ‘■|•xhos‘■  in¬ 
teresting  morsels  of  peiural  information 
and  news  parapra|ihs  are  samlwiched  in 
with  small  ads  written  in  a  hreezv  style 
by  "Lc  Masipie  de  her"  (The  Iron 
.Mask  I  in  Lc  Li'^iiro  of  Paris. — y',  M.  I,. 

1  hirinp  the  farm  auction  sale  season, 
we  iiost  in  one  of  the  front  windows  a 
copy  of  every  sale  list  as  soon  as  it  is 
printed.  The  careis  are  the  ])rodiict  of 
the  iirintins;  department  of  course,  hut  the 
disiilay  is  also  used  in  the  newspaper  and 
in  the  mind  of  most  rural  patrons  the  two 
are  inseparahle.  .Mmost  any  time  of  the 
day  farmers  will  lx;  seen  perusinp  these 
lists  of  coming  sales.  .Many  new  stth- 
scriluTS  Come  into  the  oflicc,  their  atten¬ 
tion  heinp  lirst  attracted  hy  the  sale  lists 
in  the  window. — \V.  W'ebh  McUall.  Mt. 
f’lca.ftvil  (Mich.)  liiiics. 

The  liclltiirc  ( ( ). )  Daily  Lcadci  tuih- 
lishes  each  month  a  P.ahy  Pape  on  which 
apfx-ars  a  hip  cut  .if  a  hahy  and  the  an¬ 
nouncements  of  births  durinp  the  preced¬ 
ing'  mouth.  I'lie  advtrtisers  of  course 
advertise  articKs  suited  to  the  nature  of 
the  jiapi  and  obtain  .pood  results.  In 
lar'jer  cities  this  feature  could  easily  he 
run  weekly  and  is  a  pood  news  feature 
in  addition  to  brinpinp  increaseil  lineape. 
Harobl  N'uttall.  Hcllaii  c  ( (  ).  i  l.cailcr. 


Under  a  ribbon  "Poultry.  Farm  and 
( iarden."  one  .if  tin  W  ashinpton.  D.  C., 
jiapers  pronped  a  pape  of  varied  ads  from 
imnltry  and  Ued  deahrs.  hardware  and 
implement  houses,  hnlh  and  seiil  dealers 
and  .1  host  of  others  who  are  real  pros¬ 
pects  in  March.— .M.  Litteljohti, 
W'ashinpton.  1 ).  U. 

Why  not  pet  ads  from  liooksellers  for 
books  f.ir  I'.aster  pift-r  The  .Xmerican 
P.ooksellers'  .\ssociation  has  twen  urpinp 
all  its  nieinlHrs  to  jiut  over  the  idea  of 
luiok  pifts  at  Faster,  and  lumk  deiiart- 
ment  man.ipers  may  be  in  the  nuiod  for 
some  s|ieeial  adiertisinp  M.  )i..  New 
York. 

W'hat  d.ie-  your  jilaiit  do  with  its  dis 
cjirded  m.'its."  Thi  .Sun  Lraticisci'  L-.v- 
iiiniiic  'tils  them  for  a  cent  aiiiece  and 


people  buy  hundreds  to  line  rooms,  par- 
apes.  Slimmer  camps,  chicken  coops  and 
other  buildinps.  Space  in  the  classified 
Section  is  used  to  tell  about  them  and 
suppest  their  uses. —  Mary  (ileeson.  San 
1  rancisco. 

khurch  advertisinp  can  be  stimulated 
if  yon  po  to  a  live  denomination  and  pro- 
jxise  to  the  churches  in  that  proup  that 
they  jointly  take  a  pape  ad  (or  less  it 
the  nuinher  of  chttrehes  is  sma.l  ).  Ix't 
them  write  up  a  short  history  of  that 
denomination  in  your  town,  jierhaps  in- 
clndinp  a  cut  of  their  first  church,  and 
have  the  tiape  sipiied  by  the  various  in- 
iliiidual  churches  and  pastors.  Sell  this 
i'lea  to  one  denomination  and  others  will 
be  pl.id  to  fall  in  line. — .\.  X. 

special  that  went  over  for  T.S  pages 
was  worked  around  an  "Outlook  Num¬ 
ber."  (  )nrs  was  (lublished  the  last  day 
of  lannary  and  pave  a  complete  pros¬ 
pectus  fcir  business  in  Id’.s  from  the 
stand]ioint  of  the  retailer,  manufacturer 
and  wholesaler.  Keadinp  matter  used  to 
a  large  e\tent  was  that  furnished  hy  the 
(.'onsolidated  Press  in  their  annual  re¬ 
views.  Other  reading  matter  was  writ¬ 
ten  by  ottrselves  regarding  the  hnildinp 
.itid  de  velojimeiit  of  Roanoke.  .\n  "Out¬ 
look  Xnmhcr"  can  1k'  imlled  every  six 
months.- -Clias.  H.  Carson,  Roanoke 
(  \  ;i.  I  limes  <■  II  I’l-ld-S  cres. 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


I FSI’ri'F  Controv ersil  s  be-tweell  MikI 
enlists  and  I  nudiimeiitalists.  churches 
..f  till-  United  Sttites  paineil  .^S<i.3.V>  new 
iiumhers  in  P'J4.  aci'orilinp  to  e'emsus 
tiiken  by  the  thri-tian  Herald  Bible 
House.  New  ^'ork.  I'or  Snnd.iy  feature 
find  ptiin  ;ind  loss  in  ymir  city  from  local 
jiastors.- -  I  larry  Dey.  .New  \ork. 

Talk  with  some  of  the  contractors  on 
■lip  C'.iistriu'tioii  jobs  in  yoitr  citv  and 
y  ou  will  pel  some  pooil  stories  about  (ler- 
soiis  who  try  to  "put  one  over  on”  the 
Contra,  tor  because  of  dtimapes  sustained 
to  person  or  clothinp  while  passing  the 
buililiiip  under  e-on'trnction.  I'ind  out 
how  these  claims  are  dexilt  with  and  how 
the  genuine  are  septirated  from  the  fakes. 
It's  a  iioint  jiroliably  never  thonpht  of 
be  the  average  new  s])aiHr  reader.  <  )ur 
contnictors  say  these  damage  claims  some- 
titnes  run  u])  to  a  very  sizable  figure. — 
Cyril  F.  U'lmb.  ^'psilanti.  Mich, 

W  hat  a  group  of  fortune  tellers,  palm¬ 
ists  and  crystal  ,p;i/ers  in  his  town  teild 
him  niiide  inti  resting  “e'opy"  for  one 
ne\\spa]!er  re])orter.  who  showed  up  the 
<  xtetisiee  contradiction  in  the  prophecies 
of  these  iie'ople,  who  were  repardeel  as 
parasites  in  the-  t  iwn.  t  .  .\l.  Litteljohn, 
W  .ishinpton,  I).  C. 


oliomas 

Company 


(iiMid  feature  stories  prominently  dis¬ 
played  on  the  local  news  page  every  hol¬ 
iday  and  anniversary,  built  around  the 
hum.. runs  angle  of  the  day's  cele-hration. 
make  iwiptilar  retiding.  Historical  fact' 
need  not  he  stressed,  hut  the  earns  must 


“The  Chink  in  the  Armor” 

MRS.  BELLOC  LOWNDES 

A  Hair-Raising  Mystery 

by  the 

Most  Famous  Writer 

of 

Tales  of  Terror 

FurnisL.ed  in  Daily  Instalments 
To  run 
Pour  \X'eeks 
ff  rile  for  Samples 

The  McClure  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


The  ITorhCs  Greatest 
iSeivsfMtiter  Feature 
Serviee 


spaikle  with  cliatter  and 

ihns  reliewing  the  serioitsne"  ..f  thee. 

—  I).  \  .  1...  W  indsor.  I'anada, 


.■\n  illustrated  feature  based  ..p  h.,, 
newspaper  jilant  is  run.  e  xpl.uiatii.n 
dead  line,  state  and  s.milar  terms, 
why  it  is  es.sential  to  pet  e'oj.y  in  f,, 
would  make  an  adinirahle  teauirc. 
great  many  iH'ople  do  not  realize  that' 
ciety  pages,  for  iilsttince.  must  gri 
press  early  atid  late-  iteni'  cauiiot  tn:  , 
iltttil  the  next  day.  Intervie  ws  evith  ■ 
reporters  on  how  ]H-o]ile  sbi.i,i,|  - 
throiiplt  with  news  in  pin  ;idd  t..  the  >ti- 
-1..  !.•  lellise.n. 


"If  1  Were  Twenty-one!"  Interest 
yond  the  ordinary  was  manifesteij 
readers  of  the  Dcnxvr  Rocky  M 

when  the  painr  obtained  interviei 
from  men  of  local  prominence  ami  jin 
national  celehritics  on  the  ala.ve  siilijjr 
rile  interviews  were  intensely  ■ 
ilocuments. —  b'.  J.  McFjiery.  l)ei'ver,  C4 


Childhood  inspires  this  | 
new  puzzle  attraction— 

CROSS-WORD 

FAIRIES 

By  WANDA  CAG 

Thf  mrst  fascinating  week!'’ 
feature  ever  devised  for  childrer 

Secure  details  of  this  cross-word 
puzzle  story  from 

Premier  Syndicate,  Int 

241  West  SSth  Street 
New  York  City 


We  have  opened  a 
reading  department, 
which  will  consider 
features  from  any 
American  newspaper¬ 
man.  Manuscripts  and 
suggestions  given  im¬ 
mediate  attention  and 
reported  upon.  No 
charge. 

Federal  Feature  Syndicate 

160  Fifth  Ave. 

New  York  City 


BY  I  NITEl)  PRES? 


skA  THf 


Editor  &  Publisher  for  March  21,  1925 


Follow  the  lineag'e 

C[  Mounting  lineage  means  mounting  RESULTS. 

C[Not  only  is  SUN  lineage  going  up  and  up — but  the  lineage 
of  indi\  idual  advertisers  has  increased  in  a  remarkable  number 
of  cases. 

(i[^^Tich  seems  to  indicate  that  it  pays  the  advertiser  and  that 
he  soon  discovers  it  after  he’s  in.  That’s  the  significant  thing. 

(![  The  Sunpapers  do  their  own  talking  after  the  advertising 
starts. 

C[  Follow  the  lineage  and  you’ll  follow  the  course  of  wise  adver¬ 
tisers — local  and  national.  They  know  that  the  way  to  reach 
and  to  hold  Baltimore  is  through  the  Sunpapers — Morning, 
Evening  and  Sunday. 

(fThe  figures — both  of  lineage  and  of  circulation — tell  their 
ow  n  story. 


Average  Net  Paid  Circulation  for  February,  1925 

Daily  (M.  &  E.)  .  .  250,696 
Sunday  ....  183,667 

A  Gain  of  3,553  Daily  and  5,380  Sunday  over  February,  1924 


JOHN  B.  WOODWARD 
Bowery  Bank  Bldg.,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Dont  Say  Newspaper'';  They  Say  '^SUNpaper" 


(Copyricht  192S>-BuUetin  Company) 


